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Daily  News 
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(See  page  12) 


In  Los  Angeles, 
There’s  No  Stopping 
the  Daily  News  Now! 


Thanks  to  a  bright  and 
highly  durable  paper  from 
Powell  River  Albemi  Sales, 
we’re  now  able  to  produce  a 
much  clearer,  sharper  image 
on  our  entire  daily  press  run. 

Because  this  hi^-quality 
newsprint  runs  up  to  three 
times  as  many  roUs-per-break 
over  any  other  brand  we 
carry,  it  also  requires  fewer 
press  stops.  And  valuable 
time  is  saved  in  producing 
the  news  and  delivering  it  to 
our  readers. 

It’s  just  one  of  many 
innovative  features  we’ve 
added  to  upgrade  our  entire 
operation.  And  one  more 
reason  why  —  throughout  the 
San  Fernando  and 
neighboring  Valleys  —  there’s 
no  stopping  the  E^ly  News 


The  Daily  News  and 
Powell  River  Albemi  — 
We’re  on  a  roll! 


NOW...RUN  THE  PAPER 
wrraTHE 

SYSTEMS  SOFTWARE  PEOPLE 
WHO  OUTRUN  THEM  ALL. 


We  say  there’s  been  an  awful  lot  of  confusion 
out  there.  People  stumbling  all  over  themselves 
trying  to  make  advertising,  circulation,  financial 
and  composition  systems  work. 

We  say  all  that  by-guess  and  by-gosh  can 
cease— ri^t  now.  All  that  programing  and 
reprograming.  Up-loading  and  down-loading. 
Forever  translating  this  language  into  that 
language. 

We  re  INSI— as  in  "1”  for  _ 

/ntegratec/— and  that’s  I 

exactly  what  we’ re  all  about.  |I|||B  ■  I 

We  say  you  can  operate  H||l^  II 

everything  from  one,  single,  " 


illMNSI 

Integrated  Newspaper  Systems  International 
Real  Solutions  for  Revenue 
Development  and  Management 


solitary,  all-encompassing  data  base. 

Not  endless  interfaces.  But  a  true  integra¬ 
tion— so  that  the  left  hand  not  only  always  knows 
what  the  right  one  is  doing,  it’s  all  in  one  brain— 
so  that  everybody  knows. 

This  is  a  bold,  front-running  idea— not  what 
you  generally  see  in  newspapering  today.  It’s  well 
worth  your  investigation  now.  regardless  of 

where  you  stand  with  your 
present  operations,  or  think 
W  you  stand.  Call  us  today.  And 
X  I  see  if  we  don’t  clearly  out- 

II  ^^lil  distance  every  other  system 

runner  in  the  race. 


THAT’S  OUR  BUSINESS. 

12  Corporate  Woods  •  K)975  Benson  Driw  •  Overland  Park  KS  662K}  •  913/451-4618 

VISIT  US  AT  ANPA  BOOTH  3386. 


t 
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ONLY  AFP  SUBSCRIBERS 
HAD  IT  IN  COLOR 


Only  AFP  subscribers  had 
the  opportunity  to  run  this 
powerful  picture  of  Panama’s 
post-election  violence  in  full 
color.  Because  only  AFP  caught 
it  and  delivered  it  world  wide 
with  satellite  speed  and  digital 
quality.  In  eye-catching,  mind¬ 
grabbing,  front-page  color. 

Subscribe  to  AFP  now,  and 
get  the  world’s  most  outstand¬ 
ing,  most  colorful  photojournal¬ 
ism  for  yowr  front  pages.  Only 
AFP  gives  you  all  this: 

•  100%  color  coverage  by  AFP 
staff 


•  Dramatic  pictures  by  out¬ 
standing  profession's 

•  50  well-edited  important  photos 

•  High-quality  satellite  digital 
transmission 

•  European  Pressphoto  Associ¬ 
ation  output 

•  Access  to  six-million-image 
AFP  library 

•  On-the-spot  custom  reporting 
services 

Call  now.  See  how  this  low- 
cost,  high  performance  photo¬ 
journalism  can  add  extra 


power,  extra  punch  to  your 
pages,  day  in  and  day  out.  The 
great  photos  of  our  times,  in 
color  every  time. 

You  can  expect  it...  from  AFP. 

Call  L.  J.  Lancer  at 
(202)  223-2363  NOW 


Intirnarinnal  Mrnpirtmw 

Front-page  pictures  from  around  the  world 

1612  K  Street,  N.W.,  Washington,  D.C.  20006 
(202)  223-2363  •  FAX  (202)  659-0216 

See  us  at  ANPA/TEC  Boodi  #713 
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The  4th  Estate 


MAT 
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1 

2  3  4  5  6  7  8 
91011  12131415 
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23  24  25  2627  28  29 
3031 


MAY 

304/2— International  Newspaper  Marketing  Association,  J.W.  Marriott  Hotel, 
Washington  D.C. 

30- 6/2— Canadian  Managing  Editors  Conference,  Saint  John,  New  Bruns¬ 

wick. 

31- 6/4 — Association  of  American  Editorial  Cartoonists,  Convention,  Sheraton 

Islander,  Newport  Beach,  R.l. 

JUNE 

8-10— Wisconsin  Newspaper  Association,  Olympia,  Oconomowoc. 
10-14— ANPA/Technical  Exposition  &  Conference  Center  and  Rivergate 
Exhibition  Center,  New  Orleans. 

10- 16— World  Congress  of  Newspaper  Publishers  &  International  Federation 

of  Newspaper  Publishers  (FIEJ),  Annual  Meeting,  New  Orleans. 

14- 16— Suburban  Newspapers  of  America,  Summer  Management  Confer¬ 

ence,  Westin  Seattle  Hotel. 

15- 17 — Mississippi  Press  Association,  Summer  Conference,  Biloxi. 

15-17 — Oklahoma  Press  /Association,  Summer  Convention,  Texoma. 

15- 18— Investigative  Reporters  &  Editors,  National  Conference,  Wyndham- 

Franklin  Plaza  Hotel,  Philadelphia. 

16- 23— The  Gannett  Center  for  Media  Studies'  Leadership  Institute;  Educa¬ 

tion  and  Media  Professionals  —  Insights  and  Ideas  on  Intellectual, 
Academic  and  Professional  Leadership  in  Journalism  Education, 
Columbia  University,  New  York  City. 

22-25— Tennessee  Press  Association,  120th  Anniversary  Convention, 
Chattanooga. 

24- 28— New  England  Newspaper  Association,  Family  Newspaper  Confer¬ 

ence,  Marriott  Hotel,  Newport,  R.l. 

25- 28— Newspaper  Personnel  Relations  Association  Annual  Conference, 

Westin  Hotel,  Ottawa,  Canada. 

25-26— ICMA,  Sales  Conference,  Opryland  Hotel,  Nashville. 

25-26— Association  of  Newspaper  Classified  Advertising  Managers,  Worth¬ 
ington  Hotel,  Ft.  Worth. 

27-30— Suburban  Newspapers  of  America,  Management  Conference,  Wes¬ 
tin  Hotel,  Seattle. 

SeminarsiWorkshopsIClinics 

JUNE 

2-3— Controlling  Process  Color;  A  LItho  Press  Workshop,  California 
Polytechnic  State  University,  San  Luis  Obispo. 

4-6— American  Press  Institute,  Managing  Computer  Systems,  Reston,  Va. 
4-8— Mid  America  Press  Institute,  Building  a  Better  Sports  Section,  Clarion 
Hotel,  St.  Louis,  Mo. 

4-7— SNPA  Foundation  Seminar,  “Coaching  Writers  in  Your  Newsroom," 
Dallas. 

4- 6— The  Poynter  Institute  for  Media  Studies,  Ethics  Center;  Poynter 

Teaching  Fellowship,  St.  Petersburg. 

5- 7— ANPA/INAME,  Leadership  in  the  Advertising  Department  Workshop, 

Omni  Georgetown  Hotel,  Washington,  D.C. 

8 — Gannett  Center  for  Media  Studies,  Media  and  American  Family 
Institutions  Seminar,  “Mass  Media  and  the  American  Family,” 
Columbia  University,  New  York  City. 

6-10— Quality  Control  in  Screen  Printing,  Workshop,  California  Polytechnic 
State  University,  San  Luis  Obispo. 

6-10 — ANPA  Labor  Relations  and  Technology  Seminar,  New  Orleans 
Hilton  Riverside  and  Towers,  New  Orleans. 

6-10— ANPA  Telecommunications  Workshop;  Connections  IV,  Sheraton 
New  Orleans. 

11- 14— SNPA  Foundation  Seminar,  “Private  Lives  vs.  Public  Interests," 

Lexington,  Va. 

11-16— The  Poynter  Institute  for  Media  Studies,  Management  Center;  Col¬ 
lege  Newspaper  Advisers  Fellowship;  and  Graphics  Center;  News¬ 
paper  Design  &  Typography  for  College  Seniors  and  Graduate 
Students,  St.  Petersburg. 

11-21— American  Press  Institute,  Management  and  Costs,  Reston,  Va. 
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By  Doug  Borgstedt 


GREAT  WALL -1989 


About  Awards 


OPC  Awards.  The  Overseas  Press  Club  in  New  York 
announced  May  1 1  the  winners  of  its  annual  awards  for 
excellence  in  photography  and  reporting  from  abroad.  The 
newspaper  winners  were: 

Hal  Boyle  Award  for  best  daily  newspaper  or  wire 
service  reporting  from  abroad:  The  Associated  Press  Mos¬ 
cow  Bureau  correspondents  for  coverage  of  the  Armenian 
earthquake. 

Bob  Considine  Award  for  best  daily  newspaper  or  wire 
service  interpretation  of  foreign  affairs:  Barry  Newman 
the  Wall  Street  Journal,  for  articles  on  the  Soviet  Union 
and  Eastern  Europe. 

Best  photographic  reporting  from  abroad  by  a  newspa¬ 
per  or  wire  service:  Boris  Yurchenko,  AP,  for  the  Arme¬ 
nian  earthquake. 

Best  cartoon  on  foreign  affairs:  Jim  Morin,  Miami  Her¬ 
ald. 

Best  business  and/or  economic  news  reporting  from 
abroad  by  a  newspaper  or  wire  service:  Philip  Revzin,  the 
Wall  Street  Journal,  for  articles  and  commentary  on  the 
European  Common  Market. 

The  Eric  and  Amy  Burger  Award  for  the  best  entry 
dealing  with  human  rights:  Colin  Campbell  and  Deborah 
Scroggins,  the  Atlanta  Journal  and  Constitution,  for  “The 
Famine  Weapon  in  the  Horn  of  Africa.” 

Best  reporting  or  interpretation  in  print  by  a  foreign 
correspondent:  Alex  Brummer,  The  Guardian,  for 
“Analytical  Insights  Into  American  Politics.” 

Schulken  honored.  Mary  C.  Schulken,  editorial  page 
editor  for  the  Greenville  (N.C.)  Daily  Reflector,  has  won 
the  first  Glenn  Keever  Editorial  Award  from  the  North 
Carolina  Association  of  Educators.  The  newly  created 
award  honors  outstanding  editorial  journalism  efforts  for 
public  education. 
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lENVEKSaOCE 


There  is  no  doubt  about  the 
newspaper  of  choice  in  Denver 
It's  the  Rocky  Mountain  News, 
seven  days  a  week. 

The  latest  ABC  FAS-FAX 
shows  the  News  capturing 
the  Sunday  circulation  lead 
with  411,0^,  or  9,180  more 
than  The  Denver  Post.  And  at 
365,493  the  rest  of  the  week, 
the  News  holds  a  huge  daily 
margin  of  124,107  more  than 
The  Post. 


In  a  hotly  contested  market, 
being  the  people's  choice  takes 
teamwork  and  a  commitment 
toTbtal  Quality  throughout  the 
newspaper. 

V\fe  have  both.  That's  why 
when  people  in  Denver  say  “the 
paper;'  they  mean  the  Rocky 
Mountain  News. 

DELIVERING  TOTAL  QUALITY 

SCRIPPS  HOWARD 
ill  NEWSPAPERS 


About  Awards 


Tobenkin  Awards.  Mike  Masterson  and  Chuck  Cook  Friendly  Fellows.  For  the  first  time,  journalists  from 
won  Columbia  University’s  30th  annual  Pjiul  Tobenkin  Poland,  Afghanistan,  Peru  and  Trinidad  will  be  among  the 

Memorial  Awards  for  their  series  in  the  Arizona  Republic  1 1  foreign  journalists  coming  to  the  United  States  this  year 

on  risks  to  elderly  Americans  from  prescription  errors,  to  work  at  media  companies  here  as  Alfred  Friendly  FYess 

drug  interactions  and  medical  abuse.  Fellows.  In  addition,  the  Los  Angeles  Times  will  be  par- 

The  journalists  along  with  reporter  Mark  Trahant  won  ticipating  for  the  first  time  this  year, 

the  Tobenkin  Award  last  year  for  their  series  on  misman-  The  Fellows,  where  they  work  and  their  host 
agement  of  Indian  affairs  by  the  U.S.  government.  organizations  —  which  contribute  a  major  share  of  their 

The  Tobenkin  Award  honors  outstanding  newspaper  fellows’  living  costs  —  are:  Joceline  Alice  Frank, 

writing  in  battling  religious  hatred,  bigotry,  intolerance  reporter,  Caretas  Magazine,  Lima  Peru,  host,  the  Los 

and  discrimination.  Angeles  Times;  Okechukwu  Ifionu,  assistant  editor,  Con- 

Masterson  in  June  will  become  the  Kiplinger  Professor  cord  Magazine,  Lagos,  Nigeria,  host,  the  Baltimore  Sun-, 

of  Public  Affairs  Reporting  at  Ohio  University.  Cook  since  Nkopane  Makobane,  senior  reporter,  Sowetan,  Johannes- 

September  has  been  editor  of  the  Daily  Signal  in  Santa  burg.  South  Africa,  host,  the  Kansas  City  (Mo.)  Star, 

Clarita,  Calif.  Elizabeth  Kalambo  M’ule,  subeditor,  the  Zambia  News 

Agency,  Lusaka,  Zambia,  host,  the  Oregonian,  Portland; 
OPC  President’s  Award.  The  Journalists  Committee  to  and  Yaprak  Ozer,  assistant  foreign  news  editor,  Gunes, 
Free  Terry  Anderson  received  the  Overseas  Press  Club’s  Istanbul,  Turkey,  host,  the  Gannett  Co.’s  Tennessean, 
President’s  Award  in  recognition  of  the  organization’s  Nashville,  and  USA  Today. 

commitment  to  secure  the  freedom  of  Terry  Anderson,  the  Also:  Seema  Paul,  staff  correspondent.  The  Telegraph, 
Associated  Press  correspondent  who  has  been  held  hos-  Delhi,  India,  host.  Time  magazine;  Maciej  Roman  Paw- 
tage  in  Lebanon  since  March  16,  1985.  licki,  reporter.  Film  Magazine,  and  cultural  editor.  The 

Warsaw  Voice,  Warsaw,  Poland,  host,  the  Philadelphia 
Post'Dispatch  honored.  A  series  of  stories  on  race  rela-  Inquirer,  Sumeeta  Rai,  subeditor,  the  Rising  Nepal, 

tions  by  the  St.  Louis  Post-Dispatch  won  the  Fred  W.  Kathmandu,  Nepal,  host,  the  Chicago  Tribune;  Ljiljana 

Moen  Sweepstakes  Award  in  the  inaugural  Missouri  Asso-  Smajlovic,  reporter,  Oslobodjenje,  Sarajevo,  Yugoslavia, 

ciated  Press  Managing  Editors  News  Writing  contest.  host,  the  Cleveland  Plain  Dealer;  Kathy  Ann  Waterman, 

Other  winners  were:  editor.  Junior  Express  and  Trinidad  Express,  Port  of 

Spot  news:  Kansas  City  Star,  division  I,  over  35,000  Spain,  Trinidad,  host,  the  Washington  Post;  and  Shaukat 

circulation;  Robin  Divine,  Daily  American  Republic,  Zamani,  editor.  Bouquet  Among  the  Ashes,  Peshawar, 

Poplar  Bluff,  division  II,  circulation  between  35,000  and  Pakistan,  hosts,  the  Center  for  Foreign  Journalists, 

10,000;  and  Scott  Swafford,  Geoff  Hayes  and  Shawn  Reston,  Va.,  and  the  Boston  Globe. 

Cockrum,  Fulton  Sun,  division  III,  under  10,000  circula¬ 
tion.  NRC  awards.  The  Newspaper  Research  Council 

Feature:  Ron  Davis,  5prmg/jeW New’s-Leac/er,  division  recently  presented  its  Thomas  H.  Copeland  Award  of 

I;  Robin  Divine,  Daily  American  Republic,  division  II;  Merit  to  Ronald  B.  Kuzoian,  director  of  research  and 

Carrie  Philpot,  Marshall  Democrat-News,  division  III.  planning  for  the  Boston  Globe,  and  to  Philip  E.  Stout, 

Sports:  St.  Louis  Post-Dispatch,  division  I;  No  winners  former  display  advertising  director  for  the  Dallas  Times 

in  other  divisions.  Herald  and  marketing  services  director  for  Oklahoma 

Sports  feature:  Dave  Dorr,  Post-Dispatch;  No  winner  Publishing  Co. 
division  II;  Shawn  Cockrum,  division  III.  In  addition,  the  NRC  named  Raymond  DiPiazza,  vice 

Community  Affairs/Public  Interest:  Post-Dispatch;  Ste-  president  at  Branham  Newspaper  Sales,  and  Leo  Bogart, 
ven  Bennish,  Columbia  Daily  Tribune,  division  II;  Scott  executive  vice  president  and  general  manager  of  the 
Swafford  and  Jeff  Barrow,  Fulton  Sun,  division  III.  Newspaper  Advertising  Bureau,  as  life  members  for  their 

service  to  the  organization. 

Collects  award  27  years  late.  Sein  Win,  correspondent  in 

Burma  for  the  Associated  Press,  collected  a  freedom  of  the  Herbert  honored.  New  York  Daily  News  columnist  Bob 

press  award  from  the  International  Federation  of  Newspa-  Herbert  won  the  1989  Mike  Berger  Award  for  his  writing 
per  Publishers  that  he  had  won  27  years  ago.  about  New  York  City. 

Win  won  the  Golden  Pen  of  Freedom  Award  in  1962,  The  $2,000  prize  is  administered  by  Columbia  Univer- 
when  he  was  editor  and  publisher  of  the  English-language  sity  and  named  for  Meye:  “Mike”  Berger,  a  Pulitzer-Prize 

Guardian.  A  military  government  took  over  Burma  that  winning  reporter  for  the  New  York  Times  who  was 

year  and  greatly  curbed  the  press.  renowned  for  his  local  coverage. 

Win,  who  has  been  jailed  several  times  since  the  1950s 

for  his  journalistic  endeavors,  was  barred  by  the  gov-  Keystone  Awards.  Press  staff  writer  Douglas 

emment  from  traveling  abroad  until  recently.  Heuck  won  the  fourth  annual  Pennsylvania  Distinguished 

He  received  permission  to  attend  the  International  Writing  Award  in  the  Keystone  Press  Awards  Contest 

Press  Institute  conference  in  Berlin  and  stopped  off  in  sponsored  by  the  Pennsylvania  Newspaper  Publishers 

Paris  to  pick  up  his  award.  Association  and  the  Pennsylvania  Society  of  Newspaper 

Editors. 

SherriU  honored.  The  Ohio  Circulation  Managers  Asso-  Other  Keystone  winners  were  the  Philadelphia  Daily 
ciation  recently  presented  Thomas  B.  Sherrill  III,  vice  News,  Patriot-News,  Harrisburg;  Reading  Eagle-Times; 
president  ofmarketingoftheCo/w/nlJMsDwpatc/i,  with  its  Press  Enterprise,  Bloomsburg;  The  Sentinel,  Carlisle; 
Presidential  Award  honoring  his  achievements  and  contri-  East  Penn  Press,  Emmaus ;  and  the  Philadelphia  Business 
butions  to  the  newspaper  industry.  Journal. 
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PC  INTEGRATION 


You^saymglcanhavelhefauUtolmuiceof 
a  Tandem^  system  and  stiU  use  PCs  orMaclsl 


IW  isttf  rMfl. 

f  HihUri  (Mri  Frm  (iflic 

(IICTW  HUH  CMWJUl 
Prtss  *r<tirj 

CAMCftS.  Ven»7utla  (DP)  ' 
-;':tfKision  and  Irttd  IS  polictaen  and 
,'lKtr>r  aith  Coloibla.t 
:itior!  A  iaayer  for  tfit  faaiht!  of  (f* 

1  Cart;  The  Oct-  H  slayings  had  ^ro^fad 
tl  S?  !ihich  nets  r^rts  said  at  Hast  te* 
■  t  .  and  huUA  rights  organiiatm 
illasj  aoiditrs  had  claind  the  f<sh 
-  =  i  tel  nearby  fillagert  and  tao  aoreiw 
|wre  aiCwshad  #ila  on  a  Sunday  pici 
;  ba(  I  An  aulopay  shooed  that  tany  sf  th 
jrangt.f 

iburu  The  court  prestdant.  Gan.  Oanai 
to  jc  to  ouartum  a  loatr  tihlary  cotrt's 
liiliKypolica  border  last  forte  1 
The  IS  poheeaan  and  soldiers  had 
or  tt  sduitaest  of  Caracaa.S 
Hiai  The  lotar  tihlary  court  hid  ordt 
orSs  ti  the  errest  of  tio  sorwiving 
Cri^l  The  tao  nirvitors.  ilefaar  Fimiii 


Q5b  when  does  aU  this  ^ 
•ha^en? 

A  It’s  all  hai^ni^  now!  See 
/luour  PC  int^ratkm  products 
at  ANPAiTEC  *89  in  New  (Means. 

Ct  call  Sn  rii^t  now  to  schedule  your 
own  demonstration. 

HowcanIgetthe^0l^ 

loKtSo^ 

i^iii  T  I 
Vlail  the  cotqwn  below  ot 
x\« call  today  fw  a  free  (tf 

SoMAnsuKTsonPCIntegnUion. 


jk  X\^t  SII  now  jfjr 

offers  you  ^^l^choice 

PC  integration 
i^wftjU^poducts  that  give  you 
“  access  to  Tandem*  fault 
tolerance  and  the  deadline-proven 
speed  of  our  famous  Cc^iote*  Editor  - 
all  without  giving  up  standard 
PC  or  Macintosh*  platforms. 


QYou  mean  I  reaUy  have  ^ 

•a  choice? 

A  See  for  yourself 

Y(m  can  choose  m 
from  three  Coyote*/PC  M 
add-in  boards  (for  ■ 

IBM*  XT'”,  Ar  and  new  m 
Micro  ChanneP 
bus  computers). 

^  Or  you  can  onler  IBM*^^^^ 
tr  P^*  computers  directly 
from  SII  with  Oiyote* 
productivity  built-in. 

VV8!\  Sirs  family  of  PC 

^  solutions  now  includes 

the  A{^le*  Macintosh, 
too.  Not  to  mention  PCU, 
a  iKw  product  that  allows  interactive 
twn-wsQi  communication  between 
your  PC  local  area  network  and  a 
Tandem*  based  SII  editorial  system. 


Yes,Iwaiits(^aiNwa:sfhniSIL  | 

□  Send  me  the  new  SIl  white  paper  on  PC  ^ 

Int^ratioa 


□  I'm  also  interested  in  SII’s  new  generation  of 
interactive  pagination  products. 

n  Hease  phone  me  to  schedule  a  demonstratioa 


Publication 


Telq)hone 


R9  System 
Im  Integrators,  Inc. 

P.O.  Box  13626,  Sacramento,  CA  95853 


Real  Issues.  Sdid  Answers.' 


*Sy.(«i.  Integnton,  Inc.  Coirote  uid  ^Btem/66  »e  registered  tr«leiiiwks  of  Sjistem  Integretors,  Inc.  “Beal  Issues.  SoUd  Answets."  is  .  tr»leiMik  of  SfsIeB  Integmon,  Inc. 

IBM,  AT  uid  PS/2  are  registered  with  ud  XT  uid  Micro  Chunel  ue  tr«lenurkcd  b;  International  Business  Machines  Corpontioii. 

Macintosh,  Mac  and  Apple  ate  registered  trademarks  ofApple  Computer,  Inc.  TandemisategistefedtrademsckofTande«Compaten,Inc.  O  imS)Btemlidegtators,Inc. 


Editor  &  Publisher 

THE  fOURTH  ESTATE 

Robart  U.  Brown,  Presktont  Jamas  Wright  Brown 

Fardinand  C.  Taubnar,  Publishar  Publishar,  Chainnan  of  tha  Board,  1912-1959 


New  press  freedom  outlook 

The  London  Information  Forum  April  18-May  12  —  part  of  the 
Conference  on  Security  and  Cooperation  in  Europe  created  by  the 
Helsinki  Accords  of  1975  —  revealed  a  growing  openness  in  Eastern 
Europe  producing  a  more  favorable  climate  for  the  free  flow  of 
information.  It  discovered  the  same  trend  to  more  freedom  in  many 
of  the  former  Eastern  bloc  countries,  which  became  obvious  at  the 
International  Press  Institute  sessions  in  Berlin  (E&P,  May  20,  Page 
14). 

Although  there  are  some  Eastern  European  countries  whose  dele¬ 
gates  to  the  conference  still  seemed  to  prefer  their  brand  of  press 
control  to  the  West’s  brand  of  freedom  —  East  Germany,  Romania, 
Czechoslovakia  and  Bulgaria  —  this  was  the  most  refreshing  discus¬ 
sion  amo~g  delegates  to  an  international  conference,  many  of  whom 
were  journalists,  to  be  held  in  decades.  Even  the  head  of  the  Soviet 
delegation  said  he  was  satisfied  with  the  response  of  others  to  Mos¬ 
cow’s  call  for  a  Pan-European  Information  Council. 

The  proposals  from  this  conference,  ranging  from  facilitation  of 
visa  formsdities  and  the  protection  of  journalists  and  their  soimces  to 
a  suggestion  that  the  dissemination  of  neo-Nazi  propaganda  should 
be  banned,  will  be  considered  at  a  1992  Helsinki  follow-up  meeting. 
In  the  meantime,  another  UNESCO  conference  will  be  held  which 
will  be  observed  closely  to  see  if  its  directions  on  consideration  of  a 
New  World  Information  Order  have  changed,  as  its  new  secretary- 
general  has  said. 

Hope  springs  eternal.  Perhaps  it  is  not  unrealistic  to  foresee  that 
the  aims,  aspirations  and  hopes  of  the  American  Society  of  Newspa¬ 
per  Editors  45  years  ago  may  some  day  be  fulfilled.  As  World  War  II 
was  coming  to  an  end,  ASNE  dispatched  a  three-man  committee 
around  the  world  in  1945  to  promote  freedom  of  information  in  the 
postwar  world.  It  conferred  with  journalists  and  government  offi¬ 
cials  in  22  major  cities  of  11  Allied  and  neutral  countries,  some  of 
them  in  exile,  and  returned  home  enthusiastic  about  the  future  of 
freedom,  especially  freedom  of  the  press,  after  the  war  ended. 

The  ASNE  committee  —  chairman  Ralph  McGill,  editor  of  the 
Atlanta  Constitution;  Wilbur  Forrest,  assistant  editor  of  the  New 
York  Herald  Tribune;  and  Dean  Carl  Ackerman  of  the  Columbia 
University  Graduate  School  of  Journalism  —  reported  that  in  its 
contacts  with  government  officials  “in  but  few  cases  was  there  dis¬ 
sent  and  in  many  instances  there  was  genuine  enthusiasm”  for  the 
plan  proposed  by  the  U.S.  group; 

“Inclusion  in  the  peace  treaties  of  a  pledge  of  governments, 

“1.  Not  to  censor  news  at  the  soiirce, 

“2.  Not  to  use  the  press  as  an  instrument  of  national  policy,  and 

“3.  To  permit  a  free  fiow  of  news  in  and  out  of  signatory  countries.  ” 

The  leaders  of  all  the  governments  in  the  world  would  do  well  to 
read  the  ASNE  committee  report,  which  E&P  published  in  full  in  28 
pages,  June  16,  1945.  The  ideals  expressed  there  by  just  about 
everyone  interviewed  are  just  as  valid  today  45  years  later  as  they 
were  then. 

It  isn’t  too  late. 
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Letters  to  the  Editor 


Says  foreign  journalists  ‘moonlight’  for  their  governments 


In  the  recent  flapdoodle  over  cre- 
dentialing  practices  of  the  Periodical 
Press  Gallery  in  Congress,  I  waited  in 
vain  for  an  obvious  and  crucial  point 
to  be  made.  It  was  not,  and  your  edito¬ 
rial,  “Moonlighting  reporters”  {E&P, 
March  18),  only  compounded  the 
omission  by  raising  the  specter  of  a 
double  standard  on  the  grounds  that 
the  Correspondents  Press  Gallery 
“  .  .  .  forbids  the  practice  of  moon- 

Torstar  policy 

1  would  like  to  clear  up  a  misunder¬ 
standing  over  your  reporting  {E&P, 
April  22,  Page  128)  of  Mr.  Fisher’s 
remarks,  “Southam  Inc.’s  John 
Fisher  recently  said  his  company  may 
join  forces  with  Torstar  Corp., 
publisher  of  the  Toronto  Star,  to 
acquire  U.S.  newspapers.” 

Torstar’s  policy  is  not  to  purchase 
daily  newspapers  outside  of  Canada 
either  on  its  own  or  in  joint-venture 
arrangement. 

David  Jolley 

(JoUey  is  publisher  of  the  Toronto 
Star.) 


What  news? 

Between  M.L.  Stein’s  two  stories 
in  the  April  15  issue  (“Newspapers 
urged  to  please  the  reader”  and 
“Press  critics  criticize”)  comes  a 
simple  message:  Newspapers  are  out 
of  touch  with  their  readers.  Is  that 
supposed  to  be  news? 

It  must  be  galling  for  editors  to  be 
told  that  “We  .  .  .  take  our  custom¬ 
ers  for  granted”  and  “  .  .  .  there  are 
gaps  in  news  coverage  wide  enough  to 
accommodate  a  circulation  truck.” 

News  coverage,  then,  seems  to 
have  become  a  redundant  oxymoron. 

David  H.  Brown 

(Brown  is  president  of  the  Manage¬ 
ment  Communication  Group  in  Rock- 
viUe,  Md.) 


lighting  for  government  agen¬ 
cies  ...” 

Far  from  that,  all  three  of  the  galle¬ 
ries  have,  for  years,  granted  creden¬ 
tials  to  “journalists”  from  countries 
where  government  and  the  press  are 
indivisible  —  most  notably,  of 
course,  communist  countries. 

Those  reporters  are,  by  definition, 
not  “moonlighting,”  but  full-time 
propagandists  at  the  service  of  and 
serving  at  the  sufferance  of  their  state 
employers.  This  is  in  no  way  akin  to 
the  circumstance  of  American  report- 


The  ability  to  alter  photographs 
electronically  raises  ethical  problems 
for  photographers  and  editors.  Unfor¬ 
tunately,  “The  case  of  the  missing 
Coke  can”  (E&P,  April  29)  suggests 
that  the  wrong  questions  are  being 
asked. 

What  is  the  ethical  issue  in  using  an 
electronic  imaging  system  to  remove 
a  Coke  can  from  a  photo?  After  read¬ 
ing  the  story,  I  cannot  find  one. 
Would  the  St.  Louis  Journalism 
Review  or  E&P  report  that  the  pho¬ 
tographer  removed  the  Coke  can  from 
the  table  before  shooting  the  photo  or 
that  the  lab  technician  cropped  it  out 
in  the  darkroom? 


ers  who  do  guest  shots,  say,  on  USIA 
programs. 

Nor,  contrai7  to  so  much  of  the 
current  euphoria  about  glasnost,  has 
the  situation  changed  substantially  in 
the  Soviet  Union  where  Pravda  has 
very  recently  clarified  that  journalism 
remains  an  extension  of  the  Com¬ 
munist  Party  and  its  world  view. 

James  R.  Whelan 

(Whelan  is  editor  in  chief  of  Con¬ 
servative  Digest.) 


The  St.  Louis  Post-Dispatch's  pol¬ 
icy  on  electronically  altering  images  is 
summarized  as  being  “Don’t  screw 
with  the  pictures.  If  you  can’t  do  it  in 
the  darkroom,  don’t  do  it  on  the  sys¬ 
tem.”  The  intent  of  the  policy  is 
admirable,  but  it  does  not  address  the 
ethical  problem. 

Focusing  on  the  technology 
obscures  the  real  problem.  It  doesn’t 
matter  what  tools  are  used,  the  ethical 
issue  is  the  effect  on  the  content  of  the 
image.  Has  the  meaning  of  the  photo 
been  distorted?  Has  the  context  been 
changed?  Are  readers  denied  infor- 

(Continued  on  page  81) 
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BEST 

Every  day  as  part  of  our  service  we  present  the 
essence  of  all  our  major  stories  as  briefs  -  nationzd 
and  world  news,  and  business.  You'll  get  the 
whole  story  in  no  more  than  150  words. 

Briefly,  what  could  be  better? 


Says  focusing  on  technology 
obscures  the  real  problem 


Correction 

The  name  of  the  San  Francisco 
Sunday  newspaper  was  reversed  in 
the  May  6  article  on  the  latest  Audit 
Bureau  of  Circulations  FAS-FAX 
report.  Its  correct  name  is  the  San 
Francisco  Examiner  &  Chronicle. 
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Just-in-time 

Growing  number  of  newspapers  have  adopted  a  system  that  eliminates 
storage  of  supplies  and  relies  on  vendors  to  deliver  them  when  needed 


By  George  Garneau 

At  the  Chicago  Tribune,  it’s  just 
about  time  for  just-in-time  delivery  of 
supplies. 

Tlie  Tribune  is  one  of  a  growing 
number  of  newspapers  adopting  a 
modem  system  that  eliminates  stor¬ 
age  of  supplies,  relying  instead  on 
vendors  to  deliver  them  when 
needed,  just  in  time.  It  frees  floor 
space,  saves  labor  and  carrying  costs, 
eliminates  losses  from  items  that 
become  obsolete,  and  can  actually 
yield  lower  prices  because  of  volume 
discounts  from  dealing  with  a  single 
supplier. 

liie  Tribune  recently  ran  a  test  of 
just-in-time  delivery  of  office  sup¬ 
plies. 

“If  it’s  successful,  we’re  going  to 
expand  it  to  the  whole  company,’’ 
said  Sam  Mirza,  Tribune  purchasing 
manager. 

Under  the  system,  employees  who 
need  pads,  pencils,  staples  and  other 
office  supplies  fill  out  order  forms  and 
send  them  by  facsimile  to  the  vendor, 
who  delivers  them  within  24  hours  to 
the  appropriate  departments. 

For  the  Tribune,  that  saves  the 
company  from  having  to  stock  inven¬ 
tories  of  two  to  three  months’  supply 
of  office  materials  for  3,500  employ¬ 
ees. 

Just-in-time  delivery  is  obviously 
more  suitable  to  non-critical  items 
such  as  office  supplies,  business 
forms  and  some  chemicals. 

Newsday  purchasing  manager 
Mike  Lustig,  who  acknowledged  sev¬ 
eral  years  of  experience  with  the  sys¬ 
tem,  said  it  takes  time  to  educate 
employees  on  how  it  works,  but 
deliveries  arrive  within  24  hours  and 
the  vendor  produced  at  no  extra 
charge  a  catalog  for  employees  to  use 
in  ordering. 

Bob  Mickert,  Washington  Post 
purchasing  manager,  said  the  Post 


was  preparing  to  “bite  the  bullet”  and 
contract  for  just-in-time  delivery  of 
office  supplies  with  a  division  of 
Boise  Cascade.  The  deal  allows 
orders  by  fax  and  can  deliver  even  to 
bureaus  and  conventions. 

Dana  Barton,  Los  Angeles  Times 
purchasing  manager,  reported 
receiving  two  trucks  a  day  of  office 
supplies  and  a  98.5%  fill  rate  on 
orders  after  over  two  years  of  just-in- 
time  delivery  —  plus  “substantial” 
discounts. 

While  just-in-time  purchasing  is  not 
new,  the  current  abundance  of  sup¬ 
plies  makes  it  appropriate  at  this 
stage,  said  one  manager. 

The  role  of  the  purchasing  tnonoger 
at  newspapers  is  growing  in  impor¬ 
tance.  See  related  story  on  Page  20. 

Just-in-time  is  one  of  several  cost¬ 
saving  techniques  discussed  at  the 
recent  Newspaper  Purchasing  Man¬ 
agers  Association  convention 
in  Chicago. 

Dennis  Duggan  of  the  Washington 
Times  explained  the  theory  of  value 
analysis,  a  technique  focusing  on 
removing  unnecessary  costs  with¬ 
out  decreasing  the  function  of  goods 
or  services.  It  starts  on  the  assump¬ 
tion  that  everything  includes 
unnecessary  costs. 

In  other  trends,  purchasing  man¬ 
agers  say  they  are  more  interested 
in  long-term  relationships  with  ven¬ 
dors  than  in  short-term  buys  based 
mainly  on  price. 

Other  tips: 

•  The  Atlanta  Journal  and  Con¬ 
stitution  uses  semicircular  plastic 
shields  to  protect  newsprint  from 
damage. 

•  The  Milwaukee  Journal  uses 
an  automated  phone  attendant  late 
at  night. 

•  The  San  Francisco  Newspaper 
Agency  insists  in  newsprint  con¬ 


tracts  that  it  be  protected  from 
responsibility  for  damage  to  news¬ 
print  rolls  during  transportation. 

•  Several  papers  said  they  con¬ 
tract  with  agencies  employing 
handicapped  people  to  provide 
mailing  services. 


Hearst  expands 
news  service  in 
Washington,  D.C. 

Hearst  News  Service  is  moving 
from  New  York  City  to  Washing- 
ton,D.C.,  to  merge  with  an  expanded 
Washington  bureau. 

“Our  objective  in  consolidating  the 
Hearst  News  Service  in  Washington 
is  to  improve  coordination  and  effi¬ 
ciency  within  the  organization,”  Rob¬ 
ert  Danzig,  Hearst  Newspapers  vice 
president  and  general  manager  said  in 
an  announcement. 

With  the  move,  effective  July  1, 
Washington  bureau  staff  will  grow  to 
20  from  17.  Three  wire  editors  will  be 
stationed  in  the  capital,  and  a  three- 
person  bureau  will  remain  in  New 
York. 

It  comes  as  Chuck  Lewis,  the  new 
Washington  bureau  chief,  joins  the 
service  after  running  the  Associated 
Ptess  Washington  bureau.  He  left  AP 
not  long  after  AP  executive  vice  presi- 
dent  Walter  Mears  returned  to 
Washington  to  write  a  column  after  a 
stint  in  AP’s  New  York  headquarters. 

The  service  serves  Hearst’s  14 
daily  newspapers.  It  includes  Christo¬ 
pher  Matthews,  the  former  press  sec¬ 
retary  to  retired  Massachusetts  Rep. 
Thomas  P.  (Tip)  O’Neil,  who  cur¬ 
rently  is  Washin^on  bureau  chief  for 
Hearst’s  San  Francisco  Examiner. 
Matthews  and  columnist  Marianne 
Means  are  syndicated  by  Hearst’s 
King  Features  Sundicate. 


Cowles  to  publishers:  ‘Stay  on  your  toes’ 

Urges  them  to  prepare  to  battle  congressional  bill  permitting 
telephone  companies*  entry  into  electronic  publishing 


By  MX.  Stein 

The  American  Newspaper 
Publishers  Association  is  prepared 
for  an  all-out  battle  against  legislation 
allowing  regional  telephone  compa¬ 
nies  to  provide  information  services. 

This  was  the  pledge  of  ANPA’s 
new  president,  William  H.  Cowles 
3rd,  in  a  keynote  speech  to  Northwest 
publishers  in  Portland  last  week. 

In  his  first  formal  outline  of  ANPA 
priorities,  Cowles  warned  of  a  con¬ 
gressional  bill  (H.R.  2140  introduced 
April  27)  that  would  permit  Regional 
Bell  Operating  Companies  (RBOCs) 
to  provide  information  services, 
including  electronic  publishing  and 
electronic  yellow  pages.  It  also  would 
allow  RBOCs  to  manufacture  tele¬ 
communications  equipment. 

Cowles,  whose  company  owns  the 
two  Spokane  newspapers,  said 


ANPA  views  the  information  service 
portion  of  the  legislation  “anti-com- 
petitive  and  anti-consumer.” 

He  recalled  that  current  policy, 
according  to  a  court-ordered  AT&T 
consent  decree,  acknowledges  the 
need  to  separate  ownership  of  the 
monopoly  local  phone  network  from 
the  control  of  content  so  consumers 
can  benefit  from  a  diversified  market¬ 
place  in  electronic  information 
sources. 

“Congress  wants  to  reassert  its  role 
in  the  making  of  telecommunications 
policy”  and  ANPA  agrees,  Cowles 
stated. 

However,  he  characterized  the  bill 
backed  by  the  phone  companies  as 
being  “fatally  flawed,”  adding  that 
ANPA  hopes  to  introduce  its  own  bill 
on  the  issue. 

“Now,  for  the  first  time,  I  believe 


Congress  is  about  to  wake  up  to  the 
realization  that  the  newspaper  indus¬ 
try  is  very  seriously  concerned  about 
the  future  of  telecommunications  and 
electronic  publishing,”  Cowles  said. 

Cowles  asserted  that  new  “gate¬ 
ways”  being  offered  by  most  phone 
firms  provide  the  “proper  partnership 
situation”  between  them  and  newspa¬ 
pers. 

But,  noting  that  the  issue  is  far  from 
resolved,  he  advised  publishers: 
“Stay  on  your  toes  on  this  one, 
please.  It  will  move  fast  at  times  and 
we  will  need  you  to  react  fast.” 

In  his  talk  to  the  Pacific  Northwest 
Newspaper  Association,  Cowles  also 
listed  improving  circulation  and  read¬ 
ership,  newsprint  recycling,  work 
force  diversity,  and  “wild  taxes  and 
unnecessary  government  regula¬ 
tions”  as  ANPA  concerns. 


New  York  Post  slims  down  its  Sunday  package 


Citing  a  lack  of  reader  and  adver¬ 
tiser  support,  particularly  the  failure 
to  attract  coupon  advertising,  the 
New  York  Post  announced  it  was 
reducing  the  size  of  its  new  Sunday 
edition. 

Despite  the  Sunday  cutback.  Post 
publisher  and  owner  Peter  Kalikow 
said  he  remained  committed  to  pub¬ 
lishing  a  Sunday  edition  and  would  do 
“whatever  it  takes”  to  insure  the 
money-losing  tabloid’s  survival. 

Before  the  Sunday  launch  on 
March  5,  the  Post  had  had  a  few  prof¬ 
itable  weeks  and  had  been  close  to 
making  money  consistently,  accord¬ 
ing  to  Valerie  Salembier,  who  has 
been  the  newspaper’s  president  since 
April. 

Beginning  with  the  June  4  edition, 
all  the  stand-alone  sections  will  be 
eliminated,  including  the  travel,  book 
review  and  television  guide  sections, 
the  color  comics  and  the  USA 
Weekend  supplement. 

The  travel  and  book  sections  will 
become  inside  pages  in  what  will  be  a 
one-section  newspaper. 

The  45  journalists  hired  to  help  pro¬ 


duce  the  Sunday  edition  will  stay  with 
the  Post.  Some  will  produce  the  book 
and  travel  pages  on  Sunday  and 
others  will  be  reassigned. 

Part  of  the  new  plan  is  for  an 
expanded  Sunday  sports  section. 

The  scaled-back  Post  will  sell  for 
400  on  Sundays  instead  of  $1.  The 
weekday  Post  sells  for  400. 

Salembier  said  she  expected  the 
lower  cover  price  to  improve  Sunday 
sales  by  about  200,000. 

The  cost  of  developing  the  Sunday 
Post  has  been  estimated  at  $30  mil¬ 
lion.  Kalikow,  who  has  been  the 
Post’s  publisher  since  Peter  Price 
resigned  from  the  job  in  April,  spent 
$38  million  to  acquire  the  newspaper 
from  Rupert  Murdoch  in  1988. 

Initial  Sunday  sales  were  around 
400,000,  but  since  the  debut  Sunday 
circulation  has  slid  toward  the 
300,000  mark.  The  daily  Post  has 
average  net  paid  circulation  of  about 
550,000. 

Eliminating  the  stand-alone  sec¬ 
tions  will  save  the  Post  about 
$350,000  a  week,  said  Salembier. 

The  Sunday  Post’s  inability  to 


carry  coupon  advertising  was  a  major 
reason  why  readers  were  not 
attracted  to  it,  she  said.  Readers  were 
unwilling  to  pay  $1  for  a  newspaper 
that  did  not  have  the  considerable 
savings  coupons  offer  shoppers,  she 
added. 

Travel  ads  were  also  hard  to  come 
by  because  having  to  print  the  section 
in  Buffalo,  N.Y.  —  due  to  the  Post’s 
own  presses  being  unable  to  give 
quality  color  —  resulted  in  ads  hav¬ 
ing  to  be  submitted  about  1 1  days  in 
advance.  Such  leads  times  are  too 
long  for  travel  advertisers  which  often 
include  last-minute  specials  in  their 
ads. 

USA  Today 
launches  weather 
phone  hotline 

USA  Today  has  launched  a  new 
weather  telephone  hotline  enabling 
people  to  call  24  hours  a  day  for  infor¬ 
mation  about  cities  worldwide. 

(Continued  on  page  47) 
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Sportwriters  complain  about  press  box 

New  Chicago  Cubs  press  box  ‘steeped’  in  controversy 


By  Mark  Fitzgerald 

The  new  press  box  high  atop  Wrig- 
ley  Field  is  striking  out  with  baseball 
writers. 

Some  even  believe  the  steep  climb 
to  the  Chicago  Cubs  box  is  a  health 
hazard,  and  suggest  that  it  might  have 
contributed  to  the  fatal  heart  attack 
suffered  early  this  season  by  Trenton 
(N.J.)  Times  sports  columnist  Bus 
Saidt,  68. 

Unlike  almost  all  major-league 
parks,  there  is  no  elevator  or  escala¬ 
tor  to  the  Wrigley  press  box.  The  new 
facility  was  moved  up  to  the  top  of  the 
park  this  year  when  the  Tribune  Co.- 
owned  Cubs  installed  a  new  deck  of 
luxury  sky  boxes  on  the  level  where 
the  old  press  box  was. 


The  route  to  the  press  box  is  up 
several  ramps,  through  a  portion  of 
the  public  seating  area,  and  then  up 
more  ramps.  At  game’s  end,  the  writ¬ 
ers  follow  the  crowd  down  the  ramps, 
and  exit  at  the  clubhouse.  After  inter¬ 
viewing  players,  they  then  walk  back 
up  to  the  press  box  to  write  and  file. 

A  few  writers  say  the  conditions  are 
intolerable. 

Newark  (N.J.)  Star-Ledger  colum¬ 
nist  Dan  Castellano,  for  example,  has 
publicly  vowed  not  to  go  to  Wrigley 
when  the  New  York  Mets  play  Chi¬ 
cago. 

The  Baseball  Writers  Association 
has  formally  protested  the  lack  of  an 
elevator  or  escalator  to  the  press  box. 

In  response,  however,  the  organi¬ 
zation  received  a  letter  from  Don  Gre- 
nesko,  president  of  the  Cubs,  that 
complained  about  the  way  sports- 
writers  dress  while  covering  games. 

In  his  letter  to  the  association’s 
president.  New  York  Daily  News  col¬ 
umnist  Phil  Pepe,  Grenesko  wrote 
that  since  the  Wri^ey  press  box  is  a 
workplace,  writers  should  wear 
“coats  and  ties  and/or  acceptable 
shirts  and  slacks. 


“More  and  more,  however,  mem¬ 
bers  of  the  media  look  disheveled, 
wearing  soiled  shirts  and  sweat 
pants,”  Grenesko  wrote  in  the  letter, 
which  Pepe  read  to  E&P. 

Grenesko  also  said  he  was  hurt  that 
the  baseball  writers  were  not  compli¬ 
menting  the  new  facility. 

“1  was  also  disappointed  that  you 
failed  to  note  in  your  letter  any  note  of 
appreciation  for  the  state-of-the-art 
press  box  we  have  built  for  you,  as 
well  as  the  upgraded  quality  of  food,” 
he  wrote. 

“He’s  mixing  apples  and  oranges. 
What  has  this  got  to  do  with  an  eleva¬ 
tor?”  Pepe  asked,  adding  that  he  per¬ 
sonally  believes  some  sports  report¬ 
ers  do  dress  sloppily. 


More  to  the  point,  Grenesko  wrote 
that  the  club  had  investigated  the  pos¬ 
sibility  of  constructing  an  elevator  at 
the  time  it  was  installing  the  new  press 
box  but  it  would  have  drastically 
changed  the  features  of  venerable 
Wrigley  Field. 

In  an  interview  with  E&P, 
Grenesko  said  the  Cubs  had  commis¬ 
sioned  some  architectural  drawings 
for  an  elevator,  but  they  showed  only 
that  the  addition  would  have  been  an 
aesthetic  disaster. 

“The  architects  were  aghast  when 
we  even  suggested  it,”  he  said. 

Grenesko  also  noted  that  the  club 
has  made  a  golf  cart  available  to  ride 
writers  up  to  the  box  before  games. 
He  said  about  “20  to  30”  writers  use  it 
every  game. 

Grenesko  vigorously  rejected  sug¬ 
gestions  that  the  climb  to  the  press 
box  had  contributed  to  the  heart 
attack  of  Trenton  Times  columnist 
Bus  Saidt. 

“We  have  had  I  don’t  know  how 
many  hundreds  of  thousands  of  peo¬ 
ple  over  the  years  who  walk  up  those 
ramps  to  get  to  the  upper  deck  seats 
and  we’ve  never  been  accused  of  con¬ 


tributing  to  somebody’s  heart 
attack,”  he  said. 

“What  you  had  was  a  man  who  had 
heart  trouble,  who  was  overweight 
and  out  of  shape.  I  don’t  see  how  we 
had  anything  to  do  with  it,”  Grenesko 
added. 

Baseball  Writers  Association  presi¬ 
dent  Pepe  said  he  did  not  suggest 
Saidt’s  climb  while  covering  the  Phil¬ 
adelphia  Phillies  at  Wrigley  caused 
the  heart  attack. 

“Certainly  I  wasn’t  accusing  the 
Cubs  of  contributing  to  Bus’  heart 
attack  but,  on  the  other  hand,  who’s 
to  say  it  didn’t?” 

Pepe  also  said  the  Cubs’  golf  cart  is 
no  help  at  the  most  important  time  — 
after  the  game  as  writers  are  hurrying 
to  get  interviews  and  rushing  back  up 
to  the  press  box  to  make  deadlines. 

“This  individual  [Saidt]  was  espe¬ 
cially  diligent.  He  might  have  said, 
‘Well,  why  go  down  to  the  club¬ 
house?’  but  he  did  it.” 

Saidt  was  not  unique,  he  added. 

“We  have  quite  a  few  elderly  writ¬ 
ers  in  our  organization,”  he  said. 

Neuharth  sells 
Gannett  shares 

Allen  H.  Neuharth,  who  retired  in 
March  as  chairman  of  Gannett  Co., 
recently  sold  193,550  shares  in  the 
company  for  $7.3  million,  according 
to  documents  he  filed  with  the  Securi¬ 
ties  and  Exchange  Commission. 

The  shares  were  sold  on  the  open 
market  for  $37,875  to  $38,375  each. 

Neuharth  owned  a  total  of  480,405 
Gannett  shares  before  the  sale. 

N.Y.  Times  Co. 
to  buy  McCall’s 

The  New  York  Times  Co.  has 
agreed  to  buy  McCall’s  magazine 
from  Working  Woman/McCall’s 
group  for  an  undisclosed  sum. 

The  acquisition  will  give  the  Times 
Co.  two  magazines  in  the  women’s 
service  field  since  the  company  also 
publishes  Family  Circle. 

McCall’s  has  a  monthly  circulation 
of  about  5.1  million. 


“/  was  also  disappointed  that  you  failed  to  note  in 
your  letter  any  note  of  appreciation  for  the  state-of- 
the-art  press  box  we  have  built  for  you,  as  well  as  the 
upgraded  quality  of  food,”  he  wrote. 
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Publishers  as  lobbyists 

California  publishers  take  direct  lobbying  action  to  kill  a  bill 
that  would  have  repealed  sales  tax  exemption  for  newspapers 


By  M.L.  Stein 

California  publishers  recently  took 
direct  lobbying  action  to  kill  an 
Assembly  bill  that  would  have 
repealed  the  sales  tax  exemption  for 
newspapers. 

At  the  urging  of  Mike  Dorais,  gen¬ 
eral  manager  and  general  counsel  of 
the  California  Newspaper  Publishers 
Association,  several  publishers  per¬ 
sonally  contacted  lawmakers,  who 
reportedly  were  stunned  by  the  move. 

The  action  was  unusual  since 
Dorais,  who  has  proven  to  be  an 
effective  CNPA  lobbyist  in  Sac¬ 
ramento,  normally  buttonholes  legi¬ 
slators  himself. 

The  sales  tax  bill  took  on  added 
interest  —  and  concern  —  because 
of  a  widespread  belief  that  it  was 
inspired  by  Gov.  George  Deukme- 
jian’s  “put  up  or  shut  up”  letter  to  the 
Los  Angeles  Times  in  which  he  ripped 
the  newspaper  for  its  criticism  that  his 
budget  scrimped  on  critical  programs 
(E&P,  April  1). 

Deukmejian  said  that  if  the  Times 
were  so  concerned  about  the  need  for 
additional  revenue,  it  could  make  a 
cash  contribution  to  the  state  from  its 
profits. 

Bert  Robinson,  San  Jose  Mercury 
News  capital  correspondent,  who 
broke  the  story  about  the  publishers’ 
lobbying  effort,  told  E&P  his  sources 
had  informed  him  that  Deukmejian’ s 
letter  provided  the  impetus  for  the  bill 
introduced  by  Assembly  members 
Richard  Polanco  (D-Los  Angeles)  and 
Pat  Nolan  (R-Glendale). 

Interviews  with  Dorais  and  CNPA 
board  members  meeting  in  Monterey 
recently  also  revealed  a  conviction 
that  the  governor’s  letter  was  a  major 
factor  in  the  introduction  of  the  tax 
measure.  The  bill  would  have  levied  a 
sales  tax  on  newspapers  to  raise 
money  for  mental  health  programs. 

Dorais  noted  that  Polanco  has 
denied  the  bill  was  linked  to  Deukme¬ 
jian ’s  letter,  but  the  CNPA  general 
manager  said  it  was  his  own  view  and 
that  of  publishers  that  the  letter 
indeed  triggered  it. 

In  a  press  release,  Nolan  stated: 


“Newspapers  suggest  that  human 
tragedies  in  mental  health  and  other 
areas  could  be  avoided  by  expensive 
corrections  in  the  system. 

“It  seems  only  fair  that  a  modest 
increase  in  funding  could  be  contrib¬ 
uted  by  closing  a  tax  loophole  and 
having  those  papers  pay  a  fair  share  of 
taxes.” 

In  response,  CNPA  president 
Phelps  Dewey  said  the  organization 
believes  the  tax  bill  was  intended  as  a 
“punitive  measure”  because  of  the 
governor’s  blast  at  the  Times. 

Dewey,  assistant  publisher  of  the 
San  Francisco  Chronicle,  was  among 
the  CNPA  members  who  contacted 
Assembly  members  about  the  bill. 
Others  included  Richard  T.  Schlos- 
berg  III,  president  and  chief  operating 
officer  of  the  Los  Angeles  Times,  and 
Mercury  News  publisher  Larry  Jinks. 


In  a  letter  to  legislators,  Schlosberg 
asserted  the  sales  tax  exemption  for 
newspapers  serves  a  “societal  pur¬ 
pose”  in  connection  with  the  “free 
flow  of  information  .  .  .  free  and 
unencumbered.” 

Robinson’s  story  reported  that  law¬ 
makers  were  strongly  affected  by  the 
newspaper  executives’  lobbying. 

“I  mean,  you  think  the  NRA’s 
[National  Rifle  Association]  hard  to 
resist.  A  paper  can  tube  your  whole 
political  career,”  Assemblyman 
Charles  Quackenbush  told  Robinson. 

The  assemblyman  had  been 
reached  by  Schlosberg  and  a  Penin¬ 
sula  Times  Tribune  executive. 
Quackenbush  said  he  had  been  told 
by  Polanco  that  the  idea  for  a  newspa¬ 
per  sales  tax  originated  with  Deuk- 
mejian’s  letter  to  the  Times. 

“They  [publishers]  mobilized  very 
quickly,”  said  Chris  Flammer,  Polan¬ 
co’s  legislative  assistant  “and,  once 


they  got  the  jump  on  us,  it  was  a 
nearly  impossible  job  to  obtain  pas¬ 
sage  of  the  bill.” 

Sandra  Goodwin,  consultant  to  the 
Assembly’s  mental  health  subcom¬ 
mittee,  remarked  about  the  lobbying, 
“There  was  a  lot  of  concern  that 
newspapers  have  an  awful  lot  of 
clout.  It’s  just  not  a  group  that  the 
mental  health  community  .  .  .  would 
want  to  have  as  an  enemy.” 

In  the  wake  of  the  publishers’  blitz, 
according  to  Robinson,  Polanco’s 
office  received  several  calls  from 
worried  Democrats  who  said  they 
could  not  support  the  bill,  which 
would  have  cost  newspapers  an  esti¬ 
mated  $80  million  a  year. 

On  May  9,  Polanco  gave  up  the 
battle  and  announced  he  would 
remove  the  sales  tax  provision  from 
his  mental  health  bill. 


At  their  Monterey  meeting,  CNPA 
officials  did  not  conceal  their  satisfac¬ 
tion  over  the  bill’s  death,  but  Dorais 
warned  that  it  could  resurface.  If  it 
does,  CNPA  will  again  muster  its 
troops,  members  vowed. 

“We  would  be  decimated  if  we 
didn’t  fight  for  our  rights,”  Dewey 
declared. 

The  CNPA  president  said  he  told 
Polanco  that  he  was  sponsoring  “an 
impossible  bill.” 

“It’s  not  a  simple  matter,”  Dewey 
told  E&P.  “Every  carrier  boy  would 
have  to  have  a  franchise  tax  board 
permit,  and  how  would  you  add  a  tax 
to  a  vending  machine?  Also,  it’s  a 
sales  tax  that  could  not  be  passed  on 
to  the  consumer.  If  we  don’t  tell 
legislators  this,  who  will?” 

CNPA  president-elect  Dick  Blank- 
enburg  stated,  “There  are  plenty  of 
other  places  to  be  tapped  for  money.” 

He  pointed  out  there  is  no  Califor- 
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nia  sales  tax  on  candy,  bottled  water 
or  custom  computer  programs, 
among  other  products. 

Blankenburg,  co-publisher  of  the 
Five  Cities  Times-Press-Recorder  in 
Arroyo  Grande,  charged  that  both 
Deukmejian’s  letter  and  the  sales  tax 
measure  were  “symptomatic  of  the 
hostility  of  certain  legislators  and  offi¬ 
cials  toward  the  press.” 

CNPA  governmental  affairs  com¬ 
mittee  chairman  Dick  Fitch  charac¬ 
terized  the  bill  as  “impractical  and 
punitive.” 

He  asserted  that  it  would  not  only 
pose  a  problem  for  carriers  and  news- 
rack  collections,  but  would  also  mean 
a  6%  increase  in  the  cost  of  newsprint 
and  ink. 

Dorais  defended  the  lobbying 


effort,  commenting,  “They 
[publishers]  have  a  right  to  speak  on 
their  own  behalf  just  as  they  have  the 
right  to  endorse  or  not  endorse  politi¬ 
cal  candidates  in  their  editorials.  Are 
they  precluded  from  speaking  out  to 


Brugmann  also 
suggested  it  was 
unseemly  for  publishers 
to  contact  legislators 
directly. 

protect  their  newspapers?” 

One  board  member,  however, 
expressed  misgivings  about  the 
publishers’  action. 


Bruce  B.  Brugmann,  editor  and 
publisher  of  the  free  alternative 
weekly,  the  San  Francisco  Bay  Guar¬ 
dian,  told  E&P  he  believes  CNPA  is 
putting  too  much  emphasis  on  lobby¬ 
ing  for  “dollar  issues”  at  the  expense 
of  freedom  of  information  matters. 

“Many  of  us  in  the  weekly  field  feel 
the  organization  is  not  devoting 
enough  effort  to  First  Amendment 
issues,”  he  continued. 

Brugmann  also  suggested  it  was 
unseemly  for  publishers  to  contact 
legislators  directly. 

“I  have  lobbied  myself,”  he  admit¬ 
ted,  “but  my  method  is  to  write  an 
editorial  on  the  subject  and  send  it  to 
representatives  in  Sacramento.  Our 
lobbying  should  be  done  cautiously 
and  very  visibly.” 


Maverick  paper  folds  in  its  34th  week 


The  Santa  Clarita  (Calif.)  Citizen, 
the  maverick  paper  launched  by 
publisher  Scott  Newhall  to  compete 
with  his  former  newspaper,  folded  in 
its  34th  week. 

In  a  surprise  announcement  May  3, 
Newhall  told  readers,  “This  is  a  most 
difficult,  painful  decision  ...  It  has 
been  a  terrible  shock  to  our  staff 
members,  who  have  devoted  them¬ 
selves  so  unselfishly  to  our  suc¬ 
cess.” 

The  twice-weekly  paper  in  the  Los 
Angeles  area  was  founded  last  Sep¬ 
tember  after  Newhall  and  his  wife 
Ruth  quit  the  Newhall  Signal  after  a 
dispute  with  the  management  of  Mor¬ 
ris  Newspaper  Corp.,  its  owner. 

The  two,  along  with  their  son  Tony, 
had  sold  the  Signal  to  Morris  in  1978. 
Scott  and  Ruth  remained  at  the  Signal 
as  editorial  writer  and  editor  respec¬ 
tively,  while  Tony  stayed  on  as 


publisher. 

Shortly  after  the  Newhalls  started 
the  Citizen,  Morris  sued  it  for  unfair 
competition.  The  Savannah,  Ga., 
company  obtained  an  injunction  that 
prevented  Tony  from  being  the  Citi¬ 
zen’s  publisher. 

In  closing  the  Citizen,  the  elder 
Newhall,  a  former  editor  of  the  San 
Francisco  Chronicle,  said  that  part  of 
the  problem  was  the  difficulty  in  cap¬ 
turing  readers.  Tony  said  there  d- 
so  was  not  enough  major  advertis¬ 
ing. 

“These  are  grave  days  for  liter¬ 
acy,”  Scott  commented  in  a  final  edi¬ 
torial.  “In  the  press  of  our  daily  lives 
so  little  time  remains  for  reading.  So 
many  strident  voices  are  calling  for 
your  attention  that,  as  a  result,  mil¬ 
lions  of  newspapers  lie  unnoticed, 
unopened,  unread  and  often 
unwanted  in  the  driveways,  lawns 


and  front  porches  of  America.” 

Of  his  staff,  Newhall  wrote: 
“Never  since  the  building  of  the 
Egyptian  pyramids  have  so  few 
worked  for  such  miserable  wages. 
'Never,  in  order  to  meet  the  day’s 
deadlines,  have  so  few  eaten  so  much 
junk  food  at  their  desks.  Never  have 
so  many  talented  newspapermen  and 
-women  suffered  in  cramped  quar¬ 
ters,  nor  shared  such  primitive 
plumbing  arrangements.  Never  has 
any  newspaper  staff  enjoyed  so  many 
laughs  or  dazzled  one  another  with 
such  brilliant  tales  of  journalistic  vic¬ 
tories  won  and  literary  miracles 
accomplished.” 

Newhall  said  he  wished  the  Signal 
“only  success,”  adding,  “Remem¬ 
ber,  a  fine  community  must  support 
its  newspaper.  And  a  fine  newspaper 
must  support  its  community.” 

—  M.L.  Stein 


Four-year  strike  at  the  Chicago  Tribune  ends  for  one  union 


By  Mark  Fitzgerald 

Almost  four  years  ago  on  a  hot, 
humid  evening  in  July,  900  workers 
from  three  unions  suddenly  streamed 
out  of  the  Chicago  Tribune's  Free¬ 
dom  Center  production  plant. 

The  paper  the  Tribune  produced 
that  night  was  thin,  sloppy  and  color¬ 
less.  A  back-page  weather  map  was  a 
solid  mass  of  gray  with  no  tempera¬ 
ture  markings. 

Nevertheless,  the  Tribune  never 
missed  a  day,  and  within  a  couple  of 
weeks  the  paper  was  virutally  indis¬ 
tinguishable  from  pre-strike  editions. 

For  many  months  the  unions  pick¬ 


eted  day  and  night  outside  the  Tri¬ 
bune  Tower.  Even  now,  an  occa¬ 
sional  picket  line  is  formed. 

On  May  15,  a  federal  judge  signed  a 
consent  decree  that  formally  put  an 
end  to  the  strike  of  one  of  those 
unions,  Chicago  Typographical 
Union  No.  16. 

Under  terms  of  the  order,  an  $8.6- 
million  settlement  account  will  fund 
lump-payment  buyouts  for  most  of 
the  workers.  A  new  three-year  con¬ 
tract  was  implemented  and  the  union 
agreed  to  drop  a  lawsuit  against  the 
Tribune. 

Just  47  of  the  original  240  strikers 


still  work  at  the  Tribune.  They 
returned  after  the  union  in  1986  made 
an  unconditional  offer  to  return  to 
work. 

These  workers  will  be  covered  by 
the  three-year  contract.  At  the 
union’s  insistence,  the  contract  will 
not  cover  the  non-union  permanent 
replacement  hired  during  the  strike. 
These  employees  will  also  be  eligible 
for  $30,0()0  buyouts. 

Another  119  strikers  will  receive 
lump-sum  payments,  calculated  on 
their  age  and  employment  length,  that 
range  between  $30,000  and  $90,000. 

(Continued  on  page  42) 
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VNU  and  newspapers 

With  some  $600  million  earmarked  for  U.S.  development^  VNU  wants  to 
be  the  major  provider  of  business  information  services  to  newspapers 


By  Debra  G^rsh 

Over  the  past  couple  of  years,  some 
well-known  newspaper  information 
providers  —  Scarborough  Research, 
Windsor  Systems  Development, 
Media  Records,  Claritas,  and 
others  —  have  been  acquireu  by  a 
company  not  previously  well-known 
in  the  United  States,  VNU. 

VNU  (United  Dutch  Publishers), 
which  has  changed  its  full  name  in  the 
U.S.  from  VNU  Amvest  to  VNU 
Business  Information  Systems  (VNU 
BIS),  is  a  Dutch  company  which  bills 
itself  as  the  Netherlands’  largest  pub¬ 
lishing  company  (primarily  newspa¬ 
pers  and  magazines). 

VNU  also  has  considerable  hold¬ 
ings  in  European  publishing  interests, 
particularly  business  publications  in 
the  United  Kingdom. 

Although  many  of  its  first  U.S. 
acquisitions  were  in  the  business 
publishing  field,  VNU  BIS  is  in  the 
process  of  divesting  itself  of  these 
holdings  in  order  to  focus  its 
resources  on  developing  business 
information  services. 

With  some  $600  million  earmarked 
for  development  in  the  U.S.  over  the 
next  four  or  five  years,  VNU  BIS’ 
“goal  is  to  be  .  .  .  the  major  provider 
of  business  information  services  to 
the  newspaper  industry,”  said 
Charles  Leonard,  executive  vice 


Charles  Leonard 


president  of  VNU  BIS. 

“We  made  a  strategic  decision 
about  three  or  four  years  ago  to 
increase  the  percent  of  our  revenues 
that  were  not  dependent  on  consumer 
advertising  expenditures”  for  a  more 
stable  base,  he  said. 

“The  reason  [VNU]  came  to  the 
United  States  is  in  Holland  they  have 
a  very  large  share  of  the  newspaper 
business,  consumer  magazine  busi¬ 
ness  and  trade  publications,  and  they 
felt  that  they  were  basically  limited  as 
far  as  their  ability  to  grow.  They 
moved  into  the  U.K.,  where  they’ve 
made  some  acquisitions  in  the  busi¬ 
ness  press  area  and  did  very  well 
there. 

“In  the  U.S. ,  they  were  looking  to 
grow  via  business  publications  and 
business  information  services,” 
Leonard  explained.  “They  now  feel 
that  there  are  substantial  opportuni¬ 
ties  for  them  to  build  off  their  business 
press  base  in  Europe.  So  they’re  basi¬ 
cally  retrenching  from  the  U.S.  and 
they  feel  their  dollars  are  best  served 
by  concentrating  on  the  business 
information  services  area,  particu¬ 
larly  marketing  information  ser¬ 
vices.” 

Leonard  noted  that  VNU’s  initial 
acquisitions  in  the  U.S.  “were 
minority  [positions]  .  .  .  And  then  as 
time  went  on,  as  we  developed  more 
confidence  about  the  business  and  the 
opportunities,  we  increased  it. 
Others  .  .  .  when  we  determined  that 
because  of  the  management  or  the 
market  we  were  participating  in,  we 
weren’t  satisfied  with  the  long-term 
possibilities  and  so  we  sold  that  posi¬ 
tion  back.” 

VNU  Newspaper  Information  Ser¬ 
vice,  now  known  as  VNU  Newspaper 
Services  Group,  takes  the  products  of 
Scarborough  Research,  Windsor  Sys¬ 
tems,  Media  Records,  Claritas  and 
Neasi-Weber,  and  integrates  the  data 
through  a  single  workstation,  provid¬ 
ing  one  place  to  pull  together  all  the 
information  that  might  be  needed  by  a 
newspaper  client,  explained  Eric 
Murphy,  president  of  both  Windsor 
Systems  and  of  the  Newspaper  Ser¬ 
vices  Group. 


In  addition,  the  biannual  Top  50  + 
Newspaper  Ratings  Study  will  be 
conducted  as  a  joint  venture  between 
Scarborough  and  Simmons  Major 
Market  Research.  After  the  study  is 
completed,  VNU  BIS  will  assume 
100%  of  the  .management  of  SMMR, 
Leonard  explained. 

“With  Simmons-Scarborough,  I 
really  didn’t  get  anything  other  than 
people  saying  positive  things  about 
the  newspaper  industry,  because  it 
kind  of  got  people  off  which  study  was 
better  and  on  to  how  to  use  them  to 
sell  newspapers.  Actually,  it  was 
hurting  the  industry,  that  squabble, 
because  ...  to  some  degree  the  com¬ 
petition  tended  to  discredit  one  study 
or  the  other,  [which]  confused  the 
advertisers  and  completely  confused 
the  agencies,”  Murphy  said. 

Leonard  noted  that  “certain  news¬ 
papers  were  forced  to  buy  two  studies 
because  the  numbers  were  low  or  for 
defensive  reasons.  So  they  were 
spending  the  money.  I  think,  by 
dividing  the  resources,  you  ran  into  a 
situation  where  neither  vendor  could 
afford  to  work  the  agencies  and  cer¬ 
tain  advertisers.” 

“There’s  no  doubt  neither  one  was 
making  any  money,”  Murphy  added. 
“The  alternative  could  have  been 
both  companies  dropping  out  of  busi- 
(Continued  on  page  42) 
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UPl  turns  to  tv 

News  service  forms  broadcast  subsidiary;  search  is  on  for  a  president; 
news! Information  programs  planned  but  no  cost  figures  are  released 


By  George  Gameau 

United  Press  International,  strug¬ 
gling  to  turn  a  profit  as  a  news  service , 
is  turning  to  television  program¬ 
ming. 

Through  a  new  subsidiary,  UPI 
Broadcasting  Inc.,  UPI  announced  it 
was  expanding  its  radio  programming 
into  “a  range  of  news  and  informa¬ 
tion-based  proems”  for  broadcast 
and  cable  television. 

Immediate  plans  called  for  three 
shows  to  be  on  the  air  or  on  cable  this 
fall,  though  none  has  been  produced 
or  sold  and  no  syndicator  chosen. 

The  shows  would  be  produced  on 
contract  by  production  companies  or 
would  utililze  Financial  News  Net¬ 
work,  a  New  York-based  cable  chan¬ 
nel  partially  owned  by  the  company 
that  controls  UPI,  Infotechnology 
Inc. 

“We  don’t  have  the  in-house  capa- 
bililty  at  this  time,”  said  UPI  spokes¬ 
man  Dwight  Geduldig. 

He  gave  no  cost  of  the  programs, 
whose  formats  have  been  written  and 
are  being  developed  for  production. 


One  show  on  the  drawing  board  is  a 
weekly  half-hour  panel  in  which  jour¬ 
nalists,  most  of  them  female,  an^yze 
Washington  news. 

“The  emphasis  would  be  on 
women,  from  their  perspective,” 
Geduldig  said,  adding  that  no  hosts 
have  been  chosen. 


and  a  selection  was  expected  within  a 
month. 

“Given  the  significant  expansion  of 
syndicated  programming  opportuni¬ 
ties  in  both  broadcast  and  cable  tele¬ 
vision,  we  believe  that  UPI  is 
uniquely  positioned  to  enter  this  mar¬ 
ketplace  with  programming  that 


Immediate  plans  called  for  three  shows  to  be  on  the 
air  or  on  cable  this  fall,  though  none  has  been 
produced  or  sold  and  no  syndicator  chosen. 


An  investigative  series  on  govern¬ 
ment  and  an  in-depth  report  on  the 
financial  activities  of  government  also 
are  planned. 

Asked  about  the  role  of  current  UPI 
staff,  Geduldig  said  they  could  help 
with  “additional  legwork,”  and  some 
“might”  appear  on  air,  but  “not 
necessarily.” 

Geduldig  said  the  search  for  a  presi- 
dent  of  UPI  Broadcasting  had 
whittled  candidates  down  to  three. 


emphasizes  our  news  and  information 
gathering  expertise,”  UPI  president 
Paul  Steinle  said  in  a  release. 

It  is  not  UPI’s  first  television  ven¬ 
ture.  With  the  British  network  ITV, 
UPI  for  years  operated  UPI-TN,  a 
marginally  profltable  news-footage 
service  distributed  to  television  sta¬ 
tions  until  UPI  sold  out  to  ABC  in 
1983. 

The  UPI  report  is  also  distributed  in 
text  form  on  some  cable  channels. 


UPI  management  seeks  pay  freeze,  other  concessions 

Contract  negotiations  with  Wire  Service  Guild  begin 


By  George  Gameau 

United  Press  International  manage¬ 
ment  has  proposed  a  pay  freeze  and 
sweeping  concesssions  from  its 
employees. 

The  proposals  came  at  the  opening 
of  contract  negotiations  May  18,  just 
as  the  money-losing  news  service 
announced  plans  to  create  three  syn¬ 
dicated  television  shows. 

According  to  the  Wire  Service 
Guild,  representing  about  500  report¬ 
ers,  editors  and  others,  UPI  manage¬ 
ment  offered:  a  longer  work  week; 
“virtual”  elimination  of  overtime; 
ending  extra  pay  for  nights  and 
weekends;  eliminating  Christmas, 
Fourth  of  July,  Labor  Day  as  paid 
holidays;  removing  seniority  job  pro¬ 
tection  and  cuts  in  pensions,  sick 


leave,  severance  pay,  mileage  reim¬ 
bursement  and  vacation  time. 

“UPI’s  opening  proposal  is 
destructive  to  UPI  and  we  hope  the 
company  comes  to  its  senses  by  the 
conclusion  of  these  negotiations,” 
said  Wire  Service  Guild  president 
Kevin  Keane.  “Every  opportunity  to 
take  a  dime  out  of  an  employee’s 
pocket  was  utilized.” 

UPI  president  Paul  Steinle  declined 
comment  on  the  union’s  version  of 
management  proposals. 

He  said  in  a  statement  that  the  pro¬ 
posal  “addresses  many  areas  of 
inflexibility  and  poorly  conceived 
rules  which  have  in  the  past  impeded 
profitability  and  the  transformation  of 
UPI  into  a  modern  newsgathering 
organization.” 


Steinle  called  the  current  contract 
“far  out  of  balance  in  its  relationship 
between  our  company’s  business  per¬ 
formance  and  the  economic  packages 
we  have  been  obligated  to  provide  our 
employees,  hampering  a  company 
that  has  not  made  money  for  a  quar¬ 
ter-century.” 

Management’s  three-year  contract 
offer  would  replace  a  one-year  pact 
that  ends  July  1  and  has  no  continua¬ 
tion  or  evergreen  clause. 

Termed  “a  major  step  back”  by  the 
union  that  endorsed  it,  the  current 
contract  was  approved  last  June  after 
a  bitter  intra-union  struggle.  It  for¬ 
malized  work  rules  imposed  by  man¬ 
agement  and  gave  “most  senior” 
employees  14%  pay  raises  over  two 
(Continued  on  page  76) 
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54th  annual  promotion  competition  draws  entries  from  261  newspapers 

Chicago  Tribune,  Baitimore  Sun  win  eight  awards  each 


The  Chicago  Tribune  and  the  Baltimore  Sun  each 
walked  away  with  eight  awards  in  the  54th  annual  Interna¬ 
tional  Newspaper  Marketing  Association/ Editor  & 
Publisher  Awards  Competition  for  outstanding  newspaper 
promotional  efforts. 

The  Los  Angeles  Times,  with  six  awards,  and  the  St. 
Paul  Pioneer  Press  Dispatch  and  The  Herald  of  Everett, 
Wash.,  with  five  each,  were  also  big  winners  in  this  year’s 
competition. 

Some  2,151  entries  from  261  newspapers  were  received 
with  107  papers  from  the  U.S.,  Canada,  England,  North¬ 
ern  Ireland,  Denmark,  Japan,  Sweden,  the  Netherlands 
and  Australia  winning  208  awards. 

Last  year’s  competition  saw  additional  categories  of 
competition  added.  This  year,  category  18,  miscellaneous, 
was  split  into  miscellaneous  specialty  items  and  miscella¬ 
neous  printed  materials. 

Three  additional  awards  —  Best  of  Show,  Excellence 
in  Graphic  Design  and  Excellence  in  Copywriting  —  will 
be  presented  during  the  INMA  annual  meeting  in 
Washington,  D.C.  Those  winners  are  not  announced  until 
the  day  of  the  awards  ceremony.  (See  next  week’s  E&P 
for  the  winners.) 

For  a  complete  list  of  First  Place  and  Certificate  of  Merit 
winners,  see  the  charts  accompanying  this  article. 

Judges  in  Category  1,  In-Paper  Promotion/Circulation; 
Category  7,  Printed  Materials/Public  Relations;  and  Cate¬ 
gory  13,  Newspaper  Research  were:  Dick  Hays,  creative 
services  director,  Marriott  Corp.,  Washington,  D.C.; 
Rikie  K.  McDaniels,  advertising  promotion  manager,  the 
Baltimore  Sun;  and  Cheryl  Shepherd,  assistant  account 
executive,  Bozell  Jacobs  Kenyon  &  Eckhardt,  Alexan¬ 
dria,  Va. 

Judges  in  Category  2,  In-Paper  Promotion/ Advertising; 
Category  5,  Printed  Materials/Circulation;  and  Category 
8,  Outside  Publications  were:  Andy  Shapiro,  executive 


vice  president,  Metro  Creative  Graphics  Inc.,  New  York, 
N.  Y. ;  Orlando  L.  Taylor,  dean  of  the  School  of  Communi¬ 
cation,  Howard  University;  and  Barbara  Van  Pelt,  mar¬ 
keting  director,  the  Dallas  Morning  News. 

Judges  in  Category  3,  In-Paper  Promotion/Public  Rela¬ 
tions;  Category  17,  Internal  Communications;  and  Cate¬ 
gory  19,  Miscellaneous  Printed  Materials  were:  JoEllen 
Kitchen,  director  of  public  relations,  the  Los  Angeles 
Times;  and  Dick  Pantano,  vice  chairman/creative  direc¬ 
tor,  HHCC,  Boston,  Mass. 

Judges  in  Category  4,  In-Paper  Promotion/Editorial; 
and  Category  11,  Outdoor/Point  of  Purchase/Displays 
were:  Diana  Wallette,  creative  services  director,  the 
Washington  Post]  Mary  Fastenaii,  director  of  marketing 
support,  the  Marin  Independent  Journal,  San  Rafael, 
Calif.;  and  John  Zalarick,  president,  Youngworth  Com¬ 
munications  Inc.,  Montclair,  N.J. 

Judges  in  Category  6,  Printed  Materials/Advertising; 
and  Category  18,  Miscellaneous  Specialty  Items  were: 
Lynne  Mannino,  art  director,  Washingtonian  magazine, 
Washington,  D.C.;  Jerry  Mayeroff,  associate  promotion 
manager,  Chicago  Tribune;  and  Kathy  Soulia,  promotion 
manager,  Bucks  County  Courier  Times,  Levittown,  Pa. 

Judges  in  Category  12,  Multi-Media  Promotion;  and 
Category  16,  Newspaper  in  Education  were:  Rick  Berick, 
the  Journal  Messenger,  Manassas,  Va.;  Caroline  John, 
vice  president/consumer  marketing  and  research,  Cox 
Newspapers  Inc.,  Atlanta,  Ga.;  and  Joe  Scopin,  art  and 
graphic  director,  the  Washington  (D.C)  Times. 

Judges  in  Category  9,  Radio  Promotion  (above  2()0,(X)0 
circulation  only);  Category  15,  Public  Relations  Programs 
&  Events;  and  Category  14,  Advertising  Sales  Presenta¬ 
tions  were:  Darrell  Durham,  manager  of  community  ser¬ 
vices,  Kansas  City  (Mo.)  Star/Times]  Bill  Meissner, 
audiovisual  manager,  the  Fort  Lauderdale  (Fla.)  News/ 
Sun-Sentinel]  and  Sandy  Riesett,  creative  director,  W.B. 
Doner  &  Co.,  Baltimore,  Md. 


E&P/INMA  PROMOTION  CONTEST  WINNERS 

Category  1:  IN-PAPER  PROMOTION/CIRCULATION 


Under  so, 000 
First  nace 


SO.000-100.000 
First  Place 


100,000-200,000 
First  Place 


The  Daily  Reflector 
Greenville.  N.C. 


The  York  (Pa.) 
Daily  Record 


The  Herald- 

Dispatch,  Huntington,  W.V. 


Herald  &  Review 
Decatur.  II. 


Billings  (Mont.) 
Gazette 


Pecma  (Ill.) 
Journal  Star 


De  Gelderlander 
Nijmegen,  The  Netherlands 


Above  200,000 
First  Place 


Lexington  (Ky.) 
Herald-Leader 


Independent  News 
Scottsdale.  Ariz. 


The  Spectator 
Hamilton.  Ont. 


Roanc^e  (Va.) 

Times  &  World  News 


The  Oregonian 
Portland.  Ore. 


Union  &  Tribune 
San  Diego.  Calif. 


The  Orlando  (Fla.) 
Sentinel 


EDITOR  &  PUBLISHER  for  May  27,  1989 


t  i 


Editor&' 

FdhlM)er 


*One  Year  □ 

Two  Years  □ 

Three  Years  □  I 

52  Issues — $45.00 

104  Issues — $82.00  156  Issues— $108.00 

(You  save  $8.00) 

(You  save  $27.00) 

Name 

Title 

Comoanv 

Nature  of  Business 

nepartment 

Arirlresc 

Rte  /Apt 

r.ity 

Rtate 

7ip  j 

Home  address  1  1 

Office  address  1  1 

Renewal  EH  New  Subs.  EH 

Bill  me  I _ I 

Bill  my  companyl _ | 

Payment  enclosed  EH 

*l/.S.  and  Canada  only.  All  other  countries  $86.00  a  year. 

Editor  &  Publisher 
Circulation  Department 
11  West  19th  Street 
New  York,  N.Y.  10011-4234 


Category  2:  IN-PAPER  PROMOTION/ADVERTISING 


CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

First  Place 

The  News-Gazette 

First  Place 

Belfast  Telegraph 

Champaign,  Dl. 

N.  Ireland 

Certificate 

Spartanburg.  (S.C.) 

Certified 

Akron  (Ohio) 

of  Merit 

Herald  Journal 

Merit 

Beacon  Journal 

50,000-100,000 

Over  200,000 

First  Place 

The  Bakersfield 

First  Race 

The  Milwaukee  (Wis.) 

(Calif.)  Californian 

Joumal/SeiKinel 

Certificate 

The  Daytona  (Ra.) 

Certificate 

The  Baltimore  (Md.) 

of  Merit 

Beach  News-Journal 

of  Merit 

Sun 

100,000-200,000 

The  Boston  Globe 

First  Place 

St.  Paul  (Minn.) 

Pioneer  Press  Dispatch 

CWCULATION 

Under  50,000 
First  Place 


Certificate 
of  Merit 

50,000-100.000 
First  Place 

Certificate 
of  Merit 


Category  3:  IN-PAPER  PROMOTION/PUBLIC  RELATIONS 


NEWSPAPER 

CIRCULATION 

NEWSPAPER 

100,000-200,000 

The  Rapid  City 

First  Race 

Telegram  &  Gazette 

(S.D.)  Journal 

Worcester,  Mass. 

The  Columbian 

Certificate 

The  State 

Vancouver.  Wash. 

of  Merit 

Columbia,  S.C. 

Tele^am  &  Gazette 

not  awarded 

Worcest^,  Mass. 

The  Patriot 

Above  200,000 

Ledger,  Quincy,  Mass. 

First  Race 

The  Arizona 
Repubbe/Phoenix  Ga 

Lansing  (Mich.) 

State  Journal 

Certificate 

The  Baltimore 

of  Merit 

(Md.)  Sun 

San  Bernardino 
(Calif.)  County  Sun 

The  Orlando  (Fla.) 
Sentinel 

Category  4:  IN-PAPER  PROMOTION/EDITORIAL 


CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

Certificate 

Roanoke  (Va.)  Times 

First  Place 

Northwest  Herald 

of  Merit 

&.  World-News 

Crystal  Lake.  111. 

Telegram  &  Gazette 

Certificate 

Pacific  Stars 

Worcesmr,  Mass. 

of  Merit 

&  Stripes,  Tokyo 

Above  200,000 

50,000-100,000 

First  Race 

The  Plain  Dealer 

First  Place 

The  Leader-Post 

Cleveland,  Ohio 

Regina,  Sask. 

Certificate 

The  Oregonian 

Certificate 

The  Register-Guard 

of  Merit 

Portland.  Ore. 

of  Merit 

Eugene.  Ore. 

The  Washington 

The  Patriot  Ledger 

Quincy,  Mass. 

Post 

Charlotte  (N.C.) 

100.000-200,000 

Observer 

First  Place 

St.  Paul  (Minn.) 

Roneer  Press  Dispatch 

Category  5:  PRINTED  MATERIALS/CIRCULATION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

CertiHcate 

Lexington  (Ky.) 

First  Place 

The  Daily  Reflector 

Greenvilie,  N.C. 

of  Merit 

Herald-Leader 

Above  200,000 

Certificate 

The  Herald-Dispatch 

First  Race 

The  Washington 

of  Merit 

Huntington,  W.V. 

Post 

50,000-100,000 

Certificate 

The  Detroit  (Mich.) 

First  Place 

Billings  (Mont.) 

of  Merit 

News 

Gazette 

The  MUwaukee  (Wis.) 

Certificate 

The  Herald 

Joumal/Sentinel 

of  Merit 

Everett,  Wash. 

100,000-200,000 

First  Place 

Roam^e  (Va.) 

Times  &  World-News 

(Continued  on  page  48) 
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Term  paper  ads  —  should  college  papers  ban  them? 

Some  administrators  say  they  are  a  detriment  to  the  educational  system; 
student  editors  say  to  ban  them  goes  against  the  First  Amendment 


By  M.L.  Stein 

One  California  university  newspa¬ 
per  banned  advertisements  by  a  com¬ 
pany  selling  term  papers,  but  another 
student  publication  has  created  a 
campus  furor  by  its  insistence  on  run¬ 
ning  the  ads. 

At  San  Diego  State  University 
(SDSU),  officials  have  requested 
attorneys  for  the  California  State  Uni¬ 
versity  system  (CSU)  to  seek  an 
injunction  against  a  Los  Angeles 
research  company  to  prevent  it  from 
advertising  in  newspapers  on  all  19 
campuses  in  the  system. 

The  firm  claims  that  its  ads,  offer¬ 
ing  a  choice  of  16,278  prewritten 
research  papers,  appear  in  400  stu¬ 
dent  newspapers  across  the  country. 

Matthew  Dathe,  eC'^or  of  San 
Diego  State’s  Daily  Aztec,  said  he  is 
determined  to  continue  publishing  the 
ads  of  Research  Assistance,  despite 
complaints  of  faculty  administration 
members  who  say  the  commercial 
term  papers  destroy  the  educational 
process  by  making  it  easy  for  students 
to  cheat.  They  want  the  ads  removed, 
and  so  do  some  students. 

“We  really  hate  to  get  into  this  kind 
of  seemingly  restrictive  action,  but 
there  is  a  very  strong  feeling  that  this 
advertisement  is  just  an  affront  to  the 
entire  purpose  of  the  campus,”  Rick 
Moore,  SDSU  director  of  communi¬ 
cations  and  a  member  of  the  publica¬ 
tions  board,  told  the  San  Diego 
Union. 

Dathe  addressed  such  objections  in 
a  letter  to  SDSU  president  Thomas  B. 
Day,  saying,  “We  do  not  believe  that 
we  are  responsible  for  the  end  use  of 
any  of  our  advertising,  whether  it  be 
for  abortion  clinics,  cigarette  rolling 
papers,  phone  sex  or  alcohol.  The 
research  paper  companies  are  offer¬ 
ing  a  product  as  legitimate  as  Cliff 
Notes  or  an  encyclopedia,  both  of 
which  are  known  to  be  misused.” 

A  few  days  earlier,  Andre  Meunier, 
executive  editor  of  the  Daily  Titan  at 
California  State  University,  Fuller¬ 
ton,  a  sister  school,  announced  that 
the  paper  was  banning  Research 
Assistance  ads,  explaining,  “We 
don’t  wish  to  promote  plagiarism  or 
any  kind  of  academic  dishonesty.” 

The  Titan’s  action  came  after  two 
investigative  staff  reporters  pur¬ 


chased  papers  at  Research  Assistance 
and  were  allegedly  told  there  that  they 
usually  resulted  in  A  or  B  grades. 
Meunier  said  there  was  no  adminis¬ 
trative  pressure  for  the  move  and  no 
“negative  feedback”  from  students 
about  the  decision. 

“The  people  recognized  it  [the  ads] 
as  being  unethical,”  he  observed. 

Dathe  conceded  some  students  will 
use  the  papers  to  cheat,  but  told  E&P, 
“This  does  not  bother  me.  I  am  not 
the  guardian  of  morality  on  the  cam¬ 
pus.  The  students  here  are  18  to  26 
years  old.  They  don’t  need  to  be  shel¬ 
tered.  Some  people  don’t  want  alco¬ 
hol  ads.  This  [the  demand  for  with¬ 
drawal  of  the  term  paper  ads]  is  just 
the  tip  of  the  iceberg.  Where  do  you 


The  editor  said  the  only  ads 
rejected  by  the  Aztec  are  those  show¬ 
ing  nudity,  products  prohibited  by 
state  or  federal  laws,  or  “serving  pri¬ 
marily  to  oppress  the  rights  of  a  cer¬ 
tain  group.” 

Interviewed  by  E«&.P,  Art  Stekel, 
owner  of  Research  Assistance,  said 
the  papers  he  sells  are  intended  only 
to  aid  students  in  their  research 
efforts,  but  acknowledged  they  could 
be  used  as  a  “finished  product.” 

Customers,  who  pay  seven  dollars 
a  page  for  the  manuscripts,  must  sign 
an  affidavit  that  they  will  not  submit 
them  as  original  work,  he  noted. 

“Of  course,  I  don’t  know  how 
binding  that  is  legally,”  Stekel  stated, 
but  he  contended  that  professors  have 
the  main  responsibility  for  preventing 
plagiarism. 

“The  professor  is  shirking  his  duty 
if  he  is  not  grading  the  paper  himself 
but  letting  assistants  do  it,”  Stekel 
continued. 

What  does  he  think  of  university 
officials  who  want  to  pull  his  ads? 

“They  don’t  believe  in  freedom  of 
the  press,”  he  replied.  “That’s  what 


this  issue  is  all  about.” 

The  owner  said  his  firm  could  have 
more  than  400  college  newspapers 
running  his  ads  but  he  limits  them  to 
papers  above  2,000  in  circulation.  The 
papers  are  turned  out,  Stekel  dis¬ 
closed,  by  a  stable  of  free-lancers, 
“many  with  Ph.Ds  in  their  subjects.” 

His  other  contri’outors,  he  noted, 
include  Hollywood  screenwriters 
supplementing  their  income. 

Some  300  campus  newspapers 
refuse  to  accept  the  advertisements, 
Stekel  observed. 

One  of  them  is  the  Daily  Mississip- 
pian  at  the  University  of  Mississippi. 
The  newspaper’s  ad  manager,  Allison 
Tarsi,  said  she  discontinued  Research 
Assistance  ads  because  of  “heavy 
complaints”  from  the  faculty  and 


administration. 

Before  the  ban  she  said  she  called 
the  company  and  was  given  a  “very 
ambiguous”  explanation  of  how  its 
term  papers  aid  student  research. 

Such  ads  also  are  taboo  at  New 
York  University’s  Washington 
Square  News,  where  ad  manager  Ste¬ 
ven  Applebaum  called  use  of  the 
papers  “definitely  plagiarism.” 

However,  he  defended  the  Daily 
Aztec’s  stand  to  run  the  ads. 

“It  was  our  decision  not  to  put  the 
ads  in,  but  for  an  administration  to  tell 
the  paper  what  it  can  do  is  definitely 
censorship,”  he  declared.  “It  would 
restrict  public  access  to  informa¬ 
tion.” 

Tony  Rodriguez,  production  man¬ 
ager  of  the  Daily  Northwestern  at 
Northwestern  University,  said  the 
paper  dropped  the  ads  five  years  ago. 

“It  was  our  decision,”  he  added. 

Michigan  State  University’s  State 
News  runs  Research  Assistance  ads 
twice  a  week.  Display  manager  Eric 
York  said  the  newspaper  takes  the 
position  that  students  know  the  risk 
(Continued  on  page  82) 


stop? 


“We  do  not  believe  that  we  are  responsible  for  the 
end  use  of  any  of  our  advertising,  whether  it  be  for 
abortion  clinics,  cigarette  rolling  papers,  phone  sex  or 
alcohol.” 


EDITOR  &  PUBLISHER  for  May  27,  1989 


GMA  Integrated  Inserting  Systems 

The  Answer  to  Today’s  Growing  Inserting  and  Large  Press  Products 


GMA— once  again  res|X)nding  to  the 
growing  needs  of  the  newspaper 
industry— has  developed  a 
revolutionary  new  system  for  on-line 
inserting  of  your  daily  or  Sunday 
newspaper— at  press  speeds! 

This  high-performance  inserting 
system  integrates  several  GMA- 
designed  products  to  provide  a  highly 
flexible  and  cost-effective  system  for 
your  total  inserting  requirements. 
Individual  jackets  up  to  160 
broadsheet  pages  are  tran^rted 
directly  from  the  press  to  the  pocket  of 


the  High  Speed  SLS-1000®,  utilizing 
GMA’s  NEWS-GRIP™  Single  Gripper 
Conveyor  with  the  PRECISION 
CAPMAKER™  and  the  new  PRESS-TO- 
POCKE'F”  (FTP)  Inserting  System. 
The  PTP  method  of  feeding  newspaper 
jackets  into  the  inserter  pocket  results 
in  additional  advertising  potential  for 
your  daily  or  Sunday  product.  The  PTP 
system  also  increases  net  throughput 
and  efficiency  by  eliminating  initi^ 
hopper  setup  time  and  normal  jacket 
feeder  problems  associated  with  large 
products. 


For  smaller-sized  press  products,  GMA 
offers  high-speed  on-line  systems, 
which  deliver  products  directly  from 
the  press  to  the  insert  hopper. 

The  High  Speed  SLS-1000®  inserter, 
which  is  the  foundation  of  GMA’s 
Integrated  Inserting  Systems,  has  been 
installed  in  over  200  newspapers  in 
the  United  States,  Canada  and  Europe. 
For  the  answer  to  your  growing 
inserting  and  large  press  products, 
contact  GMA.  We  respond  to  the  needs 
of  the  newspaper  industry! 


Corporate  Headquarters  and  Sales 
1 1  Main  Street,  Southborough,  MA 01772 

A  ^  Management  rei  soMsi^ 

Associates,  Inc. 

The  Inserter  Company  01968  -  GRAPHIC  MANAGEMENT  ASSCX^IATES.  INC. 


Manufacturing  and  Engineering 
934  Marcon  Blvd.,  Allentown,  PA  18103 
Tel.  215-264-2460 
FAX  215-264-3325 
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Emerging  from  obscurity 

As  times  get  tough,  newspaper  purchasing  managers  are  being 
caiied  on  to  piay  a  greater  roie  in  the  efforts  to  cut  costs 


By  George  Garneau 

As  their  bosses  talked  “cost  con¬ 
tainment”  and  basked  in  the  lime¬ 
light,  newspaper  purchasing  manag¬ 
ers  met  quietly  in  another  part  of  Chi¬ 
cago  to  share  tips  on  saving  their 
publishers  money. 

The  American  Newspaper 
Publishers  Association  convention 
outclassed  the  Newspaper  Purchas¬ 
ing  Managers  Association  in  lavish¬ 
ness,  media  attention  and  sheer  size 
and  clout. 

However,  there  was  a  clear  mes¬ 
sage  that  in  a  period  of  slow  ad  growth 
the  people  whose  job  is  to  spend 
money  at  newspapers  are  playing  a 
greater  role  in  efforts  to  cut  costs. 


way  of  doing  that  is  smarter  buying.” 

Groups  such  as  Knight-Ridder 
Inc.,  Times  Mirror  Inc.  and  Cox 
Enterprises  Inc.  have  moved  toward 
corporate  central  purchasing.  Some 
groups  have  begun  revitalizing  their 
purchasing  operations  with  new  faces 
and  computers. 

Knight-Ridder’ s  Miami-based  pur¬ 
chasing  operation  is  working  on  an 
automated  purchasing  system  and  on 
national  purchasing  agreements  it  will 
share  with  Knight-Ridder  papers. 

“Corporate  central  purchase  was  a 
dirty  word,”  said  Sharon  Hite,  pur¬ 
chasing  manager  for  Knight-Ridder 
Inc.  “Now  we  see  more  economy  of 
scale.”  She  also  sees  stronger  sup¬ 
port  from  corporate  management. 


“Are  you  writing  a  story  on  this?”  one  purchasing 
manager  asked  a  reporter.  “Maybe  the  pubiishers  wiii 
find  out  there  is  a  purchasing  department  at  some  of 
these  papers.” 


Traditionally  a  forgotten  profession 
in  newspapers,  purchasing  managers 
have  begun  to  emerge  from  obscurity. 

Purchasing  can  make  “an  even 
greater  imprint  as  the  1990’s 
approach,”  Chicago  Tribune  presi¬ 
dent  John  Madigan  told  the  group. 

Urging  purchasing  managers  to 
take  the  lead  in  cost  efficiency,  he  told 
them  to  “become  as  pro-active  as 
possible”  in  all  areas,  including  util¬ 
izing  minority  vendors,  where  pur¬ 
chasing’s  role  in  promoting  corporate 
good  will  is  “more  important  than 
ever.” 

An  expanded  role  for  purchasing  in 
cost-conscious  times  for  newspapers 
was  evident  throughout  the  conven¬ 
tion,  held  April  23-26. 

“A  lot  of  papers  were  fat  and  happy 
for  a  long  time,”  said  Dana  Barton, 
purchasing  manager  for  the  Los 
Angeles  Times,  but  weaker  profits  in 
the  past  year  or  two  “made  newspa¬ 
per  managements  look  at  how  we  can 
reduce  costs  and,  at  the  same  time, 
maintain  quality  and  service.  Our  best 


“They  are  behind  us  100%.  I  think 
you  see  that  more  and  more.” 

Barton  said  the  Los  Angeles  Times, 
after  overhauling  its  purchasing 
department  and  beginning  to  auto¬ 
mate  purchasing  with  personal  com¬ 
puters,  has  begun  making  national 
agreements  with  vendors  and  allow¬ 
ing  subsidiary  newspapers  to  buy  “at 
their  discretion”  such  items  as  plastic 
bags,  office  furniture  and  computer 
equipment  for  the  same  price  as  the 
Times. 

Change  for  the  department  that  has 
been  a  forgotten  backwater  seems  to 
be  trickling  down  other  industry  seg¬ 
ments  to  major  papers  and  news 
groups. 

Newspapers  are  “way  behind  other 
industries  as  far  as  recognizing  pur¬ 
chasing  departments,”  said  W.  Kent 
McCall,  new  president  of  the  associa¬ 
tion. 

“Top  management  is  not  well  edu¬ 
cated  on  purchasing,”  guest  speaker 
and  Bowling  Green  State  University 
law  professor  Robert  Holmes  said, 


expressing  what  a  lot  of  purchasing 
managers  seemed  to  be  thinking. 
“Until  you  educate  top  management, 
you  will  have  a  lot  of  back-door  buy¬ 
ing,”  he  said,  referring  to  purchases 
made  outside  professional  purchasing 
department  channels. 

“Publishers  are  going  to  look  at  the 
role  of  purchasing  as  in  any  other 
business,”  said  Dennis  Duggan, 
Washington  (D.C.)  Times  purchasing 
manager.  “That  means  purchasing 
departments  are  going  to  become 
profit  centers.” 

Several  papers,  including  the 
Washington  Times,  Chicago  Tribune 
and  Los  Angeles  Times  reported 
establishing  goals  on  how  much  to 
save  on  purchases. 

Barton  said  the  Los  Angeles  Times 
was  experimenting  with  a  3%  cost- 
savings  goal,  linked  to  buyers’  sala¬ 
ries. 

Few  expenses  are  spared  scrutiny. 
The  Times,  which  already  knocked 
down  air  travel  from  first  class  to 
coach,  also  looked  hard  at  the  cost  of 
moving  information.  It  analyzed 
overnight  message  service  versus  fac¬ 
simile  and  set  up  policies  based  on 
which  was  most  cost-efficient  for  spe¬ 
cific  uses. 

Madigan,  urging  purchasing  man¬ 
agers  to  document  their  effective¬ 
ness,  said  they  should  remember 
negotiated  savings  and  investigate 
new  just-in-time  delivery  systems. 

Take  some  risks,  try  new  pro¬ 
grams,  he  said,  “You  can  have  a  posi¬ 
tive  effect.” 

Old  concepts  also  linger: 

“Are  you  writing  a  story  on  this?” 
one  purchasing  manager  asked  a 
reporter.  “Maybe  the  publishers  will 
find  out  there  is  a  purchasing  depart¬ 
ment  at  some  of  these  papers.” 

Combine  papers 

The  Register  Publishing  Co.,  Dan¬ 
ville,  Va.,  plans  to  merge  the  Danville 
Register  and  The  Bee  on  July  1,  after 
90  years  of  publishing  both  the  morn¬ 
ing  and  afternoon  dailies.  The  new 
paper,  the  Danville  Register  &  Bee, 
will  be  a  seven-day  morning  paper. 
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Publishers  on  Parade 


What  changed  in  Dallas  when  Bull  Osborne 
added  Parade  to  his  Sunday  package? 


“Several  years  ago,  the  Sunday  circulation  battle  in  Dallas  was  close.  Only  a  few  thousand  copies 
separated  us  and  our  crosstown  rival.  But  when  they  gave  up  Parade,  we  picked  it  up  and, 
within  a  year,  our  Sunday  circulation  lead  grew  to  over  34,(^.  Today  our  Sunday  advantage  is  an 


•jlie 


ABC-audited  201,941. 

“To  me,  that’s  proof  of  the  Parade  reader’s  interest,  satisfaction  and  I 
loyalty.  What’s  more,  by  including  Parade  in  our  Sunday  package, 
we  were  able  to  focus  our  Dallas  lifestyle  coverage  on  Dallas  itself, 
while  Parade  provided  an  iniportant  national  perspective. 

“The  overall  results?  We’re  still  growing,  we’re  number  one  in  Dallas 
and  we’re  seeing  a  substantial  increase  in  advertising  revenue  for 
our  complete  Sunday  package. 

“Parade  has  been  a  big  part  of  our  Sunday  success.’’ 

Featured  in  over  300  newspapers 
every  Sunday. 


Source:  ABC  FAS-FAX  Report,  March  31.  1988 
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Can  reporters  and  editors  peacefully  coexist? 


By  Warren  Strugatch 

Reporters  and  editors  coexist  more 
or  less  peacefully  most  of  the  time, 
but  apparently  hold  vastly  different 
views  of  how  the  news  should  be 
gathered,  written  and  published. 

Reporters  keep  their  opinions  of 
editors  to  themselves,  and  editors 
likewise  try  to  hold  their  tongues  — 
all  in  the  interest  of  harmony.  Broach 
the  question  of  the  editor-reporter 
relationship  and  watch  the  fur  fly,  as  it 
did  recently  when  business  journal¬ 
ists  convened  in  the  heart  of  the  New 
York  City  financial  district  to  discuss, 
among  other  topics,  the  gulf  between 
writers  and  editors. 

It  began  on  the  high  road. 

“The  Editor-Reporter  Wars  are 
over,”  declared  New  York  Times 
business  and  financial  editor  Fred 
Andrews.  He  was  quickly  contra¬ 
dicted  by  fellow  panelists  and  mem¬ 


bers  of  the  Society  of  American  Busi¬ 
ness  Editors  and  Writers,  holding 
their  25th  annual  meeting  at  the  World 
Trade  Center’s  Vista  Hotel. 

Reporters  complained  that  editors 
were  guilty  of  arrogance,  lack  of 
enterprise,  and  technophobia,  while 
blue-pen  wielders  cited  such  repor- 
torial  faults  as  hypersensitivity,  lazi¬ 
ness,  and  “bad  attitude.” 

Generalizations  abounded,  kept  in 
check  only  by  the  fact  that  a  number 
of  those  present  have  worked  both 
sides  of  the  desk. 

It  was  an  afternoon  for  telling  war 
stories. 

Sarah  Bartlett,  a  New  York  Times 
business  reporter,  recalled  being 
awakened  at  4  in  the  morning  by  an 
editor  phoning  to  ask  whether  the 
dress  worn  by  a  woman  cited  in  her 
article  was  rose-colored  or  maroon. 
Another  time  an  editor  decided  that 
an  anecdote  she  had  used  in  a  story 
had  to  be  scrapped  because  it 
involved  a  department  store  worker 
rather  than  a  steelworker.  Sometimes 
editors  become  fixated  on  facts  that 
are  irrelevant  to  the  story,  she  added. 


(Strugatch  is  a  free-lance  writer.) 


Editors  got  in  their  digs  as  well. 

Reporters,  they  said,  should  be  bet¬ 
ter  prepared,  pay  more  attention  to 
hard  data,  accept  criticism  more 
readily,  and  make  a  greater  effort  to 
understand  what  it  is  that  editors  do. 
A  good  start  would  be  for  them  to 
attend  editorial  meetings  from  time  to 
time. 

“The  5  o’clock  editors’  meeting  at 
the  Times  is  open,”  noted  Andrews, 
“but  it  is  not  open  to  everyone.” 

Editors’  meetings  might  not  be  the 
answer;  one  problem,  said  a  reporter, 
is  the  involvement  of  too  many  edi¬ 
tors  as  it  is.  A  story  that  is  edited 
several  times  undergoes  a  major 
transformation,  said  Bartlett;  each 
editor  is  handling  a  slightly  different 
story. 

“Sometimes  the  original  point,  the 
meat  of  the  story,  gets  worked  down 
to  the  very  bottom,”  Bartlett  com¬ 
plained. 


James  B.  Stewart,  Page  One  editor 
of  the  Wall  Street  Journal  and  for¬ 
merly  a  reporter  with  that  newspaper, 
said,  “Too  few  editors  take  the  time 
to  identify  their  expectations  for  the 
stories  they  assign,  and  then  apply 
those  expectations  consistently. 
Accordingly,  writers  often  want  to 
know  what  the  editor  wants  from  the 
story.  What  I  want  is  a  newspaper  of 
many  voices.  Often  I  find  myself  ask¬ 
ing  writers,  ‘What  is  it  that  you 
want?’  ” 

The  wary  relationship  between 
reporters  and  editors  is  due,  perhaps, 
to  the  oddities  of  organizational  struc¬ 
ture:  editors  are,  nominally,  superiors 
of  reporters.  Yet  the  only  agreement 
of  the  afternoon  was  that  the  process 
is  much  more  collaborative  than  the 
organization  chart  would  indicate. 

“I  can’t  think  of  any  relationship 
more  problematic,”  observed  Chris 
Welles,  aBusiness  Week  senior  writer 
who  led  the  discussion.  Like  workers 
on  a  factory  floor,  reporters  “supply 
editors  with  the  raw  material  they 
need,  but  are  more  ornery  than  most 
other  workers,  and  more  neurotic.” 

Joked  Stewart,  “The  one  piece  of 
furniture  I  could  use  in  my  office 


would  be  a  Freudian  couch.” 

Both  sides  called  for  increased 
empathy  and  understanding  to  make 
the  process  less  adversarial.  That  pro¬ 
cess,  said  Andrews,  actually  began  a 
decade  ago. 

“Reporters  and  editors  were  at 
each  others’  throats  much  more  10 
years  ago  than  today,”  he  said, 
defending  his  “war  is  over”  opening 
remark. 

Reporters,  observed  several  par¬ 
ticipants,  could  help  themselves  by 
cultivating  the  commitment  of  editors 
to  their  stories. 

“We  sometimes  resent  the  editor, 
but  the  alternative  is  handing  out 
leaflets  on  the  corner,”  Welles  noted 
wryly. 

The  debate  was  capped  the  next 
day  by  New  York  Governor  Mario 
Cuomo,  who  addressed  the  conven¬ 
tion  after  lunch.  Cuomo  offered  his 
own  tongue-in-cheek  definition  of 
editors:  Knowledgeable  newsroom 
folk  who  ably  separate  the  editorial 
wheat  from  the  cliatf,  then  “go  ahead 
and  print  the  chaff.” 

New  Sunday  paper 
bows  in  St.  John’s 

For  the  first  time  since  the  daily  St. 
John’s  News  closed  in  1984,  residents 
of  Newfoundland’s  capital  city  had  a 
choice  of  English  newspapers  to  read 
on  Sunday. 

The  Sunday  Telegram  rolled  off  the 
presses  for  the  first  time  April  30, 
going  head-to-head  against  the 
weekly  Sunday  Express. 

The  Sunday  Telegam,  published  in 
the  morning,  is  an  expansion  to 
seven-day  publication  by  the  111- 
year-old  St.  John’s  Telegram,  with 
evening  editions  Monday  to  Satur¬ 
day. 

It  is  owned  by  Canadian  Newspa¬ 
pers  Co.  Ltd. ,  known  as  the  Thomson 
chain. 

The  Telegram’s  Sunday  edition  will 
compete  with  the  2-year-old  Sun¬ 
day  Express,  which  published  once  a 
week.  Newfoundland  Capital,  owner 
of  the  Express,  has  said  it  is  consider¬ 
ing  publishing  daily.  Express 
publisher  Michael  Harris  said  the  new 
competition  from  the  Telegram  is  so 
poor  it  may  speed  up  his  newspaper’s 
move  toward  becoming  a  daily. 

The  new  Telegram  was  distributed 
free  to  regular  subscribers  and  sold  in 
stores  for  400  (Canadian). 


“Reporters  and  editors  were  at  each  others’  tnroats 
much  more  10  years  ago  than  today,”  he  said, 
defending  his  “war  is  over”  opening  remark. 
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PERFORMING  DAILY  1 
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MODESTO 

The  Modesto  Bee  has  raised  the  stacked-couple  configuration  lets 
curtain  on  a  new  world-class  per-  you  put  color  where  you  want  it 

former,  the  Goss  Flexoliner  press.  without  sacrificing  paging.  Its 

Serving  an  affluent  and  quality-  modular  design  lets  you  expand 
conscious  market  of  readers  and  to  increase  color  and  paging, 
advertisers,  The  Bee  needed  a  And  its  advanced  automation 
press  that  would  deliver  vibrant  simplifies  setup,  provides  unit 
flexographic  color  and  consis-  protection  and  delivers  cost  effi- 
tent  print  quality.  The  Flexoliner  cient  operation, 
press  is  meeting  these  demands.  We  worked  closely  with  The 

without  compromising  produc-  Bee,  coordinating  all  training  and 
tivity  or  ease  of  operation.  Its  installation,  to  bring  the  Goss 

Flexoliner  press  on  edition.  We 
can  do  the  same  for  you.  For  infor¬ 
mation,  contact  Goss  Newspaper 
Products,  3100  South  Central 
Avenue,  Chicago,  Illinois  60650 
312/656-8600. 

Rockwell  International 

. .  .where  science  gets  down  to  business 

Aerospace/Electronics/Automotive 

General  Industries/A-B  Industrial  Automation 

Disposing  of  graphics  garbage 


By  Warren  Strugatch 

The  president  of  the  Society  of 
Newspaper  Design  urged  newspaper 
business  editors  to  “take  responsibil¬ 
ity”  for  cleaning  up  the  “graphics 
garbage”  that  permeates  the  pages  of 
many  newspapers,  but  warned  them 
they  would  have  to  work  harder  to  get 
better  graphics  —  and  those  they 
supervise  would  have  to  work  harder 
too. 

“We’re  seeing  far  too  much  graph¬ 
ics  garbage,”  said  Rob  Covey,  SND 
president  and  art  director  of  U.S. 
News  &  World  Report.  “Graphics 
should  have  to  earn  their  place  on  the 
page  by  telling  readers  something 
visually  ♦hat’s  not  available  from  the 
body  of  the  story  itself.  This  probably 
means  extra  work,  like  additional 
reporting  just  for  the  graphics. 


“Typically,  we  see  a  graphic  titled 
‘Housing  Starts.’  Then  we  get  a 
bunch  of  little  lines  or  bars  in  the 
middle  of  graph.  That’s  not  enough 
information  for  the  reader.  What  it 
needs  is  a  headline,  like  ‘Housing 
Starts  Plummet,’  and  some  explana¬ 
tory  copy:  ‘For  the  fourth  straight 
month  new  housing  construction 
nationally  has  dropped  due  to  higher 
interest  rates.  New  starts  are  down 
30%  since  March.’  Then,  a  little  point 
box  should  indicate  the  latest  figure 
and  the  first  figure  used  in  the  graph.” 

Covey  added  that  graphics  should 
stand  alone. 

“Don’t  make  the  reader  go  to  the 
story  to  fill  in  missing  pieces.  That 
only  frustrates  them,  and  readers 
often  go  to  the  graphic  first.  In  fact, 
they  may  read  only  the  graphic  and 
never  get  to  the  story.  Write  those 


“Editors  and  reporters  are  often  swamped  to  begin 
with,  so  you  often  see  graphics  that  don’t  reaiiy  add 
anything  to  the  articie,”  he  added. 


“Editors  and  reporters  are  often 
swamped  to  begin  with,  so  you  often 
see  graphics  that  don’t  really  add  any¬ 
thing  to  the  article,”  he  added. 

Covey  addressed  business  editors 
attending  the  25th  annual  meeting  of 
the  Society  of  American  Business 
Editors  &  Writers  in  New  York  City. 

Covey  suggested  that  editors  call  in 
writers  and  artists  for  a  graphics 
meeting  after  the  basic  reporting  has 
been  done,  and  identify  collectively 
the  important  aspects  of  the  story. 

“The  first  few  times  it  may  not  be 
easy  but,  with  practice,  you’ll 
become  better  at  matching  the  key 
parts  of  the  story  with  those  parts  that 
have  the  best  visual  interest,”  he 
pointed  out. 

Graphics,  he  emphasized,  must 
have  a  point.  A  map  should  clarify  the 
geographic  relationship  between 
locations;  a  chart  should  indicate  a 
trend.  He  urged  editors  to  write  addi¬ 
tional  copy  for  the  graph  to  corres¬ 
pond  with  the  visuals. 

“Don’t  leave  it  to  the  art  depart¬ 
ment  but  write  the  words  yourself  — 
the  headline,  the  explanatory  caption, 
and  any  descriptive  boxes.” 

Covey  illustrated  with  a  story  on 
housing  construction. 

(Strugatch  is  a  free-lance  writer.) 


headlines  and  captions  to  cre¬ 
ate  as  much  interest  in  the  sto¬ 
ry  as  you  can. 

“The  best  graphics  are  short,  sweet 
and  clear,”  he  added.  “They  work  at 
a  glance.  Don’t  overburden  the  reader 
with  text  blocks.  If  a  graphic  looks 
like  a  struggle  to  read  through,  you 
will  lose  readers.” 

Editors  aspiring  to  smarter  graph¬ 
ics  can  expect  it  will  mean  additional 
reporting,  researching  and  editing 
that  will  go  only  in  the  graphics  and 
not  be  rehashed  in  the  story  itself. 
“Save  yourself  the  space  and  effort  of 
retelling  what  you’ve  worked  hard  to 
make  the  graphic  say,”  he  suggested. 

He  distributed  a  five-point  check¬ 
list  of  essential  components  for  each 
graphic. 

•  Headline.  Try  to  make  it  active. 

•  Explanation.  The  graphic’s 
equivalent  to  the  “nut  graph.”  To  be 
written  by  the  editor,  not  artist. 

•  Point  box.  Brief  but  telling. 

•  Raw  data.  Numbers,  percen¬ 
tages,  etc.  Must  make  a  point. 

•  Source.  Credit  the  source  of  the 
data. 

•  Credits.  Artists  get  bylines  too. 

Given  the  industry’s  growing 

awareness  of  the  importance  of 
graphics  as  a  marketing  tool  to 
marginal  readers,  editors  seemed 


receptive  to  any  ideas  that  might 
improve  visuals.  Tom  Walsh,  busi¬ 
ness  editor  of  the  Detroit  Free  Press, 
admonished,  “We  all  have  to  do  a 
better  job,  stay  involved  in  the  pro¬ 
cess,  and  not  dump  the  work  on  the 
art  director.” 

David  Jensen,  executive  business 
editor  of  the  Sacramento  Bee, 
asserted,  “Hours  and  hours  could  be 
spent  on  this  topic.  I  think  the  work¬ 
shop  was  useful  in  reinforcing  the 
need  to  sharpen  graphics  and  make 
them  more  informative.  Graphics  are 
like  anything  else;  clear  thinking  and 
good  execution  will  improve  the  prod¬ 
uct.” 

The  same  subject  came  up  at 
another  workshop  held  the  previous 
afternoon.  Several  reporters  and  edi¬ 
tors  observed  that  after  a  reporter 
turned  in  a  draft  of  the  story  to  the  art 
department,  the  story  continued  to 
evolve  as  the  reporter  did  further 
research  and  rewriting.  One  reporter 
said  he  tried  to  complete  his  reporting 
by  the  art  department’s  deadline  so 
his  story’s  focus  would  correspond  to 
the  art.  An  editor  complained  that 
“deadline  pushers”  undermine  her 
efforts  to  improve  graphics. 

At  some  publications,  graphics 
awareness  is  already  at  a  high  pitch. 
Cheryl  Hall,  business  editor  of  the 
Dallas  Morning  News,  said  that 
reporters  realize  that  the  availability 
of  quality  graphics  helps  determine 
the  play  a  story  gets.  “We  call 
ourselves  ‘Charts  R  Us,’  ”  she  said 
with  a  laugh.  “No  art,  no  story.” 

Times  Mirror 
sells  more 
timberland 

Hampton  Tree  Farms  Inc.  pur¬ 
chased  cutting  rights  to  the  last  tract 
of  Oregon  forest  owned  by  Times- 
Mirror  Land  and  Timber  Co.  Hamp¬ 
ton  Affiliates  president  John  Hamp¬ 
ton  said  the  deal,  consisting  of  300 
million  board  feet  of  second-growth 
timber  in  Lincoln,  Tillamook  and 
Yamhill  counties,  was  for  less  than 
market  prices  of  $350- $450  per  thou¬ 
sand  board  feet. 

Hampton  said  the  nine-year  agree¬ 
ment  called  for  reforestation  of  the 
land  and  added  that  it  will  take  several 
years  to  harvest  and  replant  because 
the  sale  is  broken  up  into  177  separate 
blocks. 

—  AP 
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This  dying  child  needs 
a  miracle.  Her  family  needs 
a  reporter. 

The  girl  is  only  4  years  old.  She  has  a  rare  fc»rm  of  cancer. 

Her  parents  have  nothing.  No  job.  No  insurance.  So,  they  call  you.  Do  a  story, 
they  ask.  Help  save  her  life. 

But  —  what  happens  when  the  phone  rings  again. ..with  another 
child... another  crisis... another  story?  Can  you  say  “yes”  to  one  stricken 
family  and  “no”  to  another? 

As  reported  in  FineLine  (May,  1989),  this  real-life  ethical  dilemma 
raises  tough  questions  about  what  happens  when  journalists 
are  called  on  to  decide  who  gets  news  coverage  which  could  mean 
the  differerKje  between  life  and  death. 


HAVE  TOU  FACED  A  DIFFICULT  ETHICAL  DECISION 
WHICH  YOU  CAN  WRITE  FOR  US?  WE  LL  PAY  YOU  gSOO 
FOR  EVERY  ACCEPTED  ARTICLE. 

R)r  more  information  on  how  you  can  be  a  contributor,  or  subscribe: 
CALL  TOLL-FREE  1-800-736-0897 


The  Newsletter  On  Journalism  Ethics 


600  E.  Main  Street,  Louisville,  Kentucky  40202  •  502/584-8182  •  Robin  Hughes,  Editor  •  Barry  Bingham,  Jr.,  Publisher 
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Civil  rights  and  the  news  media 

Journalists  who  covered  the  civil  rights  movement  in  the  1960s  say 
today’s  news  media  must  rededicate  itself  to  covering  racial  progress 


By  Andrew  Radolf 

Citing  the  crucial  role  played  by  the 
news  media  in  turning  the  nation’s 
attention  to  civil  rights  issues  in  the 
1960’s,  a  group  of  journalists  said  the 
press  must  rededicate  itself  to  cover¬ 
ing  racial  progress  in  America. 

The  main  problem  in  pursuing  the 
story  in  the  1980s,  they  agreed,  is  that 
racial  issues  today  are  far  more  com¬ 
plicated  and  diverse  than  in  the  1960s 
when  the  civil  rights  movement 
focused  on  ending  segregation  and  the 
disenfranchisement  of  black  people. 

The  journalists  gathered  in  New 
York  City  at  a  conference  hosted  by 
Queens  College  to  commemorate  the 
25th  anniversary  of  the  Mississippi 


“Journalism  has  every 
reason  to  be  proud  of  its 
role  in  the 
transformation  of 
America,”  said  columnist 
William  Raspberry. 


Freedom  Summer  and  the  deaths  of 
civil  rights  workers  James  Chaney, 
Michael  Schwerner  and  Andrew 
Goodman.  Goodman  was  a  Queens 
College  student  when  he  left  to  do 
civil  rights  work  in  the  South. 

John  Seigenthaler,  publisher  of  the 
Nashville  Tennessean  and  editorial 
director  of  USA  Today,  reminded  his 
audience  that  before  the  civil  rights 
movement,  segregation  in  the  South 
“was  as  vigorously  enforced  as  apar¬ 
theid  in  South  Africa  today.  There 
was  no  pretense  at  racial  equality.” 

For  the  most  part,  the  newspapers 
in  the  South  were  hostile  to  change  in 
race  relations,  he  said,  while  those 
publications  which  were  “amenable 
to  change”  were  marked  by 
“cowardice”  as  they  found  it  “easier 
to  look  the  other  way.” 

However,  the  Montgomery  bus 
boycott  in  1955  and  the  sending  of 
federal  troops  to  Little  Rock  in  1958  in 
order  to  desegregate  the  schools  left 
the  media  “embarrassed”  by  their 
previous  failure  to  cover  the  move¬ 


ment,  he  said,  and  they  “began  to 
do  so.” 

“Journalism  has  every  reason  to  be 
proud  of  its  role  in  the  transformation 
of  America,”  said  columnist  William 
Raspberry.  But  while  the  Northern 
newspapers  “really  sort  of  got  it 
going”  in  terms  of  awakening  the 
nation  to  the  movement,  it  was  televi¬ 
sion  which  “brought  the  cruelty  of 
Jim  Crow  and  its  upholding  into  the 
nation’s  living  rooms.” 

Although  it  “took  real  guts  to 
cover”  the  civil  rights  movement. 
Raspberry  said,  “journalistically  it 
was  pretty  easy  stuff.”  The  move¬ 
ment’s  leaders  “made  the  story  and 
led  the  press  to  it.  The  heroism  of 
fighters  against  injustice  was  pre¬ 
sented  against  a  backdrop  of  segrega¬ 
tionist  buffoons.” 

Covering  civil  rights  issues  are 
“more  complicated  and  subtle 
today,”  Raspberry  continued,  with 
the  public  and  press  apt  to  wonder, 
“Who’s  the  underdog?  Racial  events 
are  less  likely  to  have  clear-cut  vil¬ 
lains  or  sympathetic  victims.” 

The  journalism  profession  itself  has 
lost  interest  in  the  civil  rights  story,  he 
said,  and  seems  “far  more  interested 
in  nailing  individual  miscreants  than 
in  pursuing  the  story  of  racial  prog¬ 
ress.  Journalists  have  to  find  and 
develop  the  story  of  racial  progress.” 

Raspberry  also  faulted  black  lead¬ 
ership  for  failing  to  set  priorities  that 
would  facilitate  coverage.  “Today’s 
black  leadership  focuses  on  every¬ 
thing,”  he  said.  “That’s  the  same  as 
focusing  on  nothing.” 

John  Doar,  an  attorney  who,  when 
he  worked  for  the  Justice  Depart¬ 
ment,  prosecuted  in  federal  court  the 
murderers  of  Chaney,  Goodman  and 
Schwerner,  suggested  the  press  could 
get  started  on  civil  rights  issues  today 
by  concentrating  on  New  York  City. 

“The  country  needs  the  press  to  do 
a  number  on  the  problem  of  civil 
rights  in  New  York,”  he  said.  “We’re 
paying  $165  million  to  bail  out  the 
savings  and  loans.  Why  not  put  some 
of  that  money  into  rearranging  the 
military-industrial  complex?” 

The  civil  rights  story  today  “is  not 
only  black,  it’s  Latino  and  Asian,” 
said  Ellis  Cose,  former  head  of  the 


Institute  of  Journalism  Education  and 
an  author  of  books  on  journalism. 
“One  of  the  big  stories  that  we’re 
missing  is  the  transformation  of  the 
country  to  something  that’s  not 
white,  not  mostly  male  anymore. 
Newspapers  are  run  by  white  men 
writing  still  mostly  for  other  white 
men.” 

Bill  Kovach,  former  editor  of  the 
Atlanta  Journal  and  Constitution, 
said  better  recruitment  of  minorities 
for  newsroom  jobs  is  not  enough  to 
make  newspapers  agents  of  change. 

The  press  has  “failed  to  make  con¬ 
nections  over  the  past  eight  or  nine 
years”  between  the  rising  problems 
of  the  underclass  and  “all  the  money 
the  country  sank  in  junk  bonds  and 


“You  can’t  just 
improve  society  by 
hyping  up  a  newsroom. 
There  has  to  be  greater 
opportunity  across  the 
board,”  Herbert  said. 


non-productive  means,”  he  said. 

The  Atlanta  newspapers  in  1988 
published  a  series  on  redlining  against 
minorities  by  banks  that  won  a  Pulit¬ 
zer  Prize  for  reporter  Bill  Dedman, 
who  is  now  with  the  Washington 
Post. 

Kovach  said  doing  those  kinds  of 
stories,  which  can  help  foster  change, 
will  require  greater  commitments  of 
resources  than  is  now  the  case  at  most 
newspapers. 

“The  pressure  for  increasing  bot¬ 
tom-line  performance  has  increased 
tremendously  in  the  past  10  years,” 
he  said.  “Management  is  not  rein¬ 
vesting  enough  revenues  into  news 
coverage.” 

New  York  Daily  News  columnist 
Bob  Herbert  agreed  that  more  hiring  of 
minorities  and  more  aggressive  cov¬ 
erage  of  racial  issues  by  themselves 
would  not  be  enough  to  bring  about 
social  change. 

“You  can’t  just  improve  society  by 
hyping  up  a  newsroom.  There  has  to 
(Continued  on  page  77) 
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Announcing: 
Three  annual 
awards  for 
excellence 
in  bio-medical 
journalism. 


An  informed  public  can  help  win  the  fight  against 
cancer.  Therefore,  the  General  Motors  Cancer 
Research  Foundation  has  established  three 
$10,000  awards  for  excellence  in  bio-medical 
journalism  relating  to  cancer  and  cancer  research. 

For  more  than  a  decade,  the  General  Motors 
Cancer  Research  Foundation  has  honored  distin¬ 
guished  scientists  working  to  understand  and 
conquer  cancer.  These  journalism  awards  will 
extend  the  Foundation's  work  beyond  the 
scientific  community  to  those  who  play  a  critical 
role  in  public  awareness. 

A  panel  of  prominent  print  and  electronic 
journalists  and  journalism  ^ucators  will  select 
a  winner  in  each  of  three  categories: 
Newspapers 
Consumer  Magazines 
Broadcast  Media 

Among  the  criteria  used  in  the  judging  will  be: 
significance  and  value  in  promoting  public 


knowledge  and  understanding  of  cancer,  scien¬ 
tific  accuracy,  originality,  clarity  of  presentation, 
and  initiative. 

_ Entry  information _ 

The  first  group  of  awards  will  be  presented  at  a  special 
ceremony  in  March  1990.  Articles  and  programs  appearing 
during  1989  are  eligible.  Entries  must  be  about  cancer, 
cancer  research,  or  cancer  therapy;  they  must  have  ap¬ 
peared  in  a  national  or  local  mass-communication  m^ium 
oriented  to  a  lay,  non-technical  audience,  and  they  must 
be  submitted  in  English  or  accompanied  by  an  English 
translatbn. 

Complete  entry  requirements  are  contained  in  the 
awards  brochure  and  official  submission  form  wfiich  will 
be  available  in  September  1989.  For  copies,  write  to: 

General  Motors 

Cancer  Research  Foundation 

26th  Floor 

767  Fifth  Avenue 

NewYork,  NY  10153 


General  MotxMis  Cancer  Research  Foundation 


Favorable  climate  for  the  free  flow  of  information 

London  Information  Forum  discusses  journaiistic 
cooperation  between  Eastern  Europe  and  the  Western  worid 


By  Robert  O’Connor 

Amid  indications  that  growing 
openness  in  Eastern  Europe  is  pro¬ 
ducing  a  more  favorable  climate  for 
the  free  flow  of  information,  delegates 
from  35  countries  met  recently  in 
London  to  try  to  make  the  lives  of 
working  journalists  easier. 

The  London  Information  Forum, 
which  opened  on  April  18,  was  part  of 
the  Conference  on  Security  and 
Cooperation  in  Europe  created  by  the 
Helsinki  Accords  in  1975.  Earlier 
meetings  on  East-West  matters  took 
place  in  Madrid  and  Vienna.  The  Lon¬ 
don  session  ended  May  12. 

The  aim  of  the  discussions  in  Lon¬ 
don,  said  Dana  R.  Bullen,  a  U.S.  dele¬ 
gate  and  the  last  foreign  editor  of  the 
old  Washington  Star,  was  an  agree¬ 
ment  that  would  “get  journalists  into 
countries,  [allow  them  to]  cover  news 
while  they  are  there  and  get  the  news 
out.” 

Bullen,  who  is  executive  director  of 
the  World  Press  Freedom  Committee 
in  Washington,  shares  the  widespread 
Western  approval  of  the  tone  of  the 
comments  that  are  coming  from  the 
Eastern  bloc. 

“It  is  beyond  what  I  had 
expected,”  he  confided  in  an  inter¬ 
view.  “These  [Eastern  European] 
journalists  are  trying  to  make  it  clear 
that  there  is  change  in  Eastern 
Europe.” 

Bullen  estimated  that  50  to  60  of  the 
delegates  to  the  forum  were  journal¬ 
ists. 

“There  seems  to  be  an  awful  lot  of 
willingness  between  East  and  West,” 
Bullen  observed,  “to  open  up  further 
the  lines  of  communication  between 
the  two  sectors.” 

“Something  new  is  happening”  in 
Poland,  Jerzy  M.  Nowak,  head  of  the 
Polish  delegation,  told  the  confer¬ 
ence.  “We  have  entered  on  the  road 
of  limiting  the  state’s  influence  on 
society’s  social  and  cultural  life.” 

Nowak  predicted  a  change  in  his 
country’s  press  law,  which  still 


(O’Connor  is  a  free-lance  writer 
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requires  prospective  publishers  to  get 
permission  to  enter  the  business. 
“Instead  of  that,”  Nowak  said,  “the 
principle  of  registration  will  apply.” 

An  organization  —  or  an 
individual  —  will  be  allowed  to 
establish  a  newspaper  if  it  “boasts 
sufficient  capital  and  respects  Polish 
law.” 

He  reported  that  there  will  also  be 
commercial  radio  and  television  sta¬ 
tions  and  expanded  satellite,  cable 
and  teletext  services. 

Nowak  argued  that  the  imperatives 
of  ihe  “new  thinking”  are  irresistible. 
“As  the  individual  recipient  wins 
Lccess  to  a  greater  selection  of  infor¬ 
mation,  so  the  state’s  capacity  to  con¬ 
trol  communications  is  falling.” 


Hungary,  said  Dr.  Laszlo  Demus, 
head  of  the  Hungarian  delegation,  is 
preparing  a  new  press  law  as  part  of 
“the  irreversible  process  of  a  pro¬ 
found  democratic  renewal  of  society 
and  the  creation  of  a  constitutional 
state.” 

The  law,  “to  be  adopted  later  this 
year,”  he  told  the  delegates,  “will 
allow  anyone  in  Hungary  to  found  a 
paper,  a  local  or  commercial  radio 
and  television  studio,  a  news  agency, 
or  a  printing  house.” 

“It  is  our  intention,”  Demus  said, 
“that  the  new  law  will  proclaim  the 
role  of  the  press  in  promoting  public 
exchanges  of  opinion.” 

Western  optimism  does  not  extend 
to  such  countries  as  East  Germany, 
Czechoslovakia,  Bulgaria  and  Roma¬ 
nia. 

“Some  people,”  Bullen  stated, 
“are  saying  that  the  Iron  Curtain  is  no 
longer  between  East  and  West.  It’s 
between  Romania  and  Hungary.” 

Dr.  Hans  Voss,  head  of  the  East 
German  delegation,  argued  that  the 
“responsible  attitude  of  the  press”  is 
more  important  than  the  freedom  to 


circulate  “each  and  every  kind  of 
information.” 

“We  are  now  in  favor  of  informa¬ 
tion,”  he  declared  in  a  speech,  “but 
we  are  against  the  dissemination  of  a 
diversity  of  unverified  allegations, 
half-truths  or  speculation.” 

Gerald  L.  Warren,  editor  of  the  San 
Diego  Union,  told  the  conference  that 
he  welcomed  proposals  for  increased 
exchanges  of  journalists,  and  their 
published  work,  between  the  United 
States  and  the  Soviet  Union. 

Speaking  for  the  American  Society 
of  Newspaper  Editors,  Warren  said 
the  organization  is  exploring  ways  to 
bring  “Soviet  newspaper 
people  ...  to  the  United  States  to 
see  firsthand  how  U.S.  newspapers 


operate,”  He  noted  that  similar 
opportunities  to  visit  the  Soviet 
Union  would  be  given  to  American 
journalists. 

Warren  cautioned  against  expecta¬ 
tions  that  American  newspapers 
would  offer  blanket  promises  to  print 
material  supplied  from  abroad.  “We 
jealously  guard  our  responsibility  as 
editors  and  publishers  to  decide  what 
will  be  published  in  our  newspapers,” 
he  asserted. 

Warren,  who  served  as  a  deputy 
press  secretary  in  the  Nixon  and  Ford 
administrations,  spoke  of  the  “inhe¬ 
rent  and  necessary  friction  between 
governments  and  journalists.” 

“My  governmental  service,”  he 
said,  “has  made  me  more  convinced 
that  CSCE  governments  should  place 
no  restrictions  on  journalists  that  do 
not  apply  to  every  other  citizen  but 
instead  should  facilitate  the  journal¬ 
ists’  access  to  official  and  unofficial 
sources  and  documents  in  order  to 
insure  a  free  flow  of  information 
across  borders.” 

Yevgeny  Pozdnyakov,  a  Soviet 
(Continued  on  page  43) 


“There  seems  to  be  an  awful  lot  of  willingness 
between  East  and  West”  Bullen  observed,  “to  open 
up  further  the  lines  of  communication  between  the 
two  sectors.” 
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“Wh 


W  hat  scared 
me  the  most  was  when 
my  little  boy  got  sick  and  ^ 
I  couldn't  read  how  much  | 
medicine  to  give  him.*  I 

c 

V-/indy  Ybarreche  is 
a  well-spoken,  intelligent 
26-year-old  woman  —  but  two 
years  ago  the  instructions  on 
her  boy's  medicine  might  as 
well  have  been  in  Greek.  She, 
like  millions  of  other  American 
adults,  couldn’t  read. 


Illiteracy  is 
a  matter  of 
life  and  death. 


Journalists  day  Kallam,  Lynn 
Carey  and  Peggy  Sotcber,  winners 
of  the  Charles  E.  Scr^s  Award. 


tier  story  was  just  one 
of  many  told  in  a  year-long 
series  of  award-winning  articles 
on  the  illiteracy  problem,  a 
series  that  open^  the  eyes  of 

I  readers  of  Lesher  Commu¬ 
nications'  newspapers  to  a 
crisis  right  on  their  door¬ 
steps.  That  series.  The 
Literacy  Challenge,  was 
just  part  of  the  reason  the 
Scripps  Howard  Founda¬ 
tion  gave  Lesher  Commu¬ 
nications,  IiK.  its  Charles 
E.  Scripps  Award  for 
Outstanding  Contribution 

_  in  the  Promotion  of 

Literacy. 

T*he  Informed  Reader  is 


another  weekly  series  we  run 
which  covers  current  subjects 
in  the  news  for  low-level 
readers.  The  articles  serve  as 
valuable  tools  for  tutors  in 
adult  literacy  programs. 

irector  of  Community 
Services  Margaret  Lesher  initi¬ 
ated  the  newspaper’s  involve¬ 
ment  in  literacy  and  also 
founded  the  C^tra  Costa 
Literacy  Alliance,  which  has 
grown  to  be  a  vital  part  of  the 
literacy  effort.  The  Community 
Services  Department  also 
initiated  a  A^yor's  Council  on 
Literacy  in  all  18  cities  in 
Contra  Costa  County  to  assess 
community  needs  and  propose 
local  solutions. 


Th.  combined 
effort,  which  now 
I  indudes  a  weddy 

tdevision  program,  has 
[  ■  helped  raise  local  con- 
sciousness  about 
literacy  and  increase 
the  numbers  of 
students  and  tutors  involved  in 
local  literacy  programs. 

'X’hough  we  at  Lesher  are 
honored  by  the  recognition 
given  us  by  Scripp>s  Howard,  we 
know  all 
too  well 

I  I  there 

B  I  is  much 

B  fl  more 

B  fl  that 

B  I  to 

be  done. 
Please 
join  us  in 

the  battle  against  illiteracy,  atKl 
give  those  who  cannot  read  a 
chaiKe  to  live  a  full  and  reward¬ 
ing  life.  For  more  information  on 
our  programs,  call  415/943-8129. 


03  Lesher  Communications,  inc. 

Contra  Costa  Times,  West  County  Times,  Valley  Times,  San  Ramon  Valley  Times  edition.  Daily  Ledger,  Post  Dispatch 
P.O.  Box  9370,  Walnut  Creek,  California  945Sfe  •  415-943-8129 
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Commercial  speech 

Iowa  newspaper  conventioneers  hear  Michael  Gartner’s  report 


By  Harrison  Weber 

Approximately  $120  billion  is  spent 
each  year  on  all  types  of  advertising  in 
the  United  States. 

“All  those  words,  all  those  ideas, 
all  those  pictures  have  only  limited 
protection  under  the  First  Amend¬ 
ment,”  according  to  Michael  Gart¬ 
ner,  president  of  NBC  News. 

More  than  400  Iowa  newspeople 
heard  a  studious  report  by  Gartner  on 
“commercial  speech”  at  the  annual 
convention  of  the  Iowa  Newspaper 
Association  in  Des  Moines. 

Gartner,  who  has  a  law  degree,  is 
also  editor  of  the  Tribune  of  Ames, 
Iowa. 

Commercial  speech,  he  said,  has 
only  second-class  status  at  best. 

“Oddly,  very  few  people  —  jour¬ 
nalists,  advertisers,  legislators  or 
scholars  —  seem  to  care.  They 
should  care  because  commercial 
speech  is  an  expression,  and  freedom 
of  expression  is  necessary  in  a  democ¬ 
racy.” 

Freedom  to  advertise,  Gartner  sug¬ 
gested,  is  a  freedom  that  no  one  thinks 
about  very  often. 

“Nearly  200  years  after  the  writing 
of  the  Bill  of  Rights,  it  is  taken  for 
granted  in  this  greatest  of  democra¬ 
cies  that  speech  is  free.  A  voter  can 
criticize  his  governor,  a  sportswriter 
can  castigate  the  whole  team,  a  politi¬ 
cian  can  ridicule  his  opponent,  a 
worker  can  blow  the  whistle  on  his 
employer,  and  a  teacher  can  tell  off 
the  school  board. 

“But  a  lawyer  often  cannot  ask  an 
accident  victim  for  his  business,  a 
company  cannot  urge  you  to  buy  its 
stock,  a  cigarette  company  cannot 
advertise  its  wares  on  television,  and 
a  liquor  seller  sometimes  cannot 
quote  you  its  prices.” 

Speech  is  free  to  the  voter, 
reporter,  politician,  worker,  church¬ 
goer  and  teacher,  Gartner  continued, 
but,  he  added,  “It  is  not  free  to  the 
peddler  and  the  advertiser.” 

Commercial  speech  takes  many 
forms,  Gartner  added,  from  “bill¬ 
boards  on  the  highway,  the  ‘for  sale’ 
sign  in  the  yard,  the  ‘Dear  Occupant’ 
letter  offering  fantastic  bargains  on 
land  in  the  Ozarks,  the  newspaper 
vending  machine  in  the  airport,  to  the 


Michael  Gartner 


placard  in  the  doughnut  shop  window 
as  well  as  everyday  advertising  car¬ 
ried  by  newspapers,  television  and 
radio.” 

Censorship,  he  said,  is  every¬ 
where.  Gartner  cited  a  number  of 
examples  to  make  his  point,  includ¬ 
ing: 

•  “In  the  United  States  today  it  is  a 
criminal  offense,  punishable  by  a  fine 
of  up  to  $1,000  or  imprisonment  for  a 
year,  or  both,  for  any  broadcaster  to 
permit  the  broadcasting  of  any  ad 
about  lotteries,  except  for  official 
ones  lun  by  the  state. 

•  “It  is  illegal  to  use  interstate 
commerce  of  the  mails,  including  any 
writing  of  broadcast  material,  to  offer 
any  stock  or  security  for  sale.  All  that 
is  permitted  are  so-called  tombstone 
ads  stating  where  a  prospectus  for  a 
security  can  be  obtained. 

•  “It  is  illegal  to  advertise  cigarette 
or  tobacco  products  on  tv  or  radio, 
but  the  products  themselves  remain 
legal. 

•  “It  is  legal  for  states  to  regulate 
the  advertising  of  liquor  and  several 
do.  It  is  legal  for  states  to  regulate  the 
truthful  content  of  advertising  by 
lawyers. 

•  “In  North  Dakota  it  is  illegal  for 
a  licensed  dealer  of  pistols  to  place  an 
ad  in  his  window  saying  that  he  sells 
things. 

•  “In  New  Jersey  it  is  illegal  for  a 
doctor’s  ads  to  contain  testimonials 


from  satisfied  patients. 

•  “In  Nevada  it  is  illegal  to  adver¬ 
tise  a  brothel  in  counties  where  prosti¬ 
tution  is  illegal  even  though  the 
brothel  is  legal  in  another  county. 

•  “In  many  states  it  is  illegal  to 
advertise  for  surrogate  motherhood 
arrangements,  although  the  arrange¬ 
ments  remain  legal.” 

•Virtually  everyone,  said  Gartner, 
except  the  Tobacco  Institute  and 
some  tobacco  state  legislators,  agree 
that  “cigarettes  kill  people.”  The 
government  believes  this  and  most 
citizens  believe  it,  he  observed. 

“But  virtually  everyone  also  agrees 
that  it  would  be  all  but  impossible  to 
ban  the  sale  of  cigarettes.  Smoking  is 
as  addictive  as  cocaine,  according  to 
Surgeon  General  C.  Everett  Koop.  A 
ban  on  cigarettes  would  create  a  new 
illegal  industry,  the  manufacturing 
and  sale  of  cigarettes  underground 
without  the  tax  revenue.  In  effect,  we 
would  be  just  creating  another  drug 
problem.” 

An  increasing  number  of  people,  he 
stated,  say  the  answer  is  to  ban 
cigarette  advertising. 

Total  consumption  of  cigarettes  has 
declined. 

“The  annual  death  toll  from 
cigarettes  alone  is  still  greater  than 
the  annual  combined  number  of 
deaths  from  cocaine,  heroin,  alcohol, 
fire,  automobiles,  homicides,  sui¬ 
cides  and  AIDS. 

“But  the  reasoning  is  backward.  In 
fact,  advertising  has  proven  to  be  the 
single  most  potent  weapon  in  per¬ 
suading  people  to  quit  smoking  or  to 
refrain  from  starting,”  Gartner 
stressed. 

In  1967,  the  Federal  Communica¬ 
tions  Commission  ruled  that  broad¬ 
casters  who  ran  cigarette  ads  had  to 
donate  time  to  opponents  of  smoking. 
As  a  result,  said  Gartner,  the  air¬ 
waves  began  to  carry  messages  about 
the  perils  of  smoking  and  the  relation¬ 
ship  of  smoking  to  lung  cancer. 

Even  though  only  one  anti-smoking 
ad  was  aired  for  every  four  cigarette 
commercials,  Gartner  said  the  mes¬ 
sage  got  through.  The  consumption  of 
cigarettes  declined  and  several 
surveys  indicated  that  anti-smoking 
(Continued  on  page  42) 
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THE  LNA/MEDIA  RECORDS  DAIABASL 
WITHOUT  It  VOmtE  IN  THE  DARK. 


If  your  newspaper  is  not  part  of 
,  *  .  '  ^  the  newly  merged  LNA/Aledia 

i  ■’  .  Records  database,  your  sales 

.  j  are  just  a  shadow  of  what  thew 

j  .  ■  '  could  be. 

■  ,1  ■  LN.-yMedia  Records  is  the 

i  primary  source T)f  competitive 

I  '  X  '  data  used  by  ad  agencies,  adver- 

•  _  tisers  and  major  retailers  to  plan 

•  '  .  their  media  purchases.  So  if 

;  •  your  newspaper  isn’t  part  of  the 

database,  here's  what  you’re 
.  ■  ■  ^  missing  out  on: 

EXPOSURE.  In  exclusive  reports 
'  ■  .  v't'  like  the  BAR/LNA  Multi-Media 

Service,  which  now  shows 

’■  ^  newspaper  advertising  as  part 

of  a  nine-media  total.  And  Day- 
^  J.  of-the-\Veek  reports  used  by 

‘  '  major  retailers  to  track  the 

,  ■  performance  of  their  various 

.  -  :  *  products. 

COMPETITIVE  INFORMATION. 

^  '  That  you  need-to  build  a 

i  stronger  sales.story.  And 

to  unckwer  new  sources 
.  •  '  of  revenue.  "  ’ 

OM-liHE  SERVICES.  Which  save 
time  (Jn  research  so  your 
sales  team  can  spend  more 
J  •  ^  time  gelling. 

I  '  -  * 

i  • .  y  •  ■  ‘  .  t 


NEW  AND  UPCOMING  REPORTS.  Like  the 
cu^mi  reports  we’re  develop- 
ingu'hich  will.show  your  ad  ex^ 
penditLire  dollars  by  account 
across  nine  media  within  your 
loctll  market.  ; 

Now  think  what  you  could  do 
as  a  subscriber. 

You  could  increase  your  visi- 
bilit\'  to  the  people  who  n)ake_ 
buying  decisions.  Target  new 
business.  Position  yourself 
more  effectively  against  your 
competition  —  most  of  whoih 
will  also  be  subscribing  to  LXA/ 
Media  Records. 

And  create  opportunities  to 
ii'icre'asb  your  advertising ^ales . 
All  of  which  Could  be  essen¬ 
tial  to  survival  in  this  tough, 
_jcompetitive  market . 

F'ljWnore  informationon 
the  opportunities  being  de- 
•  \  eloped  for  the  newspaper 
industrv,  call  Jim  farrell  at 
l-80()-LNA-l)ATA  or  212- 
725-2700. 

Join  the  LNAAledia  Re¬ 
cords  database.  Don't  keep 
your  newspaper  in  the  dark. 


Newspaper  Research  Council  adopts  code  of  ethics 


By  Debra  Gersh 

The  Newspaper  Research  Council 
has  adopted  a  Code  of  Professional 
Ethics  and  Practice  designed  not  only 
to  guide,  but  also  to  educate. 

“We’re  a  rather  young  group  and 
we’re  in  an  area  we  feel  is  a  profes¬ 
sional  area.  As  professionals,  we 
really  feel  the  need  for  a  code  for  our 
members  to  look  up  to,”  said  Tom 
I  Copeland,  marketing  research  man¬ 
ager  for  Copley  Newspapers,  who 
spearheaded  the  development  of  the 
code. 

“There  are  a  lot  of  things  going  on 
in  marketing  that  raise  doubts  about 
ethics  [in  research].  One  of  the  most 
blatant  is  a  telemarketing  approach 
that  uses  research  as  a  cover  to  sell 
something.  That’s  had  a  very  damag¬ 
ing  effect,”  he  said,  noting  that  it  has 
become  harder  to  find  people  to 
respond  to  telephone  surveys 
because  their  first  impressions  are 
that  the  caller  is  selling  something. 

Copeland  also  pointed  to  900-num¬ 
ber  call-in  polls  and  in-paper  ques¬ 
tionnaires  as  actions  that  do  not  pro¬ 
vide  accurate  or  representative 
results  and  do  a  disservice  to 
research. 

“From  time  to  time,  research 
people  .  .  .  might  have  pressure  put 
upon  them  ...  to  develop  something 
to  help  sell  this  or  that,”  Copeland 
explained.  The  code  “is  designed  to 
give  our  people  a  feeling  of  profes¬ 
sionalism  and  to  enlighten  them  about 
what  is  ethical  and  unethical.  It’s  also 
an  educational  tool  for  people  in-  and 
outside  the  industry.” 

The  committee,  which  worked  for 
“a  good  year”  on  drawing  up  the  code 
included  Copeland,  NRC  executive 
director  Glenn  Roberts,  Denver  Post 
research  manager  Ann  Abernethy 
and  Albert  E.  Gollin,  Newspaper 
Advertising  Bureau  associate 
research  director. 

Copeland  said  the  next  step  for 
NRC  will  be  to  develop  a  follow-up 
guide  to  research  standards  —  but 
first  it  needed  a  “philosophical 
benchmark.” 

The  following  is  the  NRC’s  Code  of 
Professional  Ethics  and  Practice: 

The  Newspaper  Research  Council 
has  adopted  the  principles  expressed 
in  the  following  code,  whose  purpose 
is  to  support  sound  and  ethical  prac¬ 
tice  in  the  conduct  and  use  of  newspa¬ 
per  research. 

“We  shall  strive  to  maintain  high 
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standards  of  scientific  competence 
and  integrity  in  the  design,  conduct, 
analysis  and  reporting  of  research, 
and  in  our  relations  with  survey 
respondents  and  those  who  use  our 
research.  We  shall  further  strive  to 
resist  all  tasks  or  assignments  that 
would  require  activities  inconsistent 
with  the  principles  of  this  code. 

I.  Principles  of  Professional  Practice  in 
the  Conduct  of  Our  Work 

A.  We  shall  exercise  due  care  in 
developing  research  designs  and 
survey  instruments,  and  in  collecting, 
processing,  and  analyzing  data,  tak¬ 
ing  all  reasonable  steps  to  assure  the 
reliability  and  validity  of  results. 

1.  We  shall  recommend  and 
employ  only  those  tools  and  methods 
of  analysis  which,  in  our  professional 
judgment,  are  well  suited  to  the 
research  problem  at  hand. 

2.  We  shall  not  select  research 
tools  and  methods  of  analysis  because 
of  their  capacity  to  yield  misleading 
conclusions. 

3.  We  shall  not  knowingly  make 
interpretations  of  research  results 
that  are  inconsistent  with  the  data 
available,  nor  shall  we  tacitly  permit 
such  interpretations  by  others  to  go 
unchallenged. 

II.  Principles  of  Professional  Responsi¬ 
bility  in  Our  Dealings  With  People 

A.  Our  management. 

1.  Except  when  authorized,  we 
shall  maintain  the  confidentiality  of 
proprietary  research  and  of  other  sen¬ 
sitive  data  available  to  use  as  employ¬ 
ees. 

B.  The  profession. 

1 .  We  recognize  our  responsibil¬ 
ity  to  contribute  to  the  profession  of 
newspaper  research  and  to  dissemi¬ 
nate  as  freely  as  possib'e  the  ideas  and 
findings  which  emerge  from  our 
research. 

2.  Membership  in  NRC  shall  not 
be  cited  as  evidence  of  professional 
competence,  since  the  council  does 
not  certify  any  persons  or  organiza¬ 
tions. 

C.  The  respondent. 

1 .  We  shall  strive  to  avoid  the  use 
of  practices  or  methods  that  may 
harm,  humiliate,  or  seriously  mislead 
research  respondents. 

2.  Unless  the  respondent  waives 
confidentiality  for  specified  uses,  we 
shall  hold  as  privileged  and  confiden¬ 
tial  all  information  that  might  identify 
a  respondent  with  his  or  her 
responses. 

3.  We  shall  not  disclose  or  use  the 


names  of  respondents  for  nonre¬ 
search  purposes  unless  the  respon¬ 
dent  grants  us  permission  to  do  so. 

III.  Standards  for  Minimal  Disclosure 

Professional  newspaper  research¬ 
ers  should  provide  certain  basic  infor¬ 
mation  about  methods  with  each 
research  report  to  describe  accurately 
the  research,  with  reference  sources 
for  fuller  detail.  Following  are  mini¬ 
mal  disclosure  items: 

1.  Sponsor,  and  who  conduct¬ 
ed  research; 

2.  Exact  wording  of  questions, 
including  any  special  question 
instructions  to  interviewers; 

3.  Universe  measured  and  sampling 
frame  used; 

4.  Interviewing  dates  (and  locations 
if  applicable); 

5.  Interviewing  method,  telephone, 
personal,  intercept,  mail,  etc. 

6.  Sample  selection  procedure, 
including  how  it  was  generated,  from 
commercial  sample  supplier,  in- 
house  computer,  manual  directory, 
etc.; 

7.  Respondent  selection  (including 
self-selection)  procedures; 

8.  Sample  size,  completion  rates, 
screening  procedures; 

9.  Sampling  error  estimates  and, 
where  relevant,  weighting  proce¬ 
dures. 


Sacramento  Bee 
adds  customer 
retention  section 

The  Sacramento  (Calif.)  Bee  has 
reorganized  its  circulation  depart¬ 
ment  to  provide  a  new  customer 
retention  section,  director  Gene 
Czarny  announced. 

The  move  involves  a  division  of  the 
customer  service  department  into 
customer  service  and  retention. 

Staff  supervisor  Stacy  Smithers  has 
been  named  manager  of  customer  ser¬ 
vice,  which  handles  incoming  calls, 
service  dispatch  and  carrier  mail. 

Customer  retention  is  responsible 
mainly  for  resolving  circulation  com¬ 
plaints.  It  is  managed  by  Bud  Hills, 
who  has  held  various  circulation  posi¬ 
tions  at  the  Bee  for  39  years. 

A  Bee  spokesman  said  the  idea  of 
the  customer  retention  section  is  to 
“provide  the  best  possible  service  to 
our  subscribers.” 
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Photographer:  Ted  Fitzgerald,  courtesy  ol  the  Boston  Herald. 
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LEGAL  BRIEFS- 


Supreme  Court 
permits  censoring 
of  prison  papers 

In  a  6-3  ruling,  the  U.S.  Supreme 
Court  extended  the  authority  of 
prison  officials  to  censor  publications 
sent  to  prisoners. 

The  ruling  said  publications  may  be 
excluded  under  regulations  that  are 
“reasonably  related”  to  the  need  to 
maintain  prison  order  and  security. 

The  decision  upheld  regulations 
issued  by  the  Federal  Bureau  of  Pris¬ 
ons  that  give  wardens  the  authority  to 
exclude  publications  which  may  lead 
to  the  use  of  physical  violence  or 
which  contain  explicit  homosexual 
material. 

The  court  ruling  overturned  a  1987 
decision  by  the  United  States  Court  of 
Appeals  for  the  District  of  Columbia 
which  held,  in  a  lawsuit  brought  by 
federal  prison  inmates  and  the 
publishers  of  material  that  had  been 
excluded,  that  the  regulations  vio¬ 
lated  the  prisoners’  First  Amendment 
rights. 


Justice  Harry  A.  Blackmum  wrote 
the  decision  which  was  joined  by 
Chief  Justice  Rehnquist  and  Justices 
White,  O’Connor,  Scalia  and  Ken¬ 
nedy. 

Justices  Brennan,  Marshall  and 
Stevens  dissented. 

Former  UPl 
graphics  head 
seeks  damages 

A  former  employee  of  United  Press 
International,  who  says  he  was  termi¬ 
nated  while  in  the  hospital,  has  filed 
suit  charging  that  his  ex-boss  at  the 
wire  service  went  into  his  office  and 
“destroyed,  trashed”  or  took  his  per¬ 
sonal  property. 

Bill  Lemmer,  former  director  of 
UPI’s  graphics  department,  is  seek¬ 
ing  $2  million  in  damages  in  a  lawsuit 
filed  in  U.S.  District  Court  in 
Washington,  D.C. 

Bill  Brownlee,  associate  general 
counsel  of  UPI,  said  the  lawsuit  was 
without  merit  and  the  news  service  is 
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in  the  process  of  filing  its  answer  to 
charges. 

Lemmer  took  medical  leave  last 
Jan.  20  and,  while  he  was  in  the  hospi¬ 
tal,  he  received  a  letter  from  UPI 
dated  Feb.  8,  1989  informing  him  he 
was  terminated,  the  court  papers 
state. 

The  lawsuit  alleges  that  on  or  about 
Feb.  17,  Lemmer’s  former  boss,  Alan 
Papkin,  general  manager  of  the  pho¬ 
tography  and  graphics  department, 
“without  any  notice  to  the  plaintiff, 
went  into  the  plaintiff’s  office  and 
destroyed,  trashed,  converted  and/or 
misplaced  all  of  the  plaintiffs  per¬ 
sonal  property  which  was  in  his 
office,”  including  his  portfolio 
and  software  disks  which  he  had 
designed. 

The  lawsuit  alleges  that  Papkin’ s 
actions  were  “authorized  and/or 
approved”  by  UPI. 

Ex-reporter  plans 
to  sue  government 

R.E.  Payne,  a  former  reporter  for 
the  St.  Tammany  News-Banner  in 
suburban  New  Orleans,  has  taken  the 
first  steps  in  filing  a  lawsuit  against 
the  federal  government  over  his  arrest 
and  trial  for  extortion  last  year.  Payne 
was  acquitted  of  the  charges  in  a  jury 
trial  last  July. 

Payne  had  agreed  to  help  FBI  spe¬ 
cial  agent  Joseph  Slaughter  with  his 
investigation  of  corruption  among 
members  of  the  Causeway  Commis¬ 
sion,  which  oversees  the  bridge 
across  Lake  Ponchartrain  (E&P,  Sept. 
24,  1988,  P.  9). 

However,  Slaughter  did  not  inform 
other  FBI  agents  of  Payne’s  participa¬ 
tion  in  the  probe,  and  the  reporter  was 
arrested  by  a  different  group  of  agents 
conducting  a  separate  investigation  of 
the  commission. 

Payne  won  acquittal  after  he  was 
able  to  prove  in  court  that  he  had  been 
recruited  by  Slaughter. 

Payne  has  filed  a  claim  with  the 
U.S.  Justice  Dept,  seeking  $500,000 
in  compensation  for  alleged  miscon¬ 
duct  and  malicious  prosecution  by  the 
FBI  and  U.S.  Attorney  John  Volz. 

Attorney  Nicolas  Estiveme,  who  is 
representing  Payne,  said  the  claim 
was  a  preliminary  step  to  filing  a  law¬ 
suit.  The  government  has  six  months 
to  respond  to  the  claim,  and  if  it  turns 
Payne  down,  he  can  then  file  suit, 
Estiveme  explained. 

Since  the  U.S.  Attorney  General 
can  agree  to  claims  up  to  only  $500 
without  getting  authorization  from 
(Continued  on  page  82) 
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Journalist,  photog 
shot  at  in  Namibia 

Gunmen  fired  from  a  speeding  car 
at  a  vehicle  carrying  a  journalist  and 
photographer  in  Windhoek,  Namibia, 
as  they  responded  to  an  anonymous 
telephone  call  about  an  explosion,  but 
the  two  said  they  were  not  hurt. 

Heidi  von  Egidy,  a  stringer  for  the 
Associated  Press,  and  free-lance  pho¬ 
tographer  John  Liebenburg  said  four 
bullets  went  through  the  side  and  out 
the  back  of  the  car  on  the  night  of  May 
7. 

Late  last  week  a  Journalist’s  car 
parked  in  front  of  the  Namibian  Press 
Center  was  struck  by  a  bullet  and  a 
military  flare  was  tossed  into  the  cen¬ 
ter’s  garden  during  a  cocktail  party. 

Windhoek  police  spokesman 
Kierie  dur  Rand  said  the  incidents 
were  under  investigation. 

Journalists  from  around  the  world 
are  in  Namibia  to  report  on  the  terri¬ 
tory’s  transition  to  independence  from 
South  African  control.  The  United 
Nations  is  supervising  the  change. 

Von  Egidy  said  that  she  and 
Liebenburg  were  driving  on  the  main 
road  to  Katatura  to  check  on  an  anon¬ 
ymous  call  Liebenburg  had  received 
at  home  about  an  explosion  near 
police  headquarters  in  Windhoek’s 
black  township.  The  report  was  false. 

“The  road  was  deserted.  There 
were  no  cars  and  we  were  not  fol¬ 
lowed.  They  must  have  been  parked 
on  the  side  of  the  road,  waiting,  with 
their  lights  off,”  she  said.  “We  were 
looking  the  other  way  when  they 
started  shooting.  We  just  ducked. 

“They  drove  close  to  John’s  side  of 
the  car,  not  a  meter  [yard]  away,  with 
their  headlights  on  bright,  and  imme¬ 
diately  afterward  disappeared  down 
a  side  street.  It  was  well  planned.  I’m 
sure  they  were  trying  to  kill  John." 

—  AP 

ANPA  Foundation, 
ICMA  present  award 

Jean  Shaw,  associate  professor  of 
elementary  education  at  the  Univer¬ 
sity  of  Mississippi  is  the  winner  of  the 
first  annual  C.K.  Jefferson  Memorial 
Scholarship  established  by  the 
American  Newspaper  Publishers 
Association  Foundation  and  the 
International  Circulation  Managers 
Association. 

The  scholarship  was  set  up  to  honor 
C.K.  “Ken”  Jefferson,  who  died  in 
October  1987  at  age  91.  Jefferson,  a 
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former  Des  Moines  (Iowa)  Register 
circulation  director,  was  one  of  the 
founders  of  the  Newspaper  in  Educa¬ 
tion  program. 

The  award  will  be  presented  each 
year  to  an  instructor  of  NIE  credit¬ 
granting  courses  co-sponsored  with  a 
college  or  university  or  affiliated  with 
a  regional  or  state  teacher  education 
center.  Winners  will  receive  registra¬ 
tion  fee,  hotel  and  travel  expenses  for 
the  ANPA  Foundation’s  annual  NIE 
conference. 


Bibb,  Wolfrom  are 
named  to  fame  hall 

Leon  Bibb,  a  Cleveland,  Ohio,  tele¬ 
vision  news  anchor,  and  Jerry  Wol¬ 
from,  editor  of  the  Cambridge  (Ohio) 
Daily  Jeffersonian,  have  been 
inducted  into  the  Bowling  Green 
State  University  Journalism  Hall  of 
Fame.  The  inductions  were  spon¬ 
sored  by  the  university  chapter  of 
Kappa  Tau  Alpha,  a  national  journal¬ 
ism  honor  society. 


DRABBLE  is 

The  Chicago  Sun-Times 
tried  to  drop  Drabble®  in 
November  '88.  The  Los 
Angeles  Times  tried  to  drop 
Drabble  in  March  '89. 

Tulsa  World  tried  to  do  it  in 
April  '89. 

In  all  three  newspapers 
loyal  fans 
demanded, 
and  got,  the 
triumphant 
return  of 
Drabble. 

Drabble  fans  are 

usually  quite  calm  and  friendly.  But  when 
their  favorite  comic  strip  is  removed,  they  speak 
out — loud  and  clear. 

If  you'd  like  to  see  why  Norman  Drabble, 
a  bumbling  college  student,  is  so  popular  call 
Brad  Bushell  at  1-800-221-4816  (in  New  York, 
212-692-3700). 

United  Media  Canada,  1-800-668-4649. 
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Inquirer  settles 
with  stringers 

The  Philadelphia  Inquirer  reached 
a  settlement  with  its  stringers  over 
charges  of  unfair  labor  practices  that 
were  brought  against  it  during  an 
unsuccessful  unionization  effort. 

The  charges  had  been  filed  with  the 
National  Labor  Relations  Board  by 
Newspaper  Reporters  of  the  Philadel¬ 
phia  Inquirer,  District  1,  an  organiza¬ 
tion  formed  by  several  stringers  in  the 
attempt  to  unionize  the  non-staff  writ¬ 
ers. 

Under  the  settlement,  the  company 
agreed  not  to  engage  in  the  acts  it  had 
been  charged  with  but  did  not  admit  to 
any  wrongdoing. 

The  charges  were  brought  against 
four  Inquirer  editors  and  said  they 
had  threatened  reprisals  and  offered 
some  employees  improved  health 
benefits  in  an  effort  to  defeat  the 
union  drive. 

The  unionization  effort  ended  in 
mid-April  when  District  1  withdrew 
its  petition  for  union  representation, 
citing  a  lack  of  funds  to  continue.  At 
the  time,  management  was  winning 
the  vote  with  84  votes  for  no  union,  to 
74  for  the  Newspaper  Guild  and  three 
for  District  1. 

Owen  will  begin 
Army  training  soon 

Conan  D.  Owen,  free-lance  photog¬ 
rapher  jailed  in  Spain  (and  recently 
paroled  to  the  United  States  for 


possession  of  drugs  that  he  says  were 
planted  on  him,  has  been  working  as 
an  intern  at  the  Norfolk,  Va. ,  newspa¬ 
pers  and  plans  to  begin  17  weeks  of 
active  duty  in  the  Army  for  training  to 
take  the  basic  officers’  course  for  Sig¬ 
nal  Training,  after  which  he  plans  to 
serve  in  either  the  National  Guard  or 
Reserve  forces. 

According  to  Owen’s  father, 
Ernest  Owen,  Conan’s  acceptance 
means  the  Army,  which  will  not  allow 
a  commission  for  anyone  convicted  of 
any  drug  charge,  essentially  believes 
that  Owen  did  not  commit  a  crime. 
Although  Owen  is  still  technically  on 
parole,  an  arrangement  will  be  made 
for  him  to  speak  periodically  with  his 
parole  officer  and  he  hopes  to  be 
eligible  for  unsupervised  parole  soon. 

In  addition,  Owen’s  father  said  his 
son  is  working  on  a  book  about  his 
ordeal,  which  left  him  in  a  Spanish  jail 
for  about  a  year  after  a  bag  he  carried 
into  the  country  was  found  to  contain 
cocaine.  Owen  has  said  the  drug  was 
planted  without  his  knowledge  in  a 
false  bottom  of  the  bag. 

Miners  picket 
paper  over 
classified  ad 

A  handful  of  miners  picketed  the 
offices  of  the  Logan  (W.Va.)  Banner 
to  demonstrate  their  anger  over  a 
classified  ad  in  the  paper  seeking 
workers  at  Pittston  Coal  Group’s 
local  mines  to  replace  striking  United 
Mine  Workers  union  members. 

Publisher  Richard  Osborne  said  the 


miners  were  upset  because  they  felt 
the  newspaper  was  favoring  one  side 
over  the  other. 

“They  thought  we  should  support 
them,”  Osborne  said,  noting  that 
after  explaining  that  to  be  fair  the 
paper  could  not  take  ads  from  the 
UMW,  which  it  had  before,  and  not 
from  management.  “They  finally 
accepted  [the  explanation].  They  still 
resented  that  we  ran  the  ad,  but  they 
understood.” 

Osborne  explained  that  the  full- 
page  display  ad  from  Pittston  was 
scheduled  to  run  every  day  for  about 
three  weeks  to  a  month,  and  that  since 
the  one  day  when  five  or  six  miners 
“walked  around”  outside  the  news¬ 
paper  for  a  few  hours,  things  have 
quieted  down. 


Record  introduces 
new  TMC  product 

The  Record,  Bergen  County,  N.J., 
has  introduced  a  new  total  market 
coverage  program  which  offers 
r.dvertisers  saturation  distribution  to 
subscribers  and  non-subscribers  in 
selected  areas. 

The  package,  launched  April  2, 
includes  the  “Your  Town  Record” 
zoned  community  tab  sections  and 
“North  Jersey  People,”  a  new  broad- , 
sheet  section  with  people-focused 
features  and  articles  previously  pub¬ 
lished  in  the  Record,  delivered  to  non¬ 
subscribers  with  “Your  Town  Rec¬ 
ord”  inserted,  as  well  as  preprinted 
inserts  available  for  full-run  or  spe¬ 
cific  local-distribution  zones. 


From  Seattle  . . . 

‘At  its  unsung  beginnings  in  1979,  the  Vihshin^n  State  (^ina  Relations  Council  was  like 
hundreds  of  other  small  American  groups  and  companies  hoping  to  turn  the  euphoria  of  new  Sino- 
American  diplomatic  relations  into  sornething  profitable. 

‘Prospective  China  traders  have  been  disai:70inted  many  times  in  the  years  since.  Some 
companies  have  gone  on  to  other  projects.  Others  have  struggled  with  complex  government 
regulations  on  both  sides  of  the  Pacific  and  the  uncertainties  of  Chinese  economic  reform. 

‘But  despite  setbacks  Washington  and  its  small  band  of  China  enthusiasts,  without  benefit  of  a 
famous  name  in  international  trade  like  San  Francisco  or  a  huge  population  base  like  Los  Angeles, 
have  turned  this  state  into  a  focal  point  of  Americans  trade  with  the  worlds  most  populous  country. 

‘According  to  the  latest  Commerce  Department  figures,  more  than  one-eighth  of  the  total  $10 
billion  U.S.-China  annual  trade  passes  through  Washington,  more  than  any  other  U.S.  state. 

‘Ihe  state  has  aggressively  advertised  the  fact  that  its  ports  sit  at  least  a  day  closer  to  China  for 
ships  crossing  the  Pacific  than  do  Califomia  ports.  The  local  China  Relations  Council,  which  now 
boasts  1 20  organizations  and  companies,  has  provided  a  heavy  schedule  of  conferences,  seminars 
and  tours  that  have  regularty  attracted  Chinese  officials  with  influence  overtrade  decisions. . . .‘ 

—by  Jay  Mathews,  The  Washington  Post 
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IN  BRIEF 


Carter  says  press 
should  stand  up  to 
repressive  nations 

Former  President  Jimmy  Carter 
says  news  organizations  have  shown 
“an  absence  of  courage”  by  failing  to 
assert  press  rights  in  restrictive 
nations  such  as  South  Africa. 

“Whenever  an  oppressive  govern¬ 
ment  like  the  one  in  South  Africa 
attempts  to  suppress  the  world  press 
as  they  have  in  the  past;  the  press  has 
been  too  dormant,  too  timid  —  I  hesi¬ 
tate  to  use  the  word  cowardly  —  in 
fighting  back,”  Carter  told  contribu¬ 
tors  to  Cable  News  Network’s 
“World  Report”  program,  who  met 
in  Atlanta  on  May  4. 

Carter  said  reporters  have  surren¬ 
dered  too  easily  when  faced  with  gov¬ 
ernment  restrictions,  and  by  doing  so 
have  encouraged  suppression  by 
other  world  leaders. 

“Had  the  press,  collectively  and 
individually,  said,  ‘We  will  not  abide 
by  this  censorship,’  I  think  you  could 
very  well  have  lessened  the  amount  of 
restraint  on  the  news  coverage  out  of 
South  Africa,”  Carter  said. 

The  government  of  South  Africa 


enacted  state-of-emergency  regula¬ 
tions  in  1986  which  restrict  access  to 
areas  of  unrest  by  foreign  journalists 
and  prohibit  local  news  organizations 
from  reporting  disturbances,  most 
forms  of  peaceful  protest  and  a  wide 
range  of  statements  by  opposition 
groups.  The  nation  has  been  torn  by 
unrest  because  of  its  official  policy  of 
racial  segregation,  or  apartheid. 

“I  think  the  precedent  that  was 
established  in  South  Africa  is  one  of 
almost  disgrace  to  the  news  media, 
who  have  shown  an  absence  of  cour¬ 
age,”  Carter  said. 

Carter  said  journalists  would  do 
better  to  risk  expulsion  from  nations 
with  severe  press  restrictions,  rather 
than  to  stay  and  become  “pawns”  of 
the  government. 

—  AP 

Free  press  church 
gets  new 
administrator 

Margaret  A.  Brundage  was 
recently  appointed  administrator  of 
St.  Paul’s  National  Historic  Site  in 
Mount  Vernon,  N.Y. 

St.  Paul’s  was  the  setting  of  histori¬ 


cal  events  which  established  an  early 
foundation  for  the  First  Amendment 
rights  of  freedom  of  speech,  religion, 
press  and  assembly. 

The  site  and  Bill  of  Rights  Museum 
were  opened  to  the  public  in  1984. 

StarText  adds 
business  service 

StarText  on-line  information  ser¬ 
vice,  begun  seven  years  ago  by  the 
Fort  Worth  Star-Telegram  for  per¬ 
sonal  computer  owners  in  the  Dallas- 
Ft.  Worth  area,  has  added  StartText/ 
Business  Edition. 

In  addition  to  the  news,  classified 
ads,  airline  schedules,  electronic 
banking,  electronic  mail  and  on-line 
encyclopedia  already  offered  by  Star- 
Text,  Business  Edition  subscribers 
will  get  an  enhanced  package  of  busi¬ 
ness  news,  features  and  15-minute- 
delayed  stock  quotations. 

The  package  includes  specialized 
columns,  investment  advice,  daily 
executive  briefing,  features  from  the 
paper’s  daily  business  sections  and 
Monday’s  “Tarrant  Business.” 
Other  services  and  features  are  to  be 
added. 
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Need  to  find  out  what  it 
costs  to  insure  a  flea  circus? 

Sorry.  We  can’t  help. 

But  if  it’s  family  insurance  - 
auto,  home,  health  or 
life  -  you  have  a  question 
about,  we  probably  can. 

You’ve  got  pur  number(s). 
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NEWSPEOPLE  IN  THE  NEWS 


REG  MURPHY,  publisher  of  the  Baltimore 
Sun,  has  been  named  president  of  the  Interna¬ 
tional  Newspaper  Advertising  and  Marketing 
Executives  Foundation.  He  succeeds  Arthur 
Wible,  former  publisher  of  the  Dallas  Times 
Herald. 

Murphy  played  a  key  role  in  the  foundation's 
recent  coordination  of  a  newspaper  sales  train¬ 
ing  program  at  Howard  University  in  Washing¬ 
ton,  D.C.,  and  guided  the  Sun's  development  of 
an  Adopt-A  University  partnership  with  the  his¬ 
torically  black  university. 

The  foundation  assists  newspaper  advertising 
education  through  development  of  programs  for 
professors,  students  and  college  curricula. 


Tim  Porter,  business  editor  of  the 
San  Francisco  Examiner,  moved  to 
metropolitan  editor  on  May  15  and  is 
in  charge  of  the  60-member  staff 
responsible  for  the  local,  state  and 
regional  news  report. 

Porter  joined  the  Examiner  as  a 
copy  editor  in  June  1984  from  the 
Contra  Costa  Times,  Walnut  Creek, 
Calif.,  and  was  promoted  to  several 
key  editorial  jobs  before  taking  over 
the  business  department  in  February 
1988.  He  was  deputy  metropolitan 
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editor  prior  to  being  named  business 
editor  and  succeeds  James  A.  Fine- 
frock,  who  will  assume  other  duties 
at  the  Examiner. 

*  ♦  ♦ 

Phil  Stout  has  been  appointed 
director  of  sales  and  marketing  at  the 
State-Times  and  Morning  Advocate, 
Baton  Rouge,  La.,  effective  June  1. 

Stout,  a  veteran  in  newspaper  mar¬ 
keting,  most  recently  was  display 
advertising  director  at  the  Dallas 
Times  Herald,  which  he  joined  in  1987 
after  two  decades  as  director  of  mar¬ 
keting  services  at  the  Daily  Oklaho¬ 
man,  Oklahoma  City. 

He  is  a  past  president  and  honorary 
life  member  of  the  Newspaper 
Research  Council. 

*  *  * 

Bart  Adams,  associate  publisher 
of  the  Dunn  (N.C.)  Daily  Record  for 
the  past  six  years,  was  promoted  to 
editor  and  publisher  of  the  family- 
owned  newspaper  at  the  annual 
meeting  of  the  stockholders. 

Attorney  Brent  Adams,  his 
brother,  was  named  chairman  of  the 
board  of  Record  Publishing  Co.  Inc., 
the  parent  company  which  is  also 
owned  by  the  family. 

Maere  Kay  Norris,  their  sister, 
who  has  been  advertising  director  for 
four  years,  was  named  vice  chairman 
of  the  board. 

Stepping  down  from  the  top  posi¬ 
tion  at  the  Daily  Record  is  Hoover 
Adams,  their  father,  who  has  been 
editor  and  publisher  since  establish¬ 
ing  the  company.  He  will  continue  his 
column,  “These  Little  Things,”  and 
do  some  editorial  writing  and  report¬ 
ing. 

Re-elected  as  vice  president,  secre¬ 
tary-treasurer  is  their  mother,  Melli- 
CENT  S.  Adams.  She  has  held  that 
position  since  the  newspaper  started 
in  1950. 


— ■  NEWSPEOPLE  EDITOR 
LENORA  WILLIAMSON 


Peter  S.  Prichard,  editor  of 
USA  Today,  has  announced  a  realign¬ 
ment  of  editors  at  the  newspaper. 

Robert  A.  Dubill,  previously 
senior  editor  responsible  for  night 
operations,  becomes  senior  editor/ 
operations,  in  charge  of  day-to-day 
operations  and  continues  to  supervise 
several  news  enterprise  projects. 

Karen  Jurgensen,  former  senior 
editor  in  charge  of  long-range  plan¬ 
ning,  becomes  senior  editor/days, 
responsible  for  planning  of  news  con¬ 
tent. 

Ray  Gniewek,  Page  One  editor 
since  1982,  becomes  senior  editor/ 
nights. 

In  addition,  Henry  Freeman,  man¬ 
aging  editor/sports,  will  head  a  news¬ 
paperwide  planning  group  focusing 
on  problems  and  opportunities  in  the 
1990s;  and  Richard  Curtts,  managing 
editor/graphics  and  photography, 
also  will  be  a  key  member  of  a  new 
Gannett  committee  studying  group¬ 
wide  graphics  opportunities. 

*  *  * 

jANis  Drew  Heapy,  former  Eastern 
magazine  manager  for  the  Los 
Angeles  Times’  display  advertising 
department,  has  been  promoted  to 
general  advertising  manager,  replac¬ 
ing  Larry  Letters,  who  left  the 
newspaper. 

She  is  also  responsible  for  national 
advertising  in  the  Los  Angeles  Times 
Magazine  and  Television  Times  and 
oversees  the  ad  offices  in  San  Fran¬ 
cisco,  Chicago  and  New  York — and 
also  Times’  representation  in  the 
Times  Mirror  National  Marketing 
offices  and  companies  representing 
the  newspaper  in  26  foreign  countries. 
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EuGen6  Falk  Bill  R.  Gulledge  Jay  Ambrose 


EuGene  Falk  has  been  appointed 
executive  vice  president  and  general 
manager  of  Philadelphia  Newspapers 
Inc.  All  business  area  divisions  of  the 
newspapers  report  to  Falk,  including 
advertising,  production,  information 
systems,  circulation  divisions  of  both 
newspapers,  transportation,  finance, 
and  the  new  production  plant. 

In  his  new  post,  Falk  reports 
directly  to  Sam  McKeel,  chairman 
and  publisher  of  the  Philadelphia 
Inquirer  and  the  Daily  News. 

Falk  joined  the  company  in  1987  as 
head  of  production  and  systems  tech¬ 
nology  departments  and  was  pro¬ 
moted  to  executive  vice  president  in 
1988  when  oversight  of  the  advertis¬ 
ing  department  was  added  to  his 
responsibility. 

*  *  * 

Bill  R.  Gulledge,  vice  president 
of  Harte-Hanks  Communications 
Inc.’s  information  services  since 
1984,  has  been  named  publisher  of  the 
Middlesex  News,  Framingham, 
Mass. 

James  D.  Lonergan,  publisher  of 
the  Wichita  Falls  (Texas)  Times  Rec¬ 
ord  News,  has  been  serving  as  interim 
publisher  in  Framingham  and  now 
returns  to  full-time  director  of  the 
Wichita  Falls  paper. 

Gulledge  joined  Harte-Hanks  in 


Leo  L.  Kubiet,  senior  vice  presi¬ 
dent  of  The  Times  Publishing  Com¬ 
pany,  St.  Petersburg,  since  December 
1987,  has  retired  after  more  than  21 
years  of  service. 

He  joined  the  Times  as  retail  adver¬ 
tising  manager  from  the  Detroit  News 
in  April  1968. 

Kubiet  was  advertising  manager 
with  line  responsibility  for  classified, 
general,  co-op,  and  retail  advertising 
departments  from  June  1970  through 
February  1975  and  then  was  advertis¬ 
ing  director  until  February  1986, 
when  he  was  named  vice  president, 
advertising. 

*  *  * 

Sandy  Johnson,  news  editor  in  the 
Washington  bureau  of  the  Associated 
Press,  has  been  promoted  to  assistant 
chief  of  bureau. 

A  Washington  editor  since  1983, 
she  has  been  responsible  for  coverage 
of  national  political  campaigns  and 
the  1988  nominating  conventions. 

Dorothy  Gast  Abernathy,  corre¬ 
spondent  in  charge  of  the  AP  bureau 
in  Cleveland  for  two  years,  is  return¬ 
ing  to  Virginia  as  chief  of  bureau  in 
Richmond.  She  was  Roanoke  corre¬ 
spondent  in  1983-1987. 


Jay  Ambrose,  executive  editor  of 
Scripps  Howard’s  Rocky  Mountain 
News,  Denver,  for  the  past  year,  has 
been  promoted  to  editor,  succeeding 
Ralph  Looney,  who  retired. 

Ambrose  served  six  years  at  the 
News  in  1977-83  in  various  writing 
and  editing  posts  including  editor  of 
the  editorial  page  and  then  moved  to 
managing  editor  of  the  El  Paso  Her- 
ald-Post  and  served  there  as  editor 
from  1984  to  1988. 

A  nationally  recognized  spokes¬ 
man  for  the  literacy  movement  after 
developing  a  program  to  promote  lit¬ 
eracy  in  El  Paso,  Ambrose  also  was 
founding  chairman  of  the  literacy 
committee  of  the  American  Society  of 
Newspaper  Editors. 

Looney,  editor  of  the  News  for  the 
past  eight  and  a  half  years,  turns  65  in 
June  and  plans  to  return  to  Albu¬ 
querque  where  he  spent  25  years  with 
the  Tribune,  another  Scripps  Howard 
paper.  The  author  of  “Haunted  High¬ 
ways:  The  Ghost  Towns  of  New 
Mexico,”  Looney  plans  to  write 
other  books  on  the  Southwest. 

*  «  * 

At  the  Detroit  News,  Gary  L. 
Anderson,  vice  president/finance, 
was  named  senior  vice  president, 
with  responsibility  for  finance,  sys¬ 
tems,  production  and  personnel. 

Richard  J.  McClennen,  vice 
president/marketing,  was  named 
senior  vice  president,  with  responsi¬ 
bility  for  advertising,  circulation  and 
marketing  services. 

*  *  * 

Theodore  N.  Beitchman  has  been 
named  editor-in-chief  of  the  Johns¬ 
town  (Pa.)  Tribune-Democrat. 

Formerly  managing  editor  of  the 
Daily  Southtown  Economist,  Chi¬ 
cago,  and  a  former  senior  editor  of 
Sports  Illustrated  magazine,  Beitch¬ 
man  replaces  George  Fattman,  who 
is  now  editor  of  the  editorial  page. 


1971  as  corporate  director  of  planning 
services  and  was  named  assistant  to 
the  president  in  1973  and  vice  presi¬ 
dent,  staff  services  in  1978. 

In  his  new  position,  Gulledge 
reports  to  Kevin  J.  Barry,  who  has 
been  named  group  president  for  the 
company’s  Boston  area  newspapers. 
Barry  also  continues  as  publisher  of 
the  San  Angelo  (Texas)  Standard- 
Times. 

*  * 

Bruce  G.  Temple,  publisher  of  the 
weekly  Brown  County  Democrat, 
Nashville,  Ind.,  is  serving  as  the  first 
distinguished  visiting  lecturer  at  Pul¬ 
liam  School  of  Journalism  at  Franklin 
College,  Franklin,  Ind. 
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OBITUARIES 


James  Betchkal,  54,  a  senior 
executive  of  the  National  School 
Boards  Association  and  a  journalist 
and  publishing  executive,  died  of 
cancer  April  21.  He  lived  in  Washing¬ 
ton,  D.C. 

In  1965-68,  Betchkal  was  executive 
editor  of  Pioneer  Press,  a  subsidiary 
of  Time  Inc.,  which  publishes  subur¬ 
ban  newspapers  in  the  Chicago  area. 
He  had  been  managing  editor  of 
Nation's  Schools  magazine  and  asso¬ 
ciate  editor  of  Actual  Specifying 
Engineering  magazine,  both  in  Chi¬ 
cago. 

In  his  20-year  career  at  NSBA,  his 
responsibilities  included  three 
national  publications.  The  American 
School  Board  Journal  and  The  Execu¬ 
tive  Educator  magazine  and  the  fort¬ 
nightly  newspaper  School  Board 
News. 

«  *  * 

Carl  Clemens,  83,  a  reporter,  edi¬ 
tor  and  publisher  of  The  Ridgewood 
Times,  an  84-year-old  weekly,  died 
May  1  at  his  home  in  Ridgewood, 
Queens,  New  York  City. 

He  joined  the  paper  as  a  copyboy 
and  became  editor  and  publisher  in 
the  late  ’40s  and  retired  in  July  1987 
after  selling  the  paper  to  Maureen 
Walthers.  The  paper  had  established 
the  first  radio  station  in  the  city, 
WHN,  in  1922.  It  was  later  sold  to  the 
Loews  organization. 

«  *  * 

Carlton  Cressman,  81,  a  former 
editor  and  reporter  for  the  late  Phila¬ 


delphia  Bulletin  and  the  Philadelphia 
Record,  died  April  10  at  Rydal  Park 
(Pa.)  Medical  Facility. 

Cressman  began  as  a  Philadelphia 
Inquirer  reporter  and  remained  there 
until  1939,  when  he  moved  to  the  Rec¬ 
ord,  staying  until  that  paper  folded  in 
the  mid-’40s.  Cressman  joined  the 
Bulletin  in  1947  as  a  makeup  editor 
and  retired  in  1973. 

*  *  * 

Boyd  J.  Haight,  66,  state  editor  of 
the  San  Jose  Mercury  News  and  a 
journalist  and  teacher  in  the  San  Fran¬ 
cisco  Bay  area,  died  April  24  of  a 
heart  attack  while  working  at  the 
newspaper. 

He  joined  the  San  Jose  News  in 
1964  as  a  reporter  and  later  became 
chief  of  the  paper’s  North  County 
bureau. 

In  1971 ,  he  was  named  city  editor  of 
the  News.  After  the  paper  was  com¬ 
bined  with  the  morning  San  Jose  Mer¬ 
cury,  Haight  was  assistant  city  editor 
of  the  afternoon  edition  and  then  state 
editor  in  1987. 

He  had  taught  journalism  at  San 
Jose  State  University  since  1980. 

*  K  * 

Robert  L.  Handsaker,  83,  retired 
chief  of  the  Sacramento  Bee's  pho¬ 
tography  department,  died  April  27  of 
heart  disease  and  lupus  erythemato¬ 
sus. 

He  was  with  the  newspaper  for  41 
years  and  shot  a  number  of  notable 
pictures,  including  the  aerial  photos 
of  the  passenger  train.  City  of  San 
Francisco,  which  was  marooned  by  a 


snowstorm  in  the  Sierra  Nevada 
Mountains  in  1952. 

When  he  retired  in  1969,  Hand¬ 
saker  received  the  Bert  Williams 
Award  from  the  National  Press  Pho¬ 
tographers  Association  for  his  contri¬ 
bution  to  news  photography. 

*  *  * 

John  Cummings  Houts  Jr.,  59, 
automotive  editor  of  the  Chattanooga 
News-Free  Press,  died  April  25.  He 
had  suffered  a  cerebral  hemorrhage 
last  year  but  had  been  recovering. 

^  4c 

S.  Bickley  Reichner,  84,  a  long¬ 
time  reporter  for  the  late  Philadelphia 
Bulletin,  died  April  9  at  the  Main  Line 
Nursing  Home,  Paoli,  Pa. 

He  was  a  teen-ager  when  he  joined 
the  Bulletin  and  remained  with  the 
paper  for  25  years  while  also  becom¬ 
ing  famous  as  a  songwriter.  He  report¬ 
edly  turned  down  a  job  writing  songs 
for  movies  because  he  loved  district 
crime  reporting. 

He  left  the  Bulletin  shortly  after  a 
new  editor  transferred  him  to  the  city 
room  and  then  wrote  lyrics  on  a  full¬ 
time  basis  for  popular  songs  recorded 
by  such  star  performers  as  Elvis 
Presley  and  Tommy  Dorsey. 

*  *  * 

Edward  Stanley,  86,  a  former 
domestic  and  foreign  correspondent 
and  editor  for  the  Associated  Press 
and  later  a  public  affairs  director  for 
NBC,  died  May  17  at  the  University 
Medical  Center  in  Tucson  after  a  brief 
illness. 

He  had  worked  as  a  reporter  in  the 
Midwest  and  South,  served  in  the 
Office  of  War  Information  during 
World  War  II,  and  later  was  in  maga¬ 
zine  publishing  and  public  relations. 
He  wrote  two  historical  novels, 
“Thomas  Forty”  and  “And  the  Rock 
Cried  Out.” 

Stanley  joined  NBC  in  1950  and  as 
director  of  public  affairs  and  the  edu¬ 
cation  department  supervised  pro¬ 
duction  of  radio  and  television  pro¬ 
grams  including  “Meet  the  Press.” 
After  leaving  NBC  in  1968,  he  pub¬ 
lished  the  “Teachers  Guides  to  Tele¬ 
vision.” 

*  *  * 

John  W.  Yuenger,  age  not  given, 
retired  advertising  director  of  the 
Green  Bay  (Wis.)  Press-Gazette,  died 
April  26. 

His  career  began  in  1956  when  he 
organized  the  newspaper’s  promotion 
department.  He  was  named  advertis¬ 
ing  director  in  1964  and  held  the  post 
until  his  retirement  in  December 
1986. 


The  Association  of  American  Editorial  Cartoonists 
Congratulates 

Michael  A.  Thompson 
Milwaukee,  Wisconsin 

Winner  of  the 

John  Locher  Memorial  Award 
for  Student  Cartoonists 

and 

2nd  Place:  Bill  Costello,  College  Park,  MD 
3rd  Place:  Nick  Anderson,  Columbus,  OH 
Honorable  Mention:  Joe  Cepeda,  Hacienda  Heights,  CA 
Honorable  Mention:  Robert  Vernon,  White  Air  Lake,  MN 

The  award  is  an  all  expense  paid  trip  to  the  convention  of  the  AAEC 
to  be  held  in  Newport,  Rl,  May  31-June  3. 

The  Judging  was  by  members  of  the  AAEC. 
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IN  BRIEF 


lAPA  says  actions 
prior  to  elections 
hindered  journalists 

The  Inter  American  Press  Associa¬ 
tion  has  charged  that  prior  to  the 
recent  election  the  Noriega  regime 
put  together  a  package  of  measures 
that  appear  to  have  two  objectives:  to 
orchestrate  and  at  the  same  time  to 
cover  up  election  fraud. 

According  to  information  from 
lAPA,  its  Freedom  of  the  Press  and 
Information  Committee  chairman 
Robert  J.  Cox  of  the  News  and  Cou¬ 
rier  in  Charleston,  S.C.,  found  the 
following:  the  independent  press  was 
totally  silenced  by  closures  and  intim¬ 
idation;  the  opposition  was  allowed 
only  minimal  radio  and  television 
time;  foreign  correspondents  were 
faced  with  difficulties  in  securing 
visas  to  enter  Panama  and  some  were 
harassed  on  arrival;  facilities  to  verify 
the  fairness  of  the  elections  and  the 
credibility  of  the  co''nt  had  not  been 
granted  to  the  foreign  press;  the  ruling 
regime  was  using  all  the  resources  of 
the  state,  particularly  in  communica¬ 
tion  and  transportation,  to  favor  its 
own  candidate;  and  the  Panamanian 
defense  forces  were  used  to  promote 
the  regime’s  candidate. 

First  Amendment 
Congress  has  office 

The  First  Amendment  Congress,  a 
coalition  of  American  communica¬ 
tions  organizations,  has  opened  its 
new  office  at  the  University  of  Colo¬ 
rado,  Denver  Graduate  School  of 
Public  Affairs. 

John  Finnegan  is  president  of  the 
congiess  and  Claudia  Haskel  serves 
as  executive  director.  The  office  is 
located  at  1250  14th  Street,  Suite  840, 
Denver,  Colo.  80202;  telephone  (303) 
556-4522. 

Equality  award  to 
U.  of  Mich,  senior 

Mara  L.  Vitols,  21,  a  University  of 
Michigan  senior  from  La  Jolla,  Calif., 
is  the  1989  recipient  of  the  Mary  Lou 
Butcher  Equality  in  Journalism 
Award,  sponsored  by  the  University 
of  Michigan  Department  of  Commu¬ 
nication  and  the  Southfield-based 
public  relations  firm  Casey  Commu¬ 
nications  Management  Inc. 


Vitols  received  a  $1,500  cash  prize 
along  with  the  award  in  recognition  of 
her  outstanding  promise  for  profes¬ 
sional  achievement  in  journalism  and 
for  her  essay  on  “Diversity  in  the 
Newsroom  —  Who  Benefits  and 
Why?” 

The  award  was  created  to  encour¬ 
age  thought  on  equality  in  journalism 
among  young  reporters  and  to  com¬ 
memorate  the  class-action  suit  that 
former  reporter  Mary  Lou  Butcher 
filed  against  the  Detroit  News  to  pro¬ 
test  sex  discrimination  and  sexual  ste¬ 


reotyping  in  the  handling  of  news 
assignments. 

Butcher  established  the  award  in 
1985  by  contributing  $10,(X)0,  which 
she  received  as  a  result  of  the  lawsuit, 
to  the  U-M  Department  of  Communi¬ 
cation.  The  first  award  was  presented 
in  1986.  A  matching  $10,000  contribu¬ 
tion  was  made  by  Casey  Communica¬ 
tions  Management  —  where  Butcher 
is  executive  vice  president  and  her 
husband  is  president  —  and  another 
personal  contribution  by  Butcher  and 
her  husband.  Jack  Casey,  in  1987. 
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It’s  Been  Oiu*  Business 
For  21  Years! 


Weatherline,  Inc. 


The  largest  private  provider  of 
weather  information  by  phone 
in  the  U.S. 


In  1988  alone,  newspaper  sponsored  Weathertine* 
and  Sportsline*  Services  generated  more  than 
25  million  calls.  We’re  the  best — because  we 
deliver — for  newspapers  and  their  readers. 

Here’s  How: 


•  No  major  capital  outlay 

•  One-year  trial  periods  available 

•  One-to-a-marfcet  exclusivity 

•  No  updating  responsibility  for  your  staff 

•  Complete  service  and  support 

•  90%  sponsor  continuation  rate 


For  more  information,  newspaper  references  ana  a 
no-obligation  quote,  please  call  or  write: 


Richard  Friedman,  President 


Weatherline, 


Weatherline  Building 
12119  St.  Charles  Rock  Road 
St.  Louis,  MO  63044 
(314)  291-1000 
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VNU 

(Continued  from  page  14) 

ness  or  not  doing  as  much  and  news¬ 
papers  getting  less.  And  actually,  the 
net  result  could  have  been  somebody 
else  coming  in  with  some  inferior 
study  .  .  .  and  convincing  the  agen¬ 
cies  to  use  that.” 

Both  Leonard  and  Murphy  agree 
that  the  newspaper  industry  needs  a 
“strong  partner.” 

“When  you  look  at  the  other  media 
and  you  look  at  newspaper,  newspa¬ 
per  needs  a  strong  partner  to  work  in 
concert  with  it.  I  don’t  think  they  can 
depend  on  the  reps  to  do  it  by  them¬ 
selves,”  Leonard  commented. 

But  VNU  also  encompasses  a  num¬ 
ber  of  other  information  services  as 
well,  such  as  Market  Metrics,  Birch 
Ratings,  MMS/Rome,  IMS,  IMS/UK, 
IMS  Agency  Information  Services 
(formerly  IMS/Adserve),  LNA, 
Media  Monitoring  Services/Rome 


Reports,  Neasi-Weber  International, 
and  PERQ  Research. 

“In  the  newspaper  area,  as  we  see 
it,  there  are  two  functions,”  Leonard 
said.  “One  is  to  provide  information 
to  the  market.  We’re  using  IMS 
[Interactive  Market  Services  Inc.], 
Windsor  and  Claritas,  bringing  these 
capabilities  together  and  acting  as  an 
integrator  of  data  that  are  provided  by 
Scarborough,  Claritas,  as  well  as  the 
many  other  surveys  —  competitive 
information  —  the  LNA  [Leading 
National  Advertisers  Inc.],  the  Media 
Records.  Bring  that  together  with 
their  [newspapers’]  own  internal 
data,  which  would  be  their  sales  data 
or  the  circulation  data. 

“Our  goal  here  is  to  use  these  capa¬ 
bilities  to  allow  them  to  link  their  cir¬ 
culation  objectives  .  .  .  with  their 
sales  objectives  —  which  product 
areas  to  prioritize,  let’s  take  a  look  at 
our  subscribers  and  how  we  rank  in 
these  areas  versus  other  media,  let’s 
begin  to  target  our  circulation  devel¬ 


opment  programs  into  those  geogra¬ 
phical  areas  where  people  rank  high. 

“And  the  other  thing  we  want  to 
do  ...  is  also  work  with  them  to 
develop  what  they  call  their  total  mar¬ 
keting  system,”  Leonard  continued. 
“  .  .  .  [T]hey  should  be  able  to 
develop  the  best  local  data  base  at  the 
household  level  that  they  then  can 
match  their  subscriber  list  against  to 
find  non-subscribers  and  characterize 
the  non-subscribers.” 

Leonard  noted  that  “newspapers 
have  an  incredible  resource,  and 
that’s  this  local-market  data  base  that 
they  really  haven’t  been  able,  I  think, 
to  exploit  fully  .” 

“What  we  feel,”  Murphy  said,  “is 
that  in  the  next  few  years  the  newspa¬ 
pers  are  going  to  need  this  informa¬ 
tion,  not  only  to  survive  but  if  they 
want  to  be  re^ly  successful.  The  ones 
with  the  best  information  are  going  to 
be  the  ones  that  not  only  survive  but 
prosper.” 


Commercial 

(Continued  from  page  30) 


ads  were  the  major  reason. 

“It  was  for  this  reason,  and  this 
reason  alone,  that  the  tobacco  compa¬ 
nies  readily  yielded  to  the  1971  ban  on 
cigarette  commercials.  For  the  ban 
not  only  eliminated  cigarette  com¬ 
mercials,  but  the  anti-smoking  ads, 
the  only  really  effective  weapon 
devised  against  smoking,”  Gartner 
declared. 

After  the  ban,  the  ad  industry 
simply  shifted  its  ad  dollars  to  “print 
media,  tennis  tournaments,  and  the 
like.”  As  soon  as  the  anti-smoking 
ads  were  lifted,  cigarette  consump¬ 
tion  again  began  to  climb,  he  said. 

Gartner  told  the  Iowa  newspaper 
people  that  there  is  a  way  to  “protect 
our  health  as  well  as  to  protect  our 
rights.” 

He  said  the  solution  is  to  allow 
cigarette  commercials  back  on  the  air¬ 
waves  and  then  have  the  government 
produce  anti-smoking  commercials 
and  to  buy  time  on  radio  and  tv  sta¬ 
tions  throughout  the  land. 

“The  commercials  would  be 
financed  by  adding  a  tax  on  the  sale  of 
cigarettes.  A  two-cent  tax  per  pack 
would  produce  $575  million.  That 
sum  is  far  less  than  the  $2.5  billion  the 
six  cigarette  companies  spend  annu¬ 
ally  on  ads  and  promoting  their  250 
brands.” 

Gartner  said  the  $575  million  is 
enough  to  purchase  considerably 
more  than  the  1,500  anti-smoking 


commercials  that  aired  in  1970. 

A  footnote:  Gartner  reported  that 
he  had  come  to  this  conclusion  before 
last  Aug.  1  when  he  became  president 
of  NBC  News. 

Court  reprimands 
Edmonton  Journal 

The  Edmonton  (Alberta)  Journal 
has  been  reprimanded  in  court  for 
publishing  a  statement  in  an  editorial 
that  threatened  an  accused  man’s 
right  to  a  fair  trial. 

The  newspaper  was  verbally  repri¬ 
manded  by  Justice  John  Agrios  of 
Court  of  Queen’s  Bench  for  publish¬ 
ing  an  editorial  which  revealed  that  a 
man  on  trial  in  Edmonton  for  first- 
degree  murder  had  escaped  from 
prison. 

The  man,  Daniel  Gingras,  has  since 
been  convicted  of  two  murder 
charges. 

Journal  lawyer  Allan  Lefever  said 
the  paper  offered  “an  unqualified  and 
unreserved  apology  for  publication  of 
the  passage  in  question  .... 

“I  can  assure  your  lordship  that 
publication  occurred  unintentionally 
and  with  no  intent  to  affect  or  inter¬ 
fere  with  the  rights  of  either  the 
accused  or  the  state.” 

Agrios  told  Lefever  that  “in  view  of 
the  total  apology,  I  think  it  is  suffi¬ 
cient  to  reprimand  your  client  and 
impose  no  fine  and  simply  ask  in 
future  that  greater  caution  be  exer¬ 
cised.” 

—  CP 


Strike 

(Continued  from  page  13) 

Two  other  unions  remain  on  strike. 

At  issue  in  the  strike  was  the  Tri¬ 
bune’s  insistence  that  it  could  assign 
printers  to  whatever  work  it  wished 
and  that  it  did  not  have  to  hire  new 
printers  from  the  union  hiring  hall. 

The  union  argued  this  violated  a 
1975  agreement  giving  v/orkers  life¬ 
time  guarantees  of  jobs.  The  guaran¬ 
tees  were  in  exchange  for  the  union’s 
agreement  not  to  challenge  the  intro¬ 
duction  of  new  technology. 

Audit  Bureau  notes 
75th  anniversary 

Although  its  actual  anniversary 
date  is  May  20,  the  Audit  Bureau  of 
Circulations  has  decided  to  celebrate 
its  75th  anniversary  throughout  the 
year  by  introducing  new  services  and 
other  improvements,  as  well  as  the 
adoption  of  a  new  logo. 

Anniversary  activities  include  the 
formation  of  a  new  committee  of 
young  media  professionals  to  advise 
the  ABC  board  of  directors  on  how  to 
reach  young  media  planners  and  buy¬ 
ers;  the  adoption  of  a  new  mission 
statement;  an  anniversary  campaign 
to  “audit  the  unaudited”;  planned 
expansion  of  electronic  capabilities; 
revision  of  existing  training  materials; 
and  new  ads  for  publishers  who  want 
to  promote  their  ABC  membership. 
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Free  flow 

(Continued  from  page  28) 


delegate  from  the  Novosti  Press 
Agency,  said  the  Komsomolets 
Kubani,  a  daily  newspaper  in  south¬ 
ern  Russia,  prints  reports  from  a 
paper  in  Florida,  and  Sovetsky 
Taimyr,  another  Soviet  newspaper, 
has  exchanged  articles  with  the  Dixon 
(Ill.)  Telegraph. 

“I  have  been  told,”  he  said,  “that 
another  20  pairs  of  city  and  regional 
newspapers  in  the  U.S.A.  and  the 
U.S.S.R.  want  to  build  permanent 
press-bridges  so  as  to  give  their  read¬ 
ers  better  imderstanding  of  each  other.” 

In  his  opening  address  to  the  con¬ 
ference,  Leonard  Marks,  head  of  the 
U.S.  delegation,  said  that  “in  free 
societies,  a  free  press  is  not  an  instru¬ 
ment  of  any  institution,  policy,  or 
political  movement.” 

“The  right  to  know,”  he  continued, 
“means  that  a  citizen  has  the  basic  right 
to  make  informed  decisions  about  his  or 
her  personal  life  and  society.” 

Marks  noted  the  “growing  recogni¬ 
tion  on  the  part  of  some  Eastern  gov¬ 
ernments  that  closing  off  one’s  soci¬ 
ety  to  a  world  of  information  means 
closing  its  doors  to  the  future.” 

Marks  praised  “steps  taken  in 
Poland  and  Hungary  —  and  to  some 
degree  in  the  Soviet  Union  —  toward 
greater  tolerance  of  freedom  of 
expression  and  information.” 

“But,”  he  added,  “we  also  see 
with  deep  concern  the  rigid  controls 
on  information  still  prevailing  in 
Romania,  Czechoslovakia,  the  German 
Democratic  Republic  and  Bulgaria.” 

He  criticized  the  arrest  of  three 
Romanian  journalists  “for  allegedly 
producing  a  leaflet  critical  of  the  gov¬ 
ernment.  Our  repeated  requests  for 
information  about  these  journalists 
have  been  denied.” 

Leslie  Gelb,  director  of  the  U.S. 
Information  Agency,  noted  “some  posi¬ 
tive  signs”  in  East- West  relations. 

“Cessation  of  jamming  against 
Western  broadcasters  by  East 
Europe,”  he  said,  “removes  a  serious 
barrier  to  information  flow.  We  wei- 
come  the  legislation  newly 
announced  in  Hungary  granting  indi¬ 
viduals  and  groups  the  right  to  estab¬ 
lish  independent  print  and  electronic 
media.  We  applaud  the  agreement  in 
Poland  granting  to  independent 
groups  a  greater  degree  of  access  to 
the  media.” 

K.  Prescott  Low,  publisher  of  the 
Quincy  (Mass.)  Patriot  Ledger,  wel¬ 
comed  comments  from  Eastern  Euro¬ 
pean  delegations  as  an  “exciting  part 
of  the  glasnost  process.” 
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“To  hear  a  Hungarian  say  things 
that  you  would  have  had  a  hard  time 
getting  a  Western  European  to  say 
five  years  ago,”  Low  remarked  in  an 
interview,  “you  just  want  to  stand  up 
and  say  hallelujah.” 

Murray  Fromson,  a  professor  from 
the  Center  for  International  Journal¬ 
ism  at  the  University  of  Southern 
California,  predicted  far-reaching 
agreement  on  the  dissemination  of 
information. 

“The  past  14  months  of  the  Gorba¬ 
chev  era,”  he  commented,  “have 
been  absolutely  breathtaking,  com¬ 
pared  to  the  past  14  years  when  the 
CSCE  began  these  deliberations.” 

Actions  of  the  British  government 
regarding  press  freedom  drew  criti¬ 
cism  from  abroad,  and  from  within 
the  British  delegation.  Sven  Egil 
Omdal,  president  of  the  Norwegian 
Union  of  Journalists,  accused  the 
administration  of  Conservative  Prime 
Minister  Margaret  Thatcher  of  “sys¬ 
tematic  and  extensive”  use  of  its 
power  to  “keep  information  from 
being  published.” 

He  cited  a  ban  on  broadcast  inter¬ 
views  with  members  of  certain  orga¬ 
nizations  in  Northern  Ireland,  the  use 
of  injunctions  to  prevent  publication 
of  newspaper  articles,  and  the  unsuc¬ 


cessful  effort  to  stop  the  distribution 
of  Spycatcher,  the  memoirs  of  a  Brit¬ 
ish  secret  agent.  The  government’s 
new  Official  Secrets  Bill,  he  pre¬ 
dicted,  “will  send  journalists  to  jail 
for  doing  their  job.” 

“Under  the  new  law,”  Omdal 
pointed  out,  “it  will  be  illegal  for  a 
British  journalist  to  quote  a  Belgian  or 
Norwegian  paper  if  it  would  have 
been  an  offense  to  publish  the  infor¬ 
mation  in  Britain  in  the  first  hand.” 

Neal  Ascherson,  a  British  delegate 
and  columnist  for  the  Observer,  said, 
“The  behavior  of  the  present  British 
government  toward  the  media  alarms 
us.  Some  conflicts  arise  from  i  his  gov¬ 
ernment’s  acute  dislike  of  challenges 
to  its  authority  over  the  state  appara¬ 
tus,  or  from  its  exaggerated  convic¬ 
tion  of  its  own  rightness.” 

Mrs.  Thatcher,  who  opened  the 
conference,  defended  her  ban  on 
broadcast  interviews  with  people 
deemed  to  be  in  support  of  terrorist 
groups.  “I  make  no  apology,”  she 
told  the  delegates,  “for  measures 
taken  to  prevent  men  of  violence 
using  television  and  radio  to  spread 
fear  and  create  an  illusion  of  author¬ 
ity.  Terrorists  have  no  respect  for 
freedom.  They  exploit  freedom  only 
to  undermine  it.” 


There’s  one  news  analysis  program  considered  “can’t  miss”  by  Washington  officials. 
The  McLaughlin  Group 

Among  its  chief  assets  are  the  wit  and  intellect  of  John  McLaughlin,  Eleanor  Clift, 
Fred  Barnes,  Morton  Kondracke,  Pat  Buchanan  and  Jack  Germond. 

They  provide  insightful,  often  prescient,  politick  commentary  on  the  most  up-to- 
the-minute  devel^ments.  Often  with  heated  exchan^ 

So  tune  in  to  The  McLaughlin  Group  It’s  comprehensive,  contentious  and. . . 
contt^ous. 

possible  by  a  grant  from  GE. 


THE  MCLAUGHUN  GilOUP 
Check  your  local  listing  for  station  and  time. 


lUfgbrmg  good  things  to  lift. 
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Newsprint  update 

Latest  figures  show  U.S.  production,  consumption  up  oniy  siightiy; 
newsprint  companies  reiease  their  iatest  financiai  reports 


By  Jim  Rosenberg 

The  American  Paper  Institute 
reported  that  U.S.  consumption  of 
newsprint  rose  by  only  a  tenth  of  a 
percent  last  March,  compared  with 
March  1988. 

North  American  production  in 
March  of  almost  1.275  million  metric 
tons  represented  a  decline  of  4.6% 
compared  with  levels  of  a  year  earlier. 
Though  year-to-year  March  produc¬ 
tion  increased  in  the  U.S.  by  1.3%,  it 
declined  by  7.8%  in  Canada,  where 
newsprint  production  is  generally 
about  twice  that  of  the  U.S. 

From  February  to  March,  produc¬ 
tion  rose  by  94,000  tons.  First-quarter 
production  for  1989  dropped  by  2.4% 
compared  with  the  same  period  a  year 
earlier. 

Data  supplied  by  the  ANPA 
showed  the  year-to-year  decline  in 
U.S.  daily  newspapers’  newsprint 
consumption  slowed  to  1%  in  March 
compared  with  a  drop  of  4.4%  in 
February.  The  ANPA  publishers 
stock  survey’s  preliminary  figures  for 
March  are  down  7.2%  compared  with 
1988,  showing  a  41-day  supply  of 
newsprint  on  hand. 

«  «  * 

News  from  the  newsprint  makers 
includes  several  annual  earnings 
reports,  quarterly  updates  and  pro¬ 
duction  adjustments. 

•  Abitibi-Price  Inc.  reported  earn¬ 
ings,  in  Canadian  dollars,  for  the 
quarter  ended  March  3 1  dropped  40% 
to  $26.3  million,  or  35<i  per  share.  For 
the  first  three  months  last  year  the 
company  posted  $44  million  in  earn¬ 
ings,  or  610  per  share. 

Net  sales  rose  $10  million  over  the 
$800  million  recorded  in  the  first  quar¬ 
ter  of  1988,  although  operating  profit 
declined  from  $89  million  to  ^9  mil¬ 
lion  over  the  same  periods. 

Abitibi  chairman  Bernd  K.  Koken 
attributed  lower  earnings  to 
restrained  newsprint  prices  and  the 
U.S.  dollar’s  lower  average  value  in 
terms  of  Canadian  currency.  (Its  first- 
quarter  1988  value  was  $1.27,  drop¬ 
ping  to  $1.19  early  this  year.) 

Noting  the  postponement  of  his 
company’s  April  1  newsprint  price 


hike,  Koken  called  attention  to  an 
expected  excess  in  newsprint  later 
this  year  that  would  keep  pressure  on 
prices  at  a  time  when  “inflationary 
cost  pressures  appear  to  be  rising.” 

Abitibi  later  announced  downtime 
taken  at  two  newsprint  mills  to  bring 
supply  in  line  with  demand.  It  fol¬ 
lowed  downtime  taken  earlier  at  two 
mills  and  conversion  of  a  newsprint 
machine  at  another  mill  to  production 
of  a  different  paper  grade. 

•  At  Boise  Cascade  Canada,  news¬ 
print  production  will  increase  if  the 
company  goes  ahead  with  a  $90-mil- 
lion  expansion  on  one  of  three 
machines  at  its  Fort  Frances  mill  on 
the  Rainy  River.  Canadian  Press 
reported  the  machine  would  add 
45,000  metric  tons  per  year  to  the 
plant’s  260,000-tpy  capacity. 

The  mill  makes  improved  news¬ 
print  for  newspapers,  catalog  inserts 
and  advertising  flyers,  as  well  as 
bleached  chemical  pulp.  The  expan¬ 
sion  plans  come  at  a  time  when  the 
company  faces  Ontario’s  toughened 
pollution-control  regulations, 
expected  to  be  issued  this  summer. 
Traces  of  toxic  furans  and  dioxins 
from  pulp  bleaching  were  found  in 
Rainy  River  fish. 

The  Canadian  subsidiary  of  Boise 
Cascade  Corp.  said  it  will  comply 
with  applicable  environmental 
orders,  conditions  of  which  must  be 
met  by  1991. 

•  Donohue  Inc.  posted  record  net 
sales  of  $648.3  million  in  1988,  a  27% 
increase  over  the  year  before.  Earn¬ 
ings  for  the  year  were  $68.7  million 
($2.21  per  share),  up  from  $44.2  mil¬ 
lion  ($1.43  per  share)  in  1987. 

Excellent  market  conditions,  more 
production  in  all  products,  signifi¬ 
cantly  lower  lumber  manufacturing 
costs  and  a  “very  slight”  rise  in  news¬ 
print  production  costs  were  credited 
for  the  gain  in  earnings. 

The  company  expects  newsprint 
shipments  to  the  U.S.  to  rise  by  2.4% 
in  1989  and  operating  rates  to  hold  at 
98%.  It  acknowledged,  however,  the 
possibility  of  pressure  on  pricing  from 
the  start-up  of  new  newsprint 
machines  during  a  slowdown  in  the 


U.S.  market. 

First-quarter  1989  sales  of  $165.7 
million  were  up  $9.8  million  over  the 
first  three  months  of  1988.  Consoli¬ 
dated  net  earnings  for  the  quarter, 
after  minority  interests,  came  to  $14.5 
million  (450  per  share),  compared 
with  $15.1  million  (490  per  share)  for 
the  same  period  a  year  ago. 

•  Canadian  Pacific  Forest  Prod¬ 
ucts  reported  just  over  $3  billion 
(Canadian)  in  1988  sales,  compared 
with  $2.76  billion  in  1987.  Net  earn¬ 
ings  were  up  by  51%,  from  $214  mil¬ 
lion  ($4.87  per  share)  to  $323.4  million 
($7.36  per  share). 

Improved  earnings  were  attributed 
to  higher  prices  for  most  products, 
increased  shipments  and  decreased 
interest  payments  owing  to  corporate 
debt  reduction. 

The  first  quarter  of  1989  showed 
earnings  of  $65.1  million  ($1.48  per 
share)  on  sales  of  $711,  compared 
with  first-quarter  earnings  of  $74.3 
million  ($1.69  per  share)  on  sales  of 
$736.2  million  in  1988.  The  decline 
was  caused  by  a  softened  newsprint 
market,  reduced  shipments  and 
greater  value  of  Canada’s  dollar  in 
relation  to  the  U.S.  dollar,  according 
to  CPFP  chairman  Cecil  Renniken. 

Per-share  e  imings  were  calculated 
based  on  shares  that  would  have  been 
outstanding  had  Great  Lakes  Forest 
Products  Ltd.  and  CIP  Inc.  merged 
Jan.  1,  1988.  The  two  companies 
(54.3%-owned  and  wholly  owned 
subsidiaries,  respectively,  of  Cana¬ 
dian  Pacific  Ltd.)  merged  last  June, 
forming  Canadian  Pacific  Forest 
Products,  of  which  Canadian  Pacific 
owns  almost  80%. 

•  Mergers  continued  into  1989, 
when  Chicago-based  Stone  Container 
Corp.  purchased  98%  of  the  common 
shares  and  95%  of  the  preferred 
shares  of  Consolidated  Bathurst 
Inc.  —  but  not  before  the  Montreal- 
based  firm  had  recorded  record  sales 
and  earnings  for  1988. 

CB  had  net  earnings  of  $240  million 
on  $2.37  billion  in  sales,  compared 
with  $214  million  in  earnings  on  $2.26 
billion  in  1987  sales.  Year-to-year  net 
(Continued  on  page  47) 
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California  bill  would  mandate  use  of  recycled  newsprint 


By  M.L.  Stein 

California  publishers  have  resigned 
themselves  to  living  with  a  proposed 
state  bill  requiring  the  use  of  recycled 
newsprint,  but  will  attempt  to  amend 
the  measure  to  insure  quality  control 
and  availability. 

The  “escape  hatch”  amendment 
was  recommended  by  the  California 
Newspaper  Publishers  Association’s 
board  of  directors  at  a  meeting  in 
Monterey. 

CNPA  general  manager  and  gen¬ 
eral  counsel  Mike  Dorais  told  the 
board  that  the  bill  by  Assemblywo¬ 
man  Lucy  Killea  (D-San  Diego)  “is 
not  something  we  desire  but  we  have 
a  responsibility  to  participate  in  the 
solution  of  the  landfill  problem.  We 
are  one  of  the  problems  in  the  sys¬ 
tem.” 

He  said  that  8%  of  the  state’s  van¬ 
ishing  landfill  is  “directly  attributable 
to  newsprint.  There  is  a  landfill  crisis 
in  California.” 

Board  member  Jerry  Stanners, 
chief  executive  officer  of  the  Bakers¬ 
field  Californian,  agreed  with  Dorais, 
asking,  “Are  we  going  to  be  part  of 
the  solution  or  the  problem?” 

The  Californian  is  involved  in  the 
research  and  development  of  kenaf, 
an  experimental  substitute  for  news¬ 
print. 

CNPA  president  Phelps  Dewey, 
assistant  publisher  of  the  San  Fran¬ 
cisco  Chronicle,  also  acknowledged 
the  landfill  problem. 

“We  will  look  awfully  stupid  if  we 
don’t  look  as  if  we  are  trying  to  do 
something  about  it,”  he  commented. 

AB  1305,  one  of  several  waste  man¬ 
agement  bills  proposed  in  the  Legisla¬ 
ture  and  reportedly  the  most  popular 
of  them,  would  require  newsprint 
consumers  to  use  at  least  25%  of 
recycled  newsprint  by  Jan  1,  1991. 
Commercial  printers  will  be  included. 

The  figure  would  rise  to  30%  in 
1994,  35%  in  19%,  40%  in  1998  and 
50%  in  the  year  2000. 

Recycled  newsprint  contains  at 
least  40%  of  the  fiber  of  used  newspa¬ 
pers  or  recyclable  paper,  which  has 
been  deinked  and  cleansed  of  adhe¬ 
sive  contaminants. 

The  CNPA  amendment  would 
require  that  such  newsprint  must  be 
of  sufficient  quality  to  run  safely 
through  the  presses  and  which 
“meets  or  exceeds  the  average  stan¬ 
dards  of  printing  opacity.  Interna¬ 
tional  Standards  Organization  bright¬ 
ness  level,  and  cross  machine  direc¬ 
tion  tear  strength”  as  determined  by 


ANPA’s  Research  Institute. 

Dorais  said  about  a  third  of  all 
newsprint  used  annually  by  California 
newspapers  is  recycled,  but  noted 
that  the  Los  Angeles  Times  accounts 
for  most  of  that  figure. 

This  was  confirmed  by  Times 
publisher  Tom  Johnson  and  vice 
president  and  general  counsel  Wil¬ 
liam  A.  Niese. 


Niese  told  E&P  that  Times’  major 
newsprint  supplier  (80%)  is  Smurfit 
Newsprint  Co.,  which  it  once  owned. 

“When  we  owned  it,  we  had  the 
good  fortune  to  install  a  deinking  pro¬ 
cess  when  the  cost  of  power  was 
becoming  expensive,”  Niese 
recalled. 

The  result,  he  said,  is  that  today  the 
(Continued  on  page  47) 


^^sing  SOLO  has 
reduced  our  hours  ^nt 
assembling  weekend 
conq^tes  by  50%!’ 

Mark  Thomas 

Press  Support  Operations  Manager 

THE  CHICAGO  TRIBUNE 

“Using  Stepper  SOLO  ma¬ 
chines  has  reduced  our  hours  spent 
assembling  weekend  completes  by 
50%  compared  to  our  former  hand- 
stuffing  operations.  We  expect  to 
rapidly  recover  our  investment. 

Furthermore,  we  get  a  better  pack¬ 
age  because  the  machines  stuff 
sections  cut-edge  in.  This  seals 
contents  in,  compensates  each 
paper,  and  produces  stable  stacks. 

‘  ‘  Savings  are  large  because  SOLO  can  handle  all  of  our 
Sunday  sections  in  one  pass,  if  desired,  and  greatly  reduce 
inefficient  pre-stuffing  hours.  We  now  prepare  a  total  of 
30,000  weekend  completes  on  Saturday  and  on  Sunday  morn¬ 
ing,  instead  of  pre-stuffing  multiple  times  all  week  long. 

“We  also  use  a  Stepper  Bagger  and  a  Stepper  Labeler  for 
the  issues  we  mail.  Payout  for  that  equipment  is  going  to  be 
even  faster  than  for  the  SOLO  inserters.  We  are  delighted 
with  Stepper’s  performance  and  service!’ 

If  you’d  like  information  on  how  Stepper  equipment  can 
help  solve  your  problems,  please  write  to  Dept.  A  or  call. 


Olathe,  Kansas  66061 -1126 
IINm  Telephone;  (913)  782-2580 

See  us  at  ANPA/TEC,  Booth  #5326  and  at  ICMA,  Booth  #404 
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NEWS/TECH  - 

KRTN  subscribers  to  get  photos  via  Crosfield  unit 


By  Jim  Rosenberg 

Subscribers  to  Knight-Ridder  Tri¬ 
bune  News  Information  Services  will 
now  receive  news  photos  from  a 
Crosfield  Electronics  Newsline  2630 
picture  desk,  and  can  receive  them 
either  on  laser  recorders  or  directly 
into  their  own  electronic  darkrooms. 

KRTN,  a  Knight-Ridder  and  Tri¬ 
bune  Co.  venture,  purchased  the 
Newsline  2630  for  creation  of  a  distri¬ 
bution  network  for  the  photography 
that  accompanies  news  stories  from 
almost  40  contributing  newspapers. 
The  electronic  darkroom  will  allow 


point,”  said  Bosley.  “Some  of  them 
are  waiting  for  the  AP.” 

Right  now,  all  subscribers  have  a 
KRTN-supplied  Harris  receiver. 
“It’s  just  like  [AP]  LaserPhoto,”  he 
said,  “except  it’s  ours.” 

Bosley  added  that  a  few  subscrib¬ 
ers  can  already  bring  KRTN  photos 
directly  into  electronic  picture  desks, 
although  they  don’t  take  all  the  pic¬ 
tures  that  way.  He  cited  the  Chicago 
Tribune's  use  of  the  AP  picture  desk. 

Most  who  use  the  electronic  equip¬ 
ment  do  so  primarily  to  move  in  pic¬ 
tures  from  their  own  bureaus,  “par¬ 


‘The  reason  we  went  with  Crosfield  in  the 
beginning  was  that  Crosfield  had  a  system  that 
worked  at  a  reasonable  price,”  Bosley  said,  adding 
later  that  “The  AP  system  simply  wasn’t  available  — 
when  it  is,  it  may  be  something  any  number  of  us  will 
look  at.” 


KRTN,  and  users  who  choose  to 
adopt  Newsline  or  similar  technol¬ 
ogy,  to  capture,  process  and  send 
wirephotos  and  staff-generated  local 
or  remote  photography. 

“Almost  no  one,  of  our  current 
clients,  is  taking  our  pictures  into  a 
similar  apparatus,”  said  KRTN  vice 
president  Scott  Bosley,  but  he  said  he 
expects  many  will  do  so  in  the  next 
year  or  two.  His  recent  conversations 
with  editors  from  several  larger  client 
newspapers  indicated  their  expecta¬ 
tion  to  have  an  electronic  system  in 
place  sometime  next  year. 

“The  ones  I  talk  to  seem  to  be 
leaning  toward  Crosfield  at  this 


ticularly  with  the  papers  that  have 
regional  editions,  and  they  worry 
less,  at  first  at  least,  about  taking  the 
wires  in  that  way,”  said  Bosley. 

The  KRTN  purchase  includes  a 
2635  color  workstation  for  processing 
color  and  black-and-white  photos, 
which  arrive  from  member  newspa¬ 
pers,  are  processed  and  distributed  by 
dedicated  lines  and  satellite  transmis¬ 
sion  to  the  first  few  subscribers  in 
North  America. 

The  photo  service  began  operation 
at  the  beginning  of  the  year.  It  com¬ 
plements  a  17-year-old  wire  service 
that  distributes  news  to  about  270  for¬ 
eign  and  domestic  members  and 
clients  and  a  30-month-old  Macin¬ 
tosh-based  graphics  service  that 
reaches  about  two-thirds  of  those 
clients,  according  to  Bosley.  The 
three  services  are  sold  separately. 

Independent  Network  Systems 
provides  satellite  distribution  of 
KRTN  photos.  Bosley  acknowledged 
that  the  higher  costs  of  satellite  trans¬ 
mission  of  photographs  may  make 
smaller  subscribers  slow  to  pick  up 
that  service,  but  said  that  KRTN  is 
pleased  with  the  takeoff  of  its  new 
service.  Graphics  move  Mac-to-Mac 
over  landlines.  Bosley  said  satellite 
delivery  of  graphics  probably  will  be 
offered  “in  the  next  couple  of  months 
by  the  vendor  of  the  user’s  choice, 
whether  AP  or  INS  or  whoever.” 


The  equipment  was  chosen  to 
achieve  network  distribution  speed 
and  image  editing  capability. 
According  to  Crosfield  representative 
Ed  Kale,  his  company  provided  the 
multiple  in-  and  outgoing  channels 
sought  by  KRTN. 

“The  reason  we  went  with  Cros¬ 
field  in  the  beginning  was  that  Cros¬ 
field  had  a  system  that  worked  at  a 
reasonable  price,”  Bosley  said, 
adding  later  that  “The  AP  system 
simply  wasn’t  available  —  when  it  is, 
it  may  be  something  any  number  of  us 
will  look  at.” 

At  the  America  East  newspaper 
operations  conference,  Kale  said 
Crosfield  has  supplied  a  second  work¬ 
station  and  that  KRTN  will  be  getting 
more  image  storage  capacity. 

He  said  pictures,  which  can  be 
recaptioned,  come  over  the  system 
complete  with  crop  marks,  a  CYMK 
color  identifier  and  the  KRTN  logo. 

NPPA  to  hold 

electronics 

workshop 

The  National  Press  Photographers 
Association  announced  that  on  Oct. 
1,  it  will  bring  together  at  least  25 
manufacturers  in  the  fields  of  still- 
video,  image  transmission  and  pagi¬ 
nation  for  a  weeklong  workshop  on 
electronics  in  news  photography. 

At  that  time,  25  photographers  and 
25  editors  will  produce  a  newspaper 
using  the  latest  available  technology. 
Fifty  observers  will  be  accomodated 
to  see  equipment,  talk  with  develop¬ 
ers  and  have  a  look  at  techniques  used 
in  producing  the  newspaper. 

Photographers  will  use  film 
cameras  and  work  with  at  least  12 
still-video  cameras  from  five  manu¬ 
facturers.  Images  will  be  edited  using 
several  electronic  darkrooms.  Partici¬ 
pants  will  also  explore  the  basics  of 
lighting,  the  psychology  of  getting 
photographs,  layout  and  design,  con¬ 
tent  and  the  picture  story. 

Editors,  too,  will  use  electronic  pic¬ 
ture  desks  and  software  packages  for 
images  and  text.  They  will  take  part  in 
discussions  on  picture  value,  reader- 
ship  habits  and  editing  for  various 
pages. 

Kodak  will  supply  film;  Konica  will 
introduce  a  room-temperature  table- 
top  color  print  processor. 
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Weather 

(Continued  from  page  10) 


The  forecast  information  includes 
reports  from  the  Weather  Service 
Corp.,  Bedford,  Mass.,  which  pro¬ 
vides  information  for  Today’s 
weather  page. 

Weather  information  is  updated  as 
changes  occur.  Reports  include  tem¬ 
perature,  time,  current  conditions, 
forecasts  and  travel  conditions. 
Reports  on  foreign  cities  also  include 
currency  exchange  rates  and  U.S. 
State  Department  advisories. 

Callers  to  the  hotline  using  touch- 
tone  can  learn  the  weather  in  a  city  by 
dialing  in  its  area  code.  If  two  cities 
have  the  same  area  codes,  separate 
extension  will  then  be  given  for  each 
city. 

For  weather  information  on  a  for¬ 
eign  city,  callers  are  told  to  punch  in 
the  first  three  letters  of  the  city’s 
name,  such  as  “Mos”  for  Moscow. 


Recycled 

(Continued  from  page  45) 


Times  gets  a  “very  high  quality” 
recycled  newsprint.  The  paper,  he 
added,  is  the  largest  user  of  recycled 
paper  in  the  world. 

Niese  added,  however,  that  even 
the  best  recycled  newsprint  is  not  as 
bright  or  strong  as  that  made  from 
virgin  wood  pulp. 

However,  the  average  newspaper 


Newsprint  Update 

(Continued  from  page  44) 


earnings  rose  from  $1.95  to  $2.27  per 
share.  Net  sales  of  publisher-grade 
newsprint  amounted  to  $642  million 
last  year,  compared  with  $600  million 
in  1987. 

The  acquisition  of  CB  by  Stone 
Container  created  one  of  the  largest 
pulp  and  paper  companies  and  will 
boost  Stone’s  market  share  in  news¬ 
print.  Stone’s  281  million  tons 
accounted  for  about  5%  of  U.S.  pro¬ 
duction  in  1988. 

Though  Stone’s  1988  net  sales  of 
$3.74  billion  (U.S.)  represented  an 
15.8%  increase  over  1987  levels,  its 
net  income  of  $341.8  million  was  a 
111.9%  increase  over  1987  figures. 
Per-share  earnings  were  $5.69  in 
1988,  compared  with  $2.81  (primary) 
and  $2.72  (fully  diluted). 


Rotary  phone  users  can  get  similar 
information  by  dialing  the  phone 
numbers  for  different  cities  listed  on 
USAT’s  weather  page. 

The  weather  hotline  is  a  joint  ven¬ 
ture  with  Airdata  Inc.  of  Dallas, 
which  created  the  service. 


Seattle  Times 
commuter  column 
spurs  interest 

The  joys,  sorrows  and  frustrations 
of  driving  to  work  is  the  subject  of  a 
new,  twice-weekly  column  in  the 
Seattle  Times. 

Its  author,  staff  reporter  Peyton 
Whitely,  said  the  column  has  brought 
a  huge  outpouring  of  interest  from 
commuters. 

Entitled  “Getting  There,”  the  col¬ 
umn  explores  various  facets  of  traffic 
in  the  I^get  Sound  area. 


reader,  he  said,  is  unlikely  to  notice 
the  difference  unless  he  examines  a 
recycled  page  and  a  regular  one  side 
by  side. 

Despite  the  board’s  conditional 
backing  of  AB  1305,  top-quality 
recycled  newsprint  will  be  hard  to 
obtain. 

“We  can’t  find  any  now,”  said 
Dick  Wallace,  general  manager  of  the 
Orange  County  Register  and  chair¬ 
man  of  CNPA’s  newsprint  commit¬ 
tee,  in  an  interview.  “The  major  sup¬ 
pliers  are  not  producing  it.” 


sWIN! 


Columbus  Dispatch 
offers  scholarships 

The  Columbus  (Ohio)  Dispatch  has 
established  a  college  scholarship  pro¬ 
gram  for  its  3,000  youth  carriers. 

Any  carrier  who  is  on  his  route  at 
the  time  of  high  school  graduation  is 
eligible  for  the  award,  which  is  based 
on  a  series  of  increasing  scholarship 
dollars  based  upon  length  of  service; 
three  years  of  service  at  graduation, 
$2,000;  four  years,  $3,000;  and  five 
years,  $4,(XX). 

Another  hew  program  recently 
announced  provides  paid  vacations 
for  Dispatch  youth  carriers.  Any  car¬ 
rier  with  at  least  one  years’  service  is 
eligible  for  a  one-week  paid  vacation 
each  year  he  is  employed  on  a  route  to 
a  maximum  of  two  weeks  for  three  or 
more  years.  The  amount  of  money 
each  carrier  will  receive  is  based  on 
the  profit  he  would  have  received  the 
week  previous  to  the  carrier’s 
anniversary  date. 


Wallace  said  the  proposed  bill  may 
stimulate  production  of  recycled 
newsprint. 

But,  he  contended,  “There  is  no 
such  thing  as  high-quality  recycled 
paper.” 

Gary  Goss,  general  manager  of  the 
Copley  San  Diego  newspapers, 
allowed  that  some  recycled  newsprint 
“runs  better  than  others”  but  he  also 
pointed  out  its  scarcity  in  the  market¬ 
place. 

“Even  if  the  law  passes,  where  are 
we  going  to  get  it?”  he  wondered. 


mu 


sWIN! 


TWO  WAYS  TO  WIN  AT  ANPA-TEC  '89, 

IF  YOU  VISIT  US  AT  BOOTH  2954 

You  could  win  a  free  copy  of  the  Stauffer  Gold  electronic  library 
system.  Even  if  you  don't  win,  you  will  still  have  the  opportunity 
to  see  the  most  economic  and  efficient  solution  to  filing  and  retri¬ 
eving  your  newspaper  information.  Or  you  could  win  one  of  14 
Media  Additions  promotion  packages  that  are  guaranteed  to  inc¬ 
rease  your  revenue. 

STAUFFER 

“MEDIA  SYSTEMS^ 

3316  E.  32nd  St.  Call  (417)  782-0280  JOPLIN,  MO  64802 
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E&P/INMA  PROMOTION  CONTEST  WINNERS 

(Continued  from  page  17) 

Category  6:  PRINTED  MATERIALS/ADVERTISING 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

Certificate 

The  Palm  Beach 

First  Place 

The  Daily  Reflector 

Gieenville,  N.C. 

of  Merit 

Post,  W.  Palm  Beach,  Ba. 

Lexington  (Ky.) 

Certificate 

Spartanburg.  (S.C.) 

Herald-Leader 

of  Merit 

Herald- Journal 

Above  200,000 

30,000-100,000 

First  Place 

The  Mail  on  Sunday 

Pint  Place 

Lansing  (Mich.) 

National,  England 

State  Journal 

Certificate 

The  Plain  Dealer 

Certificate 

Lawrence  (Mass.) 

of  Merit 

Cleveland.  Ohio 

(rf  Merit 

Eagle-Tribune 

Los  Angeles  Times 

The  Herald 

Everett,  Wash. 

The  Kansas  City 
(Mo.)  Star  &  Times 

100,000-200,000 

First  Place 

The  Syracuse  (N.Y.) 
Newspapers 

Category  7:  PRINTED  MATERIALS/PUBLIC  RELATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  30,000 

Certificate 

The  Washington 

First  Place 

not  awarded 

of  Merit 

Times 

Certificate 

Times-Advocate 

The  Fresno  (Calif.) 

of  Merit 

Esctmdido,  Calif. 

Bee 

The  Annapolis 

Above  200,000 

(Md.)  Capital 

First  Place 

The  Courier- Journal 

Louisville.  Ky. 

30,000-100,000 

First  nace 

The  Union  Leader 

Certificate 

The  Baltimore 

Manchester,  N.H. 

of  Merit 

(Md.)  Sun 

Certificate 

Maccm  (Ga.) 

Los  Angeles  Times 

of  Merit 

Telegraph  &  News 

The  Oregonian 

100,000-200,000 

Portland,  Ore. 

Fust  Place 

Daily  News  of 

Los  Angeles 

Category  8:  OUTSIDE  PUBLICATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

100,000-200,000 

Hrst  Race 

Observer-Reporter 

First  Place 

Lesher  Communications 

Washington,  Pa. 

Walnut  Creek,  Calif. 

Certificate 

Times-Advocate 

Certificate 

Roanoke  (Va.) 

of  Merit 

Escondido,  Calif. 

of  Merit 

Times  &  World-News 

30,000-100,000 

Above  200,000 

Pint  Place 

The  Enterfnise 

First  Place 

The  Boston 

Brockton,  Mass. 

Globe 

Certificate 

Petxia  (III.) 

Certificate 

The  Orlando 

of  Merit 

Journal  Star 

of  Merit 

(Fla.)  Sentinel 

Cox  Ariz.  Newspaper, 

The  Orange  County 

Mesa,  Ariz. 

Register,  Santa  Ana,  Calif. 

Category  9: 

RADIO  PROMOTION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  30,000 

Certificate 

Calgary  (Alta.) 

First  Race 

none  awarded 

of  Merit 

Herald 

CeitificMe 

Chapel  HUI  (N.C.) 

Greenville  (S.C.) 

of  Merit 

Her^d 

News 

30,000-100,000 

Above  200,000 

Fmt  Place 

Cox  AZ  Newsp^rs 

First  Place 

The  Baltimore 

Mesa,  Ariz. 

(Md.)  Sun 
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CIRCULATION 


NEWSPAPER 


CIRCULATION 


NEWSPAPER 


Certificate 

Bakersfield  (Calif.) 

Certificate 

Chkago  Tribune 

<3(  Merit 

Californian 

of  Merit 

Stockton  (Calif.) 

Record 

Clikago  Tribune 

Atlanta  Journal 

100.000-206,000 

ft  Constitution 

First  Place 

St.  Paul  (Minn.) 

Pioneei  Press  Dispatch 

Category  10 

TELEVISION  PROMOTION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

Above  200,000 

First  Place 

The  Daily  Dispatch 

First  Place 

Rkhmood  (Va.) 

Moline.  111. 

Newspapers 

50,000-100,000 

First  Place 

(Thkago  Tribune 

First  Place 

none  awarded 

Certifkatt 

Dallas  Morning 

Certificate 

South  Bend  (Ind.) 

of  Merit 

News 

of  Merit 

Tribune 

Plain  Dealer 

Bakersfield  (Calif.) 
Californian 

Cleveland,  Ohio 

San  Francisco 

100.000-200.000 

Newspaper  Agency 

First  Place 

Morgenavisen 

Jyllands-Posten, 

Viby  J.,  Eknmark 

Category  11:  OUTDOOR/POINT-OF-PURCHASE/DISPLAYS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

100,000-200,000 

First  Place 

Gold  Coast 

First  Place 

Calgary  (Aha.) 

Bulletin, 

Queensland,  Australia 

Herald 

Certificate 

De  Gelderlander 

Certificate 

The  York  (Pa.) 

of  Merit 

Nijmegen,  The  Netherlands 

of  Merit 

Daily  Record 

Morgenavisen 

The  Register 

Jyllands-Posten, 

Shrewsbury,  N.J. 

Viby  J.,  Denmark 

The  Desert  Sun 

Above  200,000 

Palm  Springs,  Calif. 

First  Place 

The  Bosttm  Globe 

50.000-100.000 

Ceitificate 

Dagens  Nyheter 

First  Place 

The  Home  News 

oi  Merit 

Slockhcrfm.  Sweden 

New  Brunswick,  N.J. 

The  Toromo  Sun 

Certificate 

The  San  Bernardino 

of  Merit 

(Calif.)  County  Sun 

Category  12: 

MULTI-MEDIA  PROMOTION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50.000 

Certificitt 

Austin  (Texas) 

First  Place 

none  awarded 

of  Merit 

American-Staiesman 

Certificate 

The  News-Gazette 

The  Tribune 

of  Merit 

Champaign,  Ill. 

Oakland,  Calif. 

The  Herald-Dispatch 

Above  200,000 

Huntington,  W.V. 

First  Hace 

•San  Francisco 

Newspaper  Agency 

50,000-100.000 

First  Hace 

The  Herald 

Certifkate 

The  Mail  on  Sunday 

Everett,  Wash. 

of  Merit 

London.  England 

Certificate 

Florida  Today 

Newsday 

xA  Merit 

Melbourne,  Ha. 

Melville,  N..Y. 

100,000-200,000 

The  Bahimore 

First  Place 

St.  Paul  (Minn.) 

Pioneer  Press  Dispatch 

(Md.)Sun 

Category  13:  NEWSPAPER  RESEARCH 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

The  Palm  Beach  Post. 

Finl  Place 

Albany  (Ore.) 
Democrat-Herald 

W.  Palm  Beach,  Fla. 
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(Continued  from  page  49) 

Category  13:  NEWSPAPER  RESEARCH 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Above  200,000 

50.000-100,000 

First  Place 

Chicago  Tribune 

Hrst  Place 

Lawrence  (Mass.) 

Eagle-Tribune 

Certificate 

Los  Angeles  Times 

of  Merit 

100,000-200.000 

Fust  Place 

The  Fresno  (Calif.) 

Atlanta 

Bee 

Journal-Constitution 

Certificate 

Evening  Post 

San  Francisco 

of  Mail 

Nottingham,  England 

Newspaper  Agency 

Category  14:  ADVERTISING  SALES  PRESENTATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

Certificate 

The  Washington 

First  Place 

Observer-Reporter 

Washington,  Pa. 

of  Merit 

Times 

Above  200,000 

50,000-100,000 

First  Place 

Chicago  Tribune 

Fust  Place 

Sunderland  Echo 

Tyne  &  Wear,  England 

Certificate 

Atlanta  Journal 

of  Merit 

&  Constitution 

Cntifkate 

Cox  AZ  Newspapers 

of  Merit 

Mesa,  Ariz. 

St.  Petersburg 
(Ha.)  Times 

Flcuida  Today 

Melbourne,  Ha. 

The  Baltimore 
(Md.)  Sun 

Reno  (Nev.) 

Gazette-Journal 

The  Baltimore 
(Md.)  Sun 

100.000-200.000 

First  Place 

The  LondcMi  (Ont.) 

Free  Press 

Category  15:  PUBLIC  RELATIONS  PROGRAMS  &  EVENTS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

100,000-200,000 

Fust  Place 

The  News-Gazette 

First  Place 

News-Sentinel 

Champaign,  ill. 

&  Journal,  Knoxville,  Tenn. 

Certificate 

Marin  Independent 

Certificate 

News  &  Observer 

of  Merit 

Journal,  San  Rafael,  Calif. 

of  Merit 

Raleigh  (N.C.)  Times 

The  Bay  City  (Mich.) 

The  Fresno  (Calif.) 

Times 

Bee 

The  Pottsville 

Above  200,000 

(Pa.)  Republican 

First  Place 

Seattle  Post- 
Intelligencer 

50,000-100,000 

Fust  Place 

The  Leader-Post 

First  Place 

Chicago  Tribune 

Regina,  Sask. 

Certificate 

Los  Angeles  Times 

Fust  Place 

The  Herald 

Everett,  Wash. 

of  Merit 

Los  Angeles  Times 

Certiricate 

Billings  (Mont.) 

of  Merit 

Gazette 

Category  16:  NEWSPAPER  IN 

EDUCATION 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

combined  with  next  category 

Certificate 

Akron  (Ohio) 

of  Merit 

Beacon  Journal 

50.000-100,000 

First  Place 

Bucks  County  Courier 

Daily  News  of 

Times,  Levittown,  Pa. 

Los  Angeles 

Certificate 

The  Leader-Posl 

Above  200,000 

of  Merit 

Regina,  Sask. 

First  Place 

The  Houston  Post 

The  Herald 

Certificate 

The  Des  Moines 

Everett,  Wash. 

of  Merit 

(Iowa)  Register 

Cox  AZ  Newspapers 

Mesa,  Ariz. 

The  Toronto  Star 
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CIRCULATION 


NEWSPAPER 


CIRCULATION 


NEWSPAPER 


100.000-200.000 

First  Place  Daily  News  of 

Los  Angeles 


Category  17;  INTERNAL  COMMUNICATIONS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

CCTtificate 

First  Place 

Central  Maine 

of  Merit 

Walnut  Creek.  Calif. 

Morning  Sentinel, 

Waterville.  Maine 

Belfast  Telegraph 

N.  Ireland 

Certificate 

The  Poitsville 

of  Merit 

(Pa.)  Republican 

Above  200.000 

First  Place 

Ingersoll  Publications 

50,000-100,000 

Princeton.  N.J. 

First  Place 

Bucks  County  Courier 

Times,  Levittown,  Pa. 

Certificate 

The  Orlando  (Fla.) 

Merit 

Sentinel 

Certificaie 

Fayetteville  (N.C.) 

of  Merit 

Obvserver/Times 

The  Bahimore 
(Md.)  Sun 

100,000-200,000 

First  Place 

Lexmgton  (Ky.) 

Herald-Leader 

Chic^  Tribune 

Category  18:  MISCELLANEOUS  SPECIALTY  ITEMS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

combined  with  next  caietory 

Certified 

llie  Washington 

of  Merit 

Times 

50.000-100,000 

First  Place 

none  awarded 

Above  200,000 

First  Place 

The  Washington 

Certificate 

Statesman  Journal 

of  Merit 

Salem,  Ore. 

First  Place 

(Diici^  Tribune 

Cox  AZ  Newspapers 

Mesa,  Ariz. 

Certificate 

The  Toronto  Star 

of  Merit 

100,000-200,000 

First  Place 

St.  Paul  (Minn.) 

Pioneer  Press  E)tspatch 

Category  19:  MISCELLANEOUS  PRINTED  MATERIALS 

CIRCULATION 

NEWSPAPER 

CIRCULATION 

NEWSPAPER 

Under  50,000 

Certificate 

The  Palm  Beach  Post 

First  Place 

The  Citizen 

Merit 

W.  Palm  Beach.  Fla. 

Auburn,  N.Y. 

Evening  Post 

Ceitific^ 

The  Jerusalem 

Nottingham.  England 

of  Merit 

Post  Int'l  Edition. 

New  York 

Above  200,000 

First  Place 

Los  Angeles  Times 

50,000-100,000 

First  Place 

Pcxtland  (Maine) 

Certificate 

Star  Tribune 

Press  Herald 

of  Merit 

Minneapolis.  Minn. 

Certificate 

Billings  (Mont.) 

The  Sacramento 

of  Merit 

Gazette 

(Calif.)  Bee 

Cox  Ariz.  Newspapers 

The  Milwaukee 
Joumal/Milwaukee  Sentinel 

100.000-200,000 

First  Place 

Contra  Costa  Times 

Walnut  Creek.  Calif. 

Best  in  Print  ’89  availabie  from  INMA 


The  Best  in  Print  ’89,  a  compilation  categories  are  showcased  in  the  book,  writer  responsible  for  the  promotion 

of  the  print  winners  in  the  annual  which  highlights  each  (rf  the  first-place  are  also  listed. 

International  Newspaper  Marketing  and  certificate-of-merit  winners,  along  The  160-page  book  is  $48  for  INMA 
Association/Editor  &  Publisher  with  copy  detailing  the  objective,  members  and  $58  for  non-members. 

Awards  Competition,  is  now  avail-  execution  and  results  of  the  promo-  Orders  should  be  sent  to:  INMA.  The 

able  from  the  INMA.  tion.  Names  of  the  department  and/or  Newspaper  Center,  1 1600  Sunrise 

The  208  winners  from  the  17  print  agency,  creative  director  and  copy-  Valley  Drive,  Reston,  Va.  22091. 
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REPORT  OF 

NEWSPAPER  ADVERTISING  DATA 

FOR  1988 

An  exclusive  annual  E&P  Advertising  Data  Section 
1988  Total  Advertising  Inches  in  432  Newspapers  (338  Cities) 

The  tabulations  below  are  taken  from  figures  reported  to  Editor  &  Publisher  by  the  newspapers  concerned. 


TWaol 

FreRaancy 

Hambar 

Colomn 

Rawspapar 

ofRdo. 

Widtb 

Columns 

In 

Financial 

Total 

parpHS 

Inebas 

Rotall 

Sanaral 

Rutomotive 

and  legal 

Classifiod 

Rdvortising 

ALABAMA 

Rkmlngkani  Past  HataM . 

. (m) 

S(c) 

21/1S 

42S.43S 

37,959 

9,519 

997 

927,953 

1,191779 

Rlrndngkini  Hans _ 

,....(0) 

S(c) 

21/1R 

S3S.1SS 

43,994 

9,343 

907 

394,771 

1,951,991 

BInningliain  Rows _ 

.......IS) 

S(c) 

21/IS 

29S.9S7 

79,S47 

1,151 

473 

532,424 

911,952 

Total . . 

1.272.S7S 

152.3SS 

13,913 

2,997 

1,524,949 

2,994,913 

....(oS) 

S 

21/1S 

1.SSS.4S7 

199,997 

207,732 

7,999* 

979,753 

2,997,959 

Mantganwry  Rdvartlsar  t  Mabama  Joarnal(maS) 

s 

21/IS 

SS7,S12 

49,497 

R/R 

15,924* 

493,1917 

1,415,594 

tClasslllad  inebas  Indadas  RatomotKra 

Sakna  Thnas-Joarnal. _  _ 

— (m) 

6 

21/IS 

275,SSR** 

7,459 

H/R 

19,929* 

43,955 

343,414 

TflNsdtii  DtHy  HoMt . . 

......  (m) 

6 

21/IS 

21S,7SS 

19,499 

R/R 

21,194 

109,059 

357,471 

ALASKA 

Incbaraga  Thnas . 

. (a) 

Mb) 

2  1/1S 

77S,SiSt 

R/R 

R/R 

H/R 

732,352 

1,599,911 

ttonoral  Inchos  Incladad  in  Retail. 

rairbaakt  RaRy  Hows-Minsr . 

. (aS) 

7(b) 

2 

395, 1S1** 

S3SS9** 

R/R 

99,291* 

339,742 

959,993 

lanaaa  Empire _ 

.......(a) 

6 

21/IS 

1S9,157 

14,432 

R/R 

23,009 

94,713 

292,319** 

Sitka  Rally  Santinal _ 

.......(a) 

6 

21/IS 

73,942 

9,494 

H/R 

2,541 

12,974 

97,921 

ARIZONA 

Cbandlar  Rriisnas  Trtbana 

— (m) 

Mb) 

21/IS 

921,392 

13,390 

R/R 

75,779*7 

1,997,954 

1,919,999** 

tlsgal  Inebas  are  in  R-colamn  format 

Ibst  TribvM . . . 

. (m) 

Mb) 

21/IS 

S42,S23 

13,955 

R/R 

51,992*7 

1,997,954 

1,719,114** 

tUgal  kKhas  are  In  R-calamn  formal 

— (m) 

Me) 

21/IS 

1,RS7,RR1 

93,779 

R/R 

H/R 

1799,949 

3779,427 

Phsanii  Cazatta . 

.......(a) 

Me) 

21/IS 

1,943,279 

95,191 

R/R 

R/R 

1719,999 

3,149,329 

BapM* 

™..(S) 

Me) 

21/IS 

1,Ra,5R5 

192,359 

H/R 

H/R 

719,799 

1,951,957 

Total 

4.S5S.7S5 

391,299 

R/R 

H/R 

3,131742 

9,371,412 

Prtscitt 

„.(aS) 

R 

21/IS 

249,712 

4,399 

R/R 

45,292 

195,912 

495724 

— (m) 

Mb) 

21/IS 

522,999 

13,799 

R/R 

159,721*7 

1,997,954 

1,793,949** 

tUpl  hebot  are  In  R-cohmm  format 

Taesan  Rrlana  RaRy  Star _ 

— <m) 

Mb) 

21/IS 

799,931 

43,392 

H/R 

R/R 

449,539 

1,299,551 

Taesan  Citton . . 

— (a) 

Mb) 

21/IS 

772,917 

42,349 

H/R 

R/R 

439,949 

1,244,414 

Taesan  Rrlana  RaRy  Star  _ 

— (S) 

Mb) 

21/IS 

374,099 

11,S99 

R/R 

R/R 

191,973 

577,379 

Total . . 

— 

1,944,749 

97,339 

R/R 

R/R 

1,070,259 

3,112,344 

ARKANSAS 

RlythayiRa  Caarior  Raws . . . 

. (aS) 

Ma) 

21/IS 

177,971 

4,979 

R/R 

13,944 

99,953 

295,949 

CMViy  CsMr  . . 

— (a) 

Md) 

21/IS 

304,221 t 

1,974 

R/R 

11,399 

17,911 

334,595 

Lag  Cabin  Domocrat _ 

— (S) 

Md) 

21/IS 

11S,9S1t 

297 

R/R 

14,495 

9,317 

129,921 

Total . . 

_ 

421,992 

2,271 

H/R 

12,939 

25,329 

491,519 

TRalaR  inclados  Ratomothm. 

B  Ronds  Haws-Thnas . 

......(m) 

Ma) 

21/IS 

239,SSS 

7,429 

9,939 

15,959 

179,997 

452,999 

Hot  Springs  Santinal  Record _ 

__..(m) 

Ma) 

2  1/1S 

499,392t 

12,097 

R/R 

10,420 

292,927 

994,949 

tftfltiH  iRClVdM  AHtOMOttVS. 

unit  RtCk  ArtUMISM 

— (m) 

Ma) 

21/IS 

1,372,991 

3S,929 

H/R 

27,957* 

1,597,955 

2,944,399 

UHo  Rack  Rrkansas  Caatte _ 

._.(mS) 

Mb) 

21/IS 

1,439,991 

299,791 

399,549 

37,457* 

999,991 

2,951749 

Mona  Star . . 

— (m) 

S 

21/IS 

127,2907 

4,543 

H/R 

2,119 

29,722 

199,931 

tRalaR  Inclados  Ratsmotlm 

CAUFORNIA 

Ckieo  Entarpria-Rscard . 

. (aS) 

Mb) 

21/IS 

391,447** 

24,755** 

H/R 

19,991* 

443,190 

999,343 

Indio-Rally  Haws . 

. (a) 

Me) 

2  1/1S 

299,99177 

27,213 

R/R 

15,939* 

134,4977 

433,597** 

tMMMVn  iRckas  an  inchKM  la  ClastMitil. 
tt  FimicM  hKlws  an  lackidad  In  Retail. 

S2I.2TI  laelias  at  RnRrim  ware  distribatad  in  iSM. 


‘Hgnre  repwamilt  1^1  advarliaini  only.  **  Preprints  /  Insaita  not  ineludad. 

(a)  CtaatHiod  advortitint  on  S-colunm  formal  (b)  Clataifiod  advattising  on  9-column  format  (c)  Clauifiad  advertisini  on  10-column  formal  (d)  Classifiod  advortiaing  on  7-coliimn  formal 

Total]  do  not  nocoaaarily  add  up  Kroaa  because  onfy  major  claaaifieationt  are  shown  and  because  Automotiva  and  Financial  breakdowns  are  somatimos  also  ineludad  in  ClassHiad,  Ganeral  and  Retail. 
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Titiuuf 

Freguency 

Humber 

CohNM 

Nmnpagvr 

elAdv. 

Width 

Columns 

in 

Financial 

Tatal 

per  pag« 

bKhes 

Retad 

General 

Antonwthft 

and  Legal 

ClassHied 

Advertisiiig 

lorngoc  ReconI . 

. (eS) 

s 

2  I/IB 

IB7.2TB 

0,002 

K/A 

20.107 

00,013 

204.305 

U»  Angulus  Diily  News 

(all  day) 

B(a) 

2  1/IB 

1.S90.in 

275,041 

32,707 

40,030 

1,270,757 

3.222.023 

Los  Angeles  Le  ORinien 

(m) 

6 

2  1/IB 

SB3.NB 

37,010 

H/A 

H/A 

071,070 

1,472,002 

Manteci  BuNetin . 

ImS) 

Bid) 

1  1/2 

201, 3Mt 

8,250 

H/A 

H/A 

202.122tt 

471.730 

t  Flnemlel  indies  ere  induded  m  retail. 

tt  Automotive  inches  are  inchideil  in  Classified. 

Marysville-rulia  City 

Tuba/Sutter  Ann^-Deinocrat . 

. (e) 

Mb) 

2  1/IB 

1,330,012 

10,532 

R/A 

H/A 

335.000 

1.003i33 

Modesto  Bee . . .  . 

. (m) 

MO 

2  1/IB 

T14,5TB** 

43,071- 

327.050 

40,140 

552.730 

1,007,300 

Monterey  Herald _ _ _ 

- (m) 

Mb) 

21/IB 

1,1S5,11B 

34.580 

H/A 

N/A 

370,130 

1.000.044 

Sund^  Herald. _  _ _ 

. (S) 

Mb) 

2  1/IB 

SS4,S72 

4.570 

H/A 

H/A 

110,050 

070,100 

Total . .  . 

1,74B,BBB 

30,150 

H/A 

H/A 

400.007 

2J07.044 

Orange  Ceunty-la  Habra  Baily  Star  Progress,  (e) 

S 

2  1/IB 

302,385 

307,047 

30.202t 

47.108 

H/A 

000,700 

t  Autemetive  includes  Classified  inches. 

Palmdale  Antetode  Valley  Press . 

. (mS) 

Mb) 

2  1/IB 

50S,1BS“ 

20,031 

120.714 

70.503* 

413,170 

1.134.455 

Pahn  Springs  Desert  Sun . 

. (m) 

Me) 

21/IB 

142,350 

41,310 

H/A 

30.330* 

440.044t 

1,200,043** 

t  Automotive  inches  are  included  in  Classified. 

B17,B31  inches  of  preprint  mre  distributed  in  IBBB. 

Pasadena  Star-Hews . 

. (m) 

6 

2  1/IB 

7S3,BS2 

140.040 

H/A 

35.710 

330.010 

1,310,277 

RIversida  Press-Enterprise . 

. (mS) 

6 

2  1/IB 

2,543,201 

270,001 

H/A 

100,581* 

1.002,243 

3,032.000 

Sacramento  Bee . 

. (m) 

Me) 

2  1/IB 

3,811,410 

440.4BB 

N/A 

R/A 

2,500,544 

0.050.420 

San  Francisce  Chronicle 

(m) 

MO 

2  1/IB 

1,202,710 

115.074 

34,204 

50.450 

002.430 

2,104,737 

Eiaminer . 

(a) 

MO 

21/IB 

1,230,074 

10B.271 

20,051 

55.210 

000,040 

2.110.002 

Sunday  Eiaminer  t  Chronicle _ 

(S) 

MO 

2  1/IB 

330,011 

250,475 

0.052 

10,000 

330,024 

002.552 

Total . 

2,805,055 

4B2.B20 

73.007 

133.750 

1,702.311 

5JS0.IS1 

San  Mateo  Times . 

(e) 

Mb) 

21/IB 

1,220,000 

175,143 

H/A 

45J52 

307,300 

1.757.003 

San  Padre  Hem-Pilot 

(e) 

MO 

2  I/IB 

BB0,342 

5B.2BB 

H/A 

10.200* 

310,584 

1,252.401 

Santa  Ana  Orange  County  Register . 

. (all  day) 

MO 

2  t/IB 

3,705,114 

300,270 

154,838 

00,014 

2.207.010 

0,534,001 

Santa  Monica  Outlook . 

. (e) 

MO 

2  1/IB 

43B.B03 

B4.94B 

H/A 

41,505 

481,075 

1,007.011 

Stockton  Record . 

. (m) 

MO 

21/IB 

2,040,100 

205,003 

H/A 

N/A 

400,700 

2.753.000 

Taft  Daily  Mubvay  Driller 

. (e) 

1 

2  1/IB 

01,002 

3.55B 

H/A 

7,530 

10.100 

111,004 

Terrance  Daily  Breeze 

. (eS) 

MO 

2  1/IB 

1,010,787 

272,070 

H/A 

42,570* 

1,024.233 

2.050.055 

Tuiieck  leumal . 

. (e) 

1 

2  1/IB 

731,301 

5.B34 

5.035 

22,132 

122,022 

007,014 

Ventura  Star-Free  Press 

. (eS) 

Mb) 

2  1/IB 

BB0.504" 

80,835“ 

H/A 

47,005* 

700.350 

I.557,n3 

Visalia  Times-DeHa.. 

. (m) 

MO 

2  1/IB 

374,400 

40.580 

H/A 

3.502* 

57,073 

403,741 

*ri|iir«  raprannts  Lefal  adveitisiiif  only.  **  Preprints  /  Inserts  not  includeil. 

(a)  Classified  advertising  on  8-coluntn  format,  (b)  Classified  advertising  on  9-column  format  (c)  Classified  advertising  on  1 0-column  format  (d)  Classified  advertising  on  7-column  foreuit 

Totals  do  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Hnancial  breakdowns  are  sometimes  also  mcludod  in  Classified,  General  and  Ralait 


CLARITAS  UNDERSTANDS 
THE  NEWSPAPER  BUSINESS 


The  Philadelphia  Inquirer  and  the  Philadelphia  Daily  News  originally  pur¬ 
chased  Claritas’  target  marketing  software  to  help  find  a  location  for  its  new 
printing  plant.  “Then,  over  the  next  year,”  said  Ed  Mumford,  the  newspapers’ 
research  manager,  “we  worked  with  Mark  Capaldini,  the  director  of  their 
media  industry  group,  who  has  a  pretty  extensive  newspaper  background. 
He  showed  us  how  we  could  use  their  system  for  many  of  our  other  projects.” 

Today,  Ed  and  his  department  continue  to  benefit  from  their  investment 
in  Claritas’  technology  and  expertise.  “We  used  demographics  with  local 
advertisers  for  years.  But  Claritas’  media  experts  have  shown  us  how  to  create 
maps  and  reports  that  really  prove  the  value  of  advertising  in  our  papers.” 

Since  1971,  Claritas  has  offered  the  highest  quality  taiget  marketing  sys¬ 
tems  and  services.  But  the  value  of  state-of-the-art  technology  depends  on 
your  ability  to  use  it  effectively.  At  Claritas,  it’s  our  business  to  know  your 
business  as  well  as  our  own.  We  have  industry  experts  who  specialize  in 
knowing  how  to  apply  our  technology  to  your  business.  As  a  result,  Claritas 
always  gives  you  maximum  value  for  your  target  marketing  investment. 

Contact  Mark  Capaldini,  Vice  President/Media  at  (703)  683-8300. 

We  make  target  marketing  work ...  for  you. 


CLARITAS 

The  lai^  Marketing  Cxrmpany 


201  N.  Union  Street,  Suite  200 
Alexandria,  Va.  22314 


A  VNU  MARKETING  INFORMATION  SERVICES  COMPANY 


"The  folks  at  Claritas  are 
very  creative  with  appli¬ 
cations.  Anytime  we 
bounce  ideas  off  them, 
they’ll  always  come  back 
with  lots  of  other  sugges¬ 
tions.  It’s  great  to  work 
with  people  who  know 
my  business  so  well.’’ 

Ed  Mumford 
Research  Manager 
The  PhlladelpMa  Inquirer  A 
The  Philadelphia  Daily  News 
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TWO  at 

Fraouoncy 

HMmbar 

Column 

of  dds. 

Width 

Columns 

in 

Financial 

Total 

iwrpage 

Inchas 

Retail 

temral 

dutomotire 

and  Latal 

Classified 

ddaertisini 

COLORADO 

Isayar  tacky  Hwatain  Naas 

. (mSI 

5 

21/18 

1.T44.S73 

297,988 

59,892 

55,388 

1,801,540 

3,759,079 

Craad  Jaacbsa  IMy  Soutinol . . 

— (a) 

S 

21/18 

394.482 

23,855 

R/d 

28,078 

218,071 

882,287 

SaNda  Mouataki  Mad . 

— (m) 

S 

21/18 

118,4N 

8,095 

R/d 

5,873* 

25,244 

155,412 

CONNECTICUT 

- (■) 

1 

21/18 

1,135,148 

109,207 

79,902 

79,147 

789,159 

2,183,841 

CmM . 

— (S) 

1 

21/18 

2,142,325 

275,533 

18,843 

41,832 

304,822 

2,880,955 

Tatal . 

3,277,471 

384,740 

87,925 

120,779 

1,153,781 

5,024,598 

— (a) 

Ma) 

21/18 

249,821 

7,914 

R/d 

13,929* 

388,409 

840,073**t 

t  7M  anarkds  asm  distrihutad  ki  1M 

S 

21/18 

1,193,829 

74,488 

R/dt 

R/dtt 

502,981 

1,778,978 

— (S) 

S(b) 

21/18 

1,481,7M 

232,528 

R/dt 

R/dtt 

311,218 

2,025,440 

2,875,333 

308,998 

R/dt 

R/dtt 

814,097 

3,708,428 

t  .'-iamallaa  mdsdad  in  tatad.  tanoral,  Classifiad 

tt  Fhnacial  kwludad  la  Ratad.  taaaral 

. (m) 

Kb) 

21/18 

849,557 

25,294 

R'd 

23,809* 

310,227 

1,018,887**t 

bay . 

. (S) 

Kb) 

21/18 

179,482 

7,990 

R/d 

1,987* 

<20,979 

318,338**t 

Total . - . - . 

829,939 

33,204 

R/d 

25,498* 

447,208 

1,335.025**t 

t1437  arapriats,  wore  distribstad  hi  1111. 

. (a) 

1 

21/18 

488,298 

43,321 

R/d 

19,771* 

432,481 

973,501 

Namick  balatia . 

. (mS) 

Kc) 

2  1/18 

450,432 

11,914 

394,884 

13,810 

30,002 

908,722 

tmaaalck  Thao 

. — (a) 

Kc) 

21/18 

535,319 

47,897 

15,833 

33,185 

350,210t 

900,035 

— (S) 

Kc) 

21/18 

532,772 

171,732 

4,558 

18,270 

183,790t 

911,120 

Total - 

1,988,082 

219,429 

20,189 

51,455 

542,800t 

1,901,155 

t  datsHM  ladudas  Lafal  iackos. 

Stamford  ddaacata . . 

— (a) 

Kc) 

21/18 

857,721 

81,527 

15,790 

37,881 

428,420t 

1,401,147 

— (S) 

Kc) 

21/18 

528,2M 

172,711 

5,038 

20,948 

104,112t 

900,991 

Total 

1,384,905 

234,230 

20,834 

58,529 

812,532t 

2,310,130 

t  Classllltd  hKludas  Lapl  kKlws. 

. (m) 

1 

21/18 

452,983 

24,349 

R/d 

R/d 

394,804t 

872,018 

dmatfcaa. . 

(a) 

S 

21/18 

428,393 

23,575 

R/d 

R/d 

322,373t  . 

772,341 

(S) 

8 

21/18 

232,914 

1,858 

R/d 

R/d 

249,8T2t 

495,842 

Total . 

1,112,179 

80,780 

R/d 

R/d 

987,049t 

2,139,999 

t  Classifltd  hKladas  Automotivt  and  Financial  mchss. 

WASHINGTON  DC 

Wasklaitoa  Tknas . 

. (m) 

Kb) 

21/18 

295,388 

48,437 

R/d 

R/d 

221,915t 

553,738 

t  datomolkfa  and  Fhiaacial  mchas  are  includod 

in  tatad.  tenoral  and  Classifiad. 

Lapl  hKkns  are  Includad  in  Classifind  only. 

FLORIDA 

Fort  Landardala  taan/Sun  Sanlinol . 

— (mo) 

Kc) 

2  1/8 

3,4P,779t 

150,844ttt 

R/d 

R/d 

2,103,248tt 

5,748,889 

dnus/San  Sandaol . . 

. (S) 

Kc) 

21/8 

1,128,534t 

237,540ttt 

R/d 

R/d 

1,129,503tt 

2,493,885 

ToH . 

4,531,313t 

388,192ttt 

R/d 

R/d 

3,322,829tt 

8,242,334 

t  dntad  jnelndot  Finaneial  Inchas 

tt  Classiliod  iadndas  dutamoliaa  and  Lapl  mchas. 

ttt  tenoral  inchidos  Co-op  kwhas. 

Fan  Myon  taan  Press . 

. (mS) 

8 

21/18 

1,297,989 

82,538 

R/d 

R/d 

713,933 

1,994,338 

Fart  Waltaa  boach 

dortkamsi  Florida  bady  baas . 

. (m) 

Kb) 

21/18 

1,343,731 

17,324 

R/d 

1,735 

533,854 

1,896,844 

laaornnss  Citrus  County  Chrsnicio . 

. (m) 

Kb) 

21/18 

311,7N 

1,559 

99,058 

51,299 

255,228 

803,700 

tahtttfrt  IHpr 

. (m) 

Kb) 

21/18 

1,044,9bbt 

51,000 

158,000 

9,200* 

295,7H 

1,558,800 

t  RiRsil  MftlMdiK  fiatf  ill  iwchr* 

llafcaaraa  Flarida  Today _ 

— (m) 

Kc) 

21/18 

832,513 

32,493 

212,979 

48,979 

129,183 

1,053,191 

Flmlda  Today - - - 

- (S) 

Kc) 

2  1/18 

219,711 

5,850 

180,888 

0,519 

127,7H 

513,457 

Tatal . . . 

843,224 

38,343 

373,847 

54,542 

258,992 

1,588,848 

Oiianda  Saatlaal . . . 

(ad  day) 

Kc) 

21/18 

4,449,520 

381,183 

R/d 

R/d 

2,432,404 

7,243,187 

St  Pstarsbari  Thaos 

-.(m) 

Kc) 

21/18 

3,414,731 

80,198 

R/d 

R/d 

2,007,044 

5,551,973t 

Tbaas. . 

....(S) 

Kc) 

2  1/18 

1,593,989 

178,098 

R/d 

R/d 

498,173 

2,258,238t 

Total . 

4,998,709 

230,294 

R/d 

R/d 

2,573,217 

7,819,211t 

t  Untamatlw  and  Financial  biclias  are  mcludod 

in  ad  totab. 

Tadahasssa  bamacrat 

(mS) 

Kb) 

2 

1,554,7N 

138,900 

R/d 

R/d 

749,400 

2,440,100 

Tamp  Tribmm 

„.(m) 

Kc) 

21/18 

2,599J87 

88,201 

R/d 

R/d 

1,297,939 

3,985,387 

Titamatnans 

....(S) 

Kc) 

2  1/18 

780,780 

200,253 

R/d 

R/d 

203,772 

1,244,785 

Total . 

3,380,927t 

288,534t 

R/d 

R/d 

l,581,811t 

5,210,172 

tdutamalkia  and  Finaneial  lacims  are 

In  al  Wih 

GEORGIA 

Mhsns  baimor  Harald/Bally  taan . 

(ad-day) 

8 

21/18 

2,008,888 

100,328 

R/d 

R/d 

80,815 

2,200,007 

fmlaopiliia  i  . 

. (hi) 

Kc) 

21/18 

1.058,800 

25,370 

R/d 

R/d 

475,040 

1,557,210 

Mtappa  Ttalta|r^  amd  Mmm 

. (■) 

Kb) 

21/18 

1,500,408 

113,997 

298,173t 

83,911t 

501,220 

2,043,142*** 

tJbtaMliM  and  Fimcial  tarlitt  an  iacMad 

la  Hassmod. 

IIHta^|ndUlta  lUldM  Riftifiif 

. (■) 

Kb) 

21/18 

221,377“ 

R/d 

R/d 

R/d 

29,054 

250,431 

ftitftaahtara  Hpnld 

. . (mS) 

Kb) 

21/18 

232,313 

2,928 

R/d 

9,203* 

84J18 

320,7« 

Wareor  Rabku  bady  Sp . 

- (a) 

Kb) 

2 

320,812 

14,110 

30,820 

13,982 

124,989 

521,373 

HAWAII 

UmpIooIp  iAiPrttotar 

- (m) 

Kc) 

2 

813,221 

78,338 

14,570 

140,280 

437,984 

1,403,453 

star  budntki . 

. (a) 

Kc) 

2 

787,002 

75,438 

13,740 

50,001 

434,427 

1,349,805 

Saaday  Star-budathi  t  ddyartisar . 

. (S) 

Kc) 

2 

805,019 

182,258 

10,820 

38,471 

239,537 

1J53,913 

Total . 

2,108J32 

318,032 

38,947 

234,732 

1,111,028 

3,808,871 

‘Flpre  repreaants  Lapl  advortisinf  only. 

**  Preprints  /  Inserts  not  includod. 

(a)  ClatiifM  advaitisjnf  oa  8-coIuimi  fonaat  (b)  Classifieil  advertisini  on  9-column  fonnaL  (e)  Clatsifiod  advortitini  on  lO-cohimn  tonnat  (d)  Classifiod  advoitisinf  on  7-column  format 

Totals  do  not  nocassarily  add  up  across  bacauso  only  major  classifications  am  shoum  and  bocause  Automotivo  and  Financial  broakdowns  am  somotimes  also  includad  in  Classifiad,  Goneral  and  Ratail. 
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THIucf 

FraRuency 

Humber 

Columa 

Nfwspapcr 

of  Ads. 

WhHh 

Columns 

in 

rmancial 

Total 

IDAHO 

parpafs 

Inches 

RotaH 

General 

Automotive 

and  total 

Classified 

Advertisun 

Boitc  MjIm  Stitusmin . 

. (m) 

G 

21/16 

S16.B37 

30.632 

N/A 

02.540tt 

406.255t 

1.120.364 

tClassifiad  includes  Automotive  mchos. 

ttFimncial  also  kKiwIos  obits. 

Pocatello  Idaho  State  Journal _ 

— (eS) 

G(b) 

21/6 

334.7SB 

28.837 

73.U2 

26.213* 

68.400 

554.080*’ 

Tain  Fallt  Timos-Nons . 

. (mS) 

S(b) 

21/16 

1.176.267 

17.121 

H/A 

N/A 

240.283 

1.435.6T1 

ILLINOIS 

Belleville  News  Democrat . 

. (m) 

G(b) 

2  1/16 

64D.DDS 

15.788 

N/A 

N/A 

434.618 

1.080.411t 

tAutomotivo  and  Financial  inclns  Included  in 

all  totals. 

Clumpaifn  Naws-Sasotto . 

. (e) 

Sib) 

2  1/16 

542.547** 

25.371** 

N/A 

15.361* 

384.828 

878.107 

Chicaio  TrNwoo . 

. (mS) 

6 

2  1/16 

4.334.DS3 

582.502 

1.847.371 

112.532 

2.308.818 

8.266.416 

Danville  Commercial-News . 

. (e) 

S(a) 

2  1/16 

288.521** 

12.406** 

N/A 

Nil 

150.315 

468.242 

EdwardsviHe  IntsIHiencer _  ... 

- (e) 

S 

21/16 

154.182 

0.838 

N/A 

N/A 

76.818t 

238.750 

tClassified  Includes  42.74B  inches  of  display. 

Eldorado  Daily  Journal . 

. (e) 

G(a) 

2  1/4 

48.000 

1.200 

1.280 

4.000 

8.600 

21.800 

Galosborp  Rofister  Mail . 

laH  day) 

3 

2  1/16 

4D7.44B 

14.125 

R/A 

17,571 

111.862 

551.186t 

tAutomotive  inches  included  m  aN  totals. 

Aankakn  Dady  Journal . 

(e) 

G<a) 

21/B 

7BB.353 

11.807 

113.240 

13.856* 

258.637 

1.186.383 

Molina  Dispel  ch 

(e) 

6(h) 

2  1/16 

724.476 

28.742 

N/A 

34.226* 

381.258t 

1.160.783 

Dispatch... 

. ..(S) 

Mb) 

21/16 

613.848 

180.224 

N/A 

4,670* 

183.430t 

812J81 

Total . 

1. 338.425 

218.866 

N/A 

38.886* 

484.687t 

2.080.884 

tAutomotivo  inches  are  included  m  Classified. 

Ottawa  Daily  Times 

(a) 

Ma) 

21/16 

287.818 

8.863 

N/A 

8.557 

184.302 

328.641 

Peoria  Journal  Star . 

.(all  day) 

6(b) 

21/16 

2.144.357 

183.460 

478.482t 

28,775t 

N/A 

2.845.864 

tAutomotive  and  Financial  Inches  are  Included 

in  Classified. 

Roch  Island  Aiyus . 

. (a) 

6(b) 

2  1/16 

682.888 

26.771 

N/A 

34,228* 

301.258t 

1.125.154 

Arfus . 

. (S) 

6(b) 

21/16 

585.870 

161.706 

N/A 

4,678* 

103.430t 

855.764 

Total . 

1.268.770 

188.557 

N/A 

36.886* 

484.687t 

1.800.818 

tAutomotiva  Inches  are  included  in  Classified. 

SprinffieM  State  Joumal-Re(lster . 

.(aNday) 

6(h) 

2  1/16 

1.631.828 

228.066 

108.706 

12.621* 

450.280 

2.167.353 

INDIANA 

Bloominfton  HeraW-Telephone/rimes.... 

. (eS) 

6(b) 

21/16 

1.181.432 

57.582 

N/A 

10.808* 

387.288 

1.647.182 

Connersville  News-Eiaminer _ 

. (e) 

6(b) 

21/16 

366.876 

2.843 

N/A 

3.048 

80.617 

463.287 

Gary  Post-Tribune 

. (m) 

6(c) 

2  1/16 

1.288.0110 

27,728 

222.100 

30.451 

185.048 

1.578.880 

Post-Tribune _ _ 

-  (S) 

6(c) 

2  1/16 

762.868 

134.500 

63.400 

N/A 

78.800 

877.800 

Total . 

A851.86D 

162.220 

285.500 

30.451 

255.848 

2.557.860 

Greenfield  Daily  Reporter . 

(e) 

6(h) 

1  V16 

122.528 

4.068 

N/A 

6.825* 

28.766 

163.178 

Hammond  Times 

(eS) 

6 

2  1/16 

1.486.318 

155.156 

N/A 

18.158* 

360.837 

2.821.471 

Indianapolis  Star 

. (m) 

6 

21/16 

826.867t 

58.607 

N/A 

N/A 

814.186tt 

1.688.760 

Nows. . .  .  . . 

(e) 

6 

21/16 

687.273t 

56,542 

N/A 

N/A 

780.372tt 

1.462.107 

star . . 

- (S) 

6 

21/16 

447.378t 

73.760 

N/A 

N/A 

835.771tt 

1.156.801 

Total-  . . . 

. . 

1.881.618t 

168.808 

N/A 

N/A 

2.240.328tt 

4.318.846 

tAutomotive  Inches  are  included  In  Retail  and 

Classified. 

tt  Financial  inches  aro  included  in  Classified. 

Jasper  Herald . . 

. (e) 

5 

2 

526.632 

6.457 

N/A 

3.456 

46.518 

503.855 

KendallsiHa  Hews-Sun _ 

(e) 

6 

2  1/16 

3DS.717 

2.450 

N/A 

5.663* 

87.003 

414.813 

laPorte  HeraM-Arius . . . 

(e) 

6(b) 

2  1/16 

278.416** 

5.823 

N/A 

8.186* 

104.451 

387.0a** 

Lohanon  Reporter _ 

(e) 

6 

2  1/16 

158,258 

5.764 

N/A 

3.726 

55.206 

222.855 

Loiansporl  Pharoas-Tnbune . 

(eS) 

6 

2  1/16 

608.887 

6.467 

N/A 

5.250* 

101.057 

722.661 

Madison  Courier 

(e) 

6(a) 

2  1/16 

175.421** 

2J27** 

N/A 

5.653* 

56.601 

238.808** 

Mancie  Star. 

(m) 

6 

2  1/16 

304.735 

16.682 

N/A 

8.867* 

140.752 

472.046 

Evaninc  Post 

(e) 

6 

2  1/16 

436.818 

16.682 

N/A 

6.241* 

171.548 

631.280 

Star-  _  _ 

- (S) 

6 

2  1/16 

163.088 

11.802 

N/A 

113* 

55.482 

230.675 

•  TMal _ 

804.642 

45.356 

N/A 

16.228* 

307.783 

1.334.018 

Peru  Daily  Tribuno . 

. (e) 

6 

2  1/16 

127.024 

1.220 

N'A 

N/A 

56.546 

378.301 

Portland  Commercial  Review . 

..(aH  day) 

6(a) 

2 

245.473 

4.715 

N/A 

N/A 

56.780 

306.308 

South  Bond  Tribune.... 

(e) 

6(c) 

2  1/16 

441.281** 

32.314** 

N/A 

23.307* 

432.178 

828.080** 

Tribune _  _ 

(S) 

6(c) 

2  1/16 

188.186** 

14.800** 

N/A 

1,117* 

172.842 

378.044** 

Total . . 

631.477** 

47j13** 

N/A 

24,424* 

605.821 

1.300.134** 

SuNIvan  Daily  Timas _ 

(e) 

6 

21/16 

80.486** 

716 

1.840 

6.304* 

28.456 

118.882 

Vincennes  Sun-Commercial 

(eS) 

6(b) 

21/16 

288.023 

7,188 

16.872 

17.323 

120.456 

450.873 

Washfiifton  Thaes-HeraU 

(e) 

6(a) 

2  1/16 

207.511 

6.034 

N/A 

5.220* 

00.867 

378.732 

‘Fifura  rapraunts  Ufil  advtrtitini  only.  **  Preprints  I  Inserts  net  ineluiM. 

(s)  Classified  adveitisini  on  S-celumn  femiaL  (b)  Classified  adveitisint  on  9-celunin  format  (e)  Classified  advertisinf  on  lO-cetomn  lemiaL  (d)  Classified  advsrtisinf  on  7-celumn  format 

Totals  do  not  necessarily  add  op  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financiai  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 


Ad  Bureau  has  new 
color  presentation 

The  Newspaper  Advertising 
Bureau  has  developed  a  new  presen¬ 
tation  called  “Selling  Color,”  a  new 
booklet,  “Do  It  in  Color,”  and  a  slide 
show  of  newspaper  color  ads.  Th'e 
presentation  also  shows  the  ads  news¬ 
papers  are  using  to  promote  color  and 
reviews  the  bureau’s  color  research. 

The  presentation  is  free  to  NAB 
members  and  will  be  held  June  5  in 
Los  Angeles,  June  7  in  Dallas,  June  8 
in  Chicago  and  June  16  in  New  York. 


Video  workshop  can  help 
yourstaff  create  better  ads 

At  last...a  program  that  is 
tailor-made  for  newspapers! 
Basics  of  Layout  and  Copy  is 
getting  rave  reviews  from 
publisfers  and  ad  managers 
coast-tocoast  WHte  for 
brochure. 

John  Foust  Advertising  Seminars,  PO  B<hc  10861,  Ralei^,  NC  27605,  •  (919)  834-2056 
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TMtol 

Frtaaancy 

Naiabtr 

Colama 

Ntvipaptr 

of  M*. 

Widtk 

CoImwis 

in 

par  pan 

Inebts 

Ratail 

IOWA 

Mantle  Ntns-Ttltirapk 

- (a) 

7 

2 

1U.17I 

KANSAS 

Miaatas  CMy  Tranitr . 

_ _ (t) 

1 

2 

13I.7M 

MoNCall . . . . 

. (a) 

S 

21/1* 

M,iN 

Itd|t  CKy  fiMt _ 

. . 

• 

2 

7M,124** 

Emporia  Caialta - 

- . . (•) 

1 

21/It 

2tl,tl1 

Niys  MIy  Ntvs . 

. . . (•) 

1 

21/tl 

S73.34I 

IfliipMitfMCt  liptftir 

,.™  .  (aS) 

1 

21/4 

132, an 

bmctlot  CMy  lady  Uaioa.. 

. . (a) 

1 

21/11 

231,311 

Uanaca  Joaraal-Wat1d.„ 

(tS) 

MU 

21/11 

N1,2C3 

Ttptka  CapHal-ioanal . 

(m» 

Ma) 

21/11 

I2t,14l 

WlebNa  Eaglt-loactt . 

(m) 

Me) 

21/11 

ll2,IMt 

Eaala  loacoa 

(S) 

Me) 

21/11 

Total . 

1,531,IMt 

t  FlMMial  ImIim  an  tieMtd  li  Mail, 
tt  LapI  Mws  an  lacMad  la  Claailflad. 
ttt  MaaMlw  an  la  H-cahaaa  fanaat. 


WadlMd  Daly  Ctarltr . 

......(a) 

Ma) 

21/1 

1St,t77 

KENTUCKY 

AmhiMd  llmliy  iMilnpaMilMmA 

....(aS) 

Ma) 

21/11 

4lt.l2t 

t  AitMiiotlvi  incliis  iri  iicIwlMl  in  ClissHM. 
firaM  iMK . (tS) 

1 

2  1/11 

1.l4l,47tt 

t  Ratal  lackas  laeiadt  tatomotlw. 

. (m) 

MU 

21/11 

3tt.5tt** 

t  ClassHM  inchM  ImM  MOHMthn. 
HnpWnsvIlin  Rwitveky  New 

..„.(a) 

Ma) 

21/11 

tt9,tl1 

laihiftta  ManhI-Uadar _ 

..(mS) 

Me) 

21/11 

2,132,t3t 

LtaMla  Caarlar-laaraal _ 

™(m) 

Me) 

21/11 

t,ltS,S23 

($) 

Me) 

21/11 

l,42U72 

3,3tt,7t$ 

lalal- . - . — 

t  ClatsHlad  htekat  hclada  Itpl. 

LOUISIANA 

Manadria  lady  Ttwa  Tali . 

...daS) 

MU 

21/1 

t47.tlt** 

Hammaad  Daly  Star . 

....(aS) 

MU 

21/1 

W1.2t7 

MAINE 

Aaiasta  Ktaatbtc  Joaraal . 

.....(«) 

MU 

21/11 

2S,t92 

t  Craad  total  Madas  31,124  iachat  of  yn-print. 

Dantor  Daly  Ra«n . (m) 

MU 

21/11 

1,tt2.3t2 

Laadataa  Daly  San _ 

_(m) 

MU 

21/It 

3t5,S11 

laadataa  Enalag-laanal _ 

—(a) 

MU 

21/It 

313,172 

laadstaa  Saa-Jawaal/Saaday . 

. (S) 

MU 

21/It 

lOtJtl 

Tatal . 

Fortlaad  Prats  HaraM  Enalni  Eipnu.... 

..(ma) 

MU 

21/It 

7t7,tt3 

t1t,734 

Maiat  Sunday  Ttlairam . 

.....(S) 

MU 

21/It 

Stt,27S 

Total  . . - . 

t,2tS,t13 

t  Hatoaiattaa  aad  Fiaaacial  an  oa  9-calaaia  lonaat. 


MARYLAND 


AlIMfpfllf  . 

...(a) 

1 

21/11 

t9t.4tt 

laaapeli  Saaday  CapMal _ 

-tS) 

1 

21/11 

t2t.7SI 

ratal . . . . 

1,323,245 

Fndarieli  Post . . 

...(m) 

Ma) 

2  1/4 

2,t17,22l 

.-.(a) 

Ma) 

21/4 

2,l1t,t5l 

Total..  .  .. 

— 

4,t3t,tt7 

MASSACHUSETTS 

Mktl  Daly  Ratn . . . 

.-.(a) 

Ma) 

21/11 

1St,tl4 

MItbon  Saa  Cbnaicla . 

-..(a) 

MU 

21/11 

4t7,S12t 

tlatal  and  ClassMod  inclias  iacladt  Aatamotin. 

lostaa  tleba. 

...(m) 

Me) 

21/11 

t1S,t12 

tlabt . 

....(S) 

Me) 

21/11 

I,1t7Jt1 

TtW-. . 

2,tl3,tt3 

Iroektan  Entarprlst 

....(a) 

Mb) 

21/11 

41t,t73 

Catarpriia. 

..-(S) 

Mb) 

21/It 

133,557 

Tatal . 

_ 

544,531 

Nymnis  Ctpt  Cttf  Tints 

.(mS) 

1 

21/It 

747,t5t 

Itwnici  Eifli'TrikiM................................ 

....(a) 

Me) 

21/It 

51t,45t 

Saaday  Eailt-Tribtaa _ 

....(S) 

Me) 

21/It 

2l1,2tl 

Tttal.„ . 

_ 

717,74t 

lyrn*  ?t“ 

.(at) 

1 

21/It 

t3l,433 

Itoritort  Eirttrprist/IMstn  MIy 

-(a) 

MU 

21/It 

277,577 

tliftentllM  itehiiit  ii  Ittai  nd  MatrifUii 

Ntftli  Ntnpttt  MIy  HmpsMri  fiiztttt>~ 

_.(t) 

Ma) 

21/It 

515,721 

ttatamatlw  iaelwt  an  laeladtd  la  ClastHM. 

lahiey  Patrlol  Ladgar . 

....(a) 

MU 

21/It 

ttl,337** 

Silin  Evtti^  Rtws . . — .. 

....(a) 

Mb) 

21/It 

411,353** 

MICHIGAN 

DatraNRons . (alday) 

Me) 

21/It 

1,537,3t7 

ftiilj  film 

(a) 

1 

21/It 

1t3,t5t 

Haaat  Clamoat  Maeamb  Daly . 

la) 

1 

21/It 

41IJtt** 

SaaN  Sta.  Mari  Estalai  Rows 

(a) 

Mb) 

21/It 

147,2t1 

Tranrta  CMy  Racard-Eagla . . 

(a) 

MU 

21/It 

3lt,t53 

tFlaaadal  Mms  an  aa  l-caaaaa  MniaL 


Financial 

Total 

tananl 

Aotomolin 

and  Lagal 

ClassHiad 

Advartisjag 

3,931 

I/A 

4.t7t 

20,053 

179,030 

3,752 

R/A 

7,700* 

41,790 

199,954 

too 

75t 

3,000 

12,000 

12,951 

tt,ott 

M/A 

31,122* 

254,040 

1,951,212 

5,250 

N/A 

5,073 

10,002 

341,791 

9,500 

R'A 

M/A 

94J30 

177,174 

7,050 

R/A 

4,099 

2t,l34 

171,152 

t,072 

M/A 

7,431* 

125,911 

377,97P* 

22,334 

M/A 

11,790* 

150,311 

795,113 

141,579 

M/A 

19,023* 

307,541 

1,393,910 

25,900 

»3,2II 

R/A 

3t9,5lltt 

1,501,400 

197,210 

14,701 

N/A 

1ll,0Ntt 

1,001,901 

213,901 

317,110 

R/A 

475,5lttt 

2,511,211 

3,100 

M/A 

7,513 

55,015 

223,145 

34,091 

R/A 

13,252* 

177,9llt 

134,140 

25,133 

R/A 

15,111 

119,241 

1,20t,03t 

4,400 

R/A 

9,000* 

151,5001 

473,400 

15,291 

37,53t 

19,927 

00,771 

949,220 

111,734 

R/A 

23,191* 

151,101 

2,973,175 

22,137 

51,9111 

19,454 

352,0041 

2,411,111 

147,310 

19,193 

19,lt1 

190,3071 

1,791,213 

119,947 

71,193 

39,135 

542,3111 

4,214,311 

I4,7H 

R/A 

43,515* 

304,tl2 

1,010,142 

12,991 

M/A 

N/A 

94,135 

1,000,830 

405 

11,192 

2,273 

20,900 

92,2211 

145,931 

14,731,114 

13,959 

372,714 

11,331,157 

15,354 

N/A 

N/A 

419,147 

919,512** 

19,314 

N/A 

N/A 

411,999 

729,134** 

2,421 

N/A 

N/A 

133,713 

245,471** 

33,14t 

N/A 

N/A 

913,509 

1,794017** 

32,134 

72,1751 

11,513*1 

240,555 

979,111 

11,511 

I7,22t1 

2,107*1 

290,911 

1,015,111 

90,722 

139,4011 

19,t20*1 

531,4tl 

1,993,222 

20,949 

111,t24 

99,015 

405,949 

1,079,719 

5,791 

29,710 

15,912 

107,711 

29t,293 

2t,797 

141,334 

194,927 

593,701 

1,317,012 

21,442 

N/A 

N/A 

743,973 

2,702,544** 

21,429 

N/A 

N/A 

743,043 

2,793,330** 

42,971 

N/A 

N/A 

1,4ll,91t, 

5,505,974** 

4,731 

N/A 

7,195 

125,429 

295,449** 

t,t4l 

N/A 

14,491* 

42t,994t 

942,797** 

197,927 

29,152 

tt,41t 

797074 

1,847,383 

375,3t5 

41,579 

39,341 

1,ttl,ttt 

2,731,311 

543032 

tt,73t 

197,759 

1,t95,t7t 

4,579,814 

23075 

N/A 

N/A 

907,911 

1,942059 

Mit 

N/A 

N/A 

251059 

390,925 

29095 

N/A 

N/A 

959,099 

1,432,994 

24,497 

N/A 

21,9t2* 

9tt,94t 

1,999027 

27,1tt 

N/A 

N/A 

482019 

1,925,795 

7044 

N/A 

N/A 

245,994 

454,427 

34,392 

N/A 

N/A 

72t,115 

1,491013 

39,925 

N/A 

14,19t* 

929,933 

I,91909r* 

7,t5t 

N/At 

N/A 

255,lt4 

549,517** 

14,942 

N/A 

t,t4l* 

254,591t 

793,094 

4t,tt5 

N/A 

N/A 

923,195** 

1,501017 

4t,tt4 

5t07t 

9,912* 

314,789 

791,759 

297,974 

N/A 

N/A 

1,119014 

2,953,795 

9074 

N/A 

9,915 

59,735 

297,973 

2,H7** 

N/A 

N/A 

299,194 

993,391 

7,975 

N/A 

3,329 

112,933 

271,439 

17,999 

N/A 

21,325t 

298,919 

734092 

‘Figan  npnaanla  Lagal  advaitiiiiii  only.  **  Pnprinis  /  Inaarta  not  incIwM. 

(a)  ClaaaHM  advoiti^  on  8-colaam  lonnat  (b)  ClaaaHM  advortiaini  on  S-eolnaai  fonwL  (c)  Claaalfiod  advaitiaini  on  lO-cotanm  fomaL  (d)  Claaaifiod  advoititini  on  7-colunm  fonaaL 

Tolala  da  not  aoeoatarily  add  op  aema  boeaoto  only  major  claaaHieaiiont  an  ibown  and  bacauaa  Automolivo  and  Hnancial  bnakdowna  an  aomotiaiaa  alto  ineludod  in  ClaitUiad,  fionoral  and  Ratail. 
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TMtif 

Fraauoncy 

Nambar 

Column 

Niwipafir 

of  Rds. 

WMtb 

Colamas 

ki 

Fkttwdal 

Total 

par  pan 

Inchos 

Ratal 

Soaoral 

Hutamslisa 

aadlapl 

Classifiad 

Rdnartislai 

MINNESOTA 

IlMkatt  FtM  Pms....~ . . 

....(0) 

Mb) 

2t/1l 

32S.3DD** 

25,325 

l/R 

12,525 

152451 

515,455 

.(mS) 

S 

21/11 

2,141,721 

317,525 

52,555 

55,324 

557,475 

3.455454 

Ontomi  Napto’t  Prats . 

.(mS) 

1 

2 

171,171 

17,557 

N/R 

N/R 

115,551 

355,525 

M  Will  Piiiwciii  Eifli . 

.-.(a) 

1 

2 

1I2.I4D** 

5,554** 

i5,5ir* 

11441* 

115,473** 

335,415 

MISSISSIPPI 

CIntiMd  Billrar  CwnurcM _ 

-..(a) 

D 

21/11 

117,114 

5,175 

N/R 

12,553 

14412 

145445 

tramllli  Mti  Biicral-Tln . 

..(aS) 

Ma) 

21/tl 

522,711 

25447 

N/R 

14,525 

152,752 

571435 

IMIiitkiiii  tawrlcM . 

....(a) 

1 

21/11 

4D2.527 

22,524 

25,7777 

15,553* 

57453 

532427 

ItotliMkHri  taMiicM  . . 

....(S) 

D 

21/11 

2D1,DD3 

5,552 

254247 

52* 

55.752 

353,555 

TKal . . . . . 

7I4J2I 

27,155 

55,5517 

25,545* 

154,445 

555415 

ttatOMUm  it  abo  bwlwM  li  ClassttM 

MISSOURI 

Mm  S|rli|t  Eianinr _ 

.-..(a) 

Ml) 

21/11 

347.74D 

13,535 

N/R 

3,475* 

55,455 

454,525 

FiNm  $m _ _ _ _ 

...(m) 

Md) 

21/11 

121, D5D** 

3,431 

N/R7 

5,5ir 

33455 

175455 

tMomlbi  IkIuM  ki  RitaH. 

IwhptBiltnrt  *' 

....(1) 

Ma) 

21/11 

411,475 

15455 

N/R 

37,75r 

155,554 

535457 

liplli  Miki . 

.(laS) 

1 

21/11 

435.44D** 

15,533** 

l/R 

4,455* 

355,753 

525,455** 

bun  CNrTkMs  _ _  _ _ 

...(■) 

Me) 

21/11 

1.24D.ID4 

151,752 

N/R 

N/R 

515,355 

2.157455 

Stir . . 

-..(a) 

Me) 

21/11 

341.53D 

77,515 

N/R 

N/R 

511,555 

1431455 

Star . . . 

Me) 

21/11 

144,714 

215,452 

N/R 

l/R 

455,552 

1,555,725 

TiM _ 

_ 

2,43DJ1I 

355,753 

l/R 

N/R 

1.522475 

4.757435 

Mmliill  iNMenl-liM- 

-.-(a) 

1 

21/11 

1I.IDD 

325 

N/R 

455 

4451 

15,557 

St  Jmpli  Nm-Prass/tantti _ 

~(iiS) 

6 

21/11 

1.I1I.I1I 

114,535 

N/R 

5415 

217453 

1445,154 

TraMn  RipiMICM-TInit . . 

-(a) 

1 

21/11 

124,177 

2,433 

N/R 

5,421 

55.555 

155445 

Wist  PWis  Sill)i  MS . 

-..(a) 

1 

21/11 

12DJDI** 

5,255** 

N/R 

5,4ir* 

33,55r* 

171455 

MONTANA 

RmSi  SipuMIc . 

...(in) 

S 

21/ID 

8S,I4D 

1,572 

N/R 

15,457* 

23,525 

115,554** 

NEBRASKA 

Siatrlei  Hilly  Sun . 

....(a) 

Ml) 

21/1S 

1D1.SSI 

13,551 

575 

5,575 

55,555 

245,535 

Emd  Ititnd  Dally  IndiiMndiit . 

..(aS) 

Ma) 

21/ID 

51D.2D5 

25,547 

35,551 

13,555 

135,735 

731,575 

Hastliis  TribUM . . . 

....(a) 

Ms) 

2 

D53.IDI 

25,211 

53 

15,555 

121.715 

U4,545 

HoMrafi  Dally  CSizin . .  . 

....(a) 

Ma) 

21/4 

1D7.I75 

11,542 

3,755 

13,545 

24.555 

151,545 

Kiamy  Daily  Hub _  _ 

....(a) 

D 

21/ID 

315.127 

35457 

55 

5,755 

55,135 

455,155 

Uacahi  Jouraal-Star  _ 

(miS) 

Mb) 

2  1/ID 

1.325.I3D 

154,555 

1,374 

15,555 

457.in 

1.555,354 

Sibratka  CHy  Niwt  Prats. _ 

....(a) 

Mb) 

2  1/4 

DD,D15** 

5,555 

N/R 

5,557* 

31413 

115455 

Nortilk  Dally  Niwt _ 

~.(i) 

Ma) 

2  1/2 

331,155 

23,754 

N/R 

5,355* 

135.551 

455,575 

Star-HiraM . 

,..(m) 

Mb) 

2 

717, DDI 

24,555 

N/R 

12,557* 

122,454 

557,537 

Tack  Sm-ThMs .  . . 

.(IM) 

C 

21/ID 

275,151 

14,357 

N/R 

15471* 

41,475 

335.754 

NEVADA 

Rim  Baaitti-Joiraal . 

Me) 

21/ID 

55D,51D 

33,175 

455,545 

52441 

355.555 

1,552.535 

NEW  HAMPSHIRE 

Lacmla  CWnn . 

. (0) 

S 

2  1/ID 

552,357 

5,733 

N/R 

N/R 

153455 

755,425** 

t432  Prapriits  win  distributid  in  ISDD. 

Manciwstir  Union  Liadir . 

Mb) 

21/ID 

525,247 

32,751 

N/R 

N/R 

555.755 

1.15541? 

Saw  SaniiskHi  Smday  Niwt . 

. (S) 

Mb) 

21/ID 

2DD,5SI 

5,575 

N/R 

N/R 

345,553 

522471 

Total . 

751,537 

41.4H 

N/R 

N/R 

555.552 

1.755.555 

NEW  JERSEY 

Aifewy  Parii  Prats...^ . . 

..(aS) 

1 

21/ID 

1,31D,DD2 

55,553 

754443 

125414 

535,735 

3.145421 

Mailk  City  Pratt. .  .  ~ 

...M 

Me) 

21/ID 

7DS,in 

15,575 

N/R 

23,lir 

255415 

1455475 

MMUc  CMy  Prats. 

Mb) 

21/ID 

315,172 

17,455 

N/R 

71P 

152,452 

SiMII 

Tow _ 

1,155471 

37,335 

N/R 

r44i5 

435477 

1455432 

CMlral  iMt  ioniy  Him  Nan . . 

..-(a) 

Mb) 

21/4 

557,743 

37,555 

41,421 

54,125 

3554557 

1475455 

Caatnl  law  Jaraq  Him  Ian . 

....(S) 

Mb) 

21/4 

757,512 

47,437 

22,732 

15,355 

2314557 

1.117457 

TiM  - - 

1,355,335 

55,512 

54,153 

72,425 

5254557 

2.157415 

t  Finns  an  la  MCS  matiraS  hchat. 

Haakaatick  ans>fM  „ 

(a) 

Mb) 

21/ID 

531 JD1 

15t753 

25445 

57,755 

543455 

1.755435 

laearrf . . 

(S) 

Mb) 

21/ID 

DD5,DDD 

241,531 

15,453 

75,757 

555452 

1455.151 

ratal _ _ 

1,D1DJ7D 

344453 

45435 

155,475 

1441455 

3.551435 

MtfflstMNi  MIy  Racactf . 

..(mS) 

Mb) 

21/ID 

552,551 

35,552 

N/R 

153,515 

555,753 

1471455 

VlatlMi  Mhr  Jawnl 

(a) 

Me) 

21  1/2 

321,513 

5,575 

115,7757 

22,11377 

251,753 

551454 

t  laiaBMllM  iaeliikaa  ki  ClattMlak. 

ff  naaaalal  hiekikak  ia  a<t«M  aak  Maniflail 

WiiSbriSu _ _ 

.....(a) 

Me) 

21/ID 

1,DDD,D3D 

157,555 

55,4447 

45,734 

252,454 

1411455 

t  Rataiwtloi  liebat  an  la  ID-catiM  tanaat 

NEW  MEXICO 

Ataparpa  Jaml... 

...(■) 

Mb) 

21/ID 

14D4413 

35J2I 

N/R 

45,17P 

545,433 

1411544 

MhaRaafRM  latraal 

(S) 

Mb) 

21/ID 

551,141 

155454 

N/R 

5,551* 

251,537 

1451522 

Mtaparpa  Trtan . ~ . 

(a) 

Mb) 

21/ID 

141D4n 

33,457 

N/R 

1t774* 

525,455 

1,551755 

TaW _ _ — 

3,515,435 

255,131 

N/R 

5744r 

1.335,525 

4451424 

FaraSillM  Daly  Thiat 

..(iS) 

Mb) 

21/ID 

435,535 

5,553 

24,555 

32,451* 

123475 

554,731** 

laa  HaBai  HaaMar....- 

..(iS) 

1 

21/ID 

52,757 

5,551 

N/R 

N/R 

31,535 

1514247 

t  kraak  talil  ladakai  laakar  Pliiilfiaa 

Lifai  aai  MMeal 

aanna  an^Mrd 

...(m) 

1 

2  1/ID 

235,555 

7,535 

N/R 

25,555 

135,545 

455,552 

*Fi|ura  rapratantt  Laial  advartiting  only.  ** 

Proprints  /  Insorts  not  includad. 

(a)  Clatsifiod  advoititiiit  on  B-colunn  format  (b)  Clattifiad  advaititinf  on  9-colnmn  format  (e)  Classifiad  advartitinf  on  tO-cofinn  fonaat  (d)  CltsiHud  advartfslng  on  T-cafamn  fonaat 

Totafs  do  not  naeattarily  add  up  across  bacauta  only  major  classificationt  aro  shown  and  boeauta  Automothra  and  Hnaneial  braakdownt  ara  somatlMS  also  iocludod  in  ClatsiAod,  tonaral  and  Ratail. 
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Mewipiiiir 


ColunMi 

Wldtli 


Fraqiwncy  NumlMr 
ol  U«. 


Columns 

in 

Financial 

Tetri 

per  page 

Inches 

Retail 

General 

Autemetiva 

and  Legal 

Classified 

Advertising 

NEW  YORK 

Many  Times  Union . (all-day) 

G 

2  1/16 

423.3B4 

66,328 

R/A 

25,706* 

462.0t0t 

977,426 

Sunday  Timas  Union . 

(S) 

S 

2  1/16 

261.3B4 

30,517 

R/A 

1,143* 

277,635 

570.679 

Total . 

664.769 

96,945 

Wk 

26,849* 

739.645t 

1.546,107 

t  Airtmotivt  inches  ere  mcluded  in  Classified. 

Buffalo  News  (all-day) 

S(c) 

2  1/16 

1,029,352 

117,707t 

H/A 

R/A 

479,527tt 

1,624.596 

Suffalo  Nevs 

. (S) 

6(c) 

2  1/16 

860,BB5 

140,071 1 

R/A 

H/A 

155.096tt 

1,164,942 

Total . 

1,999.237 

266,570t 

R/A 

H/A 

633,61 3tt 

2,709,429 

t  General  includes  Financial  inches. 

tt  Classified  Imiudes  Automotive  Inches. 

Uunkirk  Evanint  Observer..  _ 

.....(e) 

6(b) 

2  1/16 

207,573 

16.319 

N/A 

8,437* 

67,669 

300,210“ 

Gloversville  Uadar-HeraW. _ 

. (e) 

6 

2  1/16 

193,394 

4,701 

R/A 

14,362 

126,915 

339.342 

Uttls  Falls  Evening  Times.  . . 

. (a) 

6 

2  1/16 

72,746 

609 

13,500 

0,646 

36,690 

132.191 

Hew  York  Dally  News . . . 

....(m) 

6(d) 

1  1/2 

1,114,159 

197,707 

220,576 

86.180 

334,213 

1.942,935 

Daily  News . . . 

. (S) 

6(d) 

1  1/2 

1,210,299 

259,039 

56.189 

14,442 

123,201 

1.662.170 

Total  _ 

2,324,458 

445,746 

276,765 

100,622 

457,414 

3.605,005 

Tknes .  . . 

....(m) 

6(c) 

2  1/16 

1,065,000 

342,370 

73.692 

240,327 

507.853 

2.249,242 

Row  York  Times . . 

....(S) 

6(c) 

2  1/16 

1,699,996 

665.796 

176.420 

115,072 

922,497 

3,579,761 

Telai . - . . . . . - 

2,793,996 

1.006.156 

250.112 

355,399 

1,430,340 

5.826,003 

Rorwick  Evening  Sun . . . 

. (e) 

6(b) 

2  1/16 

91,180 

2,293 

R/A 

H/A 

65,423 

149,996 

Onoonta  Daily  Star . . . 

....(m) 

6(b) 

2  1/16 

242,930 

12,396 

19,641 

9,702 

140,270 

424,929** 

Port  Jervis  Tri  State  Gazette _ 

.....(e) 

6(a) 

2  1/16 

144,552 

7,901 

N/A 

7,373 

84,357 

244,083 

Poughluopsie  loumal _ _ _ 

.(mS) 

6(c) 

2  1/16 

759,952 

51,391 

N/A 

19.334* 

520.061 

2.697,194t 

tt.3aD.45l  preprint  inches  are 

kicludad  hr  Grand  Total. 

RMhostar  DomKrat  and  Chronicle . 

....(m) 

6(c) 

1/16 

720,703 

43,166 

R/A 

19,365* 

575,914 

1.359.060 

Timos-Union . 

. (e) 

6(c) 

2  1/16 

655,191 

43,000 

R/A 

7,038* 

539.391 

1.243,600 

Democrat  and  Chronicle 

. (S) 

6(c) 

21/16 

756,121 

173,329 

R/A 

H/A 

577,329 

1,506,770 

Total . 

2,132,005 

259,494 

R/A 

26,423* 

1.691,524 

4,109,446 

Rome  Daily  Sentinel.... 

. (e) 

9 

1  3/B 

359,474 

7,660 

H/A 

12,910 

146,608 

1,377,146t 

tGrand  total  inckidos  150.494  preprint  inches. 

IMca  Ohsorvor-Dlspatch 

..(mS) 

6 

2  1/16 

386,345 

27,597 

97,448 

17.889 

314.162t 

728.104 

tlogal  iKhos  included  in  Classified. 

(Ratartown  Daily  Times 

(e) 

6(b) 

21/16 

311,432 

20,451 

R/A 

H/A 

289.060 

619,943** 

NORTH  CAROLINA 

Ashaboro  Conrior  Tribune....  . . 

..(eS) 

6(h) 

2  1/16 

270,977 

9,737 

R/A 

R/A 

264,85(; 

545,570 

Charlotte  Ohsorver _ _ 

...(m) 

6(c) 

21/16 

712,294 

66,099 

492,906 

7,407* 

430.313 

1,709.099 

Chariotto  Obsarver. . 

....(S) 

6(c) 

2  1/16 

326,276 

141,856 

108,730 

1,735* 

451.156 

1.029,755 

Total . 

1,039,560 

207,945 

601,536 

9,142* 

601.471 

27,306.54 

Nanderson  Dispatch 

....(e) 

6(a) 

21/16 

247,147** 

1,298** 

R/A 

6,736* 

201.046 

456.227“ 

Hickory  Dally  RKord . 

....(e) 

6 

2  1/16 

697,624 

36,020 

R/A 

7,398* 

140.032 

883.074 

High  Point  Enterprisa  Prepnnts/lnsarts _ 

..(eS) 

6(b) 

2  1/16 

1,205,076 

40,917 

R/A 

13,455* 

405,393 

1.664.741 

Unston  FrM  Press 

..(eS) 

6(a) 

2  1/16 

331,711 

12,020 

N/A 

9,554 

164.165 

537.450 

Lenoir  Hews-lopic 

....(e) 

6(b) 

2  1/16 

270,000 

10,000 

R/A 

13.500* 

184.000 

479,200 

Raloigh  Hews  and  Observer.. . 

(m.S) 

6(b) 

2  1/16 

1,122,079 

323,239 

R/A 

19,457 

1.750.301t 

3.215.076 

Raleigh  Times 

....(e) 

6(b) 

2  1/16 

539,917 

72,522 

R/A 

11,226 

929.664t 

1.452,449 

Total . 

1,661.896 

395.761 

N/A 

30,683 

2.579.165t 

4,667,525 

tAirtomotive  kKhes  included  in  Classihed. 

Sallsbory  Post 

..(eS) 

6 

2  t/16 

591,341 

25,962 

R/A 

7,610 

491,900 

1.106,721 

Sanford  Herald 

....(e) 

6 

2  1/16 

364,014 

26,169 

R/A 

R/A 

49,604 

441,786 

Washingten  Dally  Hews . 

....(e) 

6 

2  1/16 

254,014 

9,006 

6,100 

5.389 

106,032 

379,621 

WHson  bally  Times . 

....(e) 

6(b) 

2  1/16 

411,394 

19,296 

93,929 

17,604 

200,305 

732,409 

NORTH  DAKOTA 

Grand  Forks  Herald . 

.(mS) 

6(b) 

21/16 

917,002 

136,797 

R/A 

R/A 

256,457 

1,312,256 

WHHstoa  BaUy  and  Sanday  HnrakI . 

..(eS) 

6 

2  1/16 

167,917**t 

11,570** 

H/A 

15,972* 

77,053 

272,512** 

tAntamellve  Inchas  are  kKleded  In  Retail. 

OHIO 

AINaKe  Review . 

. (e) 

6 

21/16 

213,925** 

3,225 

71,502 

5,442* 

66,460 

360,454 

Ashland  Thnas-Gazette . 

. (e) 

6(a) 

2  1/16 

207,322 

5.657 

R/A 

7,655 

149.166t 

320.000 

tClissificd  totil  includes  33,546  of  Automotive 

inches. 

Athens  Messenger . . . . 

..(eS) 

6(a) 

21/16 

199,697 

7,056 

R/A 

10,995 

213,537 

420.290“ 

Bellefentalne  Eiaminer . . . 

_.(e) 

6(a) 

2  1/16 

266,293 

8.747 

N/A 

13.95rt 

71,258 

360.249 

tFiiuMial  is  on  an  l-column  ferniat. 

Bucyres  Talagreph-Ferum . 

....(e) 

6 

2  1/16 

193,239 

13,427 

R/A 

6,262* 

47,584 

260,531 

Cambridge  Drily  JeflerseniM . 

....(e) 

6 

2  1/16 

221,929 

5,890 

R/A 

15,344* 

136,274 

379,337** 

Celina  Daily  Standard . 

....(e) 

B(a) 

1  3/4 

268,365 

6,770t 

R/A 

R/A 

R/A 

295.135 

tSenaral  Is  on  a  B-celumn  format. 

CkrchmaU  Pest.  _ 

....(e) 

6(c) 

2  1/16 

665,914 

46.252 

14.906 

18,349 

253,595 

998.915 

Cleveland  Plain  Dealar. _ _ 

.(mS) 

6(c) 

2  1/16 

2,107.543 

390,963 

63.098 

92,990 

1,515,755 

4.032,927 

Dayton  Daily  Hern _ _ 

.(mS) 

6(c) 

2  1/16 

973,530** 

46,191** 

N/A 

8,423* 

177.110 

1.905.254“ 

Beflanee  Crescent  Hews . 

....(e) 

6(a) 

2  1/16 

227,536** 

6,399 

H/A 

9.730 

266,1  lot 

509,783 

tAuetmeUve  Inches  are  Included  hi  Classified. 

Delphes  Drily  Herald . 

.,.(e) 

6(a) 

21/16 

225,991 

1.076 

R/A 

R/A 

62,411 

289.370 

tAutemetive  and  FkiaMiri  iMhes  are  hwluded 

In  Classified. 

Elyria  Chronicle-Telegrim . 

. kO) 

6(b) 

2  1/16 

572,913 

12,176 

R/A 

R/A 

334,933 

919,922 

Chrenicle-Talagrsm . 

. (S) 

6<b) 

2  1/16 

145,011 

12,426 

R/A 

N/A 

92,699 

250.139 

Total . 

717,024 

24,604 

R/A 

R/A 

427,632 

1.170,060 

Fremont  Rews-Messenger .  . 

(e) 

6(b) 

2  1/16 

201,119 

6,514 

R/A 

R/A 

165,501 

397.967 

Gallon  Ingnlier .  . 

(e) 

6(a) 

2  1/16 

113,712 

6.649 

R/A 

2.623* 

72,017 

196.000 

HamHton  Journal  Rows  . 

. (e) 

6 

2  1/16 

299,329** 

11,150** 

R/A 

16,642* 

193,391 

520,512 

Marietta  Tknes . . 

(e) 

6 

21/16 

242,913** 

7.266 

R/A 

19.116* 

97,350 

365,567 

MassWen  Evening  Indapaadont... 

(e) 

6 

21/16 

192,093 

4,007 

79.057 

7,166* 

72,395 

354,707** 

Medina  County  Gazette _ 

(m) 

6 

2  1/16 

276,670 

6.520 

57.674 

17.779 

242,603 

601.453 

Rapeleen  Rerlhwest-SIgoal _ 

(e) 

6 

2  1/16 

85.000 

1,300 

25,000 

R/A 

42,700 

140.100 

*Fi|iirt  rapratwb  Uftl  advtrti$in|  only.  **  Proprints  /  Insorts  not  includod. 

U)  CloisHiod  advoftising  on  8'Coliinin  fomiot  (b)  Clossifiod  odvortising  on  9‘Colunin  formst.  (c)  Classified  advertising  on  10-colunin  format,  (d)  Ciassified  advertising  on  7-column  format. 

Totals  do  not  noeossarily  add  up  Kress  bocauM  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 
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Port  Clintoo  Nsns-HaraM _ 

- (a) 

D 

21/11 

112, 1DD 

5,3n 

H/R 

H/R 

52,545 

171171 

Saadasky  Rsfistar.. 

- (a) 

1(b) 

21/11 

323.I4D** 

7,757** 

H/R 

11,553* 

255,554 

553253 

ToMa  Mado _ 

- (a) 

1 

21/tD 

IDD,2DDt 

3DJ11t 

H/R 

H/R 

255,513 

1.175225 

Mada.. 

- (S) 

S 

2  1/11 

ID1,3DDt 

224,551 1 

H/R 

H/R 

155,417 

1274254 

Total . 

1.74I.DD2t 

2DD.D52t 

H/R 

H/R 

443,435 

2.453,554 

ttatonwtiw  and  Fiaaacial  incbss  an  Inchidod 

ia  Rotail  aad  tansral. 

Troy  Sady  Naas . 

. (aS) 

S 

21/11 

2D2.523 

D,3DD 

H/R 

5,775 

115,755 

33127r* 

UO^  Sandosky  lady  CkM-Ualon _ 

(a) 

1 

21/11 

1D1.11D 

3J21 

H/R 

3,555 

34,751 

142,552 

Wdniofton  doaslsonal 

(a) 

I 

2  1/ID 

192.DD$ 

3,553 

H/R 

13214* 

47,157t 

255215 

tkatooNtin  Incbos  an  Inclodsd  io  ClassHM. 

OKLAHOMA 

BWICM  I  I 

- (a) 

1(a) 

2  1/11 

2D.D34 

745 

H/R 

575 

15,532 

42257 

Frsdoftck  Dady  laador _ 

- (sS) 

I 

21/11 

SI.13D 

1,145 

H/R 

2,124 

555 

53.559 

Paab  Vadoy  Osaiacrat _ 

- (a) 

D 

2  1/11 

SDD 

ID 

15 

43 

25 

555 

Ponca  CKy  Ians _ 

- (0$) 

Mb) 

21/11 

44D,1DD 

25,532 

H/R 

11,725 

157255 

547,574 

Shamoa  dans-Staf . . . 

- (M) 

S 

21/1S 

$DS.17D 

5,535 

H/R 

5,452 

421,155 

1.523,415 

Taha  World _ 

. (■) 

D 

21/11 

CD5.2DD 

27,555 

H/R 

H/R 

455,555 

1.125,153 

Trihaaa . 

—  (a) 

D 

21/ID 

SD4,7D7 

27,155 

H/R 

R/R 

357,727 

1,155,545 

World . 

(S) 

D 

21/ID 

3DD,D3D 

55,557 

H/R 

R/R 

252,335 

755,552 

Total . 

1.7SD.D77 

121,547 

fUk 

R/R 

1,557,535 

2,535,754 

OREGON 

kstaria  daily  Islarlaa _ 

- (a) 

Ma) 

21/ID 

121, D$7 

D,4D5 

H/R 

5,575* 

157,555 

244224** 

Caivadis  tanIta-Tinias  _  ... 

- (■) 

D 

2  I/D 

B7I,DI1 

5,145 

55,515 

7,555 

155,553 

1235.757 

faints  Pass  Daily  Caariar _ 

- (a) 

t 

2  1/ID 

1,1S3,DDD 

15,555 

H/R 

13,175 

152237 

1255215 

Uaautk  Fads  Hanld  aad  daws _ 

- (sS) 

t 

21/ID 

3D3,D$3 

I2J27 

H/R 

14,515 

145255 

535.554 

Ontario  kiiat  Obsomr 

- (a» 

Ma) 

2  1/ID 

1DS,DD3 

D,DDD 

15,355 

11,571 

55,555 

357255 

Portland  Ornfonian _ 

- (a) 

1 

21/ID 

2,SD3,1D4 

32D,1DDt 

H/R 

H/R 

l,725235tt 

4.541.525 

tFhnacial  Inehas  an  inckidad  in  Eansral. 

ttkatnniatlw  inehas  an  Incindnd  In  ClassHM. 

PENNSYLVANIA 

llonniskari  Prass-Entnryiiss . 

. (w) 

Mb) 

21/ID 

351,741 

12,352 

H/R 

1525r 

153225 

1257.5557 

t  Praprint  inehas  indadad  in  faaad  Talal 

CktmkififeMff  PiiMic  OpMdi 

. (0) 

1 

2  1/ID 

3DD,3ID 

15,527 

H/R 

H/R 

155,555 

551221** 

ClaailiaM  Prsfrass 

(a) 

1 

21/ID 

32D,DD3 

25,515 

H/R 

15,777 

ia255 

515,4547 

t  tban  llisras  nan  sakndttad  In  l-colanin  tarmat 

Coatnsrida  Raenrd . 

(a) 

Mb) 

21/ID 

52,442 

DJ2D 

H/R 

5,531* 

147,555t 

251,14r* 

t  Utmt&n  Inehas  an  meladsd  in  ClassHM 

Daarids  Hans 

(s) 

Mb) 

21/ID 

17D,541 

1,252 

H/R 

7,535 

31255 

215245 

Elnaad  CKy  Ladisr 

(0) 

D 

21/ID 

1D7,I24 

D,DD5 

12,555 

3,543 

57,755 

245255 

Indiaaa  taatts 

(a) 

Ma) 

21/ID 

515,l43t 

25,557 

H/R 

15215 

1752257 

1.127275 

t  katonintlw  inehas  an  inehidad  m  Rstad  aad  ClassHM 

USeaba  RnRatki 

(a) 

S 

2  1/ID 

1D3,S3D 

4,555 

H/R 

Wk 

55277 

245.155 

Tiiiws  News . 

(e) 

Mb) 

2  1/ID 

32D,D45t 

5,557 

H/R 

H/R 

154,555 

43524r* 

t  Rataniatirn  inekas  an  ineladad  ■  Rsahl 

Lsnlstani  SsntMl 

(a) 

1 

21/ID 

22S,D7D 

15,115 

H/R 

12J57* 

115,7557 

377,415 

t  katanwtiTS  and  Raal  Estata  inehas  an  ineladad  In  ClassHM 

Raadkif  Eafla/TIniss . 

. (aH-day) 

Mb) 

2  1/ID 

7DD,S73 

35,557 

H/R 

Wk 

557,355 

1214.555 

Raadint  Eafla 

(S) 

Mb) 

21/ID 

DSD,S24 

151,744 

H/R 

WR 

275,572 

1.121245 

Total . 

4D5,4D7 

112,731 

H/R 

H/R 

775257 

2.425255 

Sharon  HaraM _ _ 

- . (a) 

Mb) 

21/ID 

3D2,D3S 

11,151 

54,323 

H/R 

254,555 

553.34r* 

Uniontonn  Nanld  Standard . . 

. (niS) 

Mb) 

21/ID 

1,D322DS 

17J5S 

H/R 

5,23r 

111,5547 

1,155.724 

t  katsmatln  laehaM  in  ClassHM 

Waskkutan  Okssnar-Raaorlar _ 

- (M) 

Mb) 

21/ID 

DDD,DD1 

15,525 

5,153 

31254 

327,325 

551.555 

Wasklniton  Obssnsr-Raaartsr . 

- (■) 

Mb) 

2  1/ID 

41D,2M 

5,154 

1257 

3,4n 

72,155 

452231 

Total . . 

. 

1,D1D,S3I 

25,721 

7,425 

34231 

355,455 

1.473251 

Wsstekastor  Dady  laeal  Hans _ 

. (aH-day  S) 

Ma) 

2 

535J15** 

41,375** 

244,555 

23,75r 

555253 

1,417,721** 

WRkss-Darn  Citizsns'  VsM _ 

- (■) 

Md) 

1  1S/1D 

5D4,D14 

15,331 

155,731 

15,325* 

115245 

1252235 

Wdkss-Dain  Tinias  Isadsr . 

. (ai) 

Mb) 

2  1/ID 

D47,34D 

32,352 

H/R 

H/R 

257,511 

555.743 

York  Dady  Rseard . 

. . (nS) 

Ma) 

2  1/ID 

SC5,5D1 

35,435 

125,555 

24,555 

354255 

1.135247 

RHOOE  ISULNO 

PrarManes  Isanal . 

. (m) 

Mb) 

21/ID 

74D,127 

55,455 

215,527 

111,554 

342251 

1.454215 

Enniof  Dadatin ... 

(a) 

Mb) 

21/ID 

DDD,I21 

53,255 

255,555 

115,453 

355252 

1,455,553 

PrsyWanca  Sunday  ioarnal . 

(S) 

Mb) 

21/ID 

417,122 

35,753 

142,542 

45,755 

311,321 

1221.557 

Total . 

1,513,171 

155,575 

517,757 

271,355 

1211,554 

3.972235 

Wsst  Wandek  Rant  Csanty  Dady  Thnas _ (a) 

Md) 

21/ID 

133,DDD 

2,532 

H/R 

H/R 

1372247 

247254 

t  FInaneial  Inehas  an  incladad  in  classHM 

SOUTH  CAROLINA 

Daaafart  Gaatls . 

. (a) 

Ma) 

21/ID 

214,237 

5,1Di 

H/R 

15274* 

143241 

354.53r* 

Ckarlatton  Hans  and  Caariar _ 

- (art 

Mb) 

21/ID 

47D,4D7 

24,525 

H'R 

H/R 

555,554 

1.555,541 

Ennini  Post . 

- (al 

Mb) 

21/ID 

531,754 

24,555 

H/R 

H/R 

575215 

1,141,711 

Past  Caariar _ 

-(Sat  t  S) 

Mb) 

2  1/ID 

325,125 

15,553 

H/R 

H/R 

535,ni 

573275 

Total _ 

1,34D,37D 

55,312 

H/R 

H/R 

1,775243 

3,175,531 

Cahanhia  Stata  Racard _ 

- (a) 

Me) 

21/ID 

D51,3D4 

53,511 

325,535t 

24,553t 

357257 

1.452221 

Stats  Rseard . . 

— (» 

Me) 

2  1/ID 

315,512 

23,531 

75,545t 

7,525t 

315,425 

741215 

Total . 

1,DD7,1DD 

75,542 

452,752t 

32,5m 

575,515 

2.1M.137 

t  Rataniallss  and  Financial  an  on  ID-cohnnn  Ionnat 

Hilton  Hand  Island  Packat _ 

— (■) 

Ma) 

2 

22D,DDD 

4,550 

H/R 

H/R 

55,555 

325,555 

Hilton  Hoad  Island  PKknt _ 

- (S) 

Ma) 

2 

12D,DID 

2,455 

H/R 

H/R 

52,555 

174,455 

Total . 

_ _ _ 

34D,DDD 

5,555 

H/R 

H/R 

14,551 

551,955 

- (mS) 

Mb) 

2  1/ID 

354,517** 

215J55** 

52,153 

5,53r 

152,573 

555.414 

*H|in  rapmwili  Ugal  advtflitini  only.  **  PrapriRb  /  Inniti  o«t  incIwM. 

(a)  ClatsHitd  advtrtiaint  on  8-cotaam  (oniaL  (b)  Clatsifiod  advtrtitini  on  9-colunni  ionnaL  (e)  ClassHiod  advoftitint  on  tO-cobnan  ionnat  (d)  Clasaifiod  advoitioini  an  7-colnoni  lamat 

Totals  do  not  nocotsarily  add  op  aerass  bocanso  only  aiajor  clauilicalioiis  an  shown  and  bocausa  and  Financial  bnakdowns  an  sowotiaiss  also  incladad  in  Classifiod,  Ganoni  and  RataH. 
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TMIeol 

Freeuoncy 

Number 

Column 

Newspaper 

of  Adv. 

am 

Columns 

in 

Financial 

Total 

per  page 

Inches 

Retail 

General 

Automotive 

znd  Legal 

Classified 

Advertising 

SOUTH  DAKOTA 

Aberdeen  American  News . 

. (m) 

6(a) 

2  1/16 

269.907 

17,072 

40.264 

13,679* 

66.572 

429.513 

Aberdeen  American  News 

(S) 

6(a) 

2  1/16 

293.396 

15.647 

25.521 

26* 

26.165 

362.745 

Total . 

593.293 

32,719 

65.605 

13,704* 

66.737 

792.256 

Huron  Daily  Plainsman . 

leS) 

6(a) 

2  1/16 

456.697 

12.300 

N/A 

11.647 

102.459 

565.103 

Tanktoa  Dally  Press  t  Dakotan . 

. (0) 

6 

2  1/16 

218.39D 

9.609 

5.047 

14.496 

44.136 

291.660 

TENNESSEE 

Anoiville  News-Sentinel _ _ 

. Im) 

6(c) 

2  1/16 

439.527 

24.761 

N/A 

N/A 

662,692t 

1,146.960 

News-Sentmel . - . 

. (S) 

6(c) 

2  1/16 

263.414 

7,562 

N/A 

N/A 

694,956t 

965.934 

loumal _ 

(0) 

6(c) 

2  1/16 

420.096 

23.711 

N/A 

N/A 

682.6921 

1.126.501 

Total _ 

1.143.039 

56.034 

N/A 

N/A 

2.060.3421 

3.259.415 

tAatomolivi  inches  are  incloded  in  Classdiod. 

Maryville  Daily  Times 

(el 

6(b) 

2  1/16 

356.345 

14.153 

98.460 

10.346 

157.465 

636.791 

Marristown  Citizen  Tribune . 

. (eS) 

6(a) 

2  1/4 

415.754“ 

16.627 

N/A 

6.535* 

271.1631 

712.279 

tAiitomotive  inches  are  incliided  in  Classified. 

NashvDIe  Tennessean 

. (m) 

6 

2  1/16 

661.037 

44.642 

N/A 

N/A 

440.703 

1.146.362 

Danner _ 

(0) 

6 

2  1/16 

659.356 

43.790 

N/A 

N/A 

432.744 

1.135.690 

Simdjy  TMMttftM . 

(S) 

6 

2  1/16 

432.277 

22.265 

N/A 

N/A 

295.959 

740.521 

Total .  . 

1. 752.670 

110,717 

N/A 

N/A 

1.159.406 

3.022.793 

Sbolbyvillo  TImes-Gazette . 

(0) 

6 

2  1/16 

463.151 

4.213 

N/A 

6,426 

42.901 

536.693 

TEXAS 

Arlington  News . .  . . 

. (oS) 

6 

21/16 

150.766 

N/A 

N/A 

13.244. 

263.037 

427.049 

Athens  DaHy  Roslow _ 

(eS) 

6(a) 

2  1/16 

463.569 

1.107 

N/A 

1,651* 

129.121 

615.746 

Drenkam  Dannsr-Piess . . 

(eS) 

6(h) 

2  1/16 

156.339 

9,644 

N/A 

N/A 

62.524 

250.707 

Carpus  Cbrisd  CaNsr-TImes. _ _ 

(mS) 

6(h) 

21/16 

676.329 

15,615 

323.364 

16.706 

549.416 

1.266,300 

Dallas  Thaos  Herald 

(aHday) 

6 

2  1/16 

2.214.314 

265,256 

34,399 

55,377 

1,355,974 

3.045.322 

Garland  Nows.... 

(eS) 

6 

21/16 

211.156 

N/A 

N/A 

2,565 

173.495 

367,236 

Grand  Prahle  News 

leS) 

6 

21/16 

146,359 

N/A 

N/A 

2.633 

266.669 

435,661 

Honston  Chronicle  - 

(aH  day) 

6(c) 

21/16 

2.792.694 

332,296 

70,652 

102.940 

1.661.109 

5.159,693 

Houston  Post .  -  . 

(m) 

6(c) 

2  1/16 

2.499.222 

131.656 

59.054 

92,206 

1.534.426 

4,316.5601 

Houston  Post . 

.(S) 

6(c) 

21/16 

1,765.923 

436.607 

19,406 

56,064 

510.093 

2.610.0951 

Total . 

4.265,145 

566,263 

76,462 

150.272 

2.044.521 

7,126.6631 

tSAU  inches  converted  to  SRuare  inches. 

SaurceJNedia  Recotds,DKeniher  19DD  YTD. 

Hurst  MM  Cities  Mews . 

. (eS) 

6 

21/16 

122,160 

N/A 

N/A 

3.337 

254,323 

379.640 

— (eS) 

6 

21/16 

275,917 

N/A 

N/'A 

2.561 

267.272 

566.750 

Iswisville  DaHy  Leader.  _ 

— (mS) 

6 

21/16 

221.294 

11.406 

N/A 

N/A 

266.053 

490.743 

Lufkin  DaHy  News _ 

- (a) 

6 

2  1/16 

325,970 

17.143 

N/A 

5.996* 

160.306 

509,415** 

McAHon  MonHor...  _ 

- (0) 

6(c) 

2  1/16 

622.126 

26,579 

N/A 

N/A 

462.006 

1.112.715 

MclQnnsy  Cearler  Gazette ..  .. 

- (eS) 

6 

21/16 

220.661 

7.657 

27,940 

12,620 

92.406 

361,264 

Pott  lavaca  Wave  _  ..  — 

- (e) 

6 

21/16 

109,126 

5.906 

3.442 

16.569 

50.013 

167.076 

Riclianisan  Nows _ _ 

. (eS) 

6 

21/16 

129.264 

N/A 

N/A 

2.566 

161,361 

293,211 

San  Antonio  Eipress  Mows. . 

..(aH  day) 

6(c) 

21/16 

727,191 

61.530 

N/A 

692.197 

N/A 

1,466,916** 

Eipress  Mows  _  _ 

- (S) 

6(c) 

21/16 

372,015 

31.414 

N/A 

264.656 

N/A 

666,065** 

Total .  .  _ 

_ _ 

1.099,206 

92.944 

N/A 

976.653 

N/A 

2.169.003** 

San  Antonio  Light . . 

..(all  day) 

6(c) 

2  1/16 

1.526,513 

ia.934 

N/A 

N/A 

926.561 

2.604.006 

Sulphar  Springs  Mews-Tsleram. . 

(eS) 

6 

21/16 

436.066 

2.960 

N/A 

N/A 

113.952 

555.600 

Templo  Telegram . . . . 

(mS) 

6(b) 

2  1/16 

451.677 

6,096 

N/A 

N/A 

166,606 

646,661** 

WaiahKhie  DaHy  UgM _ _ _ 

(eS) 

6 

21/16 

204,036 

1.009 

N/A 

N/A 

76,366 

261.413 

WMMta  Falls  Tunes/RKOid  Mews _ 

- (m) 

6(b) 

21/16 

350.656 

13,904 

N/A 

4,714 

317,543 

666.617 

Tknes/Record  Nows . .  .._ 

- (S) 

6(b) 

21/16 

167.660 

6.212 

N/A 

1.421 

66.193 

261,667 

Total . 

536.516 

20.116 

N/A 

6.135 

463.737 

666.504 

UTAH 

Ddgen  Standard-Examiner . 

. (fS) 

6 

2  1/16 

652.650 

93.460 

N/A 

25,671* 

493.951 

2.301.177 

VERMONT 

Dane  Thnos  Aryus . 

. (m) 

6(b) 

21/16 

16.046 

77 

1.020 

1.776 

22.534 

41.455 

Times  Argus. 

(a) 

6(b) 

21/16 

162.965 

9.222 

20.629 

5.017 

63.300 

301.353 

Sunday  Times  Argus. 

(S) 

6(b) 

2  1/16 

62.700 

2.640 

23.220 

3.172 

14.065 

105.797 

Total . 

261.731 

11.939 

45.069 

9.967 

119.699 

446.605 

BmiMiigton  Banner.. _ _ _ _ _ _ 

. — (mS) 

6 

2  1/16 

166.353 

7.636 

N/A 

N/A 

212.020 

366.009 

Drattloboro  Raformor 

. (m) 

6(b) 

2  1/16 

220.126 

4.591 

N/A 

N/A 

261.674 

512.660 

St  Johnsbury  CaMdenlan-Rocoid . 

(e) 

6(a) 

2  1/16 

341.365 

3.212 

N/A 

N/A 

70.396 

414.973 

Whita  Rhmr  Jet  Valley  Nows . 

. (e) 

6(a) 

2  1/16 

621,765“t 

25,393“ 

N/A 

N/A 

343.70111 

990,879** 

tAutomotive  and  Financial  inches  are  included 

MRetaH. 

tt  Legal  inches  are  Included  in  Classified. 

VIRGINIA 

Culpeper  Star-Exponent . 

. (m) 

6(h) 

2  1/16 

151.155 

10.207 

N/A 

1.729*t 

56.474 

219,565** 

tFinancial  is  on  D-column  format. 

Fredericksburg  Free  Lance-Star _ 

. . (e) 

6 

2  1/16 

1.776.176 

29.761 

N/A 

7.606* 

202.602 

2.016.367 

Harrisonburg  DaHy  Mews-Record _ 

. (m) 

6(b) 

2  1/16 

1.042.666 

17,272 

N/A 

1.063* 

355.0411 

1.416.064 

tAutomotive  inchos  are  included  in  Classified. 

Nerfolfc  VirfHiian-PMot . 

. (ra) 

6(h) 

2  1/16 

609.513 

75,451 

N/A 

N/A 

777.728 

1.462.692 

Ledger-Star . 

..(0) 

6(h) 

2  1/16 

575.496 

72,124 

N/A 

N/A 

622.756 

1.470.376 

Virginian-Pilot  and  Ledger-Star. . . 

- (S) 

6(b) 

2  1/16 

513.656 

141.765 

N/A 

N/A 

360,670 

1.036.111 

Vkginian-Pilot  and  Ledger-Star . 

—  (sat) 

6(b) 

21/16 

121,627 

7.463 

N/A 

N/A 

226.963 

356.073 

Total . 

1.620.294 

296.623 

N/A 

N/A 

2.210.137 

4.327.254 

Woadbridge  Potomac  Nows 

..(0) 

6(b) 

2  1/16 

466,075 

20.519 

140.423 

62.006 

212.421 

903.444 

*Fi(ura  rtprateirts  LepI  advertisini  only.  **  Preprints  /  Inserts  not  included. 

(a)  Classified  advertisinf  on  S-column  fomiaL  (b)  Classified  advertisint  on  9-column  format,  (c)  Classified  advertising  on  10-column  format,  (d)  Classified  advertising  on  7-column  tormat 

Totals  do  not  nocassarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Financial  breakdowns  are  sometimes  also  included  in  Classified,  General  and  Retail. 


60 


EDITOR  &  PUBLISHER  for  May  27,  1989 


TWO  at 

Freeaency 

Hombar 

Cohinin 

llowipaper 

alAdv. 

Width 

Cahmms 

in 

Fmaacial 

Total 

par  page 

Inebas 

RataH 

Canaral 

Astomativa 

and  Legal 

ClassHiad 

Advertising 

WASHINGTOK 

Aberdeen  Qeily  Werid_ . . . 

..(eS) 

( 

2  1/tl 

001.720 

14,550 

43.040 

0,150* 

00.017 

1.050.303 

belleghem  0^  NereH. 

....(a) 

Kc) 

2  1/10 

210,174 

20.010 

H/A 

H/A 

145.135t 

370,127 

Sendey  Herald  „  . — 

.-.(S) 

t(c) 

2  1/10 

77,030 

2,553 

H/A 

H/A 

50,1447 

130.535 

Tatal _  ._  . - 

_ 

200,012 

23,371 

H/A 

R/A 

201,270 

512,002 

t  /UitpmetivD  Md  Upl  mclws  art  Mchidtd  it  classifwd 

Ewell  Herald . 

....(a) 

S 

21/10 

2,242,077 

314,313 

0Z24 

52.004 

505.730 

3.125,210 

Seattle  Pest-IntalHgencer . 

...(m) 

t(c) 

2  1/10 

000,400 

120,520 

200.570t 

31.010t 

273,500 

1.710.000 

t  Antamottvf  and  4.IN  inclits  of  fiuncial  art  in  lO-cofomn  format 

Soattit  Tints . 

....(a) 

Me) 

21/10 

1,400,701 

140,751 

341.300t 

40.045t 

300.024 

2.334.770 

t  Aotomottvt  and  23.312  inclws  tf  flnanciai  art  in  16-column  format 

Soattit  Tints  Post-lnttNi|tnctr . 

..(aS) 

Me) 

2  1/10 

710,410 

104,070 

07.0137 

10.102t 

307,047 

1.300,022 

t  Mtnottvt  and  111  imins  of  financial  art  in  lO-cofunn  format 

Spakane  Spokesman-Revew  _ 

...(m) 

MO 

2  1/10 

420.303 

30.101 

10.525 

7.605* 

202,154 

770.020 

Spakana  Chrenlcle . . 

....(a) 

Me) 

21/10 

307.541 

30.407 

10,270 

3,oir 

202,303 

741,010 

Spekeimen  Hevien _ 

....(S) 

MO 

2  1/10 

204.504 

33.703 

0,157 

11.005* 

134.507 

300,037 

Total . . 

1,031,400 

111.301 

20.052 

22,003** 

710.000 

1.011,504 

Tacama  Marehig  Hews  Trihoee _ 

...(m) 

MO 

21/10 

1,407,350 

320,017 

H/A 

H/A 

001,1017 

2.007.374 

t  Adtonottvo  inclits  art  includod  in  ciassifitd 

WISCONSIN 

Antlge  OaHy  Imimal . 

....(a) 

Ma) 

2  1/10 

100,004 

4,545 

H/A 

10.000 

35,071 

210,220 

Eaa  Claira  leader  Telegram . 

..(aS) 

Mb) 

2  1/10 

425.400 

23.500 

H/A 

23.000** 

313,400 

700.200 

HHwaokaa  Saetmel 

...(m) 

MO 

21/10 

020,412 

52,503 

07,201 

30.044 

452.040 

1.125.043 

WhoakH  loanial 

....(a) 

MO 

2  1/10 

1.032,071 

60.500 

30.720 

20.010 

350.000 

1,452,337 

HHwaokaa  leereal . 

....(S) 

MO 

2  1/10 

017,447 

101,150 

40,501 

23.051 

030.202 

1,737,000 

ratal . 

2.270.730 

302,322 

174.502 

02,014 

1.743.000 

4,310,140 

Shawano  Evaemg  Leader . 

....(a) 

Mb) 

2  1/10 

122,034** 

4.043 

H/A 

10.504 

50,233 

104.074 

WYOMING 

RIvetton  Ranger . . . 

....(a) 

S 

2  1/10 

103,440 

6.400 

H/A 

21,420* 

33.074 

105,347** 

Worfand  Harthare  Wyoming  OaHy  Hews _ 

...(m) 

S 

21/10 

00,003‘* 

2,007 

H/A 

0,702* 

20.545 

30,314 

CANADA 

ALBERTA 

Red  Doer  Advacate.. . . . 

....(a) 

Mb) 

21/10 

410,002 

50,500 

H/A 

H/A 

212.151 

007,401 

ONTARIO 

RracIniHo  Record  A  Timet . 

....(a) 

S 

21/10 

000,000 

50,300 

H/A 

H/A 

175,500 

015J04 

‘Hfiire  repraMnts  L«|al  advntisini  only.  **  Preprints  /  Inserts  not  incMed.  ***MI  fipures  in  modular  agate  lines. 

(a)  Classified  adveitising  on  S-celunn  lermaL  (b)  Classified  advertising  on  9-column  lemiaL  (c)  Clauified  advertising  on  10-celumn  format  (d)  Classified  advertising  en  7-celumn  format 

Totals  de  not  necessarily  add  up  across  because  only  major  classifications  are  shown  and  because  Automotive  and  Tinancial  breakdowns  are  sometimes  also  included  in  Classifiad,  General  and  Ralail. 


ADVERTISING  DATA  PROVIDED  DY  LNA/MEDIA  RECORDS 


Data  on  the  following  newspapers  are  provided  by  LNA/MEDIA  RE-  Data  is  shown  in  MRCS/SAU  inches.  (MRCS)  LNA/MEDIA  RECORDS 
CORDS.  To  maintain  uniformity  and  standardized  records  for  their  subscrib-  Conversion  System  is  a  methodology  based  upon  the  printed  page  area  and 

ing  newspapers,  LNA/MEDIA  RECORDS  utilizes  a  system  of  classification  includes  all  products  of  a  newspaper. 

whereby  all  display  advertising  falls  into  one  of  the  following  major  classifica-  Full  Run  and  Part  Run  are  reported  separately  and  should  not  be  com- 
tions:  Retail,  General,  Automotive,  Financial,  Classified  and  Legal.  bined  for  promotional  claims. 


Akron  (OH)  (m)  (S)  TOTAL 

Beacon  Journal . (m) 

Beacon  Journal . (S) 

Retail . (full  run) 

General . (full  run)  58,791  174,762  233,553 

Automotive . (full  run)  14,474  12,843  27,317 

Financial . (full  run)  20,755  4,581  25,336 

Grand  Total . (full  run)  94,020  192,186  286,206 


Allentown  (PA)  (m)  (S)  TOTAL 

Call . (m) 

Call . (S) 

Retail . (full  run)  1,111,597  687,471  1,799,068 

General . (full  run)  68,186  196,005  264,191 

Automotive . (full  run)  22,165  11,262  33,427 

Financial . (full  run)  33,536  26,119  59,655 

Classified . (full  run)  607,861  255,637  863,498 

Legal . (full  run)  20,581  536  21,117 

Grand  Total . (full  run)  1,863,926  1,177,030  3,040,956 
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taMptiii  (MO) 

(e) 

(S) 

TOTAL 

Capital . 

. (e) 

Capital . 

. (S) 

694,526 

608,600 

1,303,126 

(jenaral . 

24,495 

35,447 

59,942 

Automotive . 

112,793 

33,871 

146,664 

Financial . 

30,464 

10,510 

40,974 

Classified . 

485,945 

107,761 

593,706 

Legal . 

58,803 

5,938 

64,741 

Grand  Total . 

1,407,026 

802,127 

2,209,153 

Asfeaiy  Part  (NJ) 

(e) 

(S) 

TOTAL 

Press . 

. (e) 

Press . 

. (S) 

Retail . 

. (full  run) 

1,026,225 

1,129,192 

2,155,417 

. (part  run) 

285,950 

298,495 

584,445 

General . 

. (full  run) 

78,882 

202,570 

281,452 

. (part  run) 

7,885 

636 

8,521 

Automotive . 

. (full  run) 

68,710 

38,762 

107,472 

. (part  run) 

1,041 

1,041 

Financial . 

. (full  run) 

66,440 

70,253 

136,693 

. (part  run) 

13,428 

218 

13,646 

Classified . 

. (full  run) 

947,848 

487,337 

1,435,185 

. (part  run) 

23 

23 

Legal . 

. (full  run) 

51,939 

1,761 

53,700 

. (part  run) 

919 

919 

Grand  Total . 

. (full  run) 

2,240,044 

1,929,875 

4,169,919 

309,246 

299,349 

608,595 

Allaiila(CA) 

(m) 

(e) 

(S) 

(sat) 

TOTAL 

Constitution . 

. (m) 

Constitution . 

. (e) 

Journal  &  Constitution . 

. (S) 

Journal  &  (^institution . 

. (sat) 

Retail . 

899,259 

954,505 

536,451 

282,494 

2,672,709 

.  . (part  run) 

734,664 

783,670 

893,810 

12,218 

2,424,362 

(General . 

83,988 

86,006 

173,520 

9,321 

352,835 

13,657 

12,986 

129,779 

347 

156,769 

Automotive . 

48,504 

49,953 

22,350 

9,157 

129,964 

25,369 

24,961 

702 

175 

51,207 

Financial . 

44,415 

44,495 

22,037 

1,039 

111,986 

6,615 

6,524 

2,769 

14 

15,922 

Classified . 

. (full  run) 

793,766 

810,046 

551,104 

300,858 

2,455,774 

246,962 

245,880 

22,234 

515,076 

Legal.... 

10,261 

5,489 

1,790 

1,388 

18,928 

. (part  run) 

38 

38 

76 

Grand  Total . 

. (full  run) 

1,880,193 

1,950,494 

1,307,252 

604,257 

5,742,196 

. (part  run) 

1,027,305 

1,074,059 

1,027,060 

34,988 

3,163,412 

BaRjaiora  (MO) 

(m) 

(e) 

(S) 

TOTAL 

Sun . 

. (m) 

Sun . 

. (e) 

Sun . 

. (S) 

Retail . 

. (full  run) 

867,433 

786,983 

966,966 

2,621,382 

. (part  run) 

260,514 

254,095 

403,977 

918,586 

(ieneral . 

. (full  run) 

67,228 

64,660 

232,769 

364,657 

. (part  run) 

4,538 

4,597 

24,000 

33,135 

Automotive . 

. (full  run) 

189,472 

115,224 

88,010 

392,706 

. (part  run) 

14,279 

14,031 

25,197 

53,489 

Financial . 

. (full  run) 

52,083 

51,514 

32,139 

135,736 

. (part  run) 

1,445 

1,421 

13,173 

16,039 

Classified . 

. (full  run) 

413,665 

307,394 

533,493 

1,254,552 

. (part  run) 

16,990 

16,970 

13,437 

47,397 

Legal . 

. (full  run) 

17,196 

12,355 

2,419 

31,970 

. (part  run) 

1,609 

1,599 

13,660 

16,868 

Grand  Total . 

1,607,077 

1,338,130 

1,855,796 

4,801,003 

299,375 

292,695 

493,444 

1,085,514 

Nfiaa  CsMiy  (NJ) 

(e) 

(S) 

TOTAL 

Record . 

. (e) 

Call 

. (S) 

Retail . 

. (full  run) 

931,778 

885,044 

1,816,822 

. (part  run) 

255,605 

654,690 

910,295 

(ieneral . 

. (full  run) 

102,786 

241,555 

344,341 

. (part  run) 

6,595 

8,840 

15,435 

Automotive . 

. •(full  run) 

29,845 

10,494 

40,339 

. (part  run) 

375 

414 

789 

Financial . 

. (full  run) 

60,870 

65,923 

126,793 

. (part  run) 

13,390 

9,123 

22,513 

Classified . 

.(full  run) 

643,358 

598,302 

1,241,660 

. (part  run) 

248 

288 

536 

Legal . 

. (full  run) 

26,898 

4,783 

31,681 

. (part  run) 

32 

36 

68 

Grand  Total . 

. (full  run) 

1,795,535 

1,806,101 

3,601,636 

. (part  run) 

276,245 

673,391 

949,636 

1 

I 
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Boiton  (MA)  (m)  (S)  TOTAL 

Globe . (m) 

Globe . (S) 

Retail . (full  run)  703,480  767,260  1,470,740 

. (part  run)  112,078  420,124  532,202 

General . (full  run)  157,814  336,059  493373 

. (part  run)  10,432  39,147  49,579 

Automotive . (full  run)  27,624  16,120  43,744 

.  (part  run)  528  24,480  25!oOb 

Financial . (full  run)  53,636  25,715  79,351 

.  (part  run)  220  11,481  11,701 

Classified . (full  run)  767,274  1,084,665  1,851,939 

.  (part  run)  4,031  4,031 

Legal .  (full  run)  14,273  2,110  16,383 

.  (part  run)  18  18 

Grand  Total . (full  run)  1,724,101  2,231,929  3,956,030 

. (part  ran)  123,258  499,281  622,539 

Boston  (MA)  (m)  (S)  TOTAL 

Herald . (m) 

Herald . (S) 

Retail . (full  ran)  295,934  83,145  379,079 

. (part  run)  1,361  398,807  400,168 

General . (full  run)  71,078  64,684  135,762 

. .'(part  ran)  4,631  4,631 

Automotive . (full  run)  148,356  4,928  153,284 

. (part  run)  6,646  6,646 

Financial . (full  run)  18,394  3,688  22,082 

. (part  run)  229  229 

Classified . (full  ran)  544,757  164,468  709,225 

. (part  ran) 

Legal . (full  ran)  38,593  653  39,246 

. (part  run) 

Grand  Total . (full  ran)  1,117,112  321,566  1,438,678 

. (part  ran)  1,361  410,313  411,674 

BrMgoport  (CD  (o)  (S)  (saO  TOTAL 

Post . (e) 

Post . (S) 

Post  Telegram  . (sat) 

General . (full  run)  38,416  181,344  296  220,056 

Automotive . (full  ran)  27,648  11,116  1,092  39,856 

Grand  Total . (full  run)  66,064  192,460  1,388  259,912 


Camdon  (NJ)  (o)  (S)  TOTAL 

Ojurier  Post . (e) 

Courier  Post . (S) 

Retail . (full  ran)  759,344  365,486  1,124,830 

. (part  run)  159,375  365,169  524,544 

General . (full  ran)  41,959  172,488  214,447 

. (part  run)  2,876  470  3,346 

Automotive . (full  ran)  39,298  39,076  78,374 

. (part  run)  1,415  1,415 

Financial . (full  run)  42,818  18,787  61,605 

. (part  run)  807  807 

Classified . (full  run)  601,346  215,612  816,958 

. (part  run)  18,594  18,594 

Legal . (full  ran)  45,350  1,871  47,221 

. (part  ran)  21  21 

Grand  Total . (full  ran)  1,530,115  813,320  2,343,435 

. (part  ran)  183,088  365,639  548,727 


Charlotts  (NC)  (■*)  (S)  TOTAL 

Observer . (m) 

Observer . (S) 

Retail . (full  ran)  810,419  341,836  1,152,255 

General . (full  ran)  66,470  214,314  280,784 

Automotive . (full  ran)  37,058  13,240  50,298 

Financial . (full  ran)  37,136  16,776  53,912 

Classified . (full  run)  585,119  352,936  938,055 

Legal . (full  run)  4,776  1,217  5,993 

Grand  Total . (full  ran)  1,540,978  940,319  2,481,297 


Cincinnali  (OH)  (m)  (t)  (S)  TOTAL 

Enquirer . (m) 

Post . (e) 

Enquirer  . (S) 

Retail  (full  ran)  933,511  665,814  918,500  2,517,825 

(part  ran)  150,477  200,108  135,379  485,964 

General  (full  run)  63,235  46,252  213,424  322,911 

(part  run)  2,812  543  3,526  6,881 

Automotive . (full  run)  34,760  14,906  13,787  63,453 

. (part  ran)  576  337  913 

Financial . (full  run)  47,573  14,989  22,444  85,006 

(part  run)  1,297  196  171  1,664 

Classified  (full  run)  713,961  253,595  363,976  1,331,532 

Legal  (full  run)  13,428  3,359  1,661  18.448 

Grand  Total . (full  run)  1,806,468  998,915  1,533,792  4,339.1''5 

(part  run)  115,162  201,184  139,076  495,422 
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CImwIand  (OH) 

(n) 

(S) 

TOTAL 

Plain  Dealer . 

.  (S) 

1,639,208 

Retail . 

908,093 

731,115 

347,924 

127,461 

475,385 

(leneral . 

100,071 

200,043 

300,114 

19,559 

16,449 

36,008 

Automotive . 

30,195 

11,082 

41,277 

21,568 

253 

21,821 

Financial . . . 

. (full  run) 

41,351 

15,387 

56,738 

2,553 

1,208 

3.761 

Classified . 

554,064 

363,473 

917,537 

N/A 

32,456 

Legal . 

27,496 

2,302 

29,798 

94 

94 

Grand  Total . 

1,661,270 

1,323,402 

2,984,672 

424,154 

145,371 

569,525 

WahMt  Creek  (Contra  CostaKCA) 

(m) 

($) 

TOTAL 

Times . 

. (S) 

2,015,341 

1,174,435 

840,906 

72,320 

180,187 

252,507 

16,184 

3,288 

19,472 

40,383 

13,612 

490,425 

231,442 

721,867 

. (full  run) 

27,623 

1,184 

28,807 

Grand  Total . 

1,821,370 

1,270,619 

3,091,989 

Dallas  (DO 

(m) 

(S) 

TOTAL 

Nevrs . 

. (m) 

Nevrs .... 

. (S) 

2,716,867 

Retail . 

. (full  run) 

1,702,042 

1,014,825 

. (part  run) 

201,848 

155,296 

357,144 

General . 

. (full  run) 

92,252 

256,893 

349,145 

. (part  run) 

7,033 

27,177 

34,210 

Automotive . 

(full  run) 

40,438 

11,932 

52,370 

8,867 

3,386 

12,253 

Financial . 

(full  run) 

49,254 

40,409 

89,663 

(part  run) 

2,072 

350 

2,422 

Classified . 

(full  run) 

1,270,085 

709,804 

1,979,889 

(part  run) 

13,481 

16,345 

29,826 

Legal.... 

(full  run) 

14,717 

7,300 

22,017 

. (part  run) 

43 

43 

(irand  Total . 

(full  run) 

3,168,788 

2,041,163 

5,209,951 

233,344 

202,554 

435,898 

Dallas  rno 

(a/d) 

(S) 

TOTAL 

Times-Herald . 

. (aid) 

Times-Herald . 

. (S) 

1,923,887 

Retail . 

1,129,824 

794,063 

146,885 

143,717 

290,602 

70,655 

204,525 

275,180 

5,025 

4,878 

9,903 

Automotive . 

17,284 

7,303 

24,587 

8,754 

1,058 

9,812 

Financial . 

. (full  run) 

28,614 

23,771 

52,385 

2,894 

98 

2,992 

Classified . 

965,815 

269,573 

1,235,388 

19,109 

108,732 

Legal . 

8,067 

2,589 

10,656 

1,198 

1,198 

Grand  Total . 

2,220,259 

1,301,824 

3,522,083 

254,379 

168,860 

423,239 

Denver (CO) 

(ai) 

(S) 

TOTAL 

Poet . 

. (m) 

Post  . 

. (S) 

1,381,277 

Retail . 

924,303 

456,974 

430,183 

357,380 

787,563 

General . 

101,508 

168,165 

269,673 

3,163 

86,039 

89,202 

Automotive . 

88,185 

20,051 

108,236 

2,905 

2,905 

44,242 

17,784 

62,026 

282 

195 

477 

930,253 

443,093 

1,373,346 

11,010 

1,234 

12,244 

Grand  Total . 

2,099,501 

1,107,301 

3,206,802 

433,628 

446,519 

880,147 

Denver  (CO) 

(m) 

($) 

TOTAL 

Rocky  Mountain  News . 

. (S) 

1,744,476 

Retail . 

1,298,232 

446,244 

421,727 

271,706 

693,433 

General . 

101,150 

225,574 

326,724 

1,776 

13,629 

^5,405 

Automotive . 

56,062 

5,494 

61,556 

9 

40,364 

15,344 

55,708 

164 

1,349,138 

360 

246,896 

524 

1.596.034 

Legal . 

4,406 

1,100 

5,506 

Grand  Total . 

2,849,352 

940,652 

3,790,004 

423,676 

285,695 

709,371 

IFigures  arc  given  in  5-column  format. 
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IMro«(MI) 

Free  Press . 

. (m) 

(Bl) 

(S) 

niTAL 

Free  Press . 

. (S) 

General . ; . 

Automotive . 

....(full  run) 

71,624 

65,999 

97,626 

34,094 

169,250 

Financial . 

....(full  run) 

19,330 

13,564 

Grand  Total . 

....(full  run) 

156,953 

145,284 

302;237 

Detroit  (Ml) 

News . 

. (a/d) 

(a/d) 

(S) 

TOTAL 

News . 

. (S) 

Retail . 

....(full  run) 

1,040,142 

551,668 

1,591,810 

General . 

...  (part  run) 

615,041 

353,557 

....(full  run) 

77,429 

210,278 

287707 

Automotive . 

...  (part  run) 

11,844 

14,808 

....(full  run) 

65,454 

34,014 

99!468 

Financial . 

...  (part  run) 

283 

385 

18,833 

16.813 

35.646 

Classified . 

...  (part  run) 

1,386 

908 

....(full  run) 

693,895 

425,699 

1,119!594 

...(part  run) 

238 

Legal . 

....(full  run) 

2,141 

1,079 

3,220 

Grand  Total . 

...  (part  run) 

237 

N/A 

....(full  run) 

1,897,894 

1,239,551 

3,137,445 

...  (part  run) 

629,029 

369,658 

998,687 

Fort  laederdala  (FI) 

Sun-Sentinel . 

. (m) 

(ai) 

($) 

TOTAL 

News  &  Sun  Sentinel . 

. (S) 

General . 

....(full  run) 

86,185 

214,307 

30,492 

Automotive . 

....(full  run) 

50,724 

10,948. 

61,672 

Financial . 

....(full  run) 

91,641 

26,980 

118,621 

Grand  Total . 

....(full  run) 

228,550 

252,235 

480,785 

Fort  Waima  (W) 

(«) 

(e) 

(S) 

TOTAL 

Journal  Gazette . 

News  Sentinel . 

. (e) 

Journal  Gazette . 

. (S) 

Retail . 

....(full  run) 

679,021 

661,365 

539,140 

1,879,526 

General . 

....(full  run) 

39,176 

44,998 

170,876 

255  050 

Automotive . 

....(full  run) 

5,356 

6,139 

7,287 

18782 

Financial . 

....(full  r<jn) 

12,350 

14,992 

9,876 

37718 

Classified . 

....(full  run) 

245,614 

248,576 

165,038 

659728 

Legal . 

....(full  run) 

18,617 

16,551 

35  168 

Grand  Total . 

....(full  run) 

1,000,134 

992,621 

892,217 

2,884;972 

Graenwicli  (Gnenwich/Staarferd)  (CT) 

(a) 

(S) 

TOTAL 

Time . 

. (e) 

Time . 

. (S) 

Retail . 

....  (full  run) 

401,911 

384,811 

786,722 

General . 

...(part  run) 

133,399 

147,961 

281,360 

43,108 

170,687 

213J95 

Automotive . 

...  (part  run) 

4,589 

1,045 

....(full  run) 

15,548 

4,556 

20,104 

Financial . 

...  (part  run) 

85 

85 

....(full  run) 

33,185 

18,270 

51,455 

Classified . 

....(full  run) 

354,102 

183,239 

537!341: 

Legal . 

....(full  run) 

4,108 

551 

4.659 

Grand  Total . 

....(full  run) 

851,962 

762,114 

1,614’076 

...  (part  run) 

138,073 

149,006 

287,079 

Hartfoid  (CT) 

(Bl) 

(S) 

TOTAL 

Courant . 

. (m) 

Courant  . 

. (S) 

Retail . , . 

.  (full  run) 

750,760 

418,605 

1,169,365 

General . 

(part  run) 

384,392 

1,723,762 

2,108,154 

.  (full  run) 

98,023 

250,073 

348,096 

Automotive . 

(part  run) 

11,048 

25,350 

36,398 

.  (full  run) 

66,898 

12,682 

79,580 

Financial . 

(part  run) 

4,083 

4,161 

8,244 

.  (full  run) 

50,942 

33,308 

84,250 

Classified . 

(part  run) 

10,015 

6,618 

16,633 

.(full  run) 

718,915 

384,622 

1,103,537 

Legal . 

(part  run) 

50,244 

50,244 

.(full  run) 

17,960 

1,774 

19,734 

(part  run) 

224 

224 

Grand  Total . 

.(full  run) 

1,703,498 

1,101,064 

2,804,562 

(part  run) 

460,006 

1,759,891 

2,219,897 

Honeleki  (M) 

(Bl) 

(e) 

(S) 

TOTAL 

Advertiser . 

..: . (m) 

Star  Bulletin . 

. (e) 

Star  Bulletin  &  Advertiser . 

. (S) 

Retail . 

...(full  run) 

813,591 

768,276 

605,288 

2,187,155 

General . 

...(full  run) 

77,608 

74,824 

161,736 

314,168 

Automotive . 

...(full  run) 

14,505 

13,749 

10,628 

38,882 

Financial . 

...(full  run) 

47,636 

45,615 

32,872 

126,123 

Classified . 

...(full  run) 

437,064 

434,449 

239,537 

1,111,050 

Legal . 

...(full  run) 

92,624 

12,386 

3,599 

108,609 

Grand  Total . 

...(full  run) 

1,483,028 

1,349,299 

1.053,660 

3,885,987 
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HotntM  (TX) 

(m) 

(S) 

TOTAL 

Post . 

. (m) 

Post . 

. (S) 

. (full  lun) 

910,786 

476,230 

1,387,016 

. (part  run) 

300,958 

389,672 

690,630 

. (full  run) 

62,674 

110,561 

173,235 

. (part  run) 

1,005 

101,064 

102,069 

. (full  run) 

28,632 

6,454 

35,086 

. (part  run) 

2,956 

2,956 

. (full  run) 

29,146 

25,346 

54,492 

. (part  run) 

150 

150 

. (full  run) 

694,859 

238,269 

933,128 

. (part  run) 

49,106 

9,049 

58,155 

. (full  run) 

15,561 

2,656 

18,217 

. (full  run) 

1,741,658 

859,516 

2,601,174 

. (part  run) 

351,069 

502,891 

853,960 

Houston  (TX) 

(a/d) 

(S) 

TOTAL 

Chronicle . 

. (a/d) 

. (S) 

1,146,017 

704,000 

1,850,017 

582,370 

360,322 

942,692 

. . (full  run) 

81,911 

230,937 

312,848 

8,833 

10,602 

19,435 

49,444 

14,212 

63,656 

6,996 

6,996 

Financial . 

34,428 

33,252 

67,680 

. (part  run) 

4,311 

31 

4,342 

1,266,465 

576,105 

1,842,570 

18,539 

18,539 

25,401 

5,517 

30,918 

2,603,666 

1,564,023 

4,167,689 

621,049 

370,955 

992,004 

Loo|  Island  (NY) 

(a) 

(S) 

TOTAL 

Newsday . 

. (e) 

Newsday . 

. (S) 

. (full  run) 

572,502 

486,382 

1,058,884 

. (part  run) 

831,442 

1,129,281 

1,960,723 

. (full  run) 

71,895 

202,715 

274,610 

i  . 

. (part  run) 

45,694 

41,375 

87,069 

. (full  run) 

109,898 

43,609 

153,507 

. (part  run) 

126,003 

34,080 

160,083 

Financial . 

. (full  run) 

100,166 

7,847 

108,013 

. (part  run) 

64,612 

8,287 

72,899 

. (full  run) 

476,735 

223,294 

700,029 

. (part  run) 

452,404 

109,305 

561,709 

Legal . 

. (full  run) 

5,460 

102 

5,562 

. (part  run) 

56,697 

1,324 

58,021 

Grand  Total . 

. (full  run) 

1,336,656 

963,949 

2,300,605 

. (part  run) 

1,576,852 

1,323,652 

2,900,504 

Long  Beach  (CA) 

(m) 

(S) 

TOTAL 

Press  Telegram . 

. (m) 

Press  Telegram . 

. (S) 

Retail . 

. (full  run) 

709,436 

378,040 

1,087,476 

564,438 

160,315 

724,753 

General . 

. (full  run) 

93,702 

182,739 

276,441 

. (part  run) 

3,287 

13,972 

17,259 

Automotive . 

. (full  run) 

21,900 

6,373 

28,273 

328 

2,302 

2,630 

Financial . 

31,093 

5,133 

36,226 

1,668 

348 

2,016 

Classified . 

491,450 

141,240 

632,690 

1,969 

1,969 

Legal . 

31,952 

1,234 

33,186 

Grand  Total . 

1,379,533 

714,759 

2,094,292 

571,690 

176,937 

748,627 

Los  Angelos  (CA) 

(m) 

(S) 

TOTAL 

Herald-Examiner . 

. (m) 

Herald-Examiner . 

. (S) 

Retail . 

343,269 

68,193 

411,462 

. (part  run) 

102,264 

49,187 

151,451 

General . 

. (full  run) 

51,129 

51,388 

102,571 

. (part  run) 

477 

6,087 

6,564 

Automotive . 

. (full  run) 

67,685 

10,586 

78,271 

. (part  run) 

1,436 

1,436 

Financial . 

. (full  run) 

8,703 

1,843 

10,546 

. (part  run) 

208 

208 

Classified . 

. (full  run) 

327,842 

88,628 

416,470 

Legal . 

(full  run) 

5,919 

431 

6,350 

Grand  Total . 

. (full  run) 

804,547 

221,069 

1,025,616 

. (part  run) 

102,741 

56,918 

159,659 
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Lot  Aiiftlm  (CA) 

(■) 

(S) 

TOTAL 

News . 

. (m) 

News . 

. (S) 

Retail . 

1,146,732 

443,457 

1,590,189 

. (part  run) 

389,BeO 

142,906 

532,766 

General . 

84,152 

191,749 

257,901 

. (part  run) 

4,272 

8,441 

12,713 

Automotive . 

24,686 

8,111 

32,797 

1,260 

42 

1,302 

Financial . 

40,353 

6,586 

46,939 

794 

171 

965 

Classified . 

866,613 

410,144 

1,276,757 

Legal . 

. (full  run) 

20,248 

1,955 

22,203 

Grand  Total . 

2,182,784 

1,062,002 

3,244,786 

. (part  run) 

396,186 

151,560 

547,746 

Lot  Angeles  (CA) 

(m) 

($) 

TOTAL 

Times . 

. (m) 

limes . 

. (S) 

Retail . 

. (full  run) 

2,173,985 

915,362 

3,089,347 

. (part  run) 

2,013,661 

645,077 

2,658,738 

General . 

. (full  run) 

223,373 

397,733 

621,106 

. (part  run) 

101,835 

53,231 

155,066 

Automotive . 

. (full  run) 

89,083 

17,436 

106,519 

. (part  run) 

52,595 

6,733 

59,328 

Financial . 

. (full  run) 

113,636 

26,977 

140,613 

. (part  run) 

41,755 

12,028 

53,783 

Classified . 

. (full  run) 

921,012 

700,141 

1,621,153 

. (part  run) 

906,792 

555,001 

1,461,793 

Legal . 

. (full  run) 

6,960 

2,131 

9,091 

. (part  run) 

1,663 

557 

2,220 

Grand  Total . 

3,528,049 

2,059,780 

5,587,829 

. (part  run) 

3,118,301 

1,272,627 

4,390,928 

Los  Angeles  Torrance  (CA) 

(e) 

(S) 

TOTAL 

Breeze . 

. (e) 

Breeze . 

. (S) 

,  General . 

. (full  run) 

43,764 

171,605 

215,369 

Automotive . 

. (full  run) 

33,500 

3,481 

36,981 

Financial . 

. (full  run) 

27,221 

5,206 

32,427 

Grand  Total . 

. (full  run) 

104,485 

180,292 

284,777 

Miami  (FL) 

(m) 

(e) 

(S) 

TOTAL 

Herald . 

. (m) 

News . 

(e) 

Herald . 

(S) 

General . 

. (full  run) 

107,133 

70,571 

209,080 

386,784 

Automotive . 

. (full  run) 

69,144 

29,831 

8,357 

107,332 

Financial . 

. (full  run) 

67,013 

28,603 

16,804 

112,420 

Grand  Total . 

. (full  run) 

243,290 

129,005 

234,241 

606,536 

Milwaukee  (Wl) 

(m) 

(s> 

(S) 

TOTAL 

Sentinel . 

. (m) 

Journal . 

(e) 

Journal . 

(S) 

General . 

. (full  run) 

81,029 

70,613 

218,558 

370,200 

Automotive . 

. (full  run) 

72,007 

35,460 

24,729 

132,196 

Grand  Total . 

. (full  run) 

153,036 

106,073 

243,287 

502,396 

i 

,  MiniiMpolit  (MN) 

(a/d) 

(S) 

(sat) 

TOTAL 

star  Tribune . 

. (a/d) 

Star  Tribune . 

. (S) 

Star  Tribune . 

. (sat) 

Retail . 

. (full  run) 

691,050 

974,991 

137,953 

1,803,994 

. (part  run) 

335,990 

47,002 

382,992 

General . 

88,140 

213,073 

4,261 

305,474 

. (part  run) 

7,755 

9,338 

17,093 

Automotive . 

40,392 

9,813 

17,077 

67,283 

42,653 

42,653 

Financial . 

. . (full  run) 

42,874 

18,621 

3,477 

64,972 

. . (part  run) 

4,561 

56 

4,617 

Classified . 

420,319 

546,946 

175,374 

1,142,639 

. (part  run) 

211 

211 

Legal . 

. (full  run) 

1,097 

1,115 

241 

2,453 

Grand  Total . . 

. (full  run) 

1,283,872 

1,764,559 

338,383 

3,386,814 

. (part  run) 

391,170 

56,396 

447,566 

Nasiwille  (TN) 

(n) 

(e) 

($) 

TOTAL 

Tennessean  . 

. (m) 

Banner . 

(e) 

Tennessean . 

(S) 

276,166 

. (full  run) 

46,424 

45,710 

184,032 

. (full  run) 

61,956 

64,653 

33,555 

160,164 

Grand  Total . 

. (full  run) 

108,380 

110,363 

217,587 

436,330 

New  Brunswick  (NJ) 

(e) 

(S) 

TOTAL 

Home  News . 

. (e) 

Home  News . 

. (S) 

Retail . . 

. (full  run) 

530,737 

640,242 

1,170,979 

. (part  run) 

26,997 

157,350 

184,347 

General . . 

36,519 

47,426 

83,945 

1,055 

1,055 

Automotive . 

41,421 

22,732 

64,153 

Financial . 

25,267 

17,128 

42,395 

Classified . . 

. (full  run) 

388,509 

231,590 

620,099 

Legal . 

. (full  run) 

28,853 

1,178 

30,031 

Grand  Totai . 

. (full  run) 

1,051,306 

960,296 

2,011,602 

28,052 

157,350 

185,402 
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Grand  Total . 

. (full  run) 

852333 

557,916 

1,410,749 

. (part  run) 

1,090,002 

1,104,229 

2,194,231 

Ne«Ya(k(NY) 

(a/d) 

TOTAL 

Post . 

. (a/d) 

388,191 

. (full  run) 

388,191 

. (part  run) 

144 

144 

118,283 

118,283 

. ..(part  run) 

388 

388 

. (full  run) 

88,254 

88,254 

. (part  run) 

935 

935 

. (full  run) 

16,825 

lb, 825 

. (full  run) 

62,957 

62,957 

Legal . 

. (full  run) 

6,496 

6,4% 

Grand  Total . 

. (full  run) 

681,006 

681,006 

1,467 

1,467 

New  Yack  (NY) 

(ai) 

(S) 

TOTAL 

Times . 

. (S) 

1,672,272 

Retail . 

952,936 

719,336 

132,125 

979,787 

1,111,912 

General . 

301,792 

442,157 

743,949 

41,233 

223,512 

264,745 

Automotive . 

70,042 

82,554 

152, b9b 

3,650 

93,866 

97,516 

Financial . 

175,195 

67,438 

242,633 

47,966 

45,937 

93,903 

Classified . 

477,276 

806,444 

1,283,720 

30,613 

116,043 

146,656 

Legal . 

16,373 

1,653 

18,026 

"  61 

28 

33 

1,993,614 

2,119,582 

4,113,1% 

255,615 

1,459,178 

1,714,793 

Newark  (Nl) 

(ai) 

(S) 

TOTAL 

Star  Ledger . 

. (S) 

2,549,943 

Retail . 

. (full  run) 

1,245,721 

1,304,222 

. (part  run) 

61,182 

450,954 

512,136 

General . 

. (full  run) 

152,580 

299,635 

452,215 

. (part  run) 

3,615 

11,454 

15,069 

Automotive . 

. (full  run) 

41,085 

10,041 

51,126 

. (part  run) 

658 

658 

Financial . 

. (full  run) 

63,757 

69,052 

132,809 

. (part  run) 

8,374 

634 

9,008 

Classified . 

. (full  run) 

1,001,191 

924,192 

1.925,383 

. (part  run) 

360 

360 

Legal... 

. (full  run) 

47,152 

2,037 

49,189 

. (part  run) 

79 

79 

Grand  Total . 

. (full  run) 

2,551,486 

2,609,179 

5,160,665 

74,268 

463,042 

537,310 

OalilMd(CA) 

Tribune . (m) 

Tribune . (S) 

Retail . (full  run) 

. (part  run) 

(leneral . (full  run) 

. (part  run) 

Automotive . (full  run) 

. (part  run) 

Financial . (full  run) 

. (part  run) 

Classified . (full  run) 

. (part  run) 

Legal . (full  run) 

Grand  Total . (full  run) 

. (part  run) 


547,122 

1,023,309 

47,979 

14,341 

11,891 

12,801 

21,902 

2,872 

348,721 

95 

21,913 

999,528 

1,053,418 


695,987 

1,722,630 

253,453 

28,371 

16,762 

15,737 

27,486 

3,236 

488,548 

95 

23,664 

1,505,900 

1,770,069 
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Oranft  County  (CA) 

(a/d) 

(S) 

TOTAL 

Register . 

. (a/d) 

Register . 

. (S) 

Retail . 

. (full  run) 

2,102,752 

910,996 

3,013,748 

. (part  run) 

681,659 

9,721 

691,380 

General . 

. (full  run) 

114,333 

243,947 

358,280 

. (part  run) 

5,768 

2,221 

7,989 

Automotive . 

. (full  run) 

140,932 

12,306 

153,238 

. (part  run) 

1,600 

1,600 

Financial . 

. (full  run) 

67,127 

15,307 

82,434 

. (part  run) 

363 

363 

Classified . 

. (full  run) 

1,616,279 

590,263 

2,206,542 

. (part  run) 

1,374 

1,374 

Legal . 

. (full  run) 

15,907 

1,159 

17,066 

(part  run) 

51 

51 

Grand  Total . 

4,057,330 

1,773,978 

5,831,308 

. (part  run) 

690,815 

11,942 

702,757 

Pasadena  (CA) 

(01) 

(S) 

TOTAL 

Star  News . 

. (m) 

Star  News . 

. (S) 

General . 

30,568 

137,817 

168,385 

Automotive . 

9,324 

3,686 

13,010 

Financial . 

19,906 

3,311 

23,217 

Grand  Total . 

. (full  run) 

59,798 

144,814 

204,612 

Philadelphia  (PA) 

(01) 

(0) 

(S) 

TOTAL 

Inquirer . 

. (m) 

News . 

. (e) 

Inquirer . 

. (S) 

Retail . 

. (full  run) 

858,522 

455,501 

636,651 

1,950,674 

General . 

. (full  run) 

103,851 

60,545 

267,287 

431,683 

Automotive . 

. (full  run) 

45,598 

21,204 

17,456 

84,258 

Financial . 

. (full  run) 

73,263 

18,256 

26,752 

118,271 

Classified . 

. (full  run) 

610,834 

280,702 

616,227 

1,507,763 

Legal . 

. (full  run) 

11,681 

15,948 

1,556 

29,185 

Grand  Total . 

. (full  run) 

1,703,749 

852,156 

1,565,929 

4,121,834 

PWshurgh  (PA) 

(01) 

(0) 

(S) 

TOTAL 

Post  Gazette . 

. (m) 

Press . 

. (e) 

Press . 

. (S) 

General . 

. (full  run) 

72,362 

65,817 

205,444 

343,623 

Automotive . 

. (full  run) 

23,527 

20,812 

9,736 

54,075 

Financial . 

. (full  run) 

35,585 

34,648 

11,869 

82,102 

Grand  Total . 

. (full  run) 

131,474 

121,277 

227,049 

479,800 

SL  Louis  (MO) 

(01) 

(S) 

TOTAL 

Post  Dispatch . 

. (m) 

Post  Dispatch . 

. (S) 

General . 

68,157 

212,886 

281,043 

Automotive . 

. (full  run) 

21,818 

10,178 

31,996 

Grand  Total . 

. (full  run) 

89,975 

223,064 

313,039 

SL  Paul  (MN) 

(a/d) 

(S) 

TOTAL 

Pioneer  Press  Dispatch . 

. (a/d) 

Pioneer  Press  Dispatch . 

. (S) 

General . 

. (full  run) 

79,472 

207,921 

287,393 

Automotive . 

. (full  run) 

29,735 

9,465 

39,200 

Financial . 

. (full  run) 

34,766 

15,100 

49,866 

Grand  Total . . 

. (full  run) 

143,973 

232,486 

376,459 

San  Diego  (CA) 

(01) 

(0) 

(S) 

TOTAL 

Union . 

. (m) 

Tribune . 

. (e) 

Union . 

. (S) 

Retail . 

. (full  run) 

1,504,829 

1,548,001 

1,003,693 

4,056,523 

.  (part  run) 

391,372 

386,236 

5,789 

783,397 

General . 

. (full  run) 

106,327 

116,229 

253,039 

475,595 

. (part  run) 

12,870 

12,922 

12,831 

38,623 

Automotive . 

. (full  run) 

63,768 

68,429 

16,674 

148,871 

. (part  run) 

18,714 

18,169 

2,902 

39,785 

Financial . 

. (full  run) 

61,725 

63,406 

27,852 

152,983 

. (part  run) 

13,189 

13,133 

364 

26,686 

Classified . 

. (full  run) 

789,524 

793,494 

327,114 

1,910,132 

. (part  run) 

60 

60 

Legal . 

. (full  run) 

10,004 

1,516 

832 

12,352 

,  (part  run) 

22 

16 

38 

Grand  Total . 

..(full  run) 

2,536,177 

2,591,075 

1,629,204 

6,756,456 

. (part  run) 

436,227 

430,476 

21,886 

888,589 

San  Francisco  (CA) 

(01) 

(0) 

(S) 

TOTAL 

Chronicle . 

. (m) 

Examiner . 

. (e) 

Examiner  &  Chronicle . 

. (S) 

1,580,826 

Retail . 

. (full  run) 

649,272 

595.543 

336,011 

. (part  run) 

814,861 

807,169 

551,255 

2,173,285 

General . 

. (full  run) 

109,329 

102,542 

258,475 

470,346 

. (part  run) 

12,187 

11,456 

11,684 

35,327 

Automotive . 

. (full  run) 

34,204 

29,651 

9,952 

73,807 

2,558 

2,573 

674 

5,805 

Financial . 

. (full  run) 

59,113 

54,881 

19,090 

133,084 

7,858 

7,636 

118 

15,612 

Classified . 

. (full  run) 

682,439 

680,848 

339,024 

1,702,311 

Legal . 

3,315 

2,483 

988 

6,786 

Grand  Total . 

. (full  run) 

1,537,672 

1,465,948 

963,540 

3,967,160 

. (part  run) 

837,464 

828,834 

563,731 

2,230,029 
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S«iJom(CA) 

(a/d) 

(S) 

TOTAL 

Mercury  News . 

.  (a/d) 

Mercury  News . 

. (S) 

. (full  run) 

1,792,454 

1,142,605 

2,935,059 

General . 

97,644 

267,078 

364,722 

Automotive . 

105,762 

18,710 

124,472 

Financial . 

. (full  run) 

66,510 

11,147 

77,657 

Classified . 

. (full  run) 

1,365,522 

522,075 

1,887,597 

Legal . 

. (full  run) 

7,179 

758 

7,937 

Grand  Total . 

. (full  run) 

3,435,071 

1,962,373 

5,397,444 

StaMford  (CT) 

(a) 

(S) 

TOTAL 

Advocate . 

. (e) 

Advocate . 

. (S) 

Retail . 

. (full  run) 

599,669 

404,399 

1,004,068 

. (part  run) 

258,126 

121,885 

380,011 

General . 

. (full  run) 

49,058 

171,666 

220,724 

. (part  run) 

12,390 

1,045 

13,435 

Automotive . 

. (full  run) 

15,798 

5,036 

20,834 

Financial . 

. (full  run) 

37,400 

20,788 

58,188 

. (part  run) 

281 

60 

341 

Classified . 

. (full  run) 

419,886 

183,504 

603,390 

Legal . 

. (full  run) 

8,534 

608 

9,142 

Grand  Total . 

. (full  run) 

1,130,345 

786,001 

1,916,346 

. (part  run) 

207,797 

122,990 

393,787 

Toledo  (OH) 

(a) 

(S) 

TOTAL 

Blade . 

. (e) 

Blade . 

. (S) 

General . 

. (full  run) 

72,913 

150,236 

223,149 

Automotive . 

. (full  run) 

8,509 

6,776 

15,285 

Grand  1otal . 

. (full  run) 

81,422 

157,012 

238,434 

Trenton  (NJ) 

(in) 

(S) 

TOTAL 

Times . 

. (m) 

Times . 

(S) 

Generai . 

. (full  run) 

43,219 

161,513 

204,732 

Automotive . 

. (full  run) 

33,355 

5,822 

39,177 

Grand  Total . 

. (full  run) 

76,574 

167,335 

243,909 

Washington  D.C. 

(01) 

($) 

TOTAL 

Post . 

. (m) 

Post . 

. (S) 

Retail . 

. (full  run) 

1,B22,733 

814,650 

2,637,383 

. (part  run) 

560,915 

546,095 

1,107,010 

General . 

. (full  run) 

172,911 

289,623 

462,534 

. (part  run) 

34,117 

13,375 

47,492 

Automotive . 

. (full  run) 

61,425 

16,119 

77,544 

. (part  run) 

22,582 

173 

22,755 

Financial . 

. (full  run) 

126,519 

30,375 

156,894 

. (part  run) 

11,362 

754 

12,116 

Classified . 

. (full  run) 

1,081,579 

725,552 

1,807,131 

. (part  run) 

646 

4 

650 

Legal.. 

. (full  run) 

16,659 

3,057 

19,716 

. (part  run) 

7,142 

7,142 

Grand  Total . 

. (full  run) 

3,281,826 

1,879,376 

5,161,202 

. (part  run) 

636,764 

560,401 

1,197,165 

Fairfax  (VA) 

(m) 

TOTAL 

Fairfax  Journal . 

. (m) 

Retail . 

404,316 

404,316 

. (part  run) 

46,654 

46,654 

General . 

. (full  run) 

84,237 

84,237 

257 

257 

Automotive . 

27,694 

27,694 

. (part  run) 

108 

108 

Financial . 

28,332 

28,332 

. (part  run) 

180 

180 

Classified . 

. (full  run) 

279,466 

279,466 

Legal . 

. (full  run) 

28,782 

28,782 

Grand  Total . 

. (full  run) 

852,827 

852,827 

. (part  run) 

47,199 

47,199 

Wostehotiar/lloekland  (NY) 

(e) 

(S) 

TOTAL 

Reporter  Dispatch . 

. (e) 

Reporter  Dispatch . 

. (S) 

General . 

. (full  run) 

100,590 

185,165 

285,755 

Automotive . 

. (full  run) 

58,121 

17,854 

75,975 

Grand  Total . 

. (full  run) 

158,711 

203,019 

361,730 

Wichita  (K$) 

(m) 

($) 

TOTAL 

Eagle  Beacon . 

. (m) 

Eagle  Beacon . 

. (S) 

General . 

42,530 

178,578 

221,108 

Automotive . 

35,310 

2,835 

38,145 

Financial . 

. (full  run) 

16,223 

11,097 

27,320 

Grand  Total . 

. (full  run) 

94,063 

192,510 

286,573 

V: 
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Conn,  ad  tax  still 
a  threat,  says  AAF 

The  American  Advertising  Federa¬ 
tion,  in  its  latest  Government  Rela¬ 
tions  Update,  has  noted  that  an  ad  tax 
in  Connecticut  is  “once  again  a  seri¬ 
ous  threat.” 

The  report,  from  AAF  senior  vice 
president/government  relations 
Wally  Snyder,  stated  that  legislative 
committees  did  not  pass  measures  to 
address  the  FY  90  budget  deficit  by 
the  given  deadline. 

“This  means  that  legislation  will  be 
considered  under  ‘emergency  certifi¬ 
cation’  procedures.  A  bill  will  be  writ¬ 
ten  by  the  speaker  of  the  House  and 
president  of  the  Senate  and  sent 
directly  to  both  chambers,  where  it 
will  be  subject  to  amendment,” 
according  to  the  AAF  report. 
“Informed  sources  in  the  state  inform 
us  that  business-to-business  services 
taxes,  including  taxes  on  ad  agency 
services,  are  virtually  certain  to  be 
part  of  the  package.” 

Fla.  papers  sponsor 
Tampa  Bay  contest 

Three  Florida  newspapers  —  the 
Tampa  Tribune,  Sarasota  Herald- 
Tribune  and  Lakeland  Ledger  —  are 
sponsoring  a  contest  for  media  buy¬ 
ers,  giving  them  a  chance  to  win  a 
weeldong  vacation  for  two  in  Tampa 
Bay,  including  round-trip  airfare  and 
a  $500  shopping  spree. 

Contestants  in  the  “Tampa  Bay 
Best  Buy”  contest  must  answer  four 
questions  about  the  Tampa  Bay  mar¬ 
ket,  using  the  Tampa  Bay  Best  Buy 
booklet  available  from  Sawyer  Fergu¬ 
son  Walker  newspaper  representa¬ 
tives  or  Public  Representatives  of 
Florida. 

Two  grand-prize  winners  —  one 
from  east  of  the  Mississippi  River  and 
one  from  the  west  —  will  be  chosen. 
In  addition,  100  winners  will  receive  a 
flight  bag  containing  various  gifts. 

Iowa  law  protects 
student  expression 

A  new  Iowa  law  establishes  stu¬ 
dents  have  the  “right  to  exercise  free¬ 
dom  of  speech,  including  the  right  of 
expression  in  official  school  publica¬ 
tions.” 

The  law,  signed  by  Gov.  Terry 
Brandstad,  was  prompted  by  the  U.S. 


Supreme  Court’s  1988  decision 
upholding  a  high  school  principal’s 
right  to  censor  a  class  newspaper  in 
the  case  of  Hazelwood  School  Dis¬ 
trict  V.  Kuhlmeier. 

“A  school  principal  cannot  censor 
a  critical  or  embarrassing  article 
simply  because  it  is  critical  or  embar¬ 
rassing,”  said  state  Senator  Richard 
Vam,  one  of  the  law’s  sponsors.  He 
called  it  a  return  to  standards  in  place 
before  the  Hazelwood  decision. 

The  law  becomes  the  third  of  its 
kind  and  the  first  in  response  to 
Hazelwood,  according  to  the  Student 
Press  Law  Center  in  Washington, 
D.C.  California  and  Massachusetts 
have  similar  laws  on  the  books  and 
five  other  states  are  considering  laws 
to  protect  students’  rights  of  free 
expression. 

Phoenix  papers 
combine 
food  sections 

The  food  sections  of  the  Arizona 
Republic  and  Phoenix  Gazette  were 
combined  May  3  into  one  section  pro¬ 
duced  by  Gazette  food  editor  Jane 
Baker  and  published  in  each  newspa¬ 
per. 

Pat  Murphy,  publisher  of  both 
papers,  said  the  arrangement  “frees 
up  resources,  time  and  production  on 
each  newspaper,  allowing  Republic 
and  Gazette  staff  to  devote  their  ener¬ 
gies  to  what  they  do  best.” 

The  new  section  carries  syndicated 
columns  that  have  been  popular  in 
both  newspapers,  the  announcement 
said. 

Baker,  Gazette  food  editor  for  13 
years,  has  a  degree  in  home  econom¬ 
ics  and  is  co-editor  of  two  cookbooks. 

Purchasing 
managers 
elect  officers 

The  Newspaper  Purchasing  Man¬ 
agement  Association  has  elected  W. 
Kent  McCall,  purchasing  director  of 
the  Kansas  City  (Mo.,)  Star  and 
Times  as  its  new  president. 

Richard  P.  Greene,  the  Star  Tri¬ 
bune  of  Minneapolis/St.  Paul  pur¬ 
chasing  manager,  became  next  in  line 
for  president,  and  Brenda  Mounts, 
Chicago  Sun-Times  purchasing  man¬ 
ager,  became  vice  president. 

James  D.  Mifflin  of  the  Orlando 
(Fla.)  Sentinel  became  secretary  and 
Nylin  Mathke  of  the  St.  Louis  Post 
Dispatch  became  treasurer. 


FoA  presents  Ideas 
for  classified  ads 

The  Future  of  Advertising  Project’s 
task  force  on  classified  advertising 
has  published  its  recommendations 
for  improving  readership  of  newspa¬ 
per  classified  sections.  The  sugges¬ 
tions  are  based  on  research  into  high- 
readership  classified  sections,  con¬ 
cepts  used  in  successful  classified 
sections  and  comments  from  classi¬ 
fied  users. 

Among  the  recommendations:  clas¬ 
sified  should  be  positioned  as  a  sepa¬ 
rate  section  of  the  newspaper  or  at 
least  as  the  first  pages  of  a  separate 
section;  include  a  classified  masthead 
in  color;  use  a  larger  index;  putting 
high-readership  categories  first;  and 
sorting  by  key  words. 

The  report,  “Classified:  Making  It 
Work  Better,”  is  in  the  form  of  a  six- 
page  broadsheet  prototype  classified 
section.  It  contains  sections  on  stan¬ 
dard  classifications,  page  layout 
when  line  and  display  ads  appear  on 
the  same  page;  use  of  research;  what 
to  include  in  an  ad  for  success;  typo¬ 
graphy;  use  of  elements  such  as 
photos,  charts,  maps  and  color;  and 
adaptions  for  tabloid  classified  sec¬ 
tions. 

The  report  has  been  sent  to  every 
daily  newspaper  in  the  United  States. 
Additional  copies  at  $1.25  each  can  be 
obtained  by  sending  a  check  or  money 
order  to:  “Classified,”  c/o  Susan 
Harelick,  Newspaper  Advertising 
Bureau,  1180  Avenue  of  the  Ameri¬ 
cas,  New  York,  N.Y.  10036. 

Accu-Weather 
offers  new  graphics 

Accu-Weather  Inc.  now  offers 
Daily  Feature  Graphics  for 
newspapers  —  weather  graphics 
designed  to  “inform  readers  about 
specific  aspects  of  the  weather  in  an 
entertaining  and  visually  appealing 
manner.” 

The  square  graphics  can  be  fitted 
into  any  column  width  and  are  acces¬ 
sible  by  Macintosh.  A  new  feature  is 
offered  seven  days  a  week  in  the  same 
style  and  format,  dealing  with  topics 
of  general  interest  or  facts  pertaining 
to  the  development  of  the  day’s 
weather  story. 

The  varying  features  describe  or 
explain  particular  occurrences  and 
seasonal  patterns,  and  put  weather 
and  climate  facts  into  historical  per¬ 
spective  or  geographic  comparison  in 
easy- to-read  graphics. 
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Ads  are  sent  via 
satellite  network 

Independent  Network  Systems  has 
begun  distributing  newspaper  adver¬ 
tisements  over  its  ArtExpress  net¬ 
work. 

In  conjunction  with  Apple  Com¬ 
puter  Inc.  and  BBDO/Los  Angeles, 
INS  produced  an  ad  using  an  Apple 
Macintosh  computer.  The  ad  was 
then  sent  via  modem  to  INS  opera¬ 
tions  center  and  transmitted  over  the 
ArtExpress  satellite  network  to  the 
New  York  Times,  which  published  the 
ad  in  the  next  day’s  California  edition. 
According  to  INS,  the  ad  never 
touched  paper  until  it  appeared  in  the 
Times. 

INS  automatically  routes  the  ad 
into  the  ArtExpress  transmission  sys¬ 
tem  and  beams  it  via  Ku-band  satellite 
to  any  INS  earth  station  coded  to 
receive  the  ad.  At  the  receiving  news¬ 
paper,  ads  are  passed  into  the  paper's 
Macintosh  via  an  AppleTalk  port  and 
automatically  printed  on  a  LaserWrit¬ 
er  or  Linotronic  printer,  or  it  can  be 
stored  on  a  disc. 

The  ArtExpress  network  also 
delivers  news  graphics  for  the  New 
York  Times,  Newhouse  Newspapers 
and  the  Infographics  division  of 
North  America  Syndicate. 

D.C.-area  students 
given  scholarships 

Ten  undergraduates  at  three 
Washington,  D.C.-area  universities 
will  receive  Journalism  scholarships 
of  $2,600  each  from  the  Sigma  Delta 
Chi  Foundation  of  Washington  D  C., 
the  educational  arm  of  the  Washing¬ 
ton  Professional  Chapter,  Society  of 
Professional  Journalists,  which 
jointly  finances  the  awards  with  the 
Gridiron  Foundation. 

Winners  from  the  American  Uni¬ 
versity  are  Jodi  Lynn  Cleesattle, 
Karen  Frances  Elliott,  Joseph  D. 
McGrath,  Joseph  C.  Territo  III  and 
Tim  C.  Warner  Jr.  The  winners  from 
Howard  University  are  Andrea  M. 
Morehead,  Darrell  Morris  and  Robert 
C.  Vickers  Jr.  Winners  from  the  Uni¬ 
versity  of  Maryland  at  College  Park 
are  Curtis  Lee  Eichelberger  and 
Nancy  Ho. 

A  panel  of  judges  will  select  three 
special  award  recipients  from  the  10 
winners.  The  three  awards  honor 
deceased  members  of  the  Washington 
Professional  Chapter:  Ellis  Haller  of 
U.S.  News  &  World  Report;  R.T. 


Kingman  of  General  Motors;  and, 
new  this  year,  Theodore  F.  (Ted) 
Koop,  correspondent  for  CBS  News 
and  later  vice  president  of  CBS  Inc. 

Newspaper  raises 
funds  to  build 
replica  statue 

The  city  of  Paris  recently  unveiled 
an  exact  replica  of  the  Statue  of  Liber- 
ty’s  Flame  which  was  built  in 
response  to  a  fund-raising  appeal  by 
the  International  Herald-Tribune  in 
association  with  the  New  York  law 
firm  of  Kevin  MacCarthy  Associates. 

The  Liberty  Flame  was  built  by  Les 
Metalliers  Champenois  of  Rheims, 
the  same  company  which  restored  the 
Statue  of  Liberty  in  New  York  Har¬ 
bor  in  1986. 

The  new  Paris  monument  was 
funded  by  more  than  1(X),(X)0  French 
people  who  contributed  to  a  public 
subscription  commemorating 
French-American  friendship. 

AAAA  elects  board 

The  American  Association  of 
Advertising  Agencies  recently 
elected  its  board  of  directors  for  1989- 
90  during  the  group’s  annual  meeting 
in  White  Sulphur  Springs,  W.Va. 

Chairman  of  the  AAAA  this  year  is 
Glen  W.  Fortinberry,  chairman/presi¬ 
dent/chief  executive  officer,  the  Ross 
Roy  Group,  Bloomfield  Hills,  Mich. 
He  succeeds  William  V.  Weithas  Jr., 
chairman  and  chief  executive  officer 
of  LintasiWorldwide,  New  York, 
who  will  serve  on  the  board  of  direc¬ 
tors  for  one  year. 

Others  elected  were:  vice  chair¬ 
man,  Keith  L.  Reinhard,  chairman 
and  chief  executive  officer,  DDB 
Needham  Worldwide,  New  York; 
and  secretary-treasurer,  Leonard 
Pearlstein,  president  and  chief  execu¬ 
tive  officer  of  keye/donnu/pearlstein, 
Los  Angeles.  John  E.  O’Toole  is 
president  and  chief  executive  officer 
of  the  AAAA  and  a  member  of  its 
board  of  directors. 

Newly  elected  as  directors-at-large 
for  three-year  terms  were:  Hall 
Adams  Jr.,  chairman/chief  executive 
officer,  Leo  Burnett  Company  Inc., 
Chicago;  Jeremy  E.  Brown,  presi¬ 
dent/chief  executive  officer,  the  Earle 
Palmer  Brown  Companies,  Bethesda, 
Md. ;  and  Philip  B.  Dusenberry ,  chair¬ 
man/chief  executive  officer,  BBDO, 
New  York. 

Elected  as  directors  representing 
the  four  AAAA  geographical  regions 


for  one-year  terms  were:  Eastern 
Region:  Edward  Eskandarian,  chair¬ 
man,  Della  Femina,  McNamee 
WCRS  Inc.,  Boston;  Chester  Gore, 
president,  Chester  Gore  Company 
Inc.,  New  York;  and  Carl  Spielvogel, 
chairman/chief  executive  officer, 
Backer  Spielvogel  Bates  Worldwide 
Inc.,  New  York.  Central  Region: 
William  D.  Dunlap,  chief  executive 
officer,  Campbell-Mithun-Esty,  Min¬ 
neapolis;  Robert  L.  Flink,  chairman/ 
chief  executive  officer,  Grant/Jacoby 
Inc.,  Chicago;  and  R.  Hamilton  Schir- 
mer,  executive  vice  president,  Lin- 
tas:Campbell-Ewald,  Warren,  Mich. 
Southern  Region:  (Jordon  Sawyer, 
chairman,  Sawyer  Riley  Compton 
Inc.,  Gainesville,  Ga.;  and  Bernard 
C.  Schramm  Jr.,  president,  William 
Cook  Advertising  Inc.,  Jacksonville, 
Fla.  Western  Region:  James  K. 
Agnew,  executive  vice  president/gen¬ 
eral  manager,  J.  Walter  Thompson/ 
West,  Los  Angeles;  and  Clifford  B. 
Wilton,  vice  chairman,  Saatchi  & 
Saatchi  DFS,  San  Francisco. 

Agencies  elected  to 
AAAA  membership 

The  following  agencies  have  been 
elected  to  membership  in  the  Ameri¬ 
can  Association  of  Advertising  Agen¬ 
cies:  Burgess,  Brewer,  Stanyon  & 
Payne  Inc.,  Portland,  Maine,  presi¬ 
dent  Meredith  Strang  Burgess;  The 
Hart  Agency,  Shawnee  Mission, 
Kan.,  president  Robert  W.  Hart;  Mis¬ 
sion  Advertising,  New  York,  N.Y., 
president  Serge  Prengel;  Nelson  & 
Gilmore  Inc.,  Redondo  Beach,  Calif., 
president  Wayne  Nelson;  and  Ram¬ 
sey  Advertising  Inc.,  Rockford,  Ill., 
president  Richard  P.  Ramsey. 

Woodbridge  paper 
to  give  awards  for 
neighborhood  pride 

The  News  Tribune  of  Woodbridge, 
N.J.,  a  Macromedia  newspaper,  has 
begun  a  “Pride  in  Your  Neighbor¬ 
hood  Award”  to  honor  individuals, 
youths,  businesses  and  organizations 
that  have  made  Middlesex,  Mon¬ 
mouth  and  Union  counties  better, 
more  attractive,  cleaner  and  safer 
places  to  live. 

Winners  will  be  invited  to  attend  an 
awards  banquet  where  they  will  each 
be  presented  with  a  plaque.  In  addi¬ 
tion,  their  neighborhood  improve¬ 
ment  projects  will  be  featured  in  the 
News  Tribune’s  new  Tuesday  sec¬ 
tion,  “Neighbors.” 
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E&P  to  host 
tennis  tourney 

On  June  27,  during  this  year’s 
meeting  of  the  Association  of  News¬ 
paper  Classified  Advertising  Manag¬ 
ers  in  Fort  Worth,  Texas,  Editor  & 
Publisher  will  be  hosting  a  tennis 
tournament  for  attendees,  their 
spouses  and  vendors  who  wish  to  par¬ 
ticipate. 

The  round-robin  format  is  designed 
for  players  of  all  skill  levels  and  no 
one  needs  a  partner  to  sign  up  with  for 
the  doubles  play. 

The  competition  will  be  held  at  a 
country  club  near  the  convention 
hotel  on  Tuesday  afternoon,  when  no 
conference  sessions  are  scheduled. 

The  $30  entry  fee  includes  trans¬ 
portation  to  the  club,  court-side 
refreshments,  tennis  balls  and  court 
fees.  In  addition,  all  those  who  play 
will  receive  a  special  E«&P  tennis 
towel. 

To  register  for  the  tournament, 
send  the  entry  fee  along  with  your 
name,  business  address  and  tele¬ 
phone  number  to:  E&P  Tennis  Tour¬ 
nament,  c/o  ANCAM,  P.O.  Box  267, 
Danville,  Ill.  61834-0267.  Anyone 
with  questions  should  contact  Debra 
Gersh  at  E&P,  telephone  (212)  675- 
4380. 


Review  ordered 
of  postal  monopoly 

The  Postal  Rate  Commission  has 
ordered  hearings  on  the  Postal  Ser¬ 
vice’s  monopoly  on  delivering 
addressed  advertising  mail. 

The  order  followed  refusals  by  the 
PRC  and  Postal  Service  to  hear  com¬ 
plaints  from  the  Third  Class  Mail 
Association,  a  group  representing 
advertising,  or  “junk,”  mailers  that 
wants  the  postal  monopoly  to  be 
relaxed  so  that  private  firms  might 
deliver  addressed  mail. 

In  what  were  described  as  “legisla¬ 
tive-style”  hearings,  the  PRC  has 
invited  all  interested  parties  to  submit 
filings  by  Sept.  1.  Non-adversarial 
hearings  were  scheduled  to  begin  Oct. 
17. 

“What  we  are  doing  is  trying  to 
collect  all  relevant  opinions,”  Steve 
Sharfman,  PRC  assistant  general 
counsel,  said.  “There  is  an  interest, 
and  it  seems  there  is  no  understanding 
or  body  information.” 

A  compilation  of  transcripts  and 
filings  will  be  made  available  to  rele¬ 


vant  parties  and  agencies,  he  said. 

The  last  time  the  laws,  known 
as  private  express  statutes,  that  give 
the  Post  Office  exclusive  rights  to 
deliver  addressed  mail,  were  eval¬ 
uated  was  in  1973. 

Third-class  mailers  heralded  the 
decision. 

“In  essence,  the  commission  is 
granting  us  the  forum  we  originally 
hoped  the  Postal  Service  would  pro¬ 
vide  to  permit  a  full  and  complete 
exploration  of  ihe  continued  applica¬ 
tion  of  the  letter  mail  monopoly  to 
addressed  advertising  mail,”  said 
Michael  B.  Fisher,  chairman  of  the 
Third  Class  Mail  Association. 

Terry  Maguire,  American  Newspa¬ 
per  Publishers  Association  senior 
vice  president  and  general  counsel, 
said  the  ANPA  postal  committee  will 
decide  on  a  response  over  the  sum¬ 
mer. 

ANPA  historically  has  supported 
maintaining  private  express  statutes. 

Loosening  the  postal  monopoly 
would  cost  the  Post  Office  heavily  in 
lost  revenue. 

Hollinger  reports 
first-quarter  gains 

Toronto-based  Hollinger  Inc., 
which  owns  numerous  U.S.  newspa¬ 
pers,  reported  its  net  income  in  the 
first  quarter  of  1989  improved  to  $14 
million  (Canadian)  from  $8  million  in 
1988. 

Earnings  per  share  in  the  quarter 
increased  to  230  from  120,  while 
revenues  improved  to  $190  million 
from  $174  million. 

Cash  flow  before  extraordinary 
items  remained  flat  at  $23  million. 


Shaw  to  acquire 
American  City 

Shaw  Publishing  Inc.  reached 
agreements  that  will  give  it  a  majority 
interest  in  American  City  Business 
Journals. 

Shaw  reached  the  agreement  by 
improving  its  earlier  bids  for  stakes  in 
the  ACBJ,  which  publishes  weekly 
business  newspapers  in  several  cities. 

ACBJ  agreed  to  sell  Shaw  a  30% 
stake  in  the  company  for  $22.75  a 
share,  or  about  $22.8  million.  Shaw 
had  earlier  bid  $22.25  a  share. 

In  a  related  agreement,  E.W. 
Scripps  Co.  gave  Shaw  an  option  to 
buy  its  21%  stake  in  American  City  in 
nine  months  for  $23.75  a  share. 


Shaw’s  earlier  offer  was  for  $23.25  a 
share. 

The  proposed  sale  to  Shaw  tops  a 
bid  for  American  City  by  TA  Associ¬ 
ates  Communications  L.P.  of  Boston 
for  $23.50  a  share. 

Charlotte,  N.C. -based  Shaw  Pub¬ 
lishing  is  a  joint  venture  of  Oklahoma 
Publishing  Co.  and  former  Dow  Jones 
&  Co.  president  Ray  Shaw  and  his 
two  sons. 


Guild  maps 
cost  cuts 


The  International  Executive  Board 
of  the  Newspaper  Guild  voted  to  cut 
costs  and  to  plan  for  merger  with 
another  union. 

Faced  with  a  general  fund  deficit 
over  $150,000  last  year,  the  board 
voted  to  seek  membership  approval 
for  cost  reductions  at  its  convention 
in  Albany  in  June. 

Reductions  included  cutting  execu¬ 
tive  board  meetings  to  three  a  year, 
from  four,  and  cutting  Guild  Reporter 
issues  from  22  to  18  editions  a  year, 
the  Reporter  said. 

Other  tentative  changes  involved 
incorporating  a  special  organizing 
fund  into  the  general  fund  and  setting 
aside  10%  of  per  capita  income  for 
organizing.  The  defense  fund’s  dedi¬ 
cated  20%  share  of  per  capita  funding 
would  become  a  line  item  funded  by 
about  5%  of  per  capita  income. 

The  board  rejected  a  proposal  to 
hold  conventions  every  two  years 
instead  of  annually. 

The  board  also  named  a  committee 
to  propose  terms  and  candidates  for 
possible  merger  with  another  union. 
The  Guild  has  been  studying  a  merger 
since  a  marriage  with  the  former  ITU 
failed  in  1983. 

A  think  tank  at  Guild  headquarters 
in  Silver  Spring,  Md.,  in  April  pro¬ 
duced  about  2-1  opinion  in  favor  of 
merger,  the  Reporter  said. 

Revenue  records 

The  Chicago  Tribune  weekly  tele¬ 
vision  magazine,  TV  Week,  recently 
set  revenue  records  in  two  successive 
weeks. 

Revenue  for  the  58-page  April  30 
issue  was  up  105%  over  the  same 
issue  in  1988,  while  the  60-page  May  7 
issue  showed  a  revenue  increase  of 
68%  over  the  previous  year,  accord¬ 
ing  to  the  newspaper,  which  noted 
that  set  a  revenue  record  for  any  TV 
Week  issue  and  was  the  first  60-page 
issue  ever  in  the  spring. 
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Polish  govt,  allows 
independent  paper 

For  the  first  time  in  more  than  40 
years,  Poles  are  going  to  be  able  to 
pick  up  a  daily  newspaper  not  con¬ 
trolled  by  the  Polish  government,  and 
the  editors  promise  to  separate  fact 
from  opinion. 

There  will  even  be  sports  in  the 
Gazeta  Wyhorcza  tabloid,  to  be  pub¬ 
lished  by  the  country’s  Solidarity-led 
opposition. 

Deputy  editor  Ernest  Skalski 
described  it  as  “the  first  independent 
daily  between  the  Elbe  and  the 
Pacific.” 

Although  the  paper  will  have  a  gov¬ 
ernment  censor  in  the  office,  editors 
say  they’ll  be  able  to  maintain  an  inde¬ 
pendent  voice. 

The  eight-page  newspaper  will  start 
out  by  reporting  on  the  June  par¬ 
liamentary  elections,  and  continue  as 
a  daily  with  an  opposition  editorial 
viewpoint. 

Although  Poland  has  had  a  vibrant 
underground  press  for  more  than  a 
decade,  editions  were  put  out  at  best 
only  weekly  and  with  limited  press 
runs  of  20,000  to  30,000  copies. 

Under  an  agreement  reached  in 
April  between  the  government  and 
Solidarity,  the  opposition  will  be 
allowed  to  publish  a  500,000-circula¬ 
tion  daily.  The  newspaper  will  be 
printed  on  state  presses  and  sold  in 
state-owned  kiosks. 

The  editor  in  chief  is  to  be  Adam 
Michnik,  an  essayist  and  historian 
who  is  one  of  the  leading  theoreticians 
of  the  opposition.  He  was  assigned 
the  task  by  Solidarity  leader  Lech 
Walesa. 

The  staff  will  number  about  50  and 
include  people  from  the  now-liqui¬ 
dated  Tygodnik  Mazowsze.  Also  on 
the  staff  are  students  and  recent  grad¬ 
uates  of  Warsaw  University’s  jour¬ 
nalism  school. 

—  AP 

Iowa  newspapers 
lead  statewide 
grass-roots  project 

The  Iowa  Newspaper  Association 
is  the  lead  sponsor  of  the  Iowa  Future 
Project  which  seeks  to  develop  a 
grass-roots  consensus  about  what 
needs  to  be  done  to  enhance  the 
state’s  economic  future  and  then 
implement  specific  actions  to  accom¬ 
plish  those  goals. 

“Our  hope  is  that  the  newspapers 


of  the  state,  along  with  the  state’s 
broadcasters,  can  function  as  facilita¬ 
tors  of  the  most  massive  grass-roots 
discussion  of  issues  ever  witnessed  in 
the  state’s  history,”  explained  Bill 
Monroe,  INA  executive  director. 

The  project  has  hired  the  Stanford 
Research  Institute  of  Menlo  Park, 
Calif. ,  to  provide  research  and  techni¬ 
cal  support  and  is  recruiting  an  advis¬ 
ory  committee  consisting  of  Iowa’s 
most  prominent  citizens. 

The  consensus-building  process 
will  involve  100  town  meetings  in 
Iowa  communities  over  the  summer. 
Seven  to  10  days  prior  to  each  meet¬ 
ing,  a  special  newspaper  section  pub¬ 
lished  by  the  project  will  be  distrib¬ 
uted  outlining  several  scenarios  for 
the  state’s  future. 

By  mid-May,  104  Iowa  newspapers 
with  combined  circulation  of  more 
than  1.2  million  have  agreed  to  insert 
the  special  sections,  and  about  two- 
thirds  of  the  town  meetings  are  being 
hosted  by  newspapers,  according  to 
Monroe. 

The  scenarios  will  serve  as  the 
starting  point  for  town-meeting  dis¬ 
cussions,  and  at  the  end  of  each 
meeting  a  trained  moderator  will  poll 
participants  on  the  issues  discussed. 

Once  the  consensus  is  developed,  a 
special  action  plan  affecting  both  the 
private  and  public  sectors  will  be 
implemented. 

Airport  appeals  rule 
on  news  racks 

Arizona  airport  officials  have 
appealed  a  federal  judge’s  ruling  that 
prevents  them  from  restricting  place¬ 
ment  of  airport  news  racks  or  collect¬ 
ing  rent  for  the  space  they  use. 

U.S.  District  Judge  Alfredo  Mar¬ 
quez  ruled  here  March  24  that  the 
airport  is  a  public  forum  and  cannot 
impose  conditions  that  would  restrict 
newspapers’  rights. 

The  Tucson  Airport  Authority 
appealed  the  ruling  last  month. 

Phoenix  Newspapers  Inc., 
publisher  of  the  Phoenix  Gazette  and 
the  Arizona  Republic,  sued  in  1987 
after  the  authority  refused  to  allow 
PNl  to  replace  its  Republic  news 
racks,  which  had  been  removed  for  a 
construction  project  in  1984. 

Authorities  later  allowed  PNl  to 
place  its  racks  in  specific  locations 
and  charged  rent  for  the  space. 

The  airport  also  collected  rent  from 
the  two  Tucson  dailies,  the  Arizona 
Daily  Star  and  the  Tucson  Citizen, 
and  USA  Today,  which  also  had  racks 
at  the  airport.  —  AP 


AAF  develops 
nationwide 
ad  campaign 

The  American  Advertising  Federa¬ 
tion  has  developed  a  new  nationwide 
campaign  —  “Advertising  Without 
it  you  wouldn’t  know”  —  aimed  at 
increasing  public  awareness  and  rec¬ 
ognition  of  advertising. 

“This  campaign  was  initiated 
because  of  the  continuing  assaults  on 
advertising  over  the  past  several 
years,”  AAF  president  Howard  Bell 
said  in  a  statement  released  by  the 
organization.  “Efforts  to  tax,  censor, 
even  ban  certain  types  of  advertising 
have  occurred  all  across  the  country. 
We  want,  and  need,  to  remind  people 
that  advertising  is  a  positive  force  in 
America,  that  it  strengthens  Ameri¬ 
can  business  and  the  national  econ¬ 
omy,  that  it  provides  varied  and 
affordable  print  and  broadca^  media, 
and  that  it  directly  benefits  the  indi¬ 
vidual  consumer.” 

The  initial  four  print  ads  were 
created  by  Kresser,  Craig  in  Los 
Angeles.  Two  are  for  placement  in 
newspapers,  one  for  magazines  and 
one  for  outdoor  media.  The  campaign 
is  slated  to  run  for  three  years,  with 
new  print  ads  created  annually. 

Marketing  and  placement  of  the  ads 
will  be  conducted  jointly  by  AAF  and 
its  affiliates,  with  AAF  headquarters 
coordinating  placement  in  national 
and  regional  magazines,  while  its  225 
local  ad  clubs/federations  will  be  tag¬ 
ging  the  ads  with  their  local  IDs  and 
coordinating  placement  in  newspa¬ 
pers  and  outdoor  media: 


A  newspaper  ad  from  the  AAF's  new 
advertising  awareness  campaign. 
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Lw  Orleans  |  Style. 

*  ANRR  Technical  Exposition  and  Conferenci 


ANRA  Technical  Exposition  and  Conference 
^  New  Orleans,  LA  June  10-14 


New  Orleans,  the  city  of  celebration  is  the  site  for  this  year's  annual  ANPA/TEC  Exposition  and 
Conference.  Come  celebrate  with  EfitP  by  placing  your  advertising  message  in  our  three  key 
issues  tied  to  this  great  industry  event!  ^ 


EfiikP  Pldnning  Issue  “•  May  13#  1989This  issue,  published  a  month  be/ore 

the  main  event,  is  a  favorite  among  conference  attendees.  It  is  in  the  format  of  a  pullout  section 
within  the  regular  EfifP  issue  and  is  used  by  our  readers  to  plan  their  convention  time.  It  lists  the  exhibi¬ 
tors  and  what  they  will  be  featuring  at  their  booths  with  special  emphasis  on  "what's  new  '  in  the  industry. 
Your  ad  here  will  reach  high-quality  prospects  who  plan  their  time  carefully  and  will  therefore  ensure  high-, 
quality  traffic  at  your  exhibit.  Additionally,  your  ad  here  promotes  your  products  and  services  to  the  entire  list 
of  newspaper  products  and  service  buyers  who  subscribe  to  and  receive  E&P  regularly. 

SPECIAL  OFFER  find  out  about  our  "Exhibitor's  Personal  Memo"  offer  for  the  Planning  Issue!  It's  a 
new  feature  designed  to  bring  manufacturers  and  buyers  closer  together.  Call  your  local  EdePad  rep  and  get  all 
the  details!  Closings:  Space  —  Nay  1,  Ad  Material  —  Nay  3 

Conference  Issue  June  10, 1989  This  "at  the  show"  issue 

will  be  distributed  at  the  conference  (in  both  exhiMt  halls)  and  of  course,  it  will  go  to  the  complete 
list  of  EdfP  subscribers.  This  issue  your  ad  message  added  exposure  because  it  will  have  an 
impact  on  quality  buyersattheshowaswellas  those  who  couldn't  make  it  to  the  show  —  our  regular 
JF  subscribers.  The  NEWS/TEC  environment  of  this  issue  provides  the  ideal  showcase  for  your  products 
/V  and  enhances  your  ad  message  both  with  conference  attendees  and  at  newspaper  plants  around  the 

\(  country.  Closings:  Space  —  Nay  30,  Ad  Material  —  June  1 

& 

(  E&P's  Post  Conference  Issue  —  June  17#  1989  Your  ad  in 

y  this  issue  serves  to  welcome  your  prospects  home  and  immediately  reminds  them  of  what 

they  saw  at  your  booth.  YcNJr  ad  l^re  utilizes  the  techniques  of  a  sales-call  follow-up  leaving  a 
*  strong  impHnessioti  on  the  mlndsofthe  returning  attendees.  The  editorial  focus  ison  the  high- 

lights  of  the  conference,  giving  your  ad  the  right  setting  to  impress  those  prospects  who  did 
^  i  Y  not  attend  the  conference.  Closings:  Space  —  June  7,  Ad  Material  —  June  9 


NEW  YORK 
212 *675 *4380 


Ensure  greater  impact  on  buyers  and  prospects 
with  a  strong  and  focused  advertising  campaign 
in  all  three  E8eP  "TEC"  issues! 


CHICAGO 
312  *645  *0123 


SALES  OFFICES 

LOS  ANGELES 
213  *382  *6346 


SAN  FRANCISCO 
415 -421 *7950 


TORONTO 
416  *833 -6200 
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years,  starting  in  late  1987. 

Employees  reacted  bitterly  to  the 
company’s  latest  offer. 

“Insulting,”  stated  Anthony 
Miller,  a  foreign  desk  editor.  “The 
people  who  are  being  made  that  offer 
are  the  people  who  have  saved  this 
company,  took  a  25%  pay  cut  for  a 
year,  put  on  more  hats  as  more  staff 
were  laid  off  .  .  .  and  did  this 
uncomplainingly  .  .  .  and  then  are 
slapped  with  as  degrading  a  giveback 
proposal  as  management  has  pre¬ 
sented.  It’s  an  embarrassment  to 
those  of  us  left  at  UPI  and  should  be  a 
source  of  shame  to  those  proposing  it. 

“I  haven’t  heard  anybody  speak 
favorably  about  this,”  Miller  said. 
“The  reaction  to  this  was  defiance. 
Even  some  management  employees 
had  nothing  good  to  say  about  this.” 


sharing  as  a  fair  and  equitable  method 
to  address  wage  demands,”  Steinle 
noted  in  a  statement.  “We  want  to 
provide  incentives  that  are  not 
enmeshed  in  contract  quotas  and 
penalties.” 

Wire  Service  Guild  president 
Keane  said  UPI  “has  proposed  the 
elimination  of  profit  sharing”  and 
killing  provisions  for  UPI  to  contrib¬ 
ute  up  to  $700,000  over  several  years 
to  a  pension  plan. 

“He’s  telling  everybody  he’s  in 
favor  of  profit  sharing  while  he’s 
proposing  to  get  rid  of  it,”  Kean  said. 
“He  tells  the  public  one  thing,  he  tells 
us  another.” 

UPI’s  profit-sharing  proposal 
“means  we  will  distribute  the  profits 
of  the  company  on  some  proportional 
basis  to  employees,”  Steinle  said, 
declining  comment  on  Keane’s  state¬ 
ment. 

According  to  the  Wire  Service 
Guild,  management’s  proposal 
included: 


Steinle  called  the  current  contract  “far  out  of 
balance  in  its  relationship  between  our  company’s 
business  performance  and  the  economic  packages 
we  have  been  obligated  to  provide  our  employees, 
hampering  a  company  that  has  not  made  money  for  a 
quarter-century.’’ 


In  a  statement  distributed  to  union¬ 
ized  employees,  three  former  rank- 
and-file  negotiators  who  quit  last 
year  to  protest  union  acceptance  of  a 
contract  based  on  management- 
imposed  work  rules  said  they  were 
“saddened”  that  their  predictions  of 
more  layoffs  and  bolder  attacks  on  the 
work  force  have  proven  “remarkably 
accurate”  in  the  “shocking”  contract 
proposal. 

News  staffers  Dan  Carmichael, 
Sean  McCormally  and  James  Pecora 
said:  “Management  has  a  bad  case  of 
the  gimmees  and  clearly  wants  to 
eliminate  veteran  newspeople  and 
replace  them  with  low-paid  clerks  and 
stringers  as  UPI  exits  the  news  busi¬ 
ness  and  becomes  a  non-media  trans¬ 
mission  operation.” 

They  called  for  “principled  resis¬ 
tance”  to  show  management  the 
“power  of  solidarity.” 

The  union  called  for  “an  attractive 
wage  and  benefit  package”  to  retain 
competent  employees  and  attract  new 
ones,  plus  a  “firm  commitment”  that 
UPI  would  remain  a  general  news 
service,  Allan  Bruce,  chairman  of 
rank-and-file  negotiators,  said  in  a 
statement. 

UPI  “is  now  committed  to  profit 


•  A  one-year  pay  freeze,  subject  to 
extension  after  negotiation. 

•  Expanding  the  work  week  to  40 
hours  from  37.5  hours  for  most  work¬ 
ers. 

•  Eliminating  merit  pay  for  most 
employees.  Now  given  at  manage¬ 
ment’s  option,  merit  pay  could  be 
rescinded. 

•  Eliminating  “virtually  all  over¬ 
time  payments.” 

•  Eliminating  pay  differentials  for 
overnight  and  weekend  work,  costing 
night  workers  up  to  $2,600  a  year. 

•  A  freeze  on  accrual  of  pension 
benefits.  Newly  hired  employees 
would  be  ineligible  for  benefits. 

•  Cutting  severance  pay  from  a 
maximum  of  75  weeks  to  eight  weeks. 

•  Cutting  sick  leave  from  a  maxi¬ 
mum  of  75  weeks  for  continuing  ill¬ 
ness  to  10  days  a  year. 

•  Cutting  advance  notice  of  work 
schedules  and  eliminating  penalties 
—  one  hour  per  person  overtime  —  for 
posting  schedules  late. 

•  Ending  job  protection  for  senior 
employees.  UPI  would  “pick  and 
choose  who  would  stay  and  who 
would  go”  instead  of  laying  off  by 
seniority. 

•  Slashing  reimbursements  for 


employees  who  use  their  own  cars, 
from  360  to  220  a  mile.  Employees 
would  be  required,  instead  of  having 
the  option,  to  use  their  cars  and  other 
personal  equipment. 

•  Eliminating  five  permanent 
holidays  —  Christmas,  New  Year’s, 
Labor  Day,  July  Fourth, 
Thanksgiving  —  and  adding  two 
extra  personal  days. 

•  Extending  to  10  years,  from  six, 
the  time  required  to  earn  four  weeks 
vacation  and  eliminating  a  fifth  week 
after  19  years. 

Under  a  management  team  from 
the  venture  capital  firm  Infotechnol- 
ogy  Inc.,  which  took  over  in  March 
1988,  UPI  has  cut  losses  from  nearly 
$2  million  to  about  $500,000  a  month 
at  last  report  and  is  planning  on  a 
small  profit  by  early  1990. 

Also  on  the  day  contracts  talks 
began,  Steinle  sent  to  all  bureaus  a 
“professional  conduct  policy”  set¬ 
ting  guidelines  on  “courtesy  and 
respect”  with  customers,  sources  and 
colleagues. 

“UPI  employees  and  management 
are  expected  to  conduct  the  com¬ 
pany’s  business  with  each  other 
within  a  courteous  and  respectful 
manner,”  Steinle  said,  adding  that  the 
“rule  of  conduct”  should  not  inhibit 
the  free  flow  of  information  among  all 
employees. 

The  move  followed  several  rough 
meetings  between  managers  and 
employees,  who  have  seen  their  ranks 
thinned  from  about  800  to  about  500 
union-represented  eniployees  in  a 
little  over  a  year. 

One  reporter,  former  union  activist 
Carmichael,  who  questioned  Steinle 
during  a  meeting,  said  he  has  been 
reprimanded  for  “disrespectful” 
behavior  at  a  meeting  held  a  week 
before  the  policy.  He  planned  to 
appeal. 


Priddy  named 
m.e.  of  Press-Link 

Tom  Priddy,  graphics  editor  at  The 
State,  Columbia,  S.C.,  has  been 
named  managing  editor  of  the  Press- 
Link  electronic  data  delivery  net¬ 
work,  a  Knight-Ridder  subsidiary. 

He  will  remain  in  Columbia,  work¬ 
ing  out  of  an  office  at  the  State. 

Since  late  1987,  Priddy  has  worked 
part  time  in  the  development  of  Press- 
Link.  At  the  State  he  specialized  in 
newsroom  applications  of  Macintosh 
computers  and  was  in  charge  of 
graphics,  photography  and  the  news¬ 
room  computer  system.  He  had  also 
been  graphics  committee  chairman  of 
the  Atex  Newspaper  Users  Group. 
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Civil  rights 

(Continued  from  page  26) 

be  greater  opportunity  across  the 
board,”  Herbert  said. 

Lois  Wille,  editorial  page  editor  of 
the  Chicago  Tribune  and  a  1989  Pulit¬ 
zer  Prize-winner  for  her  editorial 
writing,  said  the  civil  rights  issue 
today  is  “inequality  of  opportunity.” 

Wille  suggested  newspapers  look  at 


specific  areas  such  as  education, 
housing  or  public  transportation  to 
develop  stories  on  racial  issues. 

“These  are  things  we  should  be 
writing  about  just  as  vividly  and 
cogently  as  we  wrote  about  equality 
under  the  law  25  years  ago,”  Wille 
said. 

She  also  suggested  that  such  stories 
should  deal  with  the  financial  costs  of 
inequality  as  well  as  the  moral  issues. 

“If  we  can’t  touch  people  in  their 
consciences,  touch  them  in  their 
pocketbooks,”  she  said. 


Protester  swings  in  Nationai  Press  Bidg. 


Hundreds  of  journalists  and  shop¬ 
pers  in  the  National  Press  Building 
gawked  upward  as  a  protester  clam¬ 
bered  on  seventh-floor  beams  and 
unfurled  a  banner  against  U.S.  aid  to 
El  Salvador. 

Equipped  with  mountain  climbing 
ropes  and  a  helmet,  Richard  Ochs,  50, 
a  Baltimore  printer,  crawled  onto 
beams  in  the  atrium  of  the  Press 
Building,  whose  lower  levels  are 
occupied  by  a  shopping  mall. 

He  remained  suspended  aloft  for 
four  hours  from  rapelling  gear. 

He  ate  an  apple  and  scattered  leaf¬ 


lets  below,  where  police  and  firefight¬ 
ers  had  cordoned  off  the  area  and 
placed  an  air  cushion  in  case  he  fell. 

The  big  yellow  banner  said:  “Stop 
U.S.  Aid  to  the  Death  Squad  Govt,  of 
El  Salvador.” 

The  event  the  afternoon  of  May  17 
ended  when  Ochs  lowered  himself 
about  40  feet  to  the  ground  and  was 
taken  away  in  handcuffs  and  charged 
with  unla>^ul  entry. 

The  protest  was  part  of  a  nation¬ 
wide  series  against  U.S.  support  for 
the  government  of  El  Salvador. 


DTH  to  manage 
Sutherland  Media 

DTH  Media  Inc.,  the  company 
headed  by  John  Buzzetta  which  owns 
the  Dallas  Times  Herald,  has  reached 
an  agreement  to  manage  the  newspa¬ 
per  properties  owned  by  Sutherland 
Media  and  its  subsidiaries. 

The  agreement  is  subject  to  the 
approval  of  the  bankruptcy  court  han¬ 
dling  the  Chapter  1 1  reorganization  of 
Sutherland  Media. 

“The  change  will  enable  the  com¬ 
pany  to  save  considerable  corporate 
overhead  and  will  better  position  the 
company  at  this  time,”  said  Tucker 
Sutherland,  president  of  SMI. 

Apple  wins 
advertiser  award 

The  American  Association  of 
Advertising  Agencies  was  slated  to 
present  its  1989  Advertiser  Recogni¬ 
tion  Award  for  continuing  excellence 
in  advertising  to  Apple  Computer  Inc. 
of  Cupertino,  Calif.,  during  the 
AAAA  annual  meeting  at  the  Green¬ 
brier  in  White  Sulphur  Springs, 
W.Va. 

BBDO  Los  Angeles  is  now  the 
agency  for  Apple  Computer. 
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‘Calvin  and  Hobbes’  creator  wins  again 

BUI  Watterson,  30,  Is  now  the  youngest  writer/artlst  ever  to  receive 
two  Reuben  Awards  from  the  National  Cartoonists  Society 


By  David  Astor 

Thirty-year-old  “Calvin  and  Hob¬ 
bes”  creator  Bill  Watterson  has 
become  the  youngest  person  ever  to 
win  two  Reuben  Awards  from  the 
National  Cartoonists  Society. 

The  choice  of  Watterson  as  1988’s 
“Outstanding  Cartoonist  of  the 
Year”  was  announced  at  a  May  20 
din"er  in  Toronto’s  Royal  York 
Hotel. 

Watterson,  who  is  not  an  NCS  mem¬ 
ber,  didn’t  attend  the  ceremony.  Uni¬ 
versal  Press  Syndicate  vice  president 
Kathleen  Andrews  and  vice  presi¬ 
dent/editorial  director  Lee  Salem 
accepted  for  the  reclusive  cartoonist, 
who  first  won  the  Reuben  for  1986. 

Watterson,  a  resident  of  the  south¬ 
western  U.S.,  said  on  May  22:  “I  am 
very  flattered  and  honored  to  have  my 
work  recognized  by  my  colleagues.” 

The  cartoonist  started  “Calvin  and 
Hobbes”  in  1985.  It  now  appears  in 
nearly  900  newspapers,  and  has  also 
spawned  several  best-selling  book 
collections. 

The  two  other  1988  Reuben  nomi¬ 
nees  were  “Garfield”  creator  Jim 
Davis  of  United  Feature  Syndicate  and 
“The  Spirit”  cartoonist  Will  Eisner, 
whose  creation  formerly  ran  in  news¬ 
papers  and  now  appears  in  comic 
books  and  graphic  novels. 

Watterson  also  received  one  of  1 1 
NCS  category  awards  announced  just 
prior  to  the  43rd  annual  Reuben  pre¬ 
sentation.  This  was  in  the  humor  strip 


I  ^ 


New  NCS  president  Mell  Lazarus 
('Momma'  and  'Miss  Peach')  during  the 
Reuben  ceremony. 


A  Calvin  and  Ifcibbca  CAvllcdion  by  bill  'Season 

The  latest  'Calvin  and  Hobbes'  collec¬ 
tion  from  Universal  Press  Syndicate's 
Andrews  and  McMeel  company. 

area,  where  the  other  nominees  were 
“B.C.”  creator  Johnny  Hart  of  Cre¬ 
ators  Syndicate  and  “For  Better  or  For 
Worse”  creator  Lynn  Johnston  of 
Universal. 

“The  Far  Side”  creator  Gary  Lar¬ 
son  of  Universal  won  in  the  syndi¬ 
cated  panel  category,  where  the  other 
nominees  were  “Berry’s  World”  cre¬ 
ator  Jim  Berry  of  Newspaper  Enter¬ 
prise  Association  (NEA)  and  “Bent 
Offerings”  creator  Don  Addis  of  Cre¬ 
ators.  Salem  —  accepting  the  award 
for  the  also-publicity-shy  Larson  — 
said  he  was  sure  the  on-sabbatical 
creator  would  be  “gratified”  by  the 
honor  and  that  maybe  it  will  help  draw 
him  back  into  the  cartooning  fold. 

One  winning  syndicated  cartoonist 
who  did  show  up  was  “Gasoline 
Alley”  writer/artist  Jim  Scancarelli  of 
Tribune  Media  Services.  Scancarelli, 
in  accepting  the  story  strip  category 
award,  paid  tribute  to  the  late  Dick 
Moores  —  his  predecessor  on  the 
comic.  Other  nominees  were  “Prince 
Valiant”  cartoonist  John  Cullen  Mur¬ 
phy  of  King  Features  Syndicate  and 
“Rip  Kirby”  cartoonist  John  Prentice 
of  King. 

Winning  the  editorial  cartoon  cate¬ 
gory  for  the  third  year  in  a  row  was 
Jim  Borgman  of  the  Cincinnati 
Enquirer  and  King.  Syndicate  presi¬ 
dent  Joseph  F.  D’Angelo  accepted. 
Other  nominees  were  Roy  Peterson  of 
the  Vancouver  Sun  and  Torstar  Syn¬ 


dicate  and  Bill  Schorr  of  the  Kansas 
City  Star  and  Los  Angeles  Times  Syn¬ 
dicate. 

In  the  sports  cartoon  area.  Bill 
Gallo  of  the  New  York  Daily  News 
won  for  the  tenth  time.  Also  nomi¬ 
nated  were  Eddie  Germano  of  the 
Brockton  (Mass.)  Enterprise  and 
Drew  Litton  of  the  Denver  Rocky 
Mountain  News  and  NEA. 

Other  category  winners  included 
free-lancer  Bob  Bindig  for  advertis¬ 
ing;  Bill  Melendez  (of  “Peanuts”  tv 
specials)  for  animation;  the  aforemen¬ 
tioned  Eisner  for  comic  hooks; 
Arnold  Roth  (of  Esquire  and  other 
publications)  for  illustration;  Eldon 
Dedini  (of  The  New  Yorker  and  Play¬ 
boy)  for  magazine  gag  cartoons;  and 
Mort  Drucker  (of  Mad)  for  special 
features. 

Before  the  awards  were  presented, 
D’Angelo  announced  the  establish¬ 
ment  of  the  Milton  Caniff  Scholarship 
Fund.  Exact  details  are  still  being 
worked  out,  but  talented  students  or 
adults  who  aspire  to  be  professional 
cartoonists  would  be  eligible  for  the 
NCS-administered  grant. 

Caniff,  an  NCS  founder  who 
created  “Terry  and  the  Pirates”  and 
“Steve  Canyon,”  died  last  year.  “He 
will  always  be  remembered  and  loved 
by  those  of  us  fortunate  enough  to 
have  known  him  and  worked  with 
him,”  stated  D’Angelo,  who  noted 
that  the  Hearst  Corporation  and  King 
have  endowed  the  fund  with  $25,0(X). 


'Gasoline  Alley'  cartoonist  Jim  Scan¬ 
carelli  after  winning  the  NCS  story 
strip  category  award. 
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Sculptures  of  'For  Better  or  For  Worse'  characters  in  the  lobby  of  Toronto's  Royal 
York  Hotel.  (This  and  other  story  photos  by  David  Astor.) 


“The  Family  Circus”  creator  Bil 
Keane,  who  was  master  of  ceremo¬ 
nies  at  the  Reuben  dinner,  said  this 
was  a  “generous  offer.” 

The  NCS  also  paid  tribute  to  its 
former  scribe  Marge  Devine,  who 
could  not  attend  the  ceremony 
because  of  illness.  Devine’s  nephew 
accepted  a  plaque  for  her  which 
expressed  the  NCS’s  “grateful 
thanks  for  years  of  loving  service.” 

Attorney  Herbert  Jacoby,  who  has 
also  been  associated  with  the  NCS  for 
decades,  was  honored  as  well. 

And  mention  was  made  of  longtime 
NCS  members  who  died  since  last 
year’s  Reuben  dinner,  including 
“They’ll  Do  It  Every  Time”  cartoon¬ 
ist  Bob  Dunn  and  “The  Lockhoms”/ 
“Agatha  Crumm”/“What  A  Guy!” 
creator  Bill  Hoest.  All  four  comics  are 
continuing  with  King. 

King-distributed  cartoonist  Keane 
got  the  audience  in  a  cheerful  mood 
with  a  number  of  one-liners. 

After  noting  that  “for  most  of  us 


Bil  Keane  watches  his  'Family  Circus' 
comic  get  colorized  via  computer  at 
American  Color  May  19. 


this  is  our  first  visit  to  Canada  since 
Uncle  Sam  drafted  us  into  the 
Army,”  Keane  took  on  individual 
cartoonists. 

He  expressed  amazement  that,  sev¬ 
eral  years  ago,  “Trudeau  could  be 
prime  minister  of  Canada  and  draw 
‘Doonesbury’  at  the  same  time.” 

Another  eye-opener  for  Keane  was 
discovering  that  “Johnny  Hart  has 
such  a  terrific  contract  with  Creators 
Syndicate  that  if  he  dies  they  bury 
[Hart  assistant]  Jack  Caprio!” 

Things  weren’t  so  terrific  for  Bill 
Gallo  a  while  back,  according  to 
Keane.  “He  started  his  career  at 
Exxon,  and  they  fired  him  for  a  big  ink 
spill,”  reported  the  speaker. 

More  recently,  said  Keane,  “Gar¬ 
field”  cartoonist  Jim  Davis  “wrote  a 
check  and  the  bank  bounced.” 

Speaking  of  writing,  “I  asked 
Berke  Breathed  for  his  autograph, 
and  he  got  halfway  through  and  quit,” 
moaned  Keane.  Breathed  is  ending 
“Bloom  County”  in  August. 

Referring  to  the  speed  of  another 
cartoonist,  Keane  said  he  “takes  an 
hour-and-a-half  to  watch  60  Min¬ 
utes." 

And  a  certain  editorial  cartoonist  is 
such  an  “angry  young  man”  that  he 
“goes  to  the  fortuneteller  to  have  his 
fist  read.” 

New  NCS  president  Mell  Lazarus, 
addressing  the  audience  after 
Keane’s  remarks,  quipped:  “Bil  is  the 
funniest  spokesmaster  in  the  world. 
It’s  a  pleasure  to  write  for  him!” 
Lazarus  does  “Momma”  and  “Miss 


Network  aimed  at  college  papers 


The  USA  Today/Apple  College 
Information  Network  has  made  its 
debut. 

The  network  —  now  being  used  by 
over  25  college  papers  —  provides  20 
to  25  news,  money,  sports,  and  enter¬ 
tainment  stories  and  five  graphics  a 
day.  There  are  also  special  packages 
on  books,  science/health,  fashion, 
television,  and  music. 


Peach”  for  Creators  —  and  Keane 
writes  his  own  material. 

During  the  ceremony,  Canadian 
cartoonist  Lynn  Johnston  received  a 
standing  ovation  for  her  work  as  NCS 
president  and  for  her  efforts  setting  up 
the  May  18-21  Reuben  weekend  — 
the  first  ever  outside  the  U.S. 

Part  of  the  weekend  was  in  the 
U.S.,  however,  as  three  busloads  of 
cartoonists  visited  Niagara  Falls  May 
19  and  then  continued  on  to  Ken- 
more,  N.Y.  There,  they  got  a  look  at 
Greater  Buffalo  Press’  huge  Ameri¬ 
can  Color  (AC)  division,  which  pre¬ 
pares  scores  of  syndicated  strips  and 
panels  each  week  for  printing  in  hun¬ 
dreds  of  Sunday  comics  sections. 

The  cartoonists  were  shown  vari¬ 
ous  steps  in  AC’s  process,  including 
the  adding  of  color  by  computer.  AC 
now  has  124  colors  available,  a  recent 
jump  from  its  previous  total  of  64. 

The  AC  tour,  the  Reuben  dinner, 
and  other  events  in  Toronto  were 
taped  by  Plainview,  N.Y.-based  car¬ 
toonist/moviemaker  Aron  Laikin  and 
his  crew.  The  footage  will  be  part  of 
an  upcoming  video  documentary 
called  Cartooning:  A  Mirror  of 
America. 

Coverage  of  the  Reuben  weekend 
will  continue  in  next  week's  E&P. 


MORE 

READERS  ARE 
A  SNAP 


Much  of  the  network’s  information 
—  which  is  culled  from  USA  Today 
and  Gannett  News  Service  (GNS) 
material  —  is  of  direct  interest  to  stu¬ 
dents.  There  have  been  stories,  for 
instance,  about  financing  a  college 
education,  crime  on  college  cam¬ 
puses,  and  the  choosiest  colleges. 

Coordinating  the  network  is  Dinah 
(Continued  on  page  80) 
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Travel  and  photography  writers 
Richard  and  Donna  Carroll  make 
taking  a  great  picture  a  snap.  And 
they  use  a  photo  in  each  weekly 
column  to  demonstrate  fail-proof 
techniques.  Shoot  your  request  for 
TRAVEL  PHOTOGRAPHY  in  now, 
and  we'll  send  you  more  readers  in 
a  flash. 

Call  toll-free  800-445-4555  for  a 
free  sarnple  of  our  packages. 
Alaska,  California,  Hawaii  and 
Canada,  call  collect  (619)  293-1818. 
Get  the  package  that  ties  up 
readership  and  revenues. 
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(Continued  from  page  79) 

Eng  of  GNS.  She  supervises  two 
interns  each  semester  (and  in  the  sum¬ 
mer)  selected  from  colleges  in  the  net¬ 
work.  The  interns  choose  the  daily 
stories  and  graphics,  edit  them,  and 
transmit  them  via  an  Apple  Macin¬ 
tosh  computer  to  an  electronic  bulle¬ 
tin  board.  The  colleges  select  and 
download  what  they  want  to  use,  also 
with  Macintosh  equipment. 


The  former  network  coordinator 
was  GNS  editor  Paul  Overberg,  who 
is  now  in  charge  of  “Frontiers.”  This 
is  a  new,  expanded  science  and  health 
package  that  goes  to  all  Gannett 
papers.  In  addition  to  his  editing 
duties,  Overberg  writes  science  sto¬ 
ries  for  “Frontiers.” 


USA  Today/Apple  network  intern 
Claire  Louis  of  Howard  University. 


TMS  names  Gentile  to  tv  position 


TMS  Listings  compiles  and  pack¬ 
ages  tv  listings  for  over  180  newspa¬ 
pers. 


Tony  Gentile  has  been  named  man¬ 
aging  editor  of  the  Tribune  Media  Ser¬ 
vices  television  program  listings  divi¬ 
sion  in  Glens  Falls,  N.Y. 

The  Long  Island  University  School 
of  Journalism  graduate  has  worked  as 
tv  editor  at  Newsday  and  as  press 
representative  for  Walter  Cronkite, 
60  Minutes,  and  CBS  News. 

Gentile  is  a  member  of  the  Televi¬ 
sion  Academy,  Overseas  Press  Club, 
American  Film  Institute,  Television 
Critics  Association,  and  National 
Cable  Academy,  and  a  former  execu¬ 
tive  officer  of  the  New  York  Newspa¬ 
per  Guild. 


News  about  awards 


Michael  Thompson  of  Milwaukee 
is  the  winner  of  the  third  annual  John 
Locher  Memorial  Award  sponsored 
by  the  Association  of  American  Edi¬ 
torial  Cartoonists  (AAEC). 

Thompson  will  receive  the  award 
during  an  all-expenses-paid  trip  to  the 
AAEC’s  annual  convention  in  New¬ 
port,  R.I.,  May  31-June  4. 

The  award,  which  goes  to  a  young 
editorial  cartoonist,  is  named  after  the 
late  son  of  Dick  Locher  of  the  Chi¬ 
cago  Tribune  and  Tribune  Media  Ser¬ 
vices. 

Editorial  cartoonists  doing  the 
judging  included  Locher,  AAEC 
president  Ben  Sargent  of  the  Austin 
American-Statesman  and  Universal 
Press  Syndicate,  John  Trever  of  the 
Albuquerque  Journal  and  North 
America  Syndicate,  Andy  Donato  of 
the  Toronto  Sun  and  Canada  Wide 
Feature  Service,  and  Hy  Rosen  of  the 
Albany  (N.Y.)  Times  Union. 

These  judges  picked  Bill  Costello  of 
Maryland  second  and  Nick  Anderson 
of  Ohio  third.  Joe  Cepeda  of  Califor¬ 
nia  and  Robert  Vernon  of  Minnesota 
received  honorable  mentions. 

A  really  young  artist  —  6-year-old 
Robert  Villella  of  Pennsylvania  — 
was  the  winner  of  the  Weekly  Read¬ 
er's  Zoo  and  Aquarium  Month  Poster 
Contest  (see  E&P,  April  15). 

Villella’s  poster  will  be  displayed 
next  month  at  numerous  zoos  and 
aquariums  around  the  country,  and  he 
will  receive  a  $1 ,0(X)  savings  bond  and 
all-expenses-paid  trip  to  the  Audubon 
Zoo  in  New  Orleans. 

The  youngster,  chosen  by  “Ask 
Shagg”  cartoonist  Peter  Guren  of 
United  Feature  Syndicate,  finished 
ahead  of  8-year-old  Julia  Marie 
(Continued  on  next  page) 


Part  of  the  plaque  Thompson  wi 
receive  next  month. 


AMERICAN  ASSOCIATION  OF  AX)LOGICAl  PARKS  A  .AQUARIUMS 

ZOO  &  AQUARIUM  MONTH 
JUNE  1989 


“MAIN  STREET 
U.S.A.” 

By  William  Murchison 


Stylish,  delightful,  perceptive — the 
superlatives  pour  in  from  readers  of 
Bill  Murchison’s  two-a-week 
commentary,  “Main  Street  U.S.A.’’ 

Murchison,  a  columnist  with  the  Dallas 
Morning  News,  has  been  providing  Texas 
readers  a  unique  look  at  U.S.  and  world 
affairs  for  many  years,  A  perspective  free  of 
the  high-blown  political  rhetoric  of  so  many 
Washington  columnists.  He  writes  in  a  clear, 
easy-to-read  style  readers  find  informative  and 
entertaining. 

The  column  is  available  by  mail  or  by  AP 
DataFeature  wire. 


For  more  information  or  a  free  trial 
subscription,  just  write  Andy  Seamans, 
Heritage  Features  Syndicate.  214 
Massachusetts  Ave.,  N.E.,  Washington. 
D.C.  20002,  or  phone  (202)  543-0440. 
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Shop  talk 

(Continued  from  page  92) 

many  as  12  million  Muslims  in  the 
regions  just  mentioned.  Through  their 
personal  contacts  with  the  larger 
Muslim  community,  now  numbering 
around  a  billion  in  the  wor  ,  ^.luslims 
in  the  West  could  —  and  to  a  certain 
extent  already  do  —  play  a  role  as  a 
unique  factor  of  international  under¬ 
standing. 

Now  the  West  has  discovered  its 
Muslim  minorities  and  must  regard 
them  as  a  source  of  moral  and  cultural 
strength  rather  than  a  dangerous  fifth 
column  for  self-styled  crusaders  like 
the  ayatollahs. 

Despite  the  impression  given  by 
hasty,  not  to  say  irresponsible 
reporting  —  and  here  we  can  have 
self-criticism  as  media  people  — 
Khomeini’s  call  for  Rushdie’s  mur¬ 
der  does  not  represent  the  majority 
Muslim  view. 

Khomeini  is  one  of  six  grand  aya¬ 
tollahs  who  together  form  the  highest 
echelon  of  theological  leadership  in 
Shiite  Islam.  None  of  the  other  grand 
ayotollahs  have  said  anything  at  all 
about  Rushdie  and  his  book.  Two  of 
them  have,  in  fact,  condemned  calls 
to  murder. 

In  any  case.  Shiism  represents  less 
than  15%  of  Islam,  and  Khomeini  can 
no  longer  pretend  even  to  represent 
the  Iranian  people.  Not  a  single 
prominent  Muslim  theologian  and  not 
a  single  Muslim  writer  or  poet  of  note 
has  endorsed  the  death  sentence.  The 
fact  is  that  Rushdie  cannot  be  charged 
with  apostasy,  even  supposing  this 
could  be  considered  a  crime  these 
days,  under  Islam’s  own  laws. 

I  do  not  wish  to  bore  you  with  a 
detailed  theological  explanation  of 
the  case  here,  but  not  a  single  Islamic 
jurist  has  supported  the  apostasy 
charge  against  Rushdie. 

This  does  not  mean  that  Rushdie’s 
book  has  not  caused  distress  and 
pain,  and  I  am  not  talking  about  only 
those  Muslims  who  have  not  even 
read  the  book  and  who  have  received 
only  twisted  accounts  by  Goebbels- 
like  fundamentalist  champions  of 
“The  Big  Lie.”  Rushdie’s  book  has 
caused  me  pain  and  distress,  but  his  is 
not  the  first  book  to  produce  that 
effect  nor  will  it  be  the  last. 

The  point  in  question  is  not  the 
literary  merits  or  the  political  mes¬ 
sage  of  Rushdie’s  book.  These  one 
can  discuss  only  after  he  is  no  longer 
under  the  threat  of  death.  Rushdie 
must  be  confronted  in  book-review 
columns  and  not  in  the  macabre  uni¬ 
verse  of  Mafia-like  murder  gangs. 

What  I  wish  to  emphasize  here  is 


that  the  duel  between  Ayotollah  Kho¬ 
meini  and  Rushdie  is  a  purely  political 
one  and  has  virtually  nothing  to  do 
with  Islamic  theology  and  jurispru¬ 
dence.  It  has  hardly  been  noted  that 
Rushdie’s  book  contains  a  strong  and 
highly  satirical  attack  on  Khomeini 
personally,  and  I  submit  that  it  was 
this  aspect  of  the  book  more  than  its 
treatment  of  aspects  of  the  Prophet’s 
life  that  enraged  the  ayotollah. 

Few  of  you  might  know  that,  until 
his  latest  book  came  out,  Rushdie  was 
regarded  as  something  of  a  hero  in 
Khomeini’s  Islamic  Republic.  Rush¬ 
die’s  opposition  to  the  late  Shah  and 
also  those  militant  anti-Americanism 
endeared  him  to  Khomeini  and  his 
followers.  Rushdie’s  third  book. 
Shame,  won  the  Ayotollah  Beheshti’s 
literary  prize  as  the  best  foreign  novel 
of  the  year  in  Tehran  in  1985. 

Even  his  latest  book,  which  has 
caused  all  the  uproar,  received  a 
rather  good  review  in  the  official 
press  of  the  Islamic  Republic  before  it 
was  discovered  that  it  included  a 
direct  attack  on  Khomeini  and  his 
revolution. 

Islam  is  a  complex  cultural  uni¬ 
verse  of  a  diversity  seldom  recog¬ 
nized  by  either  its  friends  or  its  foes. 
To  reduce  it  all  to  Khomeiniism 
which,  although  rooted  in  part  of  the 
Islamic  tradition,  is  no  more  than  an 
aberration,  is  unjust  and  intellectually 
irresponsible.  It  would  be  like  equat¬ 
ing  Christianity  with  the  Inquisition. 

It  was  a  telling  coincidence  that  the 
day  Khomeini  issued  his  Fatwa,  sen¬ 
tencing  Rushdie  to  death,  also 
marked  the  400th  anniversary  of  the 
immolation  of  Giordano  Bruno  on 
Campo  di  Fiori.  Khomeini  is  not  all  of 
Islam  just  as  Stalinism  was  not  all  of 
socialism  and  the  guillotine  was  not 
all  of  the  French  Revolution. 

It  would  be  foolish,  and  dishonest, 
to  claim  that  the  ayotollah  has  nothing 
to  do  with  Islam.  Some  of  my  fellow 
Muslims,  including  some  leading 
intellectuals,  claim  that.  This  is  wrong 
and  will  not  help  in  fighting  funda¬ 
mentalism,  which  remains  a  serious 
threat  in  many  Muslim  countries  from 
Indonesia  to  Morocco. 

Khomeini’s  vision  of  Islam  is 
shared  by  a  tiny,  and  dwindling, 
minority  of  misguided  militants 
within  Islam. 

Just  as  the  West  should  not  mistake 
this  dangerous  minority  for  the  whole 
of  Islam,  Muslim  intellectuals  should 
not  try  to  bury  their  heads  in  sand  by 
pretending  that  it  has  no  roots  in 
Islam. 

The  essential  question  in  Islam 
today  is  that  of  modernization,  how  to 
come  to  grips  with  the  twentieth  cen¬ 
tury.  Khomeini  wants  to  dodge  the 
issue  by  organizing  a  march  back  to 


the  seventh  century.  In  turn,  our 
Muslim  intellectuals  should  not  orga¬ 
nize  their  own  flights  from  reality  by 
pretending  that  the  journey  has 
already  been  completed. 


Term  paper 

(Continued  from  page  18) 

they  run  by  submitting  the  papers  as  a 
“finished  product.” 

“It’s  a  sure  flunk  in  the  class  and 
probably  from  the  university,”  he 
remarked. 

In  California,  Mayer  Chapman, 
general  counsel  for  the  CSU  system, 
indicated  he  would  support  San  Diego 
State’s  request  for  seeking  an  injunc¬ 
tion  against  the  term  paper  ads. 

Such  material  “subverts  the  entire 
process  of  higher  education,”  he  told 
the  San  Diego  Union.  “Developing 
the  research  necessary  to  produce  a 
paper  is  at  least  as  important  a  learn¬ 
ing  experience  as  presenting  the 
paper  itself.  To  have  someone  else  do 
the  research  destroys  the  process.” 

Stekel  disagreed,  describing  his 
product  as  “simply  another 
resource”  available  to  help  students 
write  a  term  paper. 

As  to  the  furor  at  San  Diego  State, 
he  commented,  “Maybe  we  sell  20 
papers  a  year  on  that  campus  max. 
They’re  using  a  cannon  to  kill  a 
bumblebee.” 

Stekel  said  he  has  tried  selling  his 
term  papers  through  direct  mail,  but 
quit  because  the  response  was  about 
“one  quarter  of  1  percent.” 


Legal 

(Continued  from  page  34) 

Congress,  Estiverne  said  he  expects 
the  claim  to  be  denied. 

Payne  has  also  sent  a  letter  to  the 
News-Banner  seeking  back  pay  cov¬ 
ering  the  period  from  his  arrest  in 
April  1988  to  his  acquittal,  which  the 
newspaper  refused  to  give  him. 
Estiverne  said  Payne  will  probably 
sue  the  News-Banner  if  it  refuses  his 
back  pay  request. 

Boston  Globe  starts 
column  on  teaching 

The  Boston  Globe  has  started  a  new 
educational  column  called  Teaching 
Tools  in  its  Sunday  Learning  section. 
The  column  is  developed  and  edited 
by  Marie  C.  Franklin,  who  edits  the 
paper’s  Sunday  Fun  pages  for  chil¬ 
dren. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES 

AVAILABLE 

ANN 

OUNCEM 

ENTS 

AUTOMOTIVE 


Daily  Newspapers:  AUTO  ROAD  TEST 
COLUMN  w/photo,  weekly.  Reasonable. 
(714)  761-3204  or  2770  W.  Lincoln, 
No.  49,  Anaheim,  CA  92801. 


HUMOR 


HILARIOUS  look  at  contemporary  life. 
IN  A  NUTSHELL  will  keep  your  readers 
laughing  every  week.  Award-winner, 
5-year  track  record.  700  words.  Free 
samples,  rates.  Barbara  Naness,  119 
Wasninrton  Ave.,  Staten  Island,  NY 
10314,  (718)  698-6979. 


MISCELLANEOUS 


FREE  FEATURES  -  Camera  ready  or 
MAC  Disk.  Health,  Consumer  Watch 
Columns  Iw  Esther  Peterson,  Editorial 
Cartoons,  (*hotos.  Food,  TV,  and  more. 
Free.  Contact:  NEWS  USA,  1199 
National  Press  Building,  Washington, 
DC  20045;  (202)  682-2400. 


ANNOUNCEMENTS 


DIRECT  MAIL 


8-year-old  direct  mail  company  serving 
L.A.  County.  Largest  distributor  of 
Rolodex  advertising.  Solid  financial 
history.  Annual  gross  $250M  + .  Needs 
operating  capital.  Priced  to  sell.  Serious 
iriquiries,  principals  only.  Call  Manley 
(8l8)  340-04357 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,  depre¬ 
ciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees. 
Brochure.  Bolitho-Sterling  Newspaper 
Service,  Robert  N.  Bolitho,  4500  Main, 
Suite  927,  Kansas  Cify,  MO  64111. 
(816)  932-5310  or  James  C.  Sterling, 
PO  Box  492,  Bolivar,  MO  65613  (417) 
326-8700. 


COMPREHENSIVE  APPRAISALS 
rendered  in  confidence  with  care  for 
accuracy  and  detail.  Established 
reasonable  prices.  James  W.  Hall,  Jr., 
Jim  Hall  Media  Services 
PO  Box  1088,  Troy,  AL  36081 
(205)  566-7198 
FAX  (205)  566-0170 


NEWSPAPER  BROKERS 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
2111  Thomas  Drive 
Panama  City,  FL  32407 
(904)  234-1117 


NEWSPAPER  BROKERS 


BARRY  FRENCH,  Ashlawn  Road, 
Assonet,  MA  02702.  (508)  644-5772 
Appraisals-Consulting-Brokerage 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 
(813)733-8053  daytime; 

(813)446-0871  nights: 
or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation  of  course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over  600  Newspaper  Sales 
ROBERT  N.  BOLITHO 
4500  Main,  Suite  927 
Kansas  City,  MO  64111 
Office:  (816)  932-5310 
JAMES  C.  STERLING 
PO  Box  492,  Bolivar,  MO  65613 
(417)  326-8700 


Buyers  or  sellers.  Call  Dick  Briggs. 
(803)  457-3846.  No  obligation. 
Sales  •  Appraisals  •  Consulting 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356 


DEAN  WAITE 
Media  Senrices  Division 
Pat  Thompson  Company 
newspapers-shoppers-electronic  media 
4050  Columns  Drive,  Marietta,  GA 
(404)  953-0199 


Fournier  Media  Service  Inc. 
AppraisaleBrokerageeConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789,  Bend,  OR  97708 
Office  (509)  786-4470 


JAMES  MARTIN  &  ASSOCIATES 
Suite  1000,  65  E.  State  Street 
Columbus,  Ohio  43215 
Phone  (614)  889-9747 
FAX  (614)  889-2659 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.  Troy,  AL  36081 

(205)  566-7198 
FAX  (205)  566-0170 


JIM  WEBSTER  &  ASSOCIATES 
newspaper  sales  &  acquisitions 
81^  S.  Goliad,  PO  Box  850 
Rockwall,  Texas  75087 
(214)  722-3030  (214)  669-1469 


KARL  WRAY,  Newspaper  Broker 
2420  South  Ola  Vista 
San  Clemente,  CA  92672 
(714)  492-5241 

MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair,  CA  91763 
(714)  626-6440 


NEWSPAPER  BROKERS 


Media  Consultants,  Inc. 
Brokering  the  Southwest 
for  over  30  years  -  over  150  sales 
Michael  D.  Lindsey,  PO  Box  1797 
Cheyenne,  WY  82003  (307)  638-2130 
Robert  Houk,  PO  Box  1584 
Tubac,  A2  85646  (602)  398-9112 


Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 


PHILLIPS  MEDIA  SERVICES 
New^per  Brokers— Consultants 
215  Mountain  Dr.,  Suite  101 
Destin,  FL  32541 

RUPERT  PHILLIPS  (904)  837-4040 


R.C.  CRISLER  &  CO. 

38  years  in  communications  sales 
Confidential  and  professional  service. 
Brokerage  •  Consultation  •  Appraisal 
Contact 

GLORIA  BUSHELMAN 
600  Vine  Street,  Suite  2710 
Cincinnati,  Ohio  45202 
(513)  381-7775 


RICKENBACHER  MEDIA  SERVICE 
Many  years  solid  experience  selling 
daily  and  weekly  newspapers.  Contact 
Rickenbacher  Media  at  PO  Box 
792001,  Dallas,  TX  75379.  Or  phone 
(214)  380-9578. 


SHOPPER-NEWSPAPER  BROKER 
John  T.  Cribb  (406)  266-4223 
CRIBB  MEDIA  SERVICE 
Box  1220,  Townsend,  MT  59644 
Specializing  in  shopper  brokerage 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


NEWSPAPERS  FOR  SALE 


AMERICAN  INDIAN  OWNED 
NEWSPAPER  FOR  SALE: 

Weekly  newspaper  in  the  heart  of  Indian 
country  with  a  weekly  circulation  of 
8,000.  Serves  all  of  the  Indian  reserva¬ 
tions  in  South  Dakota.  Grossed 
$400,000  last  year  with  the  potential 
to  do  much,  much  more.  This  newspap¬ 
er  is  taking  on  the  flavor  of  a  national 
publication  and  can  attain  that  status 
with  the  right  financial  assistance.  It 
has  subscribers  in  all  50  states  and  in 
14  foreign  countries.  Winner  of  34 
major  awards  from  South  Dakota  News¬ 
paper  Association  in  past  5  years.  Call 
Gloria  Bushelman,  R.C.  Crisier  &  Co., 
Inc.,  (513)  381-7775. 


ARTS  AND  LITERARY  PUBLICATION 
5  years  old,  N.E.  Florida  Coast 
Expanding  Market.  Gross  $34K.  Sell 
$70K.  Box  3861,  Editor  &  Publisher. 


COME  TO  TEXAS:  Established  weeklies 
in  east,  west,  central  and  Rio  Grande 
Valley.  Publishers  want  to  retire.  From 
$10,000  down,  some  with  buildings 
and  owner  financing.  Bill  Berger,  Asso¬ 
ciated  Texas  Newspapers,  Inc.,  1801 
Exposition  Blvd.,  Austin,  TX  78703. 
(5f2)  476-3950.  Write  or  call  for  list. 


NEWSPAPERS  FOR  SALE 


Georgia  Beginner's  Dream.  Profitable 
small  weekly  near  scenic  metropolitan 
area.  Owner  retiring.  $120,000.  Call  or 
write:  Jim  Hall  Media  Services,  PO  Box 
1088,  Troy,  AL  36081,  (205)  566- 
7198,  FAX  (205)  566-0170. 


High  growth  market.  Coun^  seat.  Close 
to  metro  area.  $950,600  gross, 
$150,000  cash  flow.  Western  US. 

Jim  Webster  (214)  722-3030. 


MIDWESTERN  WEEKLY  GROUP, 
grossing  $960,000,  6-unit  press  centr¬ 
al  plant.  $1.1  million. 

NORTHEASTERN  SUBURBAN 
GROUP,  high  demo  neighborhoods, 
excellent  central  plant,  good  growth 
record,  grossing  $2.5  million.  $3.5 
million  includes  real  estate. 

TREMENDOUS  GROWTH  POTENTIAL 
for  Carolina-Virginia  special^  publica¬ 
tion.  Grossed  $132,000  first  year. 
Market  barely  tapped. 

2  EXCLUSIVE  IOWA  county  seat  bi¬ 
weeklies  with  web  plant.  Grossing  $1 
million.  $1.4  million  with  terms. 

MIDWESTERN  LIFESTYLE  tabloid 
weekly,  43,000  free  newsstand  distri¬ 
bution.  Growing,  gross  up  $150,000  in 
1987  to  $685,000.  Handsome,  well 
accepted  product.  $800,000  with 
$265,000  down,  terms. 

OHIO  SUBURBAN  in  high  demographic 
area.  Top  40  metro  market.  Excellent 
cash  flow  of  $320,000  poss.  With  real 
estate.  $400,000.  $150,000  down, 
terms. 

EXCLUSIVE  OZARKS  county  seat  week¬ 
ly,  good  cash  flow,  4,000  paid  circula¬ 
tion,  well  equipped,  growing  area,  real 
estate  Included  in  $340,000  price. 

MISSOURI  OZARKS  weekly  and  shop¬ 
per,  $232,000  gross,  building,  for 
$260,000.  Terms. 

For  details  on  any  of  these  newspapers, 
please  contact: 

JAMES  C.  STERLING 
Bolitho-Sterling 
Newspaper  Service 

PO  Box  492,  Bolivar,  MO  65613 


PROFITABLE  SMALL  TOWN  newspaper 
in  growing  coastal  northern  California 
community.  Comfortable  living  in  excel¬ 
lent  environment  for  right  couple.  Box 
3118,  Editor  &  Publisher. 


TWO  WEEKLY  GROUPS  in  upscale 
metro  New  York  City  market.  Competi¬ 
tive.  Excellent  future  growth.  Gross 
$2-million.  Cash  flow  $300,000. 
Asking  $2. 5-million.  Write  fully  to  Box 
3863,  Editor  &  Publisher. 

WEEKLY  FREE  circ.  Eastern  Long 
Island.  10  yrs.  old.,  with  or  without  Web 
plant.  Box  3608,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  27,  1989 


83 


ANNOUNCEMENTS 

INDUSTRY  SERVICES 

NEWSPAPERS  WANTED 

SERVICE  A  REPAIR 

Consider  selling  your  newspaper  and 
have  a  circulation  of  over  4,000.  Write 
Box  3755,  Editor  &  Publisher.  We  are  a 
small  community  newspaper  group  that 
believes  in  local  autonomy. 

WEB  OFFSET  PRESS  SPECIALIST 
Offset  press  repair  service,  installation, 
training  and  consultation.  Reasonable 
rates.  Contact  Hank  M.  Bustos,  PO  Box 
26484,  8023  Woodgate  Court,  Balti¬ 
more,  MD  21207.  (301)  922-6218. 

PUBLICATIONS  FOR  SALE 

ESTABLISHED  ANNUAL  Connecticut 
relocation  magazine  grossing  170K. 
Options  for  sale.  Inquiries;  W. 
Donahue,  Creative  Publishing,  PO  Box 
6039,  Peabody,  MA  01961-6039. 

EQUIPMENT 
&  SUPPLIES 

TRADE  JOURNALS  and  speciality 
publications  available  throughout  U.S. 
Wide  range  of  gross  sales.  Profitable. 
Principals  only.  Write  Box  3830,  Editor 
&  Publisher. 

PUBLICATIONS  WANTED 

CAMERA  A  DARKROOM 

Our  client  seeks  to  purchase  your 
magazine/directory/newspaper.  It  can 
be  trade  or  consumer.  Must  have  profit¬ 
able  track  record  or  potential  with  gross 
of  $750,000  + .  Strongly  prefer  So.  CA. 
Please  send  brief  des.  with  sample 
issue  and  rate  card  to;  Allan  Bloom, 
Esq.,  Bloom  &  Ruttenburg,  2800  28th 
St.,  Suite  310,  Santa  Monica,  CA 
90210  or  call  me  at  (213)  452-5838. 

HORIZONTAL  DPS  Companica  camera 
model  C-650-D.  Good  condition. 
$3,000.  Contact  Edward  Faile,  The 
Ruston  Daily  Leader,  PO  Box  520, 
Ruston,  LA  71273-0520,  (318) 
255-4353. 

SQUeeze  Lenses. 

Process  camera-lens  specialists. 
Optimize,  align,  focus,  calibrate. 

H.  Carlbom  CKfJptical  213/372-0372. 

INDUSTRY 

SERVICES 

COMPUTERS 

TO  DONATE;  One  system  editorial/ 
classified.  Dual  LSI-4(j  CPU’s,  2-40MB 
disk  drives,  23  terms,  8400  driver, 
ASR.  Prefer  journalism  or  tech  schools. 
You  pick  up  or  pay  packing  and  freight 
charges.  Call  Dick  Smith  at  (219) 
294-1661,  weekdays. 

CIRCULATION  SERVICES 

COMPUTER  SOFTWARE 

America's  leading  newspaper 
telemarketing  company. 
CIRCULATION  DEVELOPMENT  INC. 

For  brochure  and  information 
call  toll  free  l-(800)  247-2338. 

DISPLAY/390  -  Ad  scheduling,  account 
and  contract  management,  sales 
analysis,  billing  and  accounts  receiv¬ 
able  -  all  in  one  software  package.  Rate 
chart  or  column-inch  pricing.  Nancy 
Jacobsen  (415)  488-9279. 

A  newspaper  desen/es 

THE  BEST 

Telephone  Sales  &  Door  Crew  Company 
in  the 

UNITED  STATES. 

We  are  that 

COMPANY! 

LEVIS  NATIONAL,  INC. 

(201)  966-5250 

MAILROOM 

i08  Baldwin  CNTVR;  6/1  Muller  MLR 
227S  inserter  (818)  885-5995. 

6-24  Harris.  Great  condition.  Used 
daily.  IDAB  stream  aligner,  IDAB  440 
Counter-Stacker,  IDAB  90  degree  turn 
belt  conveyor.  All  priced  right.  Call 
Long;  (715)  833-9208. 

CIRCULATION  CONCEPTS 
Telemarketing  Specialist  in  the  news¬ 
paper  industry  with  computerized  dial¬ 
ing  systems,  watts  lines  and  national 
references.  Robert  Miller  or  Deborah 
Sullivan  l-(800)-634-9640.  (303) 
795-7380. 

DAILY  &  WEEKLY  NEWSPAPERS. 

CONVEYOR  FLAT  BELT  -  150  ft.  x  13 
In.  5  power  drives.  Various  lengths,  used 
6  months  during  construction  of  new 
mailroom.  Call  Tom  Trauth  (412) 
834-1151. 

KEVIN  S.  PAPPERT 
(313)  683-2963 

For  Sale 

Kirk  Rudy  model  512  N.P.  inserter 

2  into  1  w/  address  labeling  station 

Like  new,  less  than  1000  hours 

Contact  "Toll  Free"  l-(800)  527-1668 
Automated  Mailing  Systems  Corp. 
Scott  or  Russell  Heisley 

J.  BLENKARN  HOLDINGS 

Inquire  about  our  fresh  approach.  Cana¬ 
da's  foremost  authority  in  circulation 
telemarketing  is  now  available  in  the 
U.S.A.  Jeff  Blenkarn  (514)  227-6478. 

THE  PHONE  ROOM  INC. 

"Gold  Bond  Starts" 
dally  and  weekly  newspapers 

Call  Today;  (609)  783-6070. 

For  sale  INSERTER 
NEWSPAPER  STUFFER 

KANSA  320 

No.  2  station 
best  offer 

Call  Doug/Lisa/Carol 
(201)  772-2121. 

VER-A-FAST  CORPORATION 

1-800-327-8463 

GOOD  RECONDITIONED  Cheshire  and 
Kirk-Rudy  labeling  machines  with 
single  and  multiwide  label  heads  and 
quarter  folders.  Call  Scott  or  Jim,  (800) 
527-1668  or  (214)869-2844. 

CONSULTANTS 

Consulting-One  Time-Low  Cost 
High  Waste — Low  Productivity 
Drain  Profits  EVERY  Day!! 

Call  for  Help.  No  Gain  No  Feel 
Drazan  (312)  485-6973 

Muller  227  inserter.  6  into  1  configura¬ 
tion  with  auto  reject.  Very  good  condi¬ 
tion.  Available  now,  in  Atlanta. 

ONE  Corporation 

(404)  458-9351  Telex  700563 

E&P  Classified 


Selling  Supplies? 
Buying  or  Selling 
Used  Equipment? 


Put  your  ad  in  E&P  Classified,  where  you'll 
find  better  prospects  and  better  buys 
. . .  whether  it's  a  press,  phototypesetting  or 
mailroom  equipment,  camera  &  darkroom 
equipment  and  supplies,  or  computers  and 
computer  software. 

Rates  and  order  form  in  Classified  section. 
All  mail  and  calls  go  to: 

Editor  &  Publisher 
11  West  19th  St. 

New  York,  N.Y.  10011 
(212)  675-4380 


When  you  need  Classified, 
we're  here  —  every  week! 
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EQUIPMENT  &  SUPPLIES 
MAILROOM 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT  ft  SUPPLIES 
_ PRESSES _ 


RECONDITIONED  or  remanufactured 
48-P  and  72-P  Hanis  Graphics  insert¬ 
ing  machines.  Immediate  availabiliW. 
Contact  Harris  Graphics  (513) 
278-2651  and  ask  for  Roger  Miller. 


NE¥fSPRINT  FOR  SALE 

28-30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  International 
485  E.  17th  St.,  Suite  400 
Coste  Mesa,  CA  92627-3265 
Telephone;  (714)  646-5565 


PHOTOTYPESETTINQ 

FOR  SALE: 
Compugraphic 
7500  EDITWRITER 
plus 

7200  Headliner  Unisetter,  Jr. 
Must  sell  -  best  offer. 

Call  Doug/Lisa/Carol 
(201)  Tt2-Z\2\. 


FOR  SALE  -  Six  Vid-5s,  one  2414,  6 
spare  parts  kits,  spare  IDT  tube,  misc. 
parts,  over  40  grids.  Also  two  Selectline 
and  one  Mopro  RC  processors.  (^11  Ed 
Molloy  at  (503)  672-3321. 


LOG  E  PC  1800  PROCESSOR  with 
water  saver,  like  new,  $8,000; 

LOG  E  PC  13  RC  Processor,  good  condi¬ 
tion,  $4,250. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


MCS  8600,  Typesetter  Only,  $8,500; 
w/1200  Fonts,  $18,500; 

MCS  8400,  Typesetter  Only,  116  Font 
Option,  250  LPM,  $11,000; 

►^S  100  FRONT  END,  2  Terminals, 
512k,  2  Floppy  Drives,  $5,250. 

BOB  WEBER  (216)  831-0480. 

FAX  LINE  (216)  831-1628 


NAPP  Newsprinter  II  Exposure  Units 
and  Galaxv  Processors.  (914) 
353-1122.  Fax  (914)  353-1086.  Box 
717,  Mt.  Kisco,  NY  10549. 


RECONDITIONED 
COMPUGRAPHIC  EQUIPMENT 
Buy/Sell/Broker.  Most  makes  and 
models  available.  Parts  and  boards  at  a 
minimum  of  30%  from  manufacturer’s 
list  price.  Call  Graph-X: 

(215)  439-1942  Fax  (215)  435-7734 


USED  TYPESETTING  EQUIPMENT 
Nationwide  Brokers-10%  Sales 
Commission.  We  remove  the  risk  when 
buying  or  selling  between  individuals. 
Bob  Weber,  (216)  831-0480 


_ PRESSES _ 

1977  Goss  Community  22-3/4"  folder. 
Excellent  condition.  $lO,O0O.  Call: 

Mr.  Lesnar  at  l-(800)  843-6805. 

2  GOSS  URBANITE  PRESSES 
We  are  offering  exclusively  2-7  unit 
22-3/4”  Urbanite  presses.  Both  are  in 
exceptionally  good  condition  and  can  be 
viewed  in  operation.  These  can  be 
supplied  with  additional  add-on  mono 
units  or  3-color  units.  Available  in 
September  '89. 

Also,  we  offer  for  sale  on  22-3/4"  Urba¬ 
nite  press  with  5  units,  one  3  color  unit, 
800  series,  4  Cary  pasters.  Operating 
now.  Available  Oct.  '89. 

BELL  CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 
SEE  US  AT  ANPAH'EC  -  3QOTH  1057 

AVAILABLE  NOW 

-  GOSS  SUBURBAN  -  1500  series,  10 
units,  1  Suburban  folder,  1  Signature 
folder.  A-1  condition. 

-  HARRIS  V-25,  1982,  8  units,  2 
folders,  A-1  condition. 

BELL-CAMP  INCORPORATED 
(201)  492-8877 

See  us  at  the  ANPA  Booth  #1057 


CARY  PASTERS 
Six  used 

Priced  at  $10,000-$25,000 
IPEC,  INCORPORATED 
97  Marquardt  Drive 
Wheeling  Drive 
Wheeling,  (L  60090 
(312)  459-9700  Tax  (312)  459-9707 


FOUR  12-UNIT  HOE  COLORMATIC 
PRESSES  22-3/4"  (converted  to  offset) 
Each  consisting  of: 

5  -  Color  Cylinders 

1  160-page  double  3:2  folder 
12-Fully  automatic  45"  reels 
New  GE  drives  in  1984 
Excellent  folders,  for  flexo,  offset 
ONE  GOSS  MARK  V  8-UNIT  PRESSES 
8  -  Units,  digital  reels 
1  -  Half  deck 
8  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  -  22-3/4" 

ONE  GOSS  MARK  V  6-UNIT  PRESS 

6  -  Units,  digital  reels 
1  -  Half  deck 

4  -  Color  cylinders 
1  -  Double  3:2  Imperial  folder 
with  upper  formers  22-3/4" 

ONE  GOSS  MARK  II  PRESS  22-3/4” 

8  -  Units,  digital  reels 
4  -  Color  humps 
1  -  Single  3:2  Imperial  folder 
New  S(;R  motor  and  drive  in  1986 
TWO  GOSS  MARK  II  PRESSES  S/N 
2637  &  2644  -  23-9/16" 

Each  consisting  of: 

7  -  Goss  Mark  M  units,  digital  reels 
4  -  Goss  Mark  II  half  decks  (Press 
#2644  has  3  half  decks) 

1  -  Color  hump  (cylinder) 

1  -  Goss  Mark  II  double  3:2  folder 
INLAND  NEWSPAPER  MACHINERY 
CORPORATION  (913)492-9050 
Tlx  4-2362  fax#  (913)  492-62 1 7 


GOSS  COMMUNITY 
REBUILT 

Units-Folders- Parts 
GUARANTEED 
Press-Components 

Offset  Web  Sales,  Inc. 
73  N.  Sunset  Dr. 
Camano  Island,  WA  98292 
(206)  387-0097 
FAX  206-387-9090 


GOSS 

Goss  Urbanite  5  units. 

Goss  Urbanite  3  color  units. 

Goss  Urbanite  folders,  roll  stands, 
drives  and  accessories. 

Goss  Suburban  1 500  series  unit 

Goss  1500  folder  DP 

Goss  Community  units,  folders. 

Harris  V-25,  5  units,  1978. 

Harris  folders,  roll  stands,  upper 
balloon  formers  &  drives. 

Harris  V25  upper  balloon  former 
Goss  S/C  folder. 

MISCELLANEOUS 
3  Cary  Flying  Pasters 
Urbanite  skip  slitter  upper  formers 
1  Guilmont  1/4  folder  and  trimmer 
1  ATF  Imprinter 
1  Butler  flying  paster 

WANTED:  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeline  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


GossC-150,  1985, 4  high,  1  floor  unit, 
30,000  I.P.H.,  excellent  condition. 
With  or  without  Heat-Set  package,  (^n 
be  viewed  in  operation  in  St.  Louis. 

BELL-CAMP  INCORPORATED 
(201)  492-8877  Fax  (201)  492-9777 
SEE  US  AT  ANPA/TEC  -  BOOTH  1057 


GOSS  URBANITE 

22"  (560mm)  CUTOFF 
10  Units.  1978-83 

22-3/4"  (578mm)  CUTOFF 
13  Units,  1974-78 
10  Units,  1971 
6  Units,  1972,  U-921 
5  Units,  1976 
4  Units,  1978,  U-1245 
Add-on  units  and  folders 
Upper  formers 

Tabloid  bar  nests,  Hi-page  count 

ONE  Corporation/Atlanta 
(404)  458-9351  Telex  700563 


GOSS  METRO 

2  units  22-3/4  inches  Press  number 
3067.  Available  September. 

HARRIS  V-25 

Manufactured  1982,  8  printing  units, 
JF  25  folder,  JF  4  folder.  Upper  Former, 
100  HP  and  75  HP  motors  and  drives, 
and  rollstands  available  September  this 
year.  Can  be  seen  in  operation. 

ENKEL  AUTOWEB  PASTERS 
Stacked  pair  with  hoist,  rails,  etc.  Avail¬ 
able  June  this  year.  Also,  available 
single  floor  unit. 

Call  Hany  Barnett  at  (404)  552-7401 
or  Fax  (404)  993-0327. 

Argee  Machinery  Sales,  Inc. 

1010  Huntcliff 
Suite  1350 

Atlanta,  Georgia  30350 


HARRIS 

-W5,  6  units,  Y  unit,  1975 
-845,  6  units,  Y  unit,  1980 
-V-15D.  8  units,  JF-25.  JF-4.  1980 
-V-15A,  4  units 
GOSS 

-SuMr  Suburban  1500,  10  units,  2 
-  folders. 

-Urb  3-color  unit  (rebuilt  22.77) 

-Urb  3-color  unit  (rebuilt  22.80) 
-Urbanite,  10  units,  2  folders,  76/83. 
-Urbanite,  8  units,  2  folders 
-Urbanite.  6  units,  3C,  1  folder 
-Metro  2  units,  22-3/4  inches 
BELL-CAMP  INCORPORATED 
(201)  492-8877  Telex  130326 
SEE  US  AT  ANPA/TEC  -  BOOTH  1057 


KING  PRESS 

Add-on  NK  or  DK  units  stacked  or  floor 
position,  as  is  or  recond. 

4-Unit  web  (2  units  DK,  2  units  CK) 
with  KJ6  folder 

7-Unit  News  King  KJ6  with  upper 
former 

GOSS 

Add-on  oil  lub.  unit,  fully  reconditioned 
with  guarantee 

1  SC  1/2  &  1/4  page  folder  1975 

4- Unit  Community,  SC  folder  19^74 

5- Unit  Community,  SSC  folder 
1978/80 

6- Unit  Community  (4-high,  2  floor  posi¬ 
tion  units),  SSC  folder  1982 

4-Unit  Urbanite  U-528,  Urbanite  1/2  & 
1/4  page  folder 

10-Unit  Urbanite  U-664  with  upper 
former 

HARRIS  COTTRELL 

Add-on  V-15A  unit  1978  continuous 
ink 

3- Unit  V-15A,  JF7  folder  1975 

MISCELLANEOUS 

4- Unit  Web  Leader,  “as-is"  or 
reconditioned 

Misc  web  handling  devices  -  call  for 
more  details 

ARE  YOU  CONSIDERING 
SELLING  YOUR  PRESS? 

INLAND  NEWSPAPER  MACHINERY 
CORPORATION 
Lenexa,  Kansas 

(913)  492-9050  Tlx  42362 
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LET  OUR  RECENT  NEW  SALES 
SUCCESS  SAVE  YOU  MONEY  ON 
TRADE-IN  PRESSES 

2- Unit  Color  King  W/KJ6  folder, 
autolube 

8-Unit  Color  King  W/KJ8,  upper  former, 
KJ6  (1983),  25,000  IPH 

3- Unit  News  Kingw/KJ6  folder  (1973), 
from  small  AR  weekly. 

4- Unit  Goss  Comm.  w/Comm.  folder 
from  wkly.  Wl  paper,  extra  clean 

6- Unit  Goss  Community  Press  (1977) 

7- unit  1987  Goss  Community  press 
with  2  SSC  folders;  can  be  seen  in 
operation. 

4-Unit  Web  Leader  press  w/8  web  folder 
(1976),  20,000  IPH 

1-Quadra^lor  unit  (1981) 

Baldwin  count-o-veyor 

All  equipment  offered  "as-is"  or  recon¬ 
ditioned,  delivered  and  installed. 

WEB  PRESS  CORPORATION 
Midwest  Office 
(913)  236-4127 
5300  Foxridge  Drive 
Mission,  Kansas  66202 
Contact:  Terry  Morton 


NEWSKING,  5  units,  2  stacked  sidelay, 
five  roll  stands,  KJ6  1/2  1/4  folder, 
complete  press.  Must  sell,  make  offer. 
(2()6)  387-0097. 


URBANITE  REBUILT  COMPONENTS 
2  -  3  color  units,  22.77,  22.80 
2  -  units  (mono),  22.80 
2  -  Urbanite  folders,  1600, 1000  series 
2  -  Guilmont  1/4  and  1/8  folders 
BELL-CAMP  INCORPORATED 
(201)  492-8877 

See  us  at  the  ANPA  Booth  #1057 


WEB  OFFSET  PRESSES 

8-Unit  Harris  Graphics  NC  400, 

2  JF-40  Folder 
5-Units  Hantscho  MK  II 
8-Unit  Goss  suburban  1000  Series, 
2-SC-Folder 

2-Unit  V-22  w/JF-1  Folder 
1  Hantscho  Sheeter  w/Patent  Perforator 
4  Hantscho  Infeeds 

MIRACLE  INDUSTRIES,  INC. 

259  GREAT  HILL  RD. 
NAUGATUCK,  CT  06770 
(203)  723-0928  Fax  (203)  723-0394 


WINDMOELLER  HOELSCHER  FLEXO 
4  -  Units  and  3  half  decks 
1  -  Double  Goss  3:2  folder 
4  -  Automatic  Goss  RTP’s 
23  9/16”  cut-off  and  available 
mid-1989.  Installed  new  in  1984  and 
looks  and  runs  like  new. 

Inland  Newspaper  Machinery  Corp. 
(913)  492-9050  Tlx  42362 


Run  your  ad  for 
12,  26  or  52  issues 
to  increase  awareness 
while  benefitting  from 
our  low 
contract  rates 


For  information 
call 

(212)  675-4380. 
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HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR  position. 
Teach  beginning  and  advanced  news 
reporting  and  magazine  writing.  Candi¬ 
date  will  advise  award-winning  student 
daily  newspaper  and  literary  magazine; 
and  manage  office  of  nine  profession¬ 
als.  Ph.D.  preferred;  ABO  with  comple¬ 
tion  of  degree  expected  within  one  year 
wiil  be  considered.  At  least  five  years  of 
professional  newspaper  experience,  five 
years  of  college-level  teaching,  and 
experience  in  management  and  budget¬ 
ing.  Must  have  experience  editing 
fiction.  Salary;  competitive.  Deadline: 
June  1,  1989.  Send  application  and 
resume  to:  Dr.  Donna  Dickerson,  Chair, 
Dept,  of  Mass  Communications,  CPR 
416,  University  of  South  Florida, 
Tampa,  FL  33620-5550.  According  to 
Florida  law,  applications  and  meetings 
regarding  the  same  are  open  to  the 
puDlic.  USF  is  an  Equal  Opportunity 
Employer.  Minorities  are  especially 
encouraged  to  apply. 


ADMINISTRATIVE 


Florida  family  seeks  General  Manager 
for  their  small.  East  Coast  weekly. 
Strong,  hands-on  sellings  must.  Salary 
in  $20's  with  a  profit  share  to  boot. 
Resumes  to  Box  3862,  Editor  & 
Publisher. 


GENERAL  MANAGER  with  P&L  respon¬ 
sibility  to  serve  small  New  York  State 
daily  and  Sunday  newspaper  in  a 
competitive  market.  Full  resume 
required  with  first  letter:  Michael  Bush, 
Park  Communications,  PO  Box  550, 
Terrace  Hill,  Ithaca,  NY  14850. 


PHOTO  RESEARCH  MANAGER 
Seeking  an  individual  capable  of 
managing  a  15-year-old  high  volume 
Stock  Photo  Library.  Strong  communi¬ 
cation  skills  essential.  Fine  Arts  and  or 
Science  background  a  major  plus. 
Submit  resume  or  call: 

(212)  683-6557 
Jim  Pearson 

118  East  28th  St.  Rm  715 
New  York,  NY  10016 


PUBLISHER/AD  MANAGER 
For  growing  community  newspaper  in 
the  Puget  Sound  area,  if  you  know  sales 
and  love  selling;  if  you  can  train  sales 
people,  motivate  and  manage  them,  we 
want  you!  We're  looking  for  an  organ¬ 
ized,  results-oriented  manager  with 
hands-on  sales  experience  to  lead  our 
growing  sales  team  and  help  with  all 
aspects  of  our  weekly  newspaper.  Send 
resume  and  compensation  require¬ 
ments  to  Box  3857,  Editor  &  Publisher. 


THE  ROCKY  MOUNTAIN  NEWS, 
Denver’s  dominant  newspaper,  is  seek¬ 
ing  top-level  managers  in  news  and 
graphics.  Do  not  call.  Send  letter  and 
resume  to  Jay  Ambrose,  Editor,  Rocky 
Mountain  News,  400  W.  Colfax  Ave., 
Denver,  CO  80204. 

ADVERTISING 

ADVERTISING  DIRECTOR 

Athens,  Georgia 

The  Athens  Banner-Herald  and  Daily 
News,  mid-size  Sunbelt  daily  combina¬ 
tion  newspapers  need  an  aggressive, 
outgoing  sales  leader  to  guide  sales 
staff  in  beautiful,  growing  area.  Good 
communicative  skills,  training  ability 
and  direct  mail,  printing,  creative  back¬ 
ground  helpful.  Morris  Communications 
Corporation  is  a  multi-facet  media 
company  offering  outstanding  benefits, 
salary/bonus  and  growth  potential. 
Reply  to:  A.  Mark  Smith,  PO  Box  912, 
Athens,  GA  30613. 


HELP  WANTED 


ADVERTISING 


AD  DIRECTOR  FOR 
A  DIFFERENT  KIND 
OF  NEWSPAPER 

As  one  of  the  few  remaining  indepen¬ 
dently  owned  and  operated  small  dail¬ 
ies,  many  of  our  decisions  wouldn't 
make  sense  to  corporate  chain  head¬ 
quarters.  We  actually  have  fun  in  this 
business!  And  we  are  profitable  doing 
it.  Our  circulation  is  8,500  and  grow¬ 
ing,  thanks  to  youthful  leadership  and 
fresh  approaches.  We  also  operate  a 
very  successful  trio  of  shopping  guides. 
Our  total  ad  gross  in  this  mid-Michigan 
market  now  is  nearing  $3  million.  If  you 
like  the  sounds  of  this  atmosphere  and 
think  you  would  thrive  in  it,  please  write 
us  at  Box  3853,  Editor  &  Publisher. 


AD  DIRECTOR 

The  Burlington  County  Times  needs  an 
advertising  director  with  experience  to 
motivate  and  direct  a  fine  sales  team  for 
a  48,000  daily  and  Sunday  Calkins 
newspaper,  located  in  the  fast  growing 
Burlington  County,  New  Jersey,  market, 
adjacent  to  Philadelphia.  Send  resume 
to  Joe  Browne,  Burlington  County 
Times,  Route  130,  WilTingboro,  NJ 
08046,  (609)  871-8020. 


ADVERTISING  DIRECTOR 

We  are  seeking  an  experienced  sales- 
oriented  leader  for  a  seven-day  family- 
owned  25,000  circulation  newspaper 
with  a  reputation  for  excellence  for  all 
areas.  Excellent  market  with  new  shop¬ 
ping  mall  and  centers  under  construc¬ 
tion.  One  of  the  finest  communities  in 
the  midwest.  Dominant  medium  in  a 
seven-county  market  but  we  are  seeking 
an  aggressive  individual  who  will 
manage  as  a  challenger.  All  applica¬ 
tions  will  be  held  in  strict  confidence. 
Reply  to  8ox  3825,  Editor  &  Publisher. 


ADVERTISING  SALES  EXECUTIVE 

A  professional  sales  executive  familiar 
with  non-daily  newspapers  who  can  be  a 
contributing  member  of  the  senior 
management  staff.  Qualifications 
should  include:  Minimum  of  five  years 
experience  in  newspaper  ad  sales; 
Experience  in  personnel  development; 
Excellent  communication  skills.  Send 
resume  to:  Community  Newspapers, 
Inc.,  PO  8ox  1777,  Spartanburg,  South 
Carolina  29304. 


ADVERTISING  MANAGER  -  Career 
opportunity  for  results-minded,  goal- 
oriented  manager  to  develop  and  lead 
dynamic  sales  team  of  a  progressive, 
fast  growing  suburban  weekly  in  zone  3. 
Print  sales  and  supervisory  experience 
essential.  Competitive  executive  salary 
with  bonus  and  comprehensive  benefit 
package.  Unlimited  growth  potential  for 
the  right  person.  Send  resume  to  Box 
3854,  Editor  &  Publisher. 


ADVERTISING  MANAGER 
THE  INDIANA  STATESMAN 

The  Advertising  manager  for  the  INDIA¬ 
NA  STATESMAN,  student  newspaper 
serving  the  campus  of  Indiana  State 
University.  Published  four  times  a 
week.  Position  involves  both  direct 
advertising  sales  and  managing  student 
sales  and  production  staffs.  Qualifica¬ 
tions:  display  advertising  experience, 
preferably  on  newspapers;  familiarity 
with  newspaper  production  and  compu¬ 
ters;  and  design  and  layout  skills. 
Bachelor's  degree  in  advertising,  jour¬ 
nalism,  marketing  or  related  field. 
Salary  plus  commission.  Send  letter, 
resume  and  three  references  to;  Person¬ 
nel  Services,  Indiana  State  University, 
Alumni  Center,  Room  219,  Terre 
Haute,  Indiana  47809. 

Indiana  State  University  is  an  Equal 
Opportunity/Affirmative  Action 
Employer. 


HELP  WANTED 


ADVERTISING 


ADVERTISING  MANAGER 
for  small,  privately-owned  daily  is  seek¬ 
ing  aggressive  individual  to  lead  staff  of 
eight.  Must  be  innovative  and  able  to 
work  with  people.  Sales  and  supervisory 
skills  a  must.  Send  resume  and  salary 
history  to  Box  3860,  Editor  & 
Publisher. 


ADVERTISING  SALES 
Weekly  group  with  exciting  plans  for 
future  has  immediate  openings  for 
persons  with  some  sales  experience, 
lots  of  ability,  enthusiasm  and  ambi¬ 
tion.  Prefer  Southerners,  but  will 
consider  others.  Opportunities  to 
advance.  Wonderful  Quif  Coast  living. 
Send  resume  and  cover  letter  to  Jim 
Leavell,  Vice-President,  Bay  Area  News¬ 
paper  Network,  PO  Box  91354,  Mobile, 
AL  36691. 


ADVERTISING  MANAGER/CLASSIFIED 

NYC  Spanish  language  daily,  part  of 
major  communications  group,  seeks 
dynamic,  motivated  manager  to  deveiop 
and  expand  high-potential,  results- 
getting  classified  section.  Proven  track 
record  in  managing  and  achieving  sales 
goals  a  must.  Experience  in  data 
systems  and  knowledge  of  Spanish  a 
plus.  Salary  commensurate  with  experi¬ 
ence.  Excellent  incentives  and  benefits 
package.  Call  Ms.  Ehrlich  at  (212) 
807-4610. 


ALASKAN  WEEKLY  seeks  advertising 
salesperson  with  drive  and  creativity 
that  will  make  our  good  paper  the  best. 
Enjoy  quality  lifestyle  in  this  coastal 
community.  Non-smoking  office.  Send 
resume  and  samples  to  Ron  Loesch, 
The  Pilot,  PO  Box  930,  Petersburg,  AK 
99833,  (907)  772-9393. 


ARE  YOU  TURNED  OFF  BY... 

Unrealistic  corporate  goals? 
Family-wrenching  transfers? 

Bitter  winters,  humid  summers? 

Now  that  school  is  out,  come  to  our 
16,000  PM  sun-country  family-owned 
daily  and  manage  the  ad  department.  A 
fine  opportunity  for  M/F  to  direct,  lead, 
train  and  inspire!  $38-$42,000. 

Today  -  now  -  sit  down  and  tell  in  your 
first  letter.  This  is  the  first  time  the 
position  has  been  advertised.  Your 
confidence  respected.  Box  3858, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 

Northern  California  suburban  daily  is 
seeking  a  proven  CAM  with  strong  skills 
in  management,  training,  motivation  to 
lead  our  classified  staff  of  22.  45,000 
Daily  plus  6  community  papers  and  a 
TMC  product.  Excellent  salary  and 
bonus  plan.  Superior  benefits.  Send 
resume  and  your  saiary  history  in  confi¬ 
dence  to  Larry  Boline,  The  Times,  1080 
S.  Amphlett  Blvd.,  San  Mateo,  CA 
94402. 

CLASSIFIED  ADVERTISING  MANAGER 
who  can  build  business  and  motivate 
people  is  needed  by  growing  newspaper/ 
shopper  group  with  380,000  plus 
circulation  in  upper  midwest  metro. 
Computer  literacy  a  must.  Triple-I 
system  knowiedge  a  plus.  Tell  us  how 
you  can  be  an  asset  and  reply  with 
complete  details.  Write  Box  3847, 
Editor  &  Publisher. 

Experienced  shopper  sales  manager/ 
sales  representative.  Long  established 
publication  in  middle  Tennessee  area. 
Must  be  self-starter,  innovative,  energe¬ 
tic  and  not  afraid  of  new  ideas.  Excel¬ 
lent  benefits  package.  Please  send 
resume  with  salary  requirements  to  Box 
3834,  Editor  &  Publisher. 


HELP  WANTED 


ADVERTISING 


CO-OP  SALES  MANAGER 

Major  Midwest  Metropolitan  Newspaper 
seeks  to  expand  its  Co-op  Advertising 
share.  Candidates  must  have  strong 
saies  organization  and  administrative 
abilities  as  well  as  motivation  and 
communication  skills.  Excellent  salary, 
commission  and  benefits  package. 

If  you  have  a  proven  record  in  Co-op 
Advertising  and  want  to  succeed  on  a 
winning  team,  send  your  resume  in 
confidence  to  Box  3865,  Editor  & 
Publisher. 


GROWiNG  WEEKLY  chain  needs  top 
professional  to  head  up  advertising 
sales  expansion  into  major  market. 
Excellent  salary.  Zone  3.  Box  3795, 
Editor  &  Publisher. 


MEDIA  PLANNER 

We’re  growing  so  fast  that  we 
can't  keep  up  with  ourselves! 

Our  media  department  needs  your  help 
if  yo'i  have  2-3  years  of  media  planning 
experience  in  all  phases  of  multi-market 
newspaper  advertising.  You  provide  us 
with  dedication  and  perfection  and  we 
will  provide  you  with  a  relaxed  working 
environment  and  the  best  benefits  in 
the  Midwest!  Please  send  resume  and 
salary  requirements  to  Box  3864, 
Editor  &  Publisher. 


Northern  Vermont/Ski  Country 
ADVERTISING  SALES  PERSON 

Needed  for  our  three  weekly  publica¬ 
tions.  $20,000  plus  commission. 
Advertising  sales  experience  necessary. 
Great  benefits  package:  health  insur¬ 
ance,  vacation,  401K  retirement,  profit 
sharing.  Send  resume  with  cover  letter 
to  Donna  Cocke,  BD  Press/Bio  Digest, 
Box  138,  Fairfax,  VT  05454. 


RETAIL  ADVERTISING 
MANAGER 

sought  for  29,000  daily/45,000 
Sunday  AM  newspaper  in  southern 
Indiana.  Desire  an  individual  with  at 
least  two  to  three  years'  newspaper  ad 
management  experience.  Candidate 
should  possess  strong  training  and 
promotional  skills.  Seeking  a  hands-on, 
results-oriented  manager  to  train  and 
motivate  a  seven-person  sales  staff. 
Send  resume  and  salary  requirements 
to;  Allan  Murphy,  The  Herald-Times, 
PO  Box  909,  Bloomington,  IN  47402. 


RETAIL  SALES  for  North  Florida  daily 
in  nationally  known  group.  Established 
territory  for  seasoned  rep  with  strong 
sales  and  layout  skills.  Send  resume  to 
Ad  Director,  PO  Box  777,  Palatka,  FL 
32078-0777. 


SALES  -  Job  Printing. 

Major  newspaper  community  group  in 
Upstate  New  York,  seeking  a  person 
with  determination,  people  skills,  and 
initiative.  Printing  background  neces¬ 
sary.  Send  resume  and  saiary  recuire- 
ments  to  Personnel,  Wolfe  Pubications, 
Draw  C,  Fishers,  NY  14453. 

SALES  PROFESSIONAL  NEEDED 

Come  sell  with  America's  #1  advertis¬ 
ing  team.  The  Orange  County  Register. 
Call  Earl  Rush  (714)  953-4982. 

Southern  California  Daily  seeking  exper¬ 
ienced  all-around  trainer  to  set  up 
courses  and  conduct  class  for  current 
and  new  employees  on  the  fine  art  of 
telephone  and  outside  sales. 

Send  resume  including  salary  require¬ 
ments  to: 

TRIBUNE/NEWS 
Personnel  Department 
PO  Box  1259 
Covina,  CA  91722 
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HELP  WANTED 
CIRCULATION 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 


ADVERTISING 


SALES  REPRESENTATIVE 

Join  a  50-year-old  company  selling  and 
maintaining  religious  newspaper  pages. 
Good  growth  in  Michigan  and  Ohio 
opens  this  new  position.  Self-motivated 
person  desiring  to  excel  in  service  and 
compensation  should  apply  to  Box 
3836,  Editor  &  Publisher. 


We  have  an  opening  for  an  Advertising 
Director  at  one  of  our  small  daily  news¬ 
papers  in  northern  California.  The 
successful  candidate  will  have  a  degree 
in  advertising  or  marketing  and  experi¬ 
ence  in  managing  a  newspaper  sales 
force.  Send  resumes  to: 

Publisher 

Gavilan  Newspapers,  Inc. 

PO  Box  22365 
Gilroy,  CA  95021 

E.O.E. 

Gavilan  Newspapers,  Inc. 


ART/GRAPHICS 

NEWS  ARTIST 

The  Los  Angeles  Times  is  looking  for  an 
information-graphics  artist.  Minimum 
five  years  newspaper  experience.  Know¬ 
ledge  of  color  reproduction  necessary. 
Page  design  an  asset.  Send  resume  and 
work  samples  to  LAT  Editorial  Hiring, 
Times  Mirror  Square,  Los  Angeles,  CA 
90053. 


_ CIRCULATION _ 

ASSISTANT  CIRCULATION  MANAGER 

The  Lawton  Constitution,  southwestern 
Oklahoma's  newspaper,  29,000 
Combined  Daily  Circulation  seeking  a 
self-starter,  Motivator  with  experience 
in  home  delivery  Little  Merchant 
system,  sales  promotions,  computeriza¬ 
tion,  a  hands-on  manager  with  know¬ 
ledge  of  collections.  Mail,  and  ABC. 
Send  resume  and  salary  ret^irements 
to  Alfred  Wallace,  Lawton  Publishing 
Co.,  Inc.,  PO  Box  2069,  Lawton,  OK 
73502. 


CIRCULATION  MANAGER 
Needed  for  aggressive,  award-winning 
7-day  newspaper  in  growing  market. 
Good  benefits  for  highly  motivated 
person.  Send  resume  to  Wayne  Lee, 
editor  and  publisher.  The  Enterprise, 
888  Easy  Street,  Simi  Valley,  CA 
93065.  (805)  526-6211. 


CIRCULATION  DIRECTOR 
Suburban  group  in  dynamic  zone  5 
market  is  getting  ready  to  go  daily.  We 
need  a  circulation  professional  that  can 
become  part  of  the  team  that  will  make 
it  happen.  Prior  experience  in  convert¬ 
ing  from  all  mail  to  carrier/motor  route/ 
mail  delivery  system  is  a  must.  This  is  a 
once-in-a-lifetime  opportunity  to  build  a 
circulation  department  the  way  it 
should  be  built,  from  the  ground  up. 
Heavy  emphasis  on  carrier  recruitment, 
setting  up  routes,  promotion  and  cost 
efficient  delivery.  Send  resume,  salary 
requirements  and  references  to  Box 
3823,  Editor  &  Publisher. 


CIRCULATION  MANAGER 

Group  of  weeklies  in  Chicago  suburbs. 
Total  circulation  25,000.  Must  be 
strong  in  promotions  and  sales.  Experi¬ 
ence  needed  in  adult  crews,  youth 
carriers,  mail,  newsstand  sales  aod 
voluntary  paid  distribution.  Send 
resume  to  Box  3831,  Editor  &  Publisher. 

CIRCULATION  MANAGER 

Progressive  mid-sized  6-day  AM  daily  in 
central  California  with  weeklies  and 
shopper  seeks  a  motivated  people- 
oriented  manager  for  its  circulation 
operation.  Mail  resumes  to  Personnel 
Manager,  Box  3835,  Editor  & 
Publisher. 

EDITOR  &  PUBLISHER  for  May  J 


CIRCULATION  MANAGER 
Join  an  aggressive,  growing  company 
where  quality  counts.  Good  salary, 
benefits  and  a  great  opportunity  for 
advancement.  Send  resume,  salary 
history  and  documentation  of  past 
successes  to  Box  3841,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
Excellent  opportunity  at  10,000-plus 
paid-circulation  daily/Sunday  in  Zone 
8.  We’re  looking  tor  a  proven  leader  who 
understands  all  facets  of  circulation 
and  can  direct  a  team  of  dedicated 
professionals.  Marketing  expertise  a 
plus.  Please  send  resume,  list  of  refer¬ 
ences  and  salary  history  to  Box  3855, 
Editor  &  Publisher. 


SINGLE  COPY 
DISTRICT  MANAGER 
The  News-Press  is  seeking  an  exper¬ 
ienced  marketing-oriented  Single  Copy 
District  Mgr.  to  promote  our  7-day 
morning  product  and  USA  TODAY. 
Single  Copy  represents  35%  of  our 
market  and  requires  a  top  professional 
to  maintain  all  independent  routes,  and 
to  supervise  sales,  service  and  collec¬ 
tion.  We  offer  top  salary  and  full  range 
of  benefits.  Send  resume  to:  Michael 
McKillip,  Circulation  Operations  Mgr., 
News-Press  Publishing,  2442  Anderson 
Ave.,  Ft.  Myers,  FL  33901. 


ZONE  MANAGER 

Southern  California  Daily  has  a  position 
open  for  an  individual  with  ex^rience 
in  Circulation  and  strong  managerial 
skills.  Opportunity  for  advancement. 

Resume  and  salary  requirement  to: 
Box  3851,  Editor  &  Publisher. 


True  vision  is  a’ways 
twofold.  It  involves 
emotional  comprehensions 
as  well  as  physical 
perception. 

Ross  Parmenter 


DATA  PROCESSING 


MANAGER  OF 

DATA  PROCESSING  SERVICES 

The  Tribune  Newspapers,  located  in 
suburban  Phoenix,  home  of  the  fastest 
growing  daily  newspaper  in  the  country, 
according  to  ABC  Fas-Fax-3/31/89,  is 
looking  for  a  highly  motivated  individual 
to  manage  its  Data  Processing  depart¬ 
ment.  This  individual  must  have  excel¬ 
lent  interpersonal  skills  and  be  goal- 
oriented  to  manage  a  growing  shop  of 
10.  The  ideal  individual  will  have  a 
proven  track  record  of  increasing  levels 
of  responsibility  which  must  include 
project  management,  supervision,  posi¬ 
tions  as  a  programmer  and  systems 
analyst  using  Cobol  and  RPG  III 
languages.  Knowledge  of  Collier  Jack- 
son  or  INS  Business  Systems  and  Cros- 
field  Front  End  Systems  a  definite  plus. 

We  offer  an  excellent  salary  and  bene¬ 
fits  package.  Applicants  should  send 
resume  and  salary  history  tO: 

Cox  Arizona  Publications,  Inc. 

Personnel  Department 
PO  Box  1547 
Mesa,  AZ  85211 
E.O.E. 

',  1989 


A  GREAT  JOB  at  the  BAKERSFIELD 
CALIFORNIAN  awaits  a  music  critic. 
Must  have  reviewing  experience,  prefer¬ 
ably  from  country  western  to  classical. 
Job  also  includes  some  general  assign¬ 
ment  feature  and  news  reporting.  Appl¬ 
icants  should  send  resume,  six  recent 
clips  and  statement  of  reviewing/ 
critiquing  philosophies  to  Kathryn 
Frank,  Accent  Editor,  THE  BAKERS¬ 
FIELD  CALIFORNIAN,  PO  Bin  440, 
Bakersfield,  CA  93302.  NO  PHONE 
CALLS. 


ASSISTANT  NEWS  EDITOR 
ASSISTANT  FEATURES  EDITOR 

We  need  to  fill  the  number  two  positions 
on  our  copy  desk  and  features  depart¬ 
ment.  Both  jobs  involve  supervisory, 
slot,  final  edit,  headlines  and  page 
design  responsibilities.  New  computer 
system  being  installed  and  pagination  is 
right  around  the  corner.  Excellent 
growth  opportunity  on  a  vigorous, 
aggressive  Gannett  AM  daily.  Need  a 
couple  of  creative  people  with  at  least 
three  years  desk  experience.  Send 
resume  and  clips  to  Lee  Cearnal,  Editor, 
The  News-Star,  PO  Box  1502,  Monroe, 
LA  71210. 


ASSISTANT  EDITOR  for  150,000 
entertainment/lifestyle  English  monthly 
magazine  for  Hispanic  community. 
College  graduate  with  experience  in 
print  journalism  and  personal  experi¬ 
ence  with  Hispanic  community  in  U.S. 
Duties  will  include  editing  and  feature 
writing.  Resume,  clips  and  references 
to  Maria  Elena  Alvarez,  HISPANIC 
magazine.  111  Massachusetts  Ave., 
NW,  Suite  410,  Washingto,n,  D(i 
20001. 


BUSINESS  COPY  EDITOR 
The  Money  section  of  USA  TODAY  is 
looking  for  an  experienced  copy  editor. 
Excellent  language  and  editing  skills 
are  required.  Applicants  must  be  as 
fluent  with  numbers  as  they  are  with 
words.  Position  requires  a  strong  know¬ 
ledge  of  the  stock  market  and  corporate 
balance  sheets  and  income  statements. 
Send  resume  to  Hal  Ritter,  Managing 
Editor/Money,  USA  TODAY,  1000 
Wilson  Blvd.,  Arlington,  VA  22209. 

BUSINESS  REPORTER 
Award-winning  Times  Mirror  newspap¬ 
ers  The  Advocate  &  Greenwich  Time, 
located  in  lower  Fairfield  County,  are 
seeking  an  enthusiastic  business  repor¬ 
ter  to  write  news/features  in  the  nation’s 
third  largest  corporate  center.  Ideal 
candidate  will  have  minimum  two  years 
daily  business  news  reporting  experi¬ 
ence;  ability  to  cover  financial  report¬ 
ing,  publicly-traded  companies  and 
such  beats  as  banking,  telecommunica¬ 
tions  and  high-tech  industry;  plus 
proven  track  record  at  making  deadline. 
Send  resume,  salary  requirements  and 
minimum  10  clips  to  illustrate  desired 
background  to:  CieirdreChanning,  Busi¬ 
ness  Editor,  The  Advocate  &  Greenwich 
Time,  PO  Box  9307,  Stamford,  CT 
06904-9307. 


BUSINESS  REPORTER 
The  News-Sentinel,  a  57,000  Knight- 
Ridder  PM  in  Fort  Wayne,  IN  needs  a 
business  reporter  who  can  handle 
breaking  news  on  deadline  and  assem¬ 
ble  in-depth  features  on  trends  and 
developments  in  our  diversified 
economy.  The  News-Sentinel’s  four- 
person  business  staff  produces  the  daily 
business  pages  and  a  weekly  Business 
Monday  tabloid.  We’re  a  small  staff  with 
big  goals.  We  share  a  photography 
department  and  Macintosh  equipped 
design  department.  Send  resume,  non- 
returnable  clips  to  Jim  Strauss,  Busi¬ 
ness  Editor,  The  News-Sentinel,  PO  Box 
102,  Fort  Wayne,  IN  46801.  An  Equal 
Opportunity  Employer. 


HELP  WANTED 


EDITORIAL 


BUSINESS  REPORTER 

The  Times  Picayune  of  New  Orleans  is 
seeking  a  business  reporter.  Primary 
coverage  of  maritime  industry  and  inter¬ 
national  trade.  Plenty  of  flexibility  to 
cover  other  stories  as  needed.  Must  be  a 
terrific  writer  and  have  three  to  five 
years  experience  with  two  years  of  busi¬ 
ness  reporting.  We  offer  competitive 
salary  and  excellent  benefits.  Respond 
with  resume,  clippings  and  salary 
history  to  Personnel  Manager,  Attn: 
Business  Reporter,  3800  Howard  Ave., 
New  Orleans,  LA  70140. 

Equal  Opportunity  Employer,  M/F. 


CITY  EDITOR 

It  has  been  nearly  a  decade  since  our 
25,000  PM  won  a  Pulitzer  Prize,  so  our 
city  editor  is  changing  careers.  It  you 
have  what  it  takes  to  help  us  win 
another,  send  a  convincing  letter  and 
resume  to  Bob  Gaston.  Managing 
Editor,  The  Daily  News,  PO  Box  189, 
Longview,  WA  98632. 

CITY  HALL  REPORTER 
Key  person  on  six-person  city  staff  of 
20,000  PM.  Experienced,  energetic 
reporter  who  looks  beyond  routine 
coverage,  writes  brightly,  has  flair  for 
local  politics.  Self-starters  only,  no 
hacks  who  love  to  cover  sewer  meetings. 
Other  reporting  jobs  also  available 
Zone  1  preferred.  Send  resume,  clips  to 
Sue  Simoneau,  City  Editor.  Bristol 
Press,  99  Main  St..  Bristol,  CT  06010. 

COPY  EDITORS  -  San  Antonio  Light 
(Sunday  circulation  237,000)  accept¬ 
ing  resumes  for  positions  on  main  news 
and  features  copy  desks.  It  you’re  a 
creative  headline  writer,  a  news  junkie 
with  a  thorough  knowledge  of  the 
language,  please  contact  us  at  PO  Box 
161,  San  Antonio,  TX  78291. 


COPY  EDITORS 

Expanding  group  of  dailies  in  suburban 
San  Francisco  wants  experienced  copy 
editors  with  flair  for  headlines.  Pagina¬ 
tion  experience  helps  -  would  be  doing 
it  with  photos  and  in  color.  Contact  Jack 
Lyness  or  Mark  Ludwig,  Alameda  News¬ 
papers,  PO  Box  5050,  Hayward,  CA 
94540.  (415)  783-6111. 


COPY  EDITOR 

Fast,  accurate  and  creative  copy  editor 
needed  at  growing.  Zone  5,  mid-sized 
daily.  Pay  starts  around  $30,000  and 
there  is  plenty  of  opportunity  for 
advancement  for  goal-oriented  profes¬ 
sionals.  Confidentiality  insured.  We  will 
contact  only  you,  not  your  employer. 
Send  resume  and  clips  to  Box  3840, 
Editor  &  Publisher. 


COPY  EDITOR  for  1  50,000 
entertainment/lifestyle  English  monthly 
magazine  tor  Hispanic  community. 
Three  to  five  years  experience  necessary 
with  a  love  of  language  and  knack  for 
headlines  and  captions.  Also  able  to 
write  sensitively  and  knowledgeably 
about  the  Hispanic  community. 
Resume,  clips  and  references  to  Maria 
Elena  Alvarez,  HISPANIC  magazine. 
Ill  Massachusetts  Ave.,  NW,  Suite 
410,  Washington,  DC  20001. 

COPY  EDITOR 

We  are  a  national  newsweekly  with  an 
upscale,  politically  attuned  readership, 
and  we  need  you  for  our  copy  desk  if  you 
have  a  firm  command  of  language  and 
nuance,  and  are  creative  in  their  use; 
are  experienced,  resourceful  and  atten¬ 
tive  in  news  copy  editing;  have  broad 
general  knowledge;  and  are  self- 
disciplined  and  computer  literate.  Work 
daytime  weekdays.  Pay  in  the  mid- 
$30s.  EOE.  Write:  Copy  Desk  Chief, 
Insight  Magazine,  3600  New  York  Ave. 
NE,  Washington.  DC  20002. 
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HELP  WANTED 

HELP  WANTED 

EDITORIAL 

EDITORIAL 

COPY  EDITOR 

Major  metro  in  the  Rocky  Mountain 
region  seeks  talented  copy  editor.  Five 
years  experience  minimum.  Candidate 
must  be  able  to  write  spritely  heads, 
catch  holes  in  copy  and  fit  in  on  activist 
copy  desk.  Top  pay  and  great  place  to 
live.  Call  John  Davidson  (303) 
892-5131. 

GOLF  WRITER  -  Staff  writer  for  Golf- 
week,  "America’s  golf  newspaper", 
headquartered  in  central  Florida. 
Resume,  clips,  salary  needs  to  PO  Box 
1808,  Dundee,  FL  33838. 

GOVERNMENT  JOBS  $16,040  - 
$59,230/yr.  Now  Hiring.  Call  l-(805) 
687-6000  Ext.  R-4261  for  current 
federal  list.  (Fee  required). 

EDITOR  for  monthly  Jewish  community 
newspaper,  and  other  P.R.  tasks.  Must 
oe  experienced  in  writing,  researching, 
layout,  paste-up,  printing,  and  photo 
supenrision.  Good  opportunity.  Resume 
to  EVP,  JFRI,  130  Sessions  St.,  Provi¬ 
dence,  Rl  02906  or  call  (401) 
421-4111  for  interview. 

MANAGING  EDITOR 

LINCOLN  COURIER 

Lincoln,  III. 

We  need  a  hands-on  editor  to  take 
charge  of  this  bright,  growing  six-day 
PM  in  historic  central  Illinois.  Success¬ 
ful  candidate  will  have  superior  editing 
and  writing  skills  and  the  ability  to  chal¬ 
lenge  and  lead  a  small  but  enthusiastic 
staff.  Bachelor’s  degree  and  some 
newsroom  supervisory  experience 
preferred.  We  offer  a  competitive  salary, 
excellent  group  benefits  and  a  profes¬ 
sional  journalistic  experience  in  a  newly 
updated  offset  plant.  Send  cover  letter, 
salary  requirements  along  with  writing, 
editing  and  newspaper  samples.  No 
phone  calls. 

J.P.  Clarke,  Publisher 

Lincoln  Courier 

601  Pulaski  St. 

Lincoln,  IL  62656 

An  equal  opportunity  employer. 

EDITOR  WANTED: 

For  established,  Ohio  legal  publication. 
Law  degree  preferred.  Newspaper 
experience  essential.  Salary  negotiable 
based  on  experience.  Resumes  to  Ohio 
Law,  1220  W.  Sixth  St.,  Suite  404, 
Cleveland,  OH  44113. 

EDITOR 

You  could  be  the  editor  that  we  need  on 
our  team.  We  publish  an  ABC  award¬ 
winning,  afternoon  daily  in  Dade  Coun¬ 
ty,  Florida.  You  would  supervise  a  staff 
of  19  employees.  Your  experience 
should  include  reporting,  editing, 
supervision,  and  budgeting  as  well  as  a 
good  working  knowledge  of  publishing  a 
daily  newspaper.  We  offer  a  competitive 
salary  plus  excellent  fringe  benefits.  If 
this  interests  you,  call  Richard  Hack¬ 
ney,  Publisher  at  (305)  245-2311  ext. 
215. 

MANAGING  EDITOR  for  4600  weekly  in 
central  Massachusetts.  Member  of  a 
strong  chain  in  growth  area.  Strong 
editorial  and  administrative  skills  a 
must.  Previous  weekly  or  daily  experi¬ 
ence  desirable.  Journalism  degree  a 
plus.  Present  editor  of  30  years  retiring. 
Salary  open,  good  benefits.  Send 
resume  and  clips  to;  Turley  Publica¬ 
tions,  PO  Box  120,  Ware,  MA  01082. 
Attn:  Personnel  Department. 

EXPERIENCED  REPORTER.  Please 
send  clips,  resume  and  list  of  refer¬ 
ences  to  Fran  Smith,  The  Island  Packet, 
PO  Box  5727,  Hilton  Head  Island,  Sfj 
29938. 

FASHION  WRITER 

The  Kansas  City  Star  is  seeking  a  writer 
to  help  produce  our  colorful  Sunday 
Fashion  section  (circulation  425,000). 
This  reporter  assists  the  fashion  editor 
in  covering  clothing,  beauty  and  related 
issues  ana  helps  set  up  photo  sessions. 
The  successful  candidate  will  be  a  solid 
reporter  and  writer  with  two  years  or 
more  of  experience,  although  we  are 
willing  to  consider  novices  who  show 
particular  talent.  Salary  competitive. 
Minority  applicants  are  encouraged. 
Send  resume  and  copies  of  six  clips  or 
sections  to  Michael  Nelson,  AME/ 
Features,  The  Kansas  City  Star,  1729 
Grand  Ave.,  Kansas  City,  MO  64108. 
No  telephone  calls,  please. 

Major  metropolitan  newspaper  in  Color¬ 
ado  seeking  freelancers  and  writers  in 
major  capitals  of  the  world.  Exper¬ 
ienced  reporters  only.  Contact  John 
Davidson  (303)  892-5131. 

Midwest  daily  seeks  aggressive  reporter 
to  cover  courts,  councils,  and  police 
beat.  Must  be  organized  to  handle 
heavy  load.  Experience  preferred,  but 
will  accept  recent  graduates.  Photo 
skills  a  must.  Contact  Kurt  Erickson, 
(618)  438-4611,  immediately. 

FEATURES  DESIGNER 

The  innovative  Colorado  Springs  Gazet¬ 
te  Telegraph,  (105,000),  is  looking  for 
a  features  designer  who  is  comfortable 
with  daily  full  color  and  strong  in  photo 
use  and  creative  typography.  Send 
resume  and  clips  to  Tern  Fleming, 
Design  Director,  PO  Box  1779,  Color¬ 
ado  Springs,  CO  80901. 

NEWS  EDITOR 

This  top  New  England,  twice-weekly 
seeks  an  aggressive  news/features 
editor  to  work  with  unusually  talented 
news  team.  We  do  analytical  pieces  or 
statewide  issues  and  have  developed  a 
cutting  edge  reputation.  If  you  have  the 
news  judgment,  writing  and  editing 

JOB  HUNTING? 

If  you  need  a  job,  you  need 
MediaLine.  MediaLine  is  the 
newspaper  industry’s  daily 
updated  job  listing  service. 
Get  the  best  leads  in  the 
business.  Get  MediaLine. 
For  more  information,  call : 

800-237-8073 

in  CA:  408-296-7353 

skills  necessary,  this  is  a  repor¬ 
ter’s/editor’s  newspaper  that  oners 
great  opportunity  to  excel.  We  won  six 
NEPA  awards  in  1988,  including  gener¬ 
al  excellence,  community  service  and 
spot  news.  Send  resume  to  Angelo 
Lynn,  Box  31,  Middlebury,  VT  05373. 

JOURNALIST 

London  Bureau  of  New  York-based  wine 
and  spirits  newsletter  seeks  reporter 
with  3-5  years  experience.  Duties 
include  news,  feature  writing  and  some 
editing.  Language  skills  and  drinks 
knowledge  are  helpful  but  not  required. 
Please  send  resume  and  writing 
samples  to;  Managing  Editor,  Impact 
International,  20  Mason’s  Yard,  Duke 

J|f  THE  KST  JOBS  AW  ON  THE  LINE 

2156  The  Alameda,  San  Joae,  CA  95126 

England. 
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HELP  WANTED 


EDITORIAL 


NEWS  REPORTER 

Aggressive,  award-winning  twice-week¬ 
ly,  community  newspaper  on  Califor¬ 
nia's  beautiful  and  growing  central 
coast  seeks  hard-working  enterprising 
reporter  to  cover  city  governments, 
police  general  assignments.  Two  years 
experience  as  news  reporter  required. 
Camera  skills,  dependable  car  needed. 
Send  resume,  salary,  needs  and  clips  to 
Five  Cities  Times-Press-Recorder,  PO 
Box  460,  Arroyo  Grande,  CA  93420. 
Attn:  Managing  Editor,  Jerry  Bunin.  Do 
not  telephone. 

Person  who  likes  to  write  lots  of  local 
copy  and  take  photos  needed  by  small 
daily.  Apply  Allan  Evans,  Daily  News, 
Russell,  KS  67665,  (913)  483-2118. 

REPORTER 

for  eastern  44,000  daily-Sunday.  Three 
years  experience.  Energetic,  enterpris¬ 
ing,  able  to  raise  writing  quality  of 
newsroom.  $24,000  plus.  Send  clips, 
resume  to  Joan  Bastel,  M.E.,  The  Intel¬ 
ligencer,  333  N.  Broad  St.,  Doyles- 
town,  PA  18901.  No  calls. 


REPORTER  with  photographic  skills  tor 
biweekly  regional  boating  newspaper  in 
Los  Angeles  area.  Send  resume,  clips, 
salary  history  to  The  Log  Newspaper,  PO 
Box  89309,  San  Diego,  CA  92138. 
Salary  commensurate  with  experience. 


REPORTER  -  Strong  investigative  and 
writing  skills  required.  Position  entails 
coverage  of  city,  school  and  community 
affairs.  Versatility  a  must.  Three  years 
of  experience  at  a  daily  newspaper 
desirable.  Salary  range  from  $499  to 
$588  a  week.  Apply  to  City  Editor,  The 
Beacon-News,  101  S.  River  St.,  Aurora, 
IL  60506. 


REPORTER 

Here’s  your  chance  to  work  at  one  of  the 
best  small  dailies  in  Pennsylvania. 
We’re  a  22,000  AM,  a  consistent 
award-winner,  where  good  writing  and 
aggressive  reporting  count.  Send 
resume,  clips  and  references  to  Mike 
Stewart,  managing  editor,  Press- 
Enterprise,  3185  Lackawanna  Ave., 
Bloomsburg,  PA  17815. 

REPORTERS  -  All  levels.  A  team  of 
investigative  financial  reporters  has 
been  setting  Wall  Street  on  its  ear  with  a 
growing  50-year-old  weekly  magazine. 
Come  see  if  there’s  a  fit  for  you.  Open¬ 
ings  for  staff  at  all  levels.  Respond  in 
confidence  with  a  note  and  resume  to: 
HR  Manager,  Dealer’s  Digest,  2  World 
Trade  Center,  18th  Floor,  New  York,  NY 
10048.  Equal  Opportunity  Employer. 


SEEKING  REPORTER  with  a  lively  style 
to  cover  arts  and  entertainment  and 
write  general  features.  Experience  in 
music,  theater,  reviewing  and  editing 
helpful.  Send  resume,  clips  and  cover 
letter  to  Roger  Morton,  editor.  Grants 
Pass  Daily  Courier,  PO  Box  1468, 
Grants  Pass,  OR  97526. 


SPECIAL  PROJECTS  REPORTER 

Talented,  experienced  journalist  sought 
for  in-depth  reporting  projects  by 
30,000  PM  Zone  2  national  award¬ 
winning  daily.  Position  requires 
comprehensive  research  and  documen¬ 
tation,  strong  inten/iewing  skills,  and 
the  ability  to  write  sharp,  cTear  accurate 
and  detailed  stories.  If  that  describes 
you,  send  resume  with  cover  letter, 
references  and  writing  samples  to  Box 
3815,  Editor  &  Publisher. 


Progress  is  the  mother 
of  problems. 

G.K  Chesterton 


HELP  WANTED 


EDITORIAL 


SPECIAL  PROJECTS 
Special  projects  reporter  needed  for 
award-winning,  southeastern  North 
Carolina  morning  daily.  The  Fayetteville 
Times  puts  emphasis  on  investigative 
and  special  prmects  reporting.  Experi¬ 
ence  a  must.  Send  samples  of  work, 
resume  and  salary  requirements  to  John 
Holmes,  Personnel  Director,  The  Fayet¬ 
teville  Times,  FY)  Box  849,  Fayetteville, 
NC  28302. 


SPORTS  COPY  EDITOR 

If  you  can  make  good  copy  better,  if  you 
write  headlines  that  make  people  want 
to  read  the  story  and  design  pages  that 
make  people  want  to  read  the  head¬ 
lines,  if  you  think  of  sports  as  news  and 
hate  cliches  we  have  a  job  for  you  on  our 
50,000  circulation  daily  newspaper. 
Strong  emphasis  on  layout  skills  and 
developing  attractive,  informative  pack¬ 
ages,  creative  use  of  color  and  graphics. 
Send  resumes  and  samples  to  Neil 
Roiter,  Managing  Editor,  The  Standard- 
Times,  555  Pleasant  St.,  New  Bedford, 
MA  02742.  Northeast  applicants  only. 
No  calls,  please. 


SPORTS  EDITOR 

For  growing,  aggressive  15,000  circula¬ 
tion  daily  in  the  Caribbean.  We  need  a 
good  editor  and  writer  who  can  bring  out 
the  best  in  a  small  staff  of  permanent 
and  part-time  employees,  and  produces 
a  timely,  lively  package  of  local  and 
national  sports.  A  challenging  oppor¬ 
tunity  for  someone  interested  in  living 
and  working  veiy  hard  in  Paradise.  Send 
resume  and  clips  to  Executive  Editor, 
The  Virgin  Islands  Daily  News,  PO  Box 
7760,  St.  Thomas,  VI  00801. 


SPORTS  EDITOR  needed  for  30,000 
circulation  daily  in  dynamic  zone  4 
growth  area.  Must  be  able  to  take 
charge  and  build  staff.  We’ve  got  it  all 
from  competitive  youth,  prep,  and  adult 
programs  to  college  and  professional 
sports.  If  you’d  like  a  real  challenge 
with  commensurate  rewards,  reply  to 
Box  3848,  Editor  &  Publisher.  Include 
resume,  clips,  references,  and  salary 
requirements. 


SPORTS  EDITOR 

The  Niagara  Gazette,  a  27,000-circula¬ 
tion  daily  in  Niagara  Falls,  NY  has 
immediate  opening  for  top  job  in  spotts 
department.  Creativity,  leadership, 
solid  editing  background  are  important. 
We  cover  the  bills,  bisons,  sabres  and 
put  heavy  emphasis  on  local  sports. 
Send  resumes,  tearsheets  to  Editor, 
Niagara  Gazette,  310  Niagara  Street, 
Niagara  Falls,  NY  14303. 


SPORTS  GENERAL  ASSIGNMENT 
Four  years  daily  experience  required  for 
this  challenging  position  in  Pennsylva¬ 
nia’s  capital  market.  Daily:  106,000; 
Sunday:  168,000.  Excellent  mix  of  pro, 
college  and  prep  sports.  Retirement  has 
created  a  July  opening.  Send  resume, 
references  and  clips  to  Nick  Honrath, 
Jr.,  Sports  Editor,  The  Patriot-News 
Co.,  PO  Box  2265,  Harrisburg,  PA 
17105.  EOE. 


WEEKEND  EDITOR  sought  to  spear¬ 
head  an  exciting  new  publication  soon 
to  be  offered  in  West  Michigan.  The 
Holland  Sentinel  serves  the  fastest 
growing  area  of  Michigan.  The  Sentinel 
received  the  general  excellence  award 
last  year,  and  we  aim  to  improve.  We 
have  big-time  ambitions,  and  need  a 
dedicated,  industrious,  quality¬ 
conscious  journalist  who  can  help 
implement  our  plans.  Reporting  and 
editing  background  expected,  and 
supervisory  experience  preferred. 
Resumes  to  Jerry  Ford,  Managing 
Editor,  Holland  Sentinel,  54  West  8th 
Street,  Holland,  Ml  49423. 


HELP  WANTED 


EDITORIM. 


STAFF  WRITERS 

Pioneer  Press,  a  growing  Chicago  subur¬ 
ban  weekly  with  a  circulation  of 
170,000,  has  openings  for  general 
assignment  reporters.  BA  in  journalism 
plus  two  years  professional  newspaper 
writing  experience.  Interested  applic¬ 
ants  please  send  resume  and  recent 
writing  samples  to  Pioneer  Press, 
Human  Resources  Dept.,  1232  Central 
Ave.,  Wilmette,  IL  6C)091. 


THE  MODESTO  BEE 
A  McClatchy  Newspaper 

The  best  medium-sized  daily  in  the 
West  is  accepting  applications  for  a 
wide  range  of  job  opportunities 
expected  to  be  available  in  the  next 
three  months.  Openings  include: 

-  Features  Editor 

-  Weekend/Special  Sections  Editor 

-  Chief  Artist 

-  Business  Reporter 
(fluent  in  Spanish) 

-  Metro  Reporter 

(experience  in  city/county  govern¬ 
ment  coverage  required) 

-  Bureau  Reporter 

(combination  reporter/photographer) 

-  Beginning  Fea*ures  Writer 

-  Assistant  Librarian 

-  Intern 

on-call  part-time  reporting,  editing  and 
clerical  slots. 

Nights  and  weekend  work  are  required. 
Excellent  pay  and  benefits. 

As  soon  as  possible,  send  your  resume, 
work  samples  and  names,  addresses 
and  telephone  numbers  of  three  profes¬ 
sional  references,  and  a  cover  letter  tell¬ 
ing  us  how  your  qualifications  meet  our 
needs  and  date  you  are  available. 

Send  resume  to  the  Personnel  Depart¬ 
ment  of  The  Modesto  Bee,  PO  Box 
3928,  Modesto,  CA  95352.  No  phone 
calls,  please. 


Zone  4,  87,000  daily  needs  an  aggres¬ 
sive,  knowledgeable  business  emtor/ 
writer.  Salary  commensurate  with 
experience.  Box  3850,  Editor  & 
Publisher. 


HELP  WANTED 


FREELANCE 


AWARD-WINNING  trade  magazine, 
serving  the  fresh  fruit,  vegetable  and 
floral  industries,  is  looking  for  an  exper¬ 
ienced  business  writer/reoorter  to  work 
from  own  home.  Publicatiori  focuses  on 
the  buying  end  of  the  floral  market: 
Supermarkets,  Restaurants,  Hotels, 
Institutions,  Wholesalers,  Brokers  and 
Exporters.  Writer  will  be  paid  on  a  free¬ 
lance  basis,  but  we  are  looking  for 
someone  willing  to  contribute  regularly. 
Candidate  must  be  available  to  work 
during  the  day,  and  experience  writing 
for  business-oriented  trade  publications 
is  preferred.  Candidate  will  also  be 
responsible  for  soliciting  photos  and 
graphics.  Ability  to  transmit  copy  via  a 
modem  is  a  plus.  Any  location  is  OK, 
but  helpful  if  willing  to  travel  regionally. 
Good  opportunity  for  growth  with  a 
rapidly  expanding  organization.  Send 
resume  and  samples  of  work  to:  Ken 
Whitacre,  Multipress  International  Inc., 
301  Yamato  Road,  Suite  4110,  Boca 
Raton,  FL  33431. 


_ MAILROOM _ 

INSERT  MACHINE  OPERATORS 
Southern  California  Daily  going  on  Line. 
Need  experienced  Harris  or  GMA 
Operators. 

MECHANIC 

Experienced  Mailroom  Mechanic  for 
maintenance  and  repair  of  inserters, 
stackers  and  tyers.  Electronic  know¬ 
ledge  a  plus. 

Send  background  information  and 
salary  requirements  to: 

San  Gabriel  Valley  Tribune 
Personnel  Department 
PO  Box  1259 
Covina,  CA  91722 


PHOTOGRAPHY 

CHIEF  PHOTOGRAPHER 
23,0(X)  circulation,  Houston-area  daily 
with  a  statewide  reputation  for  quality 
photojournalism  needs  someone  to 
head  four-person  photo  department. 
Duties  include  shooting,  some  layout, 
photo  editing  and  a  go^  deal  of  plan¬ 
ning.  KnowMge  of  Macintosh  would  be 
helpful.  2-5  years  ei^rience  required. 
Salary  negotiable.  Send  cover  letter, 
resume  to  Box  3852,  Editor  & 
Publisher. 


MOVING? 


I  •«uj  eCQC 


Don't  forget  to  send  us  your  label! 

Your  mailing  label  contains  valuable 
information  for  our  subscription  de¬ 
partment.  When  you  send  us  your 
label  along  with  your  change  of 
address,  we  are  able  to  expedite 
transferring  the  information  and 
therefore  give  you  uninterrupted  ser¬ 
vice!* 

Thank  you  for  your  assistance! 

*Allow  approx.  4  weeks  for  change  to  go  through. 
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HELP  WANTED 


PHOTOGRAPHY 


PHOTOGRAPHER 

Award-winning  newspaper  in  historic 
city  in  South  Dakota  seeks  energetic 
full-time  photographer.  Darkroom  and 
photo  skills  essential.  Send  resume  and 
letter  outlining  experience  to  Managing 
Editor,  PO  Box  56,  Yankton,  SO 
57078. 


PRODUCTION/TECH 


Established  commercial  printer/ 
publisher  is  expanding  operations  with 
addition  of  new  16-unit  C-500  heatset 
press.  Now  seeking  experienced  opera¬ 
tors  plus  two  forepersons.  Also  inter¬ 
viewing  operators  with  minimum  two 
years^  experience  running  Goss 
Community  or  Urbanite. 

Our  company  offers  excellent  benefits, 
including  profit  sharing  and  relocation 
allowance.  Proven  record  for  advance¬ 
ment  opportunity.  Put  your  talents  to 
work  in  the  beautiful  Pacific  Northwest. 
Send  resume  and  cover  letter  to; 

RED  Publications 
6960  SW  Sandburg 
Tigard,  OR  97223 


MACHINIST 

Looking  for  machinist  capable  of 
rebuilding  Goss  Urbanite  printing  press¬ 
es.  Machine  shop  located  in  Southern 
California.  Good  pay  scale  and  good 
benefits.  Contact  Sam  or  Mario  (213) 
256-4791;  121  North  Ave.  60,  Los 
Angeles,  CA  90042. 


PRE-PRESS  MANAGER 

We  are  seeking  an  individual  with  tech¬ 
nical  education  (R.l.T.  preferred)  who 
wishes  to  use  this  positon  as  a  stepping- 
stone  to  production  director.  The  latest 
composition  in  graphics  equipment 
including  laser  scanner.  Newspaper  is 
seven-day  25,000  circulation  midwest 
daily  with  reputation  for  excellence  for 
all  areas.  Community  is  one  of  the  finest 
in  midwest  and  well  located  near  metro¬ 
politan  centers.  All  applications  will  be 
held  in  strict  confidence.  Reply  to  Box 
3826,  Editor  &  Publisher. 


PRODUCTION  MANAGER 
Bay  Printing  in  Toms  River,  New  Jersey, 
is  seeking  a  production  manager  to  be 
responsible  for  pressroom,  mailroom, 
distribution  and  facilities.  Presently 
operating  in  8-unit  Urbanite  with  Kansa 
inserting  equipment  for  daily  and  week¬ 
ly  newspapers.  Plans  call  for  expansion 
in  the  near  future.  Excellent  growth 
opportunity  for  somebody  who  can 
budget,  organize,  plan,  schedule  work 
and  maintenance,  and  direct  the  force. 
Send  cover  letter  and  resume  to 
Publisher,  Ocean  County  Newspapers, 
8  Robbins  St.,  Toms  River,  NJ  08753. 


PRODUCTION  DIRECTOR 
FORBES  NEWSPAPERS 


Join  one  of  the  nation’s  fastest  growing 
group  (13)  of  community  newspapers. 
We  seek  a  person  with  a  proven  track 
record  to  oversee  the  management  of 
our  Wpesetting,  pre-press,  press  and 
distribution  departments. 

You  will  report  directly  to  the  publisher. 

Responsibilities  will  include  overseeing 
the  installation  of  our  new  “state-of- 
the-art"  computer  system  later  this 
year. 

Please  send  resume,  including  salary 
requirements  to:  John  O'Brien, 
Publisher,  Forbes  Newspapers,  PO  Box 
699,  Somerville,  NJ  08876.  EOE,  M/F. 


HELP  WANTED 


PROMOTION 


PROMOTIONS  DIRECTOR 

We  are  a  growing  Southern  New  Jersey 
Daily  looking  for  a  creative,  marketing- 
oriented,  experienced  promotions  direc¬ 
tor  to  develop  and  implement  an  annual 
promotional  schedule  and  budget  and 
to  co-ordinate  community  service 
projects. 

The  person  we  are  seeking  must  have 
excellent  communication  skills  and 
some  graphic  arts  knowledge.  A  college 
degree  and/or  the  equivalent  experience 
is  preferred. 

Please  submit  salary  requirements  and 
resume  to  Bob  Mawhinney,  The  Press  of 
Atlantic  City,  1000  W.  Washington 
Ave.,  Pleasantville,  NJ  08232. 


PROMOTION  MANAGER 
FORBES  NEWSPAPERS 


Our  fast-growing  community  newspaper 
group  seeks  an  individual  with  experi¬ 
ence  in  all  areas  of  promotion  including 
advertising,  circulation,  and  corporate 
promtion.  A  background  that  includes 
marketing/research  will  be  helpful. 

Your  responsibilities  will  include  over¬ 
seeing  all  promotion  activities  for  our 
group  of  13  (and  growing)  weekly  news¬ 
papers.  You  will  work  closely  with  our 
department  heads  promotion/marketing 
ne^s.  Creativity  a  must. 

Please  send  resume,  including  salary 
requirements  to:  John  Richard  McKean, 
Advertisng/Marketing  Director,  Forbes 
Newspapers,  PO  Box  699,  Somerville, 
NJ  0fe76.  EOE,  M/F. 


POSITIONS 

WANTED 


ADMINISTRATIVE 


A  veteran  who  knows  every  phase  of  the 
operation  of  the  best  weeklies  to  the 
finest  medium-size  dailies  with  MBO, 
motivational  dynamics,  top  promoter 
and  people-person.  Southeast  or  South- 
Midwest  preferred.  Highest  commercial 
experience.  Available  in  30  days.  Write 
to  Box  3859,  Editor  &  Publisher. 


GM  available  immediately  due  to  sell 
out.  Daily,  weekly,  shopper  and 
commercial  printing  experience.  Excel¬ 
lent  references.  Phone  (601) 
256-3743. _ 

PUBLISHER/GENERAL  MANAGER 
Successful  owner-publisher  of  2  week¬ 
lies  seeks  new  challenge  in  zones  8  or 
9.  Community,  quality,  profit- 
motivated.  Box  3814,  Editor  & 
Publisher. 

PUBLISHER/GM/AD  DIRECTOR  seeks 
relocation  to  MD/DEL/DC  or  southeast 
PA.  No  moving  expenses  required. 
Twen^  years  metro  daily,  weekly  &  TMC 
experience.  Currently  employed.  Box 
3^2,  Editor  &  Publisher. 


_ CIRCULATION _ 

MOTIVATED  Circulation  Manager,  15 
years  experience  with  dailies,  weeklies 
and  shoppers.  Seeks  position  with 
growth  potential.  Circulation  and 
collection  growth  a  specialty.  Box 
3819.  Editor  &  Publisher. 


POSITIONS  WANTED 


AWARD-WINNING  NEWSPAPERMAN 
seeks  investigative,  special  projects  or 
editing  post  on  quality  metro  or  mid¬ 
size  daily.  Missouri  grad,  talented  and 
hard-working,  diverse  experience.  Box 
3808,  Editor  &  Publisher. 


BACK  FROM  THE  USSR.  Political 
science,  Russian  area  studies  graduate 
back  from  freelance  trip,  seeks  report¬ 
ing  job,  eventual  Moscow  posting. 
Fluent  In  Russian,  some  Spanish,  2 
years  Reuters  stringer,  2  daily  intern¬ 
ships,  some  radio.  Experience,  report¬ 
ing  on  politics,  business,  environment 
and  technology.  Nicholas  Pilugin,  3300 
Louisiana  Ave.,  no.  221,  Minneapolis, 
MN  55426,  (612)  933-5304. 


COPY  EDITOR  seeks  to  resume  career 
after  short  absence.  One  year  of  experi¬ 
ence  in  wires  and  layout.  Box  3846, 
Editor  &  Publisher. 


Send  E&P  BOX  REPLIES 
to: 

Editor  &  Publisher 
Classified  Ad  Dept. 

11  West  19th  St. 

New  York,  NY  10011 
(Please  clearly  indicate  the 
box  no.  you  are  responding  to.) 


DIVERSE  WRITER/EDITOR  three  years 
out  of  large  state  university  J-school 
seeks  job  at  alternative  or  aggressive 
weekly  preferably  near  metro  area  of 
Fla.,  Az.,  Ca.  Knack  for  breathing  life 
into  people,  issues,  events.  Box  3856, 
Editor  &  Publisher. 


EX-REUTERS  correspondent  with  10 
years  journalism  experience  seeks 
editor  or  reporter  job  in  Pacific  North¬ 
west.  MSJ  degree.  Extensive  business 
writing  background,  also  light  features, 
G.A.,  magazine  articles.  Staff 
(preferred)  or  freelance.  (612) 
472-6319  or  Box  3844,  Editor  & 
Publisher. 


Family  Life/Entertainment  Editor/Writer 
with  7  years  experience  in  all  facets  of 
editorial  work  seeks  position  with  daily. 
Strong  writing,  editing,  layout  skills. 
Box  3839,  Editor  &  Publisher. 


FEATURE  WRITER  Fluent  in  Spanish. 
Flair  for  feature  writing.  Experienced  in 
medical,  business,  spot  news  and 
feature  reporting.  Winner  of  2  Lafcadio 
Hearn  Journalism  Awards  and  an  SDX 
Newswriting  Award.  Over  2  years 
professional  experience.  Dorothy 
Goepel,  11029  Corona  Road,  Cincin¬ 
nati,  OH  45240  (513)  825-3760. 


POSITIONS  WANTED 


LAYOUT/COPY  EDITOR  seeks  job  at 
medium/large  dally.  Sports,  news  back¬ 
ground.  Redesign,  color,  graphics, 
Atex/Digital/Mac  experience.  Box 
3829,  Editor  &  Publisher. 


MEET  YOUR 
NEW  EDITOR 

You  own  a  mid-sized  to  small  daily  in 
the  Mid,  Far  or  Southwest.  You  know  it 
is  time  for  new  leadership  in  the  news¬ 
room.  New  energy,  new  ideas.  A  crea¬ 
tive  surge,  a  new  commitment  to  honest 
and  deep  reporting,  clear  and  evocative 
writing.  You  need  a  new  Editor. 

Here's  your  man.  An  experienced,  tried 
and  trusted  newspaperman.  An  award¬ 
winning  correspondent  with  assign¬ 
ments  in  more  than  30  countries.  He 
has  run  a  mid-sized  paper,  has  been 
Managing  Editor  of  one  of  the  country's 
largest  papers.  He  has  sen/ed  in  senior 
editing  positions  at  the  most  prestigious 
American  newspaper.  He  is  currently 
Editor  in  Chief  of  a  major  national 
magazine.  He  wants  to  return  to  the 
newspaper  business,  and  soon. 

You  want  the  right  man.  He  wants  the 
right  city  or  town,  the  right  ownership. 

You  can  get  together  by  writing  Box 
3849,  Editor  &  Publisher. 


REPORTER  WITH  GUTS,  investigative 
instincts  and  4-1/2  years  of  experience 
seeks  hard  news  slot  on  daily  newspap¬ 
er.  Box  3786,  Editor  &  Publisher. 


REPORTER; 

8-year  veteran,  finishing  Master’s 
fellowship.  Foreign  experience.  Splen¬ 
did  writer.  Seeks  spot  on  Zone  1,  2,  3  or 
5  metro.  Brian  Williams,  322  E.  Kelso, 
Columbus,  OH  43202. 


TALENTED  COPY  EDITOR/WRITER:  A 
college  grad  with  cerebral  palsy,  very 
capable  of  editing  via  computer.  Willing 
to  relocate;  West  Coast  preferred.  For 
resume  and  clips,  contact  Troy  Wittren, 
(503)  649-9037. 


VERSATILE  ASSISTANT  SPORTS 
EDITOR  with  1 1  years  at  AM  dally  seeks 
challenge.  No  duty  too  big  or  small.  Box 
3845,  Editor  &  Publisher. 


PUBUC  RELATIONS 


REPORTER  with  20  years  experience  -- 
including  more  than  six  years  as  a  state- 
house  reporter  -  seeks  new  challenges 
in  public  relations.  Will  consider  public 
information  officer  positions  in  govern¬ 
ment  or  in  the  private  sector.  Speaks 
German  fluently.  Reply  to  Box  3843, 
Editor  &  Publisher. 


EliP  Employment  Zone  Chart 

Use  zone  number  to  indicate  location 
without  specific  identification 
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Plain  or  Fancy, 

an  ampersand  is  part  of 
EDITOR  &  PUBLISHER’S 
name  and  trademark. 


We  are  pleased  to  be  quoted  and 
referred  to  as  an  authoritative  source 
for  facts  about  newspapers. 

But,  when  you  remember  us, 
please  remember  our  ampersand. 

It  is  part  of  our  logo. 


Editor  &  Publisher 

11  West  19th  Street,  New  York  NY  10011  •  (212)  675-4380 


SHOP  TALK  AT  THIRTY - 

Khomeini  doesn’t  represent  iranians 


By  Amir  Taheri 

A  tired  adage  tells  us  that  good 
news  is  no  news.  By  implication,  this 
would  mean  that  news  ought  to  be  bad 
to  be  considered  news.  During  the 
past  decade,  Islam  has  been  very 
much  in  the  news:  in  other  words,  it 
has  been  bad  news. 

The  Islamic  Revolution  in  Iran  with 
its  excesses  that  include  thousands  of 
arbitrary  executions,  the  assassina¬ 
tion  of  Resident  Sadat  of  Egypt,  the 
massive  use  of  chemical  weapons  by 
Iraq  in  the  Gulf  War,  the  seemingly 
endless  sectarian  strife  in  Lebanon 
have  provided  some  of  the  more 
chilling  headlines  during  the  past 
decade. 

However,  it  was  probably  not  until 
the  Salman  Rushdie  affair  that  Islam, 
and  the  presence  of  Muslim  minori¬ 
ties  in  Western  countries,  began  to  be 
treated  as  an  issue  of  direct  relevance 
to  the  contemporary  world. 

Since  there  ought  to  be  a  silver 
lining  in  every  cloud,  one  might  hope 
that  the  Rushdie  affair,  despite  its 
essentially  political  nature,  will  have 
a  deeper  and  more  lasting  impact  on 
the  way  the  West  regards  Islam  as  a 
faith  and  a  culture  and  not  merely  as  a 
political  tool  in  the  hand  of  demagogic 
mullahs. 

Until  the  Rushdie  affair  reminded 


(Taheri  is  an  Iranian  newsman  now 
living  in  Paris.  This  is  a  text  of  a  talk  he 
made  to  the  International  Press  Insti¬ 
tute  conference  in  Berlin  May  9. 
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Get  your  copy  of 

MNem 

-  Australia’s  big  marketing,  advertising  and 
media  magazine. 

Each  fortnight  you’ll  benefit  from  Ad  News’  in¬ 
cisive  reporting  on  Australasian  events,  oppor¬ 
tunities  and  trends  which  could  help  or  affect  your 
business.  „ 


To:  Ad  News,  17-21  Bellevue  Street, 
Surry  Hills,  N.S.W.,  2010,  Australia 
yCC  I  Please  send  me  AD  NEWS  lor  one 
1  CwS  year  -  26  issues  I  enclose  my 
bankdratt  in  Australian  currency  for  Aust.  $128. 

Name: _ 

Address: _ _ _ 


State _ Zip. 


the  West  that  there  are  substantial 
Muslim  minorities  in  Europe  and 
North  America,  Islam  was  regarded 
by  a  good  part  of  the  Western  public, 
including  the  media  that  helped  form 
opinions,  as  little  more  than  a 
medieval  relic,  a  culture  in  its  dying 
throes.  Those  who  wished  to  be  chari¬ 
table  saw  Islam  as  a  realm  of  Arabian 
Nights  marvels:  harems,  belly 
dancers,  camels,  the  blue  haze  of 
opium,  and  similar  images  that  pro¬ 
vided  the  stuff  of  old  tabloid  dreams 
that  were  supposed  to  represent  Islam. 

Some  Western  champions  of  the 
so-called  “Third  World,”  on  the 


other  hand,  saw  Islam’s  excesses  as 
no  more  than  so  many  signs  of  revolu¬ 
tionary  zeal  in  the  service  of  a  just 
“anti-imperialist”  cause.  It  was 
enough  for  the  leaders  of  the  so-called 
Islamic  revolutions  to  say  “Down 
With  America”  so  that  they  could 
proceed  with  murdering  and  enslav¬ 
ing  their  own  people.  Seduced  by  slo¬ 
gans,  many  return-ticket  revolutiona¬ 
ries  in  the  West  were  prepared  to  see 
the  madness  of  the  murderous  mul¬ 
lahs  as  a  legitimate  expression  of 
“spiritual  rage.” 

As  is  often  the  case  with  the  self- 
appointed  gurus  of  humanity  in 
revolt,  understanding  soon  degener¬ 
ated  into  justifying  the  most  abomin¬ 
able  of  crimes.  With  a  few  notable  and 
courageous  exceptions,  which  1  have 
to  salute,  there  was  a  general  attitude 
of  indifference,  or  even  tacit  approval 
toward  the  terror  unleashed  against 
Iran’s  intellectuals,  poets,  writers  and 
journalists  since  1979. 

When  my  own  deputy,  Ralman 
Hatefi,  was  murdered  in  a  Tehran 
political  prison  in  1984,  only  four 
newspapers  in  the  West  bothered  to 
mention  the  fact.  One  typical  attitude 
was  one  that  sought  to  explain  — 
rather,  explain  away  —  murder, 
political  murder,  in  the  name  of  the 
supposed  “logic  of  the  revolution.” 

Even  openly  racist  arguments 
were  used  to  try  and  justify  the  mur¬ 
der  of  poets,  writers  and  philosophers 


in  Iran  and  other  Muslim  countries. 
Muslims,  we  were  told,  are  violent  by 
nature  and  tradition,  so  it  was  all  but 
natural  that  they  should  settle  their 
political  quarrels  by  murdering  each 
other. 

Yes,  there  were  too  many  people 
who  “understand,”  who  were  fasci¬ 
nated  by  revolutionary  slogans  and 
fist-waving  mobs  in  the  streets  of  Teh¬ 
ran.  This  breed  of  “understanding” 
intellectuals  represented  the  heirs  to 
those  who  had  “understood”  Stalin 
and  Hitler  in  the  1930s.  Our  message 
to  them  is:  Please,  for  God’s  sake, 
don’t  love  us!  Please,  for  God’s  sake. 


do  not  project  your  romantic  fantasies 
of  revolution  at  our  expense! 

Which  brings  me  back  to  Rushdie. 
The  death  sentence  pronounced  on 
him  by  Ayotollah  Khomeini,  com¬ 
plete  with  a  Cosa  Nostra-style  cash 
bonus  promise,  brought  the  drama, 
the  tragedy  that  Muslims  have  been 
living  during  the  past  decade,  close  to 
every  home  in  the  West.  At  a  single 
stroke,  centuries  of  development 
toward  the  emergence  of  the  individ¬ 
ual  human  being  as  the  incarnation  of 
supreme  values  of  a  civilization 
seemed  threatened. 

The  episode  unleashed  another, 
equally  unjustified  and  perhaps  even 
more  dangerous,  attitude.  The 
“understanding”  intellectuals  were 
replaced  by  bloodhounds  calling  for  a 
resumption  of  the  Crusades  against 
the  people  of  the  Crescent.  The  ayo¬ 
tollah  of  Tehran  was  accepted,  in  fact 
artificially  built  up,  as  virtually  the 
only  legitimate  spokesman  of  an 
Islam  that  was  perceived  as  bellicose 
and  beyond  reason.  This  attitude 
could  have  profoundly  negative 
effects  on  relations  between  the 
Muslim  communities  and  the  rest  of 
the  population  in  Western  countries. 

Today  Islam  represents  the  second- 
largest  religious  faith  in  Western 
Europe  and  North  America.  There  are 
no  exact  numbers,  but  there  may  be  as 
(Continued  on  page  82) 


When  my  own  deputy,  Ralman  Hatefi,  was 
murdered  in  a  Tehran  political  prison  in  1984,  only 
four  newspapers  in  the  West  bothered  to  mention  the 
fact. 
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HEARD  THE  NEWS? 

Here’s  what  newspaper  people  are  saying  about  CITYLINE,  the  new  customer  service  designed  to 
compliment  your  news  product  24  hours  a  day. 
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“The  Seattle  Times  InfoUne  (A  Member  of  the  Nation^  CTTYUNE 
‘Network’)  has  touched  a  responsive  chord  in  our  community.  By 
providing  updated  irformation  on  topics,  such  as  stock  prices,  business 
news,  weather,  mortgage  rates,  etc.,  we  have  eoctended  the  timedness  and 
immediacy  of  our  product  into  the  community.  ...we  brieve  strongly  that 
this  service  is  fuelling  a  community  need.  ” 

Carolyn  Kelly,  dikbctor  of  mabketing/new  business.  The  Seattle  Times 


“CITYLINE  reittforces  our  position  in  the  market  as  the  source  of 
irformation  in  the  commurtity.  It  enables  us  to  do  a  better  job  as  t^ 
preeminent  source  of  information.  ” 

Bob  Haring,  executive  director,  Tulsa  World 


“CITYLINE  has  given  The  Gazette  a  new  way  to  serve  the  public,  24  hours  a 
day,  providing  irfortnation  on  dernand,  free  to  the  caller.  Itpermitsusto 
update  reports  as  often  as  necessary. . .  to  comjdement  what  appears  in  our 
editions.  .  .to  promote  the  newspaper.  .  .ami  to  serve  as  a  community 
bulletin  board.  CITYLINE  reinforces  The  Gazette’s  position  as  Eastern 
Iowa ’s  number  one  irformation  source.  ’’ 

MeLarson.AssmsNT  TO  THE  PUBLISHER.  TV  Gazette,  Cedar  Rapids,  Iowa 


“We’re  in  the  information  business.  CITYLINE  is  another  facet  of  infor¬ 
mation  that  people  are  looldngfor.  CITYLINE  creates  a  new  dimension  in 
irtformation  services  by  providing  more  timely,  helpful  reports.  There  is 
nothing  like  it.  ’’ 

Emery  Hirschler,  VICE  PRESIDENT  OF  SALES  AND  MARKETING.  SoutA  Aend  TVtbune 


“The  Daily  Camera  decided  to  offer  a  variety  of  irtfbrmation-on-demand 
programs  to  solidify  our  role  as  the  dominant  irformation  provider  in 
Boulder  County.  This  innovative  approach  for  information  has  proven 
verypopular.  Our  requests  for  information  continue  to  grow  eachmonth.  ” 
CraigD.  Wells,  FRODuowN  DIRECTOR.  Z)a%Ciimera,An<Ater,  Colorado 


New^H^rs  are  constantly  seeking  ways  to  better  serve  their  customers. 
CITYLINE  helps  them  do  just  that.  CITYLINE  is  the  new  interactive  voice 
information  customer  service  bom  Brite  Voice  Systems.  With  CITYLINE  your 
newspaper  provides  up-to-the-minute  news,  weather,  ^rts  and  financiai 
information,  through  the  use  of  a  touch-tone  phone,  at  no  cost  to  the  caller. 
Your  readers  have  access  to  stock  quotes  and  bnancial  news  updated  every 
half  hour  bom  Associated  Press  and  Dow  Jones.  Weather  and  sports  updated 
anytime.  Instant,  accurate  reader  surveys,  polling  capabilities  and  more. 
About  as  many  customer  services  as  you  can  dream  up.  All  available  24  hours 
a  day,  bom  your  newspaper. 

Isn’t  it  time  you  got  the  whole  story  on  CITYLINE?  To  find  out  how,  use  your 
touch-tone  phone  and  call  us  at  316-617-4444. 


ClTYLIilE  ^ 


BRITE  VOICE  SYSTEMS  •  555  N.  WOODLAWN  •  BLDG  #1  •  SUITE  209  •  WICHITA,  KS  67208 
Stop  by  booth  #123  at  ANPA/TEC. 


The  Stuart  Neivs 
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